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By  Mall  in  Advance  $4,  U.  S.  A.;  t/v,,  p... 

$4j«,  Canada;  IS,  Foreign  rOr  COpy 


POH  THE  DIVERSION  of  the 

Honored  Gentry 

Atteidiig  tkc  CogTcstioi  of  tke  Amricu 
New/p*pet  Pihli/keti  A//ocutioi 

THE 

CHICAGO 

TRIBUNE 

h«s  prepared  a  remarkable 

DOUBLE  HEADER 
PROGRAM 


Which  may  be  Viewed  at  Lei/ire  ia 
the  commodiou  Mea'a  Loaage  of  the 
Waldorf-A/totia.  New  York 


r«,  Tityre,  sub  ugmint  fagi—wnciL 


Exhibition  of 

DESIGNS 

FOR 

The  Tribune  Tower 

in  Chicago 

r  ^ 

IN  which  are  fhown  a  number 
of  elegant  Drawings 
fubmitted  in  The  Tribune’s 
world- wide  $100,0(X) 
Competition,  announced  on 
)unc  10.  1922 
in  commemoration  of  its 
Diamond  Jubilee 


’SomBDPf 


From  Trees  to 

Tribunes 


Lntl'wK^HE  com  pleat  (tory  of  the  Pro- 
CT  dKtioa  of  TheChicagoTrib- 
aae.  The  (ecoad  editioa  of 
thii  Work,  (kewiag,  ia 
fwift  facceffioa  [fo  as  to  be 
aot  Waltefal  of  yoar  time}  how  the  vari- 
OBs  Departmeats  operate.— and  how  the 
Effort!  of  mote  than  thirty  haadred 
Ladyes  aid  Geatlemea  co-ordinate  to 
ptodace  4  Million  Tribaaet  each  week 
The  Scenes  Include: 

The  Tribaae’a  TIMBERLANDS.  at 
Shelter  Bay  and  Fraaqaelia,  Qaebec,  The 
Tribaae’t  PAPEB  MILL  at  Thorold, 
Oatario.TheTribaae  PLANTat  Chicago, 
together  with  (ceaes  ftom  THE  DAILY 
NEWS,  New  Yotk’a  Pictare  Newfpapet. 

(Tht  ChicM  Tribmut  atiJ  ThtDmIy  A/cvf  ittwttn 
tbrm  pofftft  th*  Two  Luftfft  (or  tkt  Uruft  Two 
wiwchrrrT  ymi  prrfa)  morning  rlmty  CinnUbons  in 
ilmrrieo.  A  motion  Pictwrt  portraying  tht  Orgm- 
iuliont  which  Built  up  thi/t  Cirewlaliont  itfurtly 
worth  Pitwing.) 


THOSE  DESIRING  to  view 
The  Chicago  Tribune’s  Exhibit 
will  Eafily  Find  it  at  the 

Waldorf- 

Aftoria 


[Men's  Lounge] 


Xhe  Movies,  as  they  art  quaintly 
termed,  will  be  Profected  three  times 
each  Day,  at  1 1 :00  a.  n..  2:00  p.m. 
and  driOp.ffl.  from  Monday.  April 
23  to  Friday,  April  27.  laclofive.... 


I 
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Editor  &  Publisher  for  April  14,  1923 


NEW  YORK  STATE 

AMERICA’S  GREATEST  MARKET 

Supreme  Not  Alone  in  Business  and  Com¬ 
merce,  But  As  a  Producer  From  the  Soil 

New  York  State  is  fifth  agriculturally  with  a  total  value  of 
$466,000,000  of  which  $270,000,000  stands  for  crops  and  $196,- 
000,000  for  livestock  at  the  first  of  this  year. 

In  crops  alone  New  York  was  fourth  last  year,  in  livestock 
New  York  was  seventh. 

It  is  estimated  that  there  are  1,488,000  dairy  cows  in  New 
York  State  valued  at  over  $123,000,000  with  the  dairy  revenue 
around  $200,000,000  yearly. 

A  territory  that  produces  can  consume  equally  well. 

Use  this  list  of  daily  newspapers  to  cover  this  territory  for 
you.  They  can  sell  your  merchandise.  Results  count.  These 
papers  get  results  for  their  advertisers. 


Circu-  2,SM  l»,eM 

lation  Lines  Lines 


Circu-  2,5*0  10,000 

lation  Lines  Lines 


*** Albany  Knickerbocker  Press  . (M)  33,304 

*** Albany  Knickerbocker  Press  . (S)  47,49* 

tAubum  Citizen  . (E)  (,433 

’Brooklyn  I>aily  Eaxle  . (E)  (1,5*1 

’Brooklyn  Daily  Eagle  . (S)  75,5** 

’Buffalo  Courier  and  Enquirer... (MAE)  854S7 

’Buffalo  Courier  . (S)  120,554 

’Buffalo  Evening  News  . (E)  1(4,*58 

’Buffalo  Evening  Times  . (E)  *5,*** 

’Buffalo  Sunday  Times  . (S)  102,8*9 

Coming  Evening  Leader  . (E)  7,2** 

’’’Elmira  Star-Gazette  . (E)  23,754 

Geneva  Daily  Times  . (E)  *,415 

’"Glens  Falls  Post-Star  . (M)  7,41* 

’"Gloversville  Loader  Republican  . (E)  0,247 

(^oversville  Morning  Herald  . (M)  5,717 

’Ithaca  Journal-News  . (E)  7,4M 

’Jamestown  Morning  Post  . (M)  9,525 

"’Middletown  Times-Press  . (E)  *435 

’"Mount  Vernon  Daily  Argus . (E)  7,97* 

’"Newburgh  I>aily  News  . (E)  10,283 

tNew  York  Globe  . (E)  1**,19* 

tNew  York  Evening  Msul  . (E)  1*1415 
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JO 
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A1 


.09 

.11 

J3S 

JO 

JO 

.18 

J2 

.21 

.15 

.15 


.07 


A3 

.03 

A3S 

A4 

M 

M 

.04 

.05 

.34 


^tTTie  New  York  Herald.. . 

...  (M) 

170,257 

.49 

New  York  Herald . . 

. (S) 

170,257 

.49 

ttThe  Sun,  New  York . . 

...  (E) 

177,290 

.50 

tNew  York  Times . 

. (M) 

)  35*, *71 

.*5 

tNew  York  Tunes . 

. (S) 

.75 

’New  York  Tribune . 

. (M) 

137,011 

.4* 

’New  York  Tribune . 

. (S) 

141,973 

.40 

"New  York  World . 

. (M) 

351J00 

.505 

"New  York  World . 

. (S) 

570,778 

.595 

"New  York  Worid . 

. (E) 

272,479 

.5*5 

**^Niacara  Falls  Gazette . . 

. (E) 

14,814 

.0* 

’"Olean  Times  . 

. (E) 

8,423 

A3 

’"Poughkeepsie  Star  and  Enterprise.  .(E) 

11,553 

AS 

tRochester  Times-Union  . 

. (E) 

*5,24* 

.20 

’"Saratoga  Springs  Saratogian.. 

. (E) 

7,921 

A4 

***Staten  Island  Daily  Advance. 

. (E) 

1*.1*( 

.05 

Syracuse  Journal  . 

. (E) 

45,014 

.12 

’’’Troy  Record  . . . . 

.(MAE) 

23,921 

.06 

Government  Statements,  Af^  1,  1922, 

’A.  B.  C.  Publishers'  Statement,  April  1,  1922. 
tGovemsnent  Statement,  October  1,  1922. 

"’A.  B.  C.  Publishers*  Statenwnt,  October  1,  1922. 
"A.  B.  C  Annual  Audit,  Sept.  30,  19& 
tfGovemment  Statements,  April  1,  1923. 
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.*306 
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Editor  &  Publisher  for  April  14,  1923 


The  Qeveland  PRESS 

has  the  largest  circulation  of  any 
daily  newspaper  in  Cleveland! 

1  8  9,3  9  7 

beirif:  an  INCRH4SE  of  6849  over  the  last  Federal  statement.  October  1,  1922.  THE  PRESS  has 
the  largest  "city  and  siilmrban’*  circulation  and  the  largest  TOTAL  circulation  of  any  daily  news¬ 
paper  in  Cleveland.  THE  PRESS  is  the  ONLY  Cleveland  newspaper  to  show  a  circulation 
INCREASE  over  the  last  Federal  staleinent.  Oct<d»er  1,  1922.  This  is  discerning  Cleveland's 
en<h*rsement  of  "The  Truth — Quick!"  as  the  editorial  keynote  of  its  favorite  home  newspaper! 

OTHER  CLEVELAND  NEWSPAPER 
CIRCULATIONS  FOR  SAME  PERIOD 


The  Daily  Plain  Dealer 

189,174 

being  a  LOSS 
of  3967  from  the  last  Federal 
statement.  October  i,  1922. 


TheTimes  and  Commercial 

15,529 

being  the  FIRST 
Federal  statement  issued  by 
this  sprightly  newspaper. 


The  Evening  News 

150,473 

being  a  LOSS 

of  47S1;  from  the  last  Federal 
statement,  October  i,  1922. 


162,712 


of  THE  PRESS’  circulation  is  in  "The  (!leve- 
land  Market  '  as  tlefined  hv  the  Audit  Bureau 


of  Circulation. 


CIRCULATION— HOME  INFLUENCE -ADVERTISING 


National  Representatives: 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Avenue,  New  York 

CHICAGO  CLEVELAND  CINCINNATI 

ST.  LOUIS  ATLANTA  SAN  FRANCISCO 


Editor  &  Publisher  for  April  1  -i ,  1923 


Selling  your  brand  of  cement 
to  contractors  and  builders  of 

Philadelphia 

Philadelphia,  last  year,  started  work  on  108  manufactories,  52  office  buildings,  62 
warehouses,  18  schools,  2  hotels,  5  hospital  buildings,  6  banks,  1909  garages  of  all  sizes, 
in  addition  to  many  other  structures  provided  for  in  the  $115,000,000  building  program. 

You  can  profit  from  the  big  market  offered  by  Philadelphia's  building  plans  if 
you  teach  the  buyers  and  users  of  cement  and  other  materials  to  ask  for  your  products 
by  trade  name  or  brand,  through  The  Philadelphia  Bulletin. 

Practically  all  builders,  architects,  engineers  and  business  men  and  their  superin¬ 
tendents  and  other  employes,  read  The  Bulletin  daily. 

Every  day  The  Bulletin  goes  into  nearly  every  home,  office  and  workshop  in  Phil¬ 
adelphia,  Camden  and  their  suburbs. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  newspaper  “nearly  everybody”  reads — 

PHILADELPHIA’S  NEWSPAPER. 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub¬ 
lished  in  Pennsylvania  and  is  one  of  the  largest  in  America. 

Net  paid  average  circulation  for  March,  1923 — 
517,332  copies  a  day. 

NEW  YORK  DETROIT 

Dan  A.  Carroll,  C.  L.  Weaver, 

ISO  Nassan  Street  Verree  &  Conklin,  Inc 

117  Lafayette  Blvd. 

LONDON 

M.  Bryans, 

125  Pall  MalL  S.  W.  1. 


CHICAGO  SAN  FRANCISCO 

Verree  &  Conklin,  Inc.  Allen  Hofmann, 

28  East  Jackson  Blvd.  Verree  &  Conklin,  Iim 

681  Market  Street. 

PARIS 

Ray  A.  Washburn, 

5  me  Lamartine  (9) 


(Coftyriaht  1923,  Bulletin  Company) 


T®(isiS  Cfireiuikifeitii  ®lf  TMs  Issm®:  (S,f®(Q) 

EDITOR&PUBLISHER 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
^  of  publication — by  the  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
ing,  63  Park  Row,  New  York  City.  Private  Telephone  Exchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulations. 
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CORRESPONDENTS  BLUFF  WAY  BY  FRONTIERS 

One  American  Used  League  of  Nations  Letterhead  to  Pass  Guards  of  Three  Nations;  Story  of  the  Man 

Who  Overslept  and  Thereby  Got  a  Big  Scoop 


yHE  AMERICAN  FOREIGN  COR-  By  OTIS  PEABODY  SWIFT 

RESPONDENT,  looping  the  loop  Editorial  Note. — Even  amoiiK  newspaper  men  the  way  in  which  news  is  gathered  for  the 

from  crisis  to  crisis  across  the  map  Ot  cables  is  little  understood.  Mr.  Swift  has  served  as  a  member  of  the  foreign  staffs  of  the 
Europe,  faces  three  problems.  Chicago  Tribune  and  the  New  York  Tribune.  In  the  last  year  crisis  chasing  has  carried  him 

He  has  to  cet  to  where  the  news  is  twenty  countries.  This  is  the  third  of  a  series  of  articles  on  covering  Europe,  the  next  of 

«  ,  I  ^1.  which  will  appear  in  an  early  issue. 

Once  there,  he  has  to  get  the  news. 

Having  got  it,  he  has  to  get  it  out.  the  rounds,  one  of  the  newspaper  gang  the  train’s  smoking  compartments  as,  at 
«  *  «  was  held  up  at  the  Polish  frontier.  Of-  4  a.  m.,  they  pulletl  out  of  the  capital 

When  the  newspaper  gang  drops  in  of  ticials  claimed  his  visa  was  useless,  and  through  driving  rain, 
an  afternoon  at  the  “New  York  Bar”  him  to  go  back  to  Berlin  and  get  a  All  except  one  man. 

in  Paric  ctranop  stnripc  are  told  of  how  One.  The  reporter  had  no  time  to  He  had  been  a  failure  on  the  job.  He 

i?s  done.  TakI!  forexample  the  job  of  waste.  He  intended  to  get  through.  had  consistently  fallen  down  on  every 
eettine  there  .\mong  his  personal  papers  were  two  point  of  the  story.  He  faced  being 

A  correspt^ndent  of  a  big  syndicate  was  official  looking  documents.  One  was  his  fired.  This  morning  he  had  completed 
covering  tl^  Uusanne  conference  when  birth  certificate,  signed  by  the  City  Clerk  his  record  of  error  by  oversleeping,  and 
he  received  orders  to  jump  to  Constanti-  of  Poughkeepsie,  N.  Y  and  carrying  a  missing  the  tram 

ncnlp  War  thri-aipripH  It  was  a  rush  buge  red  seal.  The  other  was  his  high  It  was  not  until  10  a.  m.  that  he  awoke. 
irtK  TViP  fvrdprs  ramp  at  4  n  m  too  school  sheepskin,  also  elaborately  sealwl.  .\  vast  cheering  crowd  was  outside  his 
latp  in  tfip  dav  to  pet  nassnort  visaes  ^0  flourish^  these  under  the  noses  of  hotel  windows.  The  Premier,  having 

HflSt  onTh?  SplW  >1>«  ,  ,  ,  .  , 

Orient  express  that  night.  Fortunately,  Visa  or  no  visa,  I  defy  you  to  halt  was  making  his  speech  in  the  mam 

bowpvpr  hp  had  in  his  bapizaee  some  '"O’  "e  said  in  German.  ‘Read  these  square  of  the  capital.  It  was  a  sensa- 


nonlp  War  thrratpnpd  Tt  was  a  rush  ^eu  seal.  1  nc  oiner  was  ins  nigii  it  was  not  uiiiii  lu  a.  m.  mat  nc  awoKc. 

ioh  The  ordprs  ramp  at  4  n  m  too  school  sheepskin,  also  elaborately  sealwl.  .\  vast  cheering  crowd  was  outside  his 
tatp  in  thp  dav  to  pet  nassnort  visaes  ^0  flourish^  these  under  the  noses  of  hotel  windows.  The  Premier,  having 

HflSt  onTh?  SplW  >1>«  ,  ,  ,  .  ,  T"*  «  u™"’”.'- 

Orient  express  that  night.  Fortunately,  Visa  or  no  visa,  I  defy  you  to  halt  was  making  his  speech  in  the  mam 
however  he  had  in  his  baeeage  some  '"O’  "e  said  m  German.  ‘Read  these  square  of  the  capital.  It  was  a  sensa- 
League  of  Nations  stationer^,  pfeked  up  documents.  They  will  prove  that  I  am  tional  speech.  It  reeked  of  war  and  a 
in  the  writing  room  of  a  Geneva  hotel.  ^  important  American  diplomat,  cm  a  s^ttered  balance  of  power.  It  was  Page 
At  Domodosolla,  the  Italian  frontier,  bigh  mission  to  Warsaw.  If  you  ^Id  One  .  ,  ,  •  . 

Italian  army  officers  came  through  the  me  up  for  two  minutes  more  I  shall  have  With  every  other  correspondent  kick- 
waponlit  checkine  uo  visaes  Of  course  '"y  Paderewski  discharge  you  the  mg  his  heels  m  a  deserted  village  Za 

^J?!^rson  wSut^  vi^“^^^^^  moment  I  reach  VVarsaw.”  miles  away,  the  blue  envelope  candidate 

that  border  Poles,  knowing  no  English,  took  scored  a  twelve  hour  beat  that  won  him 

••T  vica  ’>  fbp  pr,rrp«nnndpn»  told  the  papers.  Studied  them,  upside  down,  a  bonus. 


“I  have  no  visa,”  the  correspondent  told  he  i«pers,  studi^  them  upside  dciwn, 
them.  "But  I  am  a  League  of  Nations  looked  at  the  seals,  and  then,  all  polite- 
ronripr  HprP  voii  oee.  is  a  letter,  ad-  "ess-  O-  K.  ed  his  visa,  begged  his  pardon. 


courier.  Here,  you  see,  is  a  letter,  ad-  u.  ea  ms  visa,  \^\ 

dressed  to  Premier  Mussolini.  You  will  ^d  told  him  to  proceed.  ^ 
note  the  League  of  Nations  address 

printed  in  the  upper  left  hand  corner.  I  Once  the  newspaperman 


■ss,  O.  K.’ed  his  visa,  begged  his  pardon.  One  European  correspondent  has  his 
d  told  him  to  proceed.  own  little  system  for  getting  news.  He 

•  ♦  ♦  maintains  a  secret  service  all  his  own. 

Once  the  newspaperman  has  got  there,  paid  out  of  his  own  pocket.  His  “re- 


must  go  through  to  present  this.  No,  I  ‘bm"®  «  'ban  one  way  of  getting  porters”  are  civil  servants  in  strategic 

Hnn’t  Wnrtiv  what  U  in  it  Yes  vou  have  'be  news.  A  group  of  correspondents  government  offices,  clerks  of  big  hote.s, 

the  right  to  arrest  me  put  me  off  the  bad  hustled  to  a  mid- Europe  capital  on  and  government  spies.  This  correspond- 

train  if  you  want  to  If  you  a  miserable  some  seething  crisis.  One  night  it  was  ent  sits  in.  his  office  and  has  his  agents 

frontier  officer,  feel’ yourself  qualified  to  announced  that  the  Premier  would  give  tel^lwne  in  to  him 

intorfiTP  in  T.papiip  of  Nations  affairs  important  news  in  a  speech  the  next  “This  is  No.  16,  comes  a  voice,  Ive 

S;  ahead-arres?Te  if  you  dare  If  you  morning  at  a  town  some  75  miles  away  just  learned  that-” 

doubt  that  this  letter  is  genuine— go  T^be  only  way  to  reach  the  accursed  Another  trick  way  of  getting  news  dc- 

ahead^pen  up  Premier  Mussolini’s  per-  P«ace  was  by  a  4  a  m.  combination  train,  veloped  when  a  stranger  walked  into  a 


sonal  mail,  and  read  it.  But  if  you  want 
my  advice,  stop  bothering  me  and  let  me 
get  through,  quick.” 

The  officers  thought  it  over,  and  the 
correspondent  passed. 

Strangely  enough,  he  had  a  ^ague  of 
Nations  letter  to  Premier  Pashitch  when 
he  reached  the  Jugo-Slav  border.  At  the 
Bulgarian  frontier  he  had  a  letter  for 
Stamboulinsky.  At  Tchataldja  he  was 
sporting  League  communications  to 
Mustapha  Kemal  and  General  Harring¬ 
ton.  Passport  officers  doubted,  but  none 
dared  to  interfere.  Without  a  single  vise, 
he  arrived  in  Stamboiil  in  record  time. 

“And  what  if  they’d  opened  the  let¬ 
ters?”  someone  asked  when  he  told  the 
story. 

“Oh,  that  was  all  right,”  he  answered. 
"I’d  just  written  personal  notes  to  Mus¬ 
solini,  Pashitch,  Stamboulinsky,  et  cetera, 
asking  for  an  interview.” 

*  *  * 

.Another  correspondent  list  his  pass¬ 
port.  He  visited  a  consulate,  and  got  an 
official  letter  testifying  that  his  passport 
had  been  lost.  Whenever  he  came  to  a 
frontier  thereafter,  he  would  present  this 
utterly  valueless  piece  of  paper,  and  or¬ 
der  the  officers  to  visa  it.  The  remark¬ 
able  document  carried  the  visaes  of  half 
north  Europe  before  his  original  pass¬ 
port  was  finally  found. 

.Mmut  the  time  this  story  was  going 


Some  set  their  alarm  clocks  for  three,  correspondent’s  hotel  room  in  a  Balkan 
Some  stayed  up  all  night.  Cold,  capital, 
hungry,  and  miserable  they  gathered  in  “I  have  some  very  important  news,” 


MEETING  THE  OTHER  FELLOW 

^HAT  is  the  most  helpful  thing  about  conventions.  We  get 
a  chance  to  forget  our  own  troubles  anrl  think  about  those 
of  the  other  fellow's.  Incidentally  the  contact  helps  us  solve  our 
own.  When  we  stack  our  own  up  against  those  of  the  other  fel¬ 
lows  we  find  they  don’t  amount  to  much  anyway. 

We  are  pretty  certain  to  find  the  “other  fellow”  who  labored 
over  like  problems  and  solved  them,  in  any  gathering  where  a 
few  hundred  men  meet  and  casting  aside  reserve  get  down  to 
brass-tacks.  That  is  why  conventions  are  valuable  to  the  indi¬ 
vidual. 

Newspaper  men  coming  to  New  York  for  the  annual  meeting 
of  the  Associated  Press  and  the  American  Newspaper  Publishers 
Association  or  to  Washington  for  the  meeting  of  the  American 
Society  of  Newspaper  Editors,  during  the  week  of  April  22,  are 
going  to  be  pretty  busy.  That  is  the  reason  that  we  want  to 
remind  you  that  EDITOR  &  PUBLISHER  will  be  at  your  service 
in  both  places.  EDITOR  &  PUBLISHER  offices  at  1115  W  orld 
Building  is  YOUR  service  station.  Call  upon  it  any  time.  For 
your  convenience,  headquarters  will  also  be  maintained  during 
Convention  Week,  at  Suite  116  Waldorf-Astoria  Hotel. 


he  said,  “I  will  sell  it  for  seven  .\meri- 
can  dollars.” 

‘‘What  is  it?,”  asked  the  American. 

“If  I  told  you,  it  wouldn’t  be  news,” 
was  the  reasonable  answer.  “It  is  very 
important,  as  you  can  see  by  the  price. 

I  bought  it  for  $4  from  a  telegraph  op¬ 
erator  who  picked  it  off  a  government 
line.  I’m  only  making  $3  profit  on  it. 

If  you  don’t  want  it.  I’ll  sell  it  to  your 
opposition.” 

Intrigued,  the  newspaperman  paid 
over  $7,  and  got  the  news,  which  con¬ 
cerned  a  mobilization  order.  While  this 
system  of  selling  news,  unseen,  is  popu¬ 
lar  in  Balkan  newspaper  circles,  it  was 
a  new  one  on  the  Yankee. 

*  *  ♦ 

The  reporter  has  to  watch  his  step, 
and  his  neck.  When  the  black  shirt 
Fascist!  legions  rose  overnight  in  Italy 
and  Mussolini  delivered  his  ultimatum  to 
the  throne,  one  American  correspondent 
filed  heavily  with  uncomplimentary  com¬ 
ment  on  the  movement. 

The  moment  the  Fascisti  triumphed, 
their  representatives  in  the  city  where 
the  correspondent  was  sUtioned  an¬ 
nounced  their  intention  of  forcibly  treat¬ 
ing  the  correspondent  to  a  pint  of  castor 
oil.  Friends  of  the  journalist  argued  for 
hours  with  black  shirts  before  convinc¬ 
ing  them  that  the  projected  cure  might 
start  trouble  with  the  American  govern¬ 
ment. 

In  Belfast,  a^in,  while  riots  were  rife, 
a  young  American  arrived  from  a  Lon¬ 
don  office  to  cover  the  excitement.  Visit¬ 
ing  the  saloons  where  the  civilian  clad 
members  of  the  Third  Northern  Division 
I.  R.  A.  (the  secret  Republican  army) 
hung  out,  he  found  himself  forcibly 
evicted  on  sight.  The  rebels  refused  to 
I  listen  to  him;  they  just  kicked  him  out. 

Returning  to  his  hotel  he  chanced  to 
’  look  in  a  mirror.  A  short,  bristly,  close- 
cropped_  mustache,  his  particular  pride, 
gave  him  the  exact  appearance  of  a 
young  British  army  officer  in  “cits.”  The 
man  was  a  true  reporter.  Ruthlessly  he 
shaved  off  the  mustache,  returned  to  the 
saloons — and  got  his  story. 

And  speaking  of  mistaken  identity - 

Charlie  Chaplin  came  to  Ixindon. 
London  went  wild.  Waterloo  station 
was  jammed  with  20,000  joymad  people 
when  he  stepped  from  the  boat  train. 
Five  thousand  more  waited  at  the  Ritz. 

Charlie  had  been  in  town  two  days 
when  it  was  announced  he  would  ap- 
p^r  in  person  at  the  Beckett-Boy  Mc¬ 
Cormack  prize  fight  at  Covent  Garden. 

One  of  the  American  correspondents 
covering  the  fight  was  a  slim  youngster 
about  Chaplin’s  build.  He  sported  a 
neat  mustache.  He  wore  a  derby  hat 
and  a  light  grey  overcoat.  For  two 
days  the  London  papers  had  printed  pic¬ 
tures  of  Charlie  (mustacheless,  of 
course),  wearing  a  similar  hat  and  over¬ 
coat. 

The  correspondent  taxied  to  the  fight. 
.•\t  Leicester  Square  he  was  stopped  by 
the  outskirts  of  a  mob  of  5,000  people^ 

1  surrounding  Covent  Garden,  hoping  to 
glimpse  the  hero.  With  one  shout  they 
acclaimed  the  correspondent.  “Here's 
(Continued  on  page  29) 
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MRS.  HARRISON  REPLIES  TO  CHARGES 

OF  MRS.  STAN  HARDING  S  h“ 

American  Newspaper  Woman  Makes  First  Detailed  Statement  “Evidently  the  Soviet  police  had  some 

on  Her  Relations  with  British  Writer  in  Russia — Break  as  well,  for  Mc^hilevsky,  the 

.  chief  of  the  Foreign  Espionage  Section, 

Result  of  Imprisonment  of  Both  by  Soviet  was  sent  to  Reval  to  meet  her  and  to  ac- 

company  her  to  Moscow.  On  her  ar- 

Mrs.  Marguerite  E.  Harrison,  well  told  me  that  she  intended  to  remain  until  rival  she  was  brought  to  the  house  where 
known  .American  newspaper  woman  who  .she  had  secured  her  divorce,  then  claim  ^  staying  and  placed  in  my  room, 

recently  returned  from  the  Far  East  and  Hritish  citizenship,  return  to  London  and  where  I  saw  her  for  a  few  moments.  I 
Russia,  has  prepared  a  detailed  statement  enter  the  interior  decorating  business.  was  unable  to  say  anything  of  a  conn- 
that  follows  of  her  activities  in  (  jermany  “1  heard  no  more  of  her  until  June,  dential  character  to  her  as  1  knew  that 
and  Russia  in  1919-20  as  a  newsp:ipcr  re-  1920,  when  I  learned  through  the  Mos-  anything  we  might  .say  would  be_  over- 


HERALD  BOILS  STORIES 
FOR  BUSY  NEW  YORK 


American  Newspaper  Woman  Makes  First  Detailed  Statement 
on  Her  Relations  with  British  Writer  in  Russia — Break 
Result  of  Imprisonment  of  Both  by  Soviet 


Miniature  Five-Column  Page  on  Front 
of  Second  Section  Introduced  This 
Week — Other  Features 
Being  Changed 


was  unable  to  say  anything  of  a  confi- 


The  New  York  Herald  gave  iiews- 
jiaper  readers  something  new  in  the 
journalism  of  the  metropolis  April  10, 
in  the  form  of  a  miniature  newspaper 


dential  character  to  her  as  1  knew  that  which  occupied  the  center  of  the  front 


anything  we  might  say  would  be  over-  p^gg  second  section.  The  day’s 


lain,  i:.  iiviv.  ivy  i,iy.,i.i.i  niiiivii  lu  in'-  >.-iiiivvi  iyiaiv.a  lyi.p  ,  -j  .  it.  i  U  i  U  i.  J  -TUi  1  UUIIUIIIK  lilt  IllllliaiUlC 

from  the  United  States  Government  be-  1919,  leaving  again  at  the  end  of  October  told  me  that  she  was  to  be  arrested  ^^e  the  daily  calendar,  classified  adver- 
cause  of  her  imprisonment  in  Russia.  for  Poland  as  special  correspondent  of  immediately,  and  although  1  pleaded  for  tisinc.  larmv  and  naw  orders  fire  record 


for  Poland  as  special  correspondent  of 


It  will  be  noted  that  Mrs.  Harrison  re-  the  Baltimore  Sun  and  occasional  travel- 
futes  all  the  charges  that  Mrs.  Harding  ling  correspondent  of  the  New'  York  Eve- 


immeaiaieiy',  ana  aitnougn  i  pieaaea  lor  tising,  larmy  and  navy  orders,  lire  record 
her  he  refused  to  allow  her  to  remain  at  death  notices 


has  set  up  as  a  basis  for  her  claims  for  ning  Post,  with  Russia  as  my  objective, 
damage,  and  which  have  been  reported  While  in  London  en  route  for  Poland  I 


In  his  introductory  announcement 


detail  in  Epitor  &  Publisher  from  made  a  tentative  arangement  with  Mr. 


Frank  A.  Munsey  stated  that  it  was  im- 
^20  until  my  own  arrest  the  following  possible  for  the  busy  man  to  give  more 
October,  I  sent  Mrs.  Harding  weekly  (^,3^  ^  moments  to  his  morning 


time  to  time  during  the  last  six  months.  Collins, 


Mrs.  Harrison’s  statement  follows; 


“Since  mv  return  to  New  York  1  me  as 


'ollins,  European  Manager  of  Associated  food  P^ck^es,  the  only  ones  she  re-  newspaper,  although  the  reading  matter 
’ress,  whereby  he  consented  to  accept  ceived  during  that  period,  and  I  in  the  ordinary  daily  issue  of  the  Herald 


liave  learned  in  detail  of  the  charges  I  succeeded 


Moscow  corresiiondcnt  provided  word  out  of  the  country  of  her  arrest,  could  not  be  read  from  beginning  to  end 
eded  in  entering  Russia.  I  had  1  only  saw  her  once  after  that  — in  Au-  jp  jJj^p  20  hours.  The  idea  of  the 


made  against  me  by  Mrs.  Stan  Harding,  also  agreed  to  observe  conditions  and  ^  myself  called  the  p^^^.  piipjature  is  to  give  the  heart  of 

in  which  she  accuses  me  of  being  the  furnish  confidential  reports  on  Russia  necka  to  answer  mi  accusation  of  hav-  pcws  in  a  compass  that  can  be  cov- 
cause  of  her  arrest  and  imprisonment  by  for  the  information  of  the  American  given  certain  information  to  a  fel-  ^.^ed  while  the  business  man  is  on  his 
the  Soviet  Government  in  Moscow  in  Military  Intelligence.  _  low-American,  aim  had  been  under  arrest  ^^ay  to  the  office. 


June,  1920,  although  I  was  informed  of  “I  entered  Russia  thro 
their  general  nature  from  articles  ap-  I'ront,  without  document 
pearing  in  the  Chinese  and  Japanese  press  I-'ebruary  8,  1920,  and  ^ 
during  my  stay  in  the  Far  East  last  sum-  Moscow  six  weeks  later, 
mer.  At  that  time  there  were  reasons  leading  to  my  arrest  was 
why  I  felt  that  1  could  do  nothing  but  from  flermany  and  was 


“I  entered  Russia  through  the  Polish  for  three  hours,  finally  managing  to  per-  reception  of  the  idea  has  been 

•>ont,  without  documents  or  papers  on  ''iwae  my  juge  d  instruction  of  my  in-  favorable.  Herald  officials  sav.  The 

•ebruary  8,  1920,  and  was  arrested  in  nocence.  As  I ,  was  leaving  I  was  in-  circulation  of  the  first  day  was  natu- 

^loscow  SIX  weeks  later.  The  evidence  tormed  by  the  jup  d  instruction  that  I  ^allv  increased  through  the  curiosity 
eading  to  my  arrest  was  partly  obtained  would  pass  Mrs.  Harding  in  the  hall,  and  aroused  by  Mr.  Munsey’s  preliminary' 

irom  Germany  and  was  of  such  char-  that  I  was  to  give  her  no  sign  of  re^  anonuncements.  It  was  expected  that 


make  a  categorical  denial  which  would  acter  as  to  furnish  incontrovertible  proof  ognition.  Knowing  that  it  w'ould  ^f  jpcVease  would  be  lost  during 

nnt  tiav#*  tn  rlear  the  matter  in  the  of  mv  activities  This  evidence  of  worse  for  both  of  US  if  1  failed  to  Ob-  ,1  i,,,-  K..*  „ 


not  have  helped  to  clear  the  matter  in  the  of  my  activities.  This  evidence  of 
least,  and  I  preferred  to  remain  silent  course  involved  knowledge  on  the  part 
on  the  subject.  Since  the  statement  to  of  the  Soviet  authorities  of  my  connec- 
Mrs.  Harding  a  few  weeks  ago  in  Lon-  tion  w'ith  Mrs.  Harding  in  Berlin,  in- 
don  by  Major  O.  N.  Solbert,  Military  eluding  her  assistance  to  me  in  meeting 
attache  of  the  American  Embassy,  to  certain  groups,  so  it  was  inevitable  that 


whom  she  was  referred  by  the  .\merican  if  Mrs.  Harding  should  ever  come  to 
Ambassador,  in  which  he  was  quoted  as  Russia,  she  would  be  arrested,  if  not  be- 


‘BLONDE,”  CITED  IN  AD, 
SUES  AND  GETS  $1,500 


saying  that  Mrs.  Harrison  had  rendered  cause  of  her  former  affiliations,  at  any 
valuable  services  to  the  American  Gov-  rate  for  the  sake  of  obtaining  further 


eriiment,  I  feel  that  I  am  at  liberty  to  information  about  me.  The  fact  caused 
explain  the  circumstances  leading  both  me  no  concern  at  the  moment  however. 


to  rny  arrest  and  to  that  of  Mrs.  Hard-  as  I  was  convinced  that  Mrs.  Harding 


ing  in  Russia. 

“I  first  met  Mrs.  Harding  in  Berlin 
in  January,  1919  where  I  was  collecting 


was  in  h'ngland  and  engaged  in  work  of  _ 

''”■'■1  ™  Mat'd  o""p,r„le  0„  April  4.  ,  ‘"’T 

lum  i.wi,  tba  r.Kiirr-iiJaa  r,  friwl  Hamilton,  Ont.,  recently 


irse  lor  ooui  o,  us  n  i  laneu  u.  o.,-  succeeding  days,  but  It  is  Stated 

(Continued  on  page  33)  there  has  l^en  no  falling  off  in 

- dealers’  orders  from  the  opening  peak. 

oi  t9  i*i.4F%  TWT  A  Agamst  the  mass  of  favorable  com- 

oLOINl/t,  1  cAJ  UN  AUf  ment  that  the  Herald  staff  says  it  has 

C|  T|7C  received  are  two  criticisms  —  one  of 

jUCO  VaCiIO  ^1,0UU  thv  of  type  used  in  the  miniature 

-  and  one  of  the  apparent  disadvantage  to 

>on't  Flirt  With  Glove  Counter  Girl,”  advertisers  in  putting  the  gist  of  the 
I*  “Snappy  Saying”  of  Cana-  o”  9"*^  Pa^e.  So  far  as  is  known, 

j.  1  1  1  1  c  •!  no  advertiser  has  raised  this  complaint, 

dian  Store,  but  Joke  Fail.  -phe  small-type  criticism  was  met  on 

to  Register  I'riday  by  dropping  the  agate  for  a  non- 

-  pared  face  set  solid.  Numerous  other 

A  libel  action  of  unusual  interest  was  riiai'Kes  in  the  paper’s  scope  and  treatment 


‘Don't  Flirt  With  Glove  Counter  Girl, 
Is  “Snappy  Saying”  of  Cana¬ 
dian  Store,  but  Joke  Fails 
to  Register 


material  for  a  series  of  articles  later  pub-  1920,  with  the  obligation  of  appearing  -  c*  ’i  it  r'  "  T*i 

lished  in  the  Baltimore  Sun,  on  i^st-  in  person  each  week  before  the  Soviet  ^  ’ 

•  -  ’  .  „  .  .  ran  a  page  department  store  advertise- 


of  new's  are  in  process  and  under  con- 


war  conditions  in  Germany,  and  .sending  jHilice.  Subsequently  pressure  was  u '  -u  c  i  -  j 

Hamilton  HeS.  °"Tir'adv°ertis"ement 


sideration,  it  is  rejwrted,  among  them 
some  experiments  with  the  Herald’s  his¬ 
toric  ship  news  department. 


conditions  through  the  Military  Intelli-  Soviet  government.  For  certain  impera-  .  V  i 

gence  Division  of  the  A.  E.  F.  to  Paris,  tive  reasons  I  did  not  reject  the  offer  but  into  a 

7  .1  r  .  .  ,  ’  .  department  store  to  match  some  ribbon. 


NOYES  SAILS  FOR  HOME 


for  the  use  of  the  American  experts  who  temporized  with  the  Soviet  authorities, 
collected  data  for  President  Wilson  dur-  always  refusing  to  come  to  a  definite 


always  refusing  to  come  to  a  definite  ^^^so  abused  you  feel  justified  in 

agreement,  and  furnishing  them  with  with  the  blonde  behind  the  glove 


inp:  the  Versailles  Conference.  agreement,  and  furnishinj?  them  with  *"*“**s  wun  ine^uionue  uenn 

“Mrs.  Harding  had  iM-en  in  Germany  worthless  information,  thus  affording  colter  to  cheer  yourself  up. 

since  the  summer  of  1918.  .Although  by  ample  justification  for  my  subsequent  „  basis  of  this  statement,  i  iss 

birth  an  Englishwoman,  she  was  a  Ger-  arrest  in  October,  1920,  and  for  trial  and  Edith  Enma  Garland,  an  employe. 


man  subject,  having  been  married  to  a  condemnation  to  the  death  penalty  had  action  against  the  company  for 


German,  and  owing  tr)  this  fact  she  was  the  Soviet  government  seen  fit  to  impose 
asked  by  the  British  Intelligence  to  gv  it. 


$5,000,  claiming  she  had  been  libelled. 


President  of  A.  P.  Will  End  World 
Tour  in  Time  for  Convention 

P.vRis,  March  31. — Mr.  Frank  B. 
Noyes,  president  of  the  .Associated  Press, 
with  Mrs.  Noyes  and  their  daughter,  Mrs. 
Thomas  Blagdcn,  reache<l  Paris  on  his 
around  the  world  tour  March  28.  Mr. 


Miss  Garland  contended  that  she  was  .Noyes  told  a  representative  of  Eoitor  & 


to  fiermany  and  rejxirt  on  the  imminent 


breakdown  in  that  country.  She  sent  wished  to  come  to  Russia,  1  was  horri-  innuendo  that  she  was  of  questionable 
reports  to  her  government  until  the  .Ar-  tied,  knowing  her  danger,  and  did  the  character,  and  that  the  advertisernent  had 
niistice,  when  the  necessity  for  such  work  only  two  things  in  my  p<nvcr  to  prevent  exj^sed  her  to  ridicule  and  insult, 
having  ceased,  her  services  were  di.scon-  her  coming.  I  advised  the  Russian  For-  company  it  was  claimed  that 

tinned,  and  she  acted  for  a  time  as  corre-  eign  Office  not  to  admit  her,  stating  that  statement  was  snappy  advertising 

«  .  -1  T  i  T-v  •!  TLT  .1  It  1*  ..‘a  a  tmn  tnaf  olnnof  ii’itn  *  emorf  cav. 


I  heard  that  Mrs  Harding  “blonde”  referred  to;  that  there  was  Pi  hi,ishf;r  that  he  had  greatly  enjoyctl 

-•  innuendo  that  she  was  of  questionable  what  he  described  as  an  interesting  an<l 
aracter.  and  that  the  advertisement  had  instructive  trip.  In  Japan  and  China, 
posed  her  to  ridicule  and  insult.  where  he  spent  three  months,  there  wa- 

For  the  company  it  was  claimed  that  so  much  to  assimilate  and  so  many  new 


tinned,  and  she  acted  for  a  time  as  corre¬ 


spondent  of  the  London  Daily  News,  as  they  were  only  admitting  a  limited  if  ,  sin^ri  say 


situations  and  conditions  to  study — for 
the  trip  has  lieen  one  of  business  as  well 


meanwltile  giving  voluntary  information  number  of  correspondents,  they  would  had  been  clipped  from  an  ad-  as  pleasure  that  Mr.  Noves  w'as  h 


intermittently  to  the  British  Military  lind  it  more  .advantageous  to  give  per- 


take  advantage  of  the  relaxation  afforded 


Alission  in  Berlin,  of  which  General  mission  to  someone  with  more  newspa-  that  the  statement  by  the  fourteen  days  sea-vovage  Ut ween 


Ewart  was  the  head.  I  learned  the  facts  jier  experience,  and  I  sent  her  a  message  was  actionable.  The  jury  foui^  for  Miss  Colomlio  and  Marseilles.  Mr-  Noyes  is 
above  stated  from  Mrs.  Harding  after  not  to  come  to  Russia  by  a  British  cor-  Garland  and  awarded  her  $l,a(X)  and  looking  particularly  fit,  .and  is  leaving  for 
we  had  known  each  other  for  a  few  respondent  then  leaving  the  country.  I  rosts.  The  case  will  be  appealed  by  the  England  on  the  third  of  April.  He  w'lH 


weeks.  jiresume  that  she  never  received  this  mes-  company. 

“When  her  work  with  the  Daily  News  sage.  I  was  later  informed  that  Mrs. 
came  to  an  end,  and  she  was  temporarily  Harding  had  received  the  necessary  per- 


out  of  emplovTnent.  I  invited  her  to  mission  and  was  en  route  for  Moscow, 
share  my  room  with  me  at  t’ne  Hotel  and  that  she  had  the  highest  recommen- 


MANAGING  EDITOR  QUITS 


sail  from  Southampton  on  the  Majestic. 
.\pril  11,  and  reach  New  York  in  tiim 
for  the  .Associated. 

During  his  brief  stay  in  Paris,  Mr 
Noyes  was  received  by  M.  Poincare. 


Adlon,  and  we  lived  together  for  several  dations  from  Socialists  in  other  coun-  Garretton  Laves  Cincinnati  Times-Star 


months,  until  my  departure  from  Ger-  tries. 


many  after  the  signing  of  the  Versailles  “Knowing  as  I  did.  that  the  police  au- 


on  Account  of  Illness 


Strike  at  State  Printing 

.A  bill  has  passed  the  Ohio  House  to 


Treaty.  During  this  period  Mrs.  Hard-  thorities  had  incontrovertible  proof  of  Joseph  Garretson,  who  has  been  man-  abolish  the:  printing  of  automobile  license 


ing  from  time  to  time  supplied  me  with  our  relations  in  Berlin,  and  access  to  still  aging  editor  of  the  Cincinnati  Times-  lists  and  would  save  the  State  several 


valuable  information  regarding  parties  further  sources  of  information,  I  was  Star  for  24  years,  has  resigned  because  thousand  dollars  annually.  Secretary  of 


and  movements  in  Germany  for  w'hich  I  perfectly  frank  in  speaking  of  them  when  of  ill  health.  His  place  will  be  taken  by  State  Thad  H.  Brown  has  asked  the 


paid  her  according  to  mutual  agreement,  iiucstioned  directly,  believing  that  a  single  Moses  Strauss,  who  has  been  city  editor  legislature  to  take  another  step  by  pass- 
and  she  was  the  means  of  securing  many  prevarication  or  mis.statement  would  lead  of  the  Times-Star  many  years.  ing  a  constitutional  amendment  doing 

introductions  for  me  to  important  persons,  the  Soviet  authorities  to  believe  that  Mr.  Garretson  exj^cts  to  rest  quietly  away  with  the  so-called  “publicity  pamph- 
as  well  as  the  entree  to  meetings  of  vari-  there  w'as  still  some  connection  between  for  a  few  months  at  his  summer  home  at  lets”  which  have  heretofore  been  sent  out 
Otis  party  organizations.  This  fact  had  us,  and  I  made  it  quite  clear  that  I  had  Terrace  Park,  on  the  Little  Miami  river,  to  all  the  State’s  voters,  more  than  1,000,- 
an  important  bearing  on  what  happened  no  knowledge  of  her  movements  for  an  He  has  also  resigned  as  president  of  the  000.  The  cost  has  been  over  $30,000  a 
later  in  Russia.  When  I  left  Germany  entire  year,  and  no  idea  of  her  motives  Ohio  Associated  Press,  a  position  to  year.  Secretary  of  State  Brown  would 


Mr.  Garretson  exjx'cts  to  rest  quietly  away  with  the  so-called  “publicity  pamph- 
fnr  a  few  months  at  his  summer  home  at  lets”  which  have  heretofore  been  sent  out 


Terrace  Park,  on  the  Little  Miami  river,  to  all  the  State’s  voters,  more  than  1,000,- 
He  has  also  resigned  as  president  of  the  000.  The  cost  has  been  over  $30,000  a 


at  the  end  of  June,  1919  Mrs.  Harding  or  object  in  coming  to  Russia.  I  also  w’hich  he  was  elected  three  weeks  ago.  substitute  publication  in  the  newspapers 
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CTORF^  in  IFr^TT  A  ^HOPPINI^  NPW^  INTO  •rom  the  troth.  This  publisher  also  N'ews  since  its  establishment,  has  been 

3  1  I  A  l  KJ  p^,in,ed  out  that  this  rate  covered  50,000  free  with  advice  for  the  New  Haven  en- 

NPAA/  ha  VPN  RATP  FIOHT  circulation  daily,  which  works  out  at  terprise. 

^  I  $2.60  approximately  per  line  per  million  0t|<^stions  as  to  the  results  of  the  Mon- 

circulation,  considerable  below  that  se-  day  bargain  atlvertising  were  parried  by 
Merchants  Say  Weekly  Circular  Will  Not  Compete  With  Daily  cured  on  local  dry  goods  business  by  tlie  advertising  manager  of  the  Sharteti- 
n  u  1.  1.L  c»  r*  U‘  c»*ii  or  »  r»  i  newspapers  in  other  New  Kngland  cities,  berg  store  as  being  "premature.”  Mr. 

rress,  but  the  store  combine  still  Keruses  to  Ueal  There  is  still  considerable  bitterness  on  Hamblen  cited  one  instance  in  which  an 

With  Two  Papers  Which  Have  Defied  It  both  sides  of  the  controversy,  frankly  advertiser  had  secured  four  times  the 

avowed  by  the  publishers,  but  dissembled  results  on  a  bargain  advertised  in  the 

by  the  store  ofl^ers.  Shopping  News  that  had  been  secured 

IVEW  H.WEN  department  store  p  ce  that  advertising  in  only  two  .\  curious  turn  of  events  occurred  sev-  from  advertising  of  the  same  article  in 
'  proprietors  have  entered  the  pub-  l>**i''  ^  bringing  better  results  than  they  eral  weeks  ago  when  the  Merchants  Pub-  all  four  of  the  daily  papers  several  weeks 
lishing  business.  Unable  to  compel  the  had  oeen  getting  in  four.”  lishing  Company’s  representative  asked  ago.  He  stated  that  the  article  adver- 

publishers  of  two  evening  newspapers  to  Whether  or  not  that  was  true  then,  it  the  Times-Leader  to  bid  on  the  printing  tised  and  its  price  were  “substantially 

print  their  advertising  at  a  rate  covering  "ot  true  now,  according  to  Mr.  Ham-  "f  the  Shopping  News.  .\lr.  Hendrick  the  same.”  He  added  that  the  article 
less  than  half  the  cost  of  producing  it,  hlen,  who  states  that  the  results  from  the  li'mrej  on  the  job  and  the  stores  were  had  been  displayed  in  the  store’s  windows 

the  “Big  Five”  store  owners  last  Satur-  limited  advertising  of  the  past  thirty  willing  to  pay  the  price  he  quoted,  which,  for  a  week  while  the  newspaper  advertis- 

day  issued  “Vol  1,  No.  1,”  of  the  Shop-  months  have  not  been  satisfactory,  al-  according  to  Mr.  Hamblen,  would  have  ing  was  appearing.  This  store  is  not 

ping  News.  It  is  similar  in  plan  and  t^iost  negligible,  in  fact.  “It  is  impossible  netted  the  Times-Leader  a  weekly  profit  one  of  the  "live”  and  is  a  regular  adver- 


less  than  half  the  cost  of  producing  it,  who  states  that  the  results  from  the  li'mrej  on  the  job  and  the  stores  were  had  been  displayed  in  the  store’s  windows 

the  “Big  Five”  store  owners  last  Satur-  limited  advertising  of  the  past  thirty  willing  to  pay  the  price  he  quoted,  which,  for  a  week  while  the  newspaper  advertis- 

day  issued  “Vol  1,  No.  1,”  of  the  Shop-  months  have  not  been  satisfactory,  al-  according  to  Mr.  Hamblen,  would  have  ing  was  appearing.  This  store  is  not 

ping  News.  It  is  similar  in  plan  and  t^iost  negligible,  in  fact.  “It  is  impossible  netted  the  Times-Leader  a  weekly  profit  one  of  the  "live”  and  is  a  regular  adver- 

appearance  to  the  circular  of  the  same  cover  the  city  of  New  Haven  with  of  from  $200  to  $3(X).  .\fter  considera-  tiser  in  all  four  newspapers.  Mr.  Ham- 


name  which  has  been  appearing  in  Cleve-  "tily  one  i 
land  for  the  past  two  years.  It  is  not  a  I’e  stated, 
newspaper— on  that  point  all  are  agreed. 

The  department  stores  which  fathered  it 
and  the  other  stores  whose  advertising 
appeared  in  the  initial  number  are  par- 
ticular  to  call  it  a  circular,  not  a  news- 
paper.  They  also  disclaim  any  intention 
to  use  it  as  a  substitute  for  newspaper 
advertising.  ■  — 

.\ccording  to  William  F.  Hamblen,  who  j| 

is  managing  it  for  the  Merchants’  Pub¬ 
lishing  Company,  a  Connecticut  corpora- 
tion,  it  will  be  issued  weekly  on  Saturday  . .  , 
rnorning  and  will  be  distributed  free.  At 

the  start  the  distribution  is  35,000  copies,  - 

he  stated,  covering  the  homes  of  the  city  ^ 

and  it  is  planned  to  increase  the  run  to 
.50,000  copies  to  reach  all  homes  in  the 
shopping  territory  as  soon  as  organization 

details  can  be  ironed  out.  Mr.  Hamblen  _ 

estimates  the  cost  of  a  year’s  production 
at  $80j000,  which  will  be  apportioned 
among  the  merchants  participating  in  the  ™ 

venture.^  The  estimated  cost  per  inch  of 
advertising  is  85  cents  per  issue. 

“There  is  nothing  to  be  hidden  regard-  ■  ■ 
ing  this  advertising,”  Mr.  Hamblen  told  AT 

an  EniTOR  &  Publisher  representative.  ^ 

“The  merchants  of  New  Haven  have  not 
been  spending  the  proportion  of  their  sales 
for  advertising  that  has  been  their  prac¬ 
tice  for  years,  and  they  are  advertising  ' 

in  the  Shopping  News  chiefly  to  build  up 
.Monday  business,  which  is  the  lowest  of 
the  week.  The  amount  spent  upon  the 
production  of  Shopping  News  is  only  a 

drop  in  the  bucket  compared  to  their  total  _ 

appropriation  for  publicity,  and  they  have 
plenty  more  to  spend  in  other  media 
which  offer  satisfactory  conditions.” 

Here  it  might  be  recalled  that  two  and  rr";" 
one-half  years  ago  the  “Big  Five”  de- 

partment  stores,  acting  as  usual  in  con-  - 

cert,  met  a  concerted  resistance  from  TH 

John  Day  Jackson,  publisher  of  the  Eve¬ 
ning  Register,  and  William  A.  Hendrick, 
publisher  of  the  Times-Leader.  For  CL^T:' 

years  the  store  combine  had  played  one 

publisher  against  the  other,  holding  down  - 

rates  to  such  an  extent  that  it  is  esti-  ^ 

mated  the  stores  save<l  $1,500,000  between 
1902  and  1920  on  their  newspaper  adver-  ^ 
tising.  In  September,  1920,  the  Register  t’-'-.r 

and  the  Times-Leader,  after  individual  _ 

vain  attempts  to  secure  an  increased  rate 
on  the  dry  goods  advertising,  restricted  aeveUi 
the  copy  to  four  columns.  The  follow¬ 
ing  month  the  Register  threw  it  all  out 
of  its  columns.  Then  the  stores’  com-  Thus 


only  one  morning  and  one  evening  paper,' 
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b  ahetM  the  iheartea  ar»4  ether  pUtrt  of  ■ 


hca  fonudiiiiM  the«radr  of « 
There  ie  mil  ■wh«i  pem 


AT  MALLET’S 


There  le  mn  morher  peme  reMMMT  the  a^ertiwig  •■•h  « 
a  wore  nmtA  itwH  to  e*  puNw  Thea4vert>«M»t  tMitt  be  truh  r< 
•rwative  nt  the  ideah  and  umcmivm  of  dw  «<>re  Oheru  .k  k  wtl 
diort  of  te  aim. 

Rwht  there  ia  ihr  tlnef  rea«<ii  for  pr  ami  ttreuL 
^HOPnSC  NtWs  To  Cuhnair  tewhlul.  lairtul  avurve 
mcM  regardtof  inershandiac  and  impTMi  mm  New  Mt»en  Shof 
w  Mb  d«  rehebAiy  ef  our  cflerm^ 

To  that  rod  the  More*  wluch  ha>e  fareied  ihe  ro  pu 

diit  paper  ba*e  <1«a»n  ip  a  i<i*  of  'ulet  and  fegi'anKv  r 
d«if  advenaeig  m  MIOPnM.  MMb  Wt  pr«M  tha  atidr  b 
foe  all  to  we  aM  appreoaw  T«erv  one  •!  .air  ini<>«p»rat»r» 
ugned  an  agreenwni  to  fatiMuiH  kn,  ih<«  tnh  a>id  one  af 
Haven’t  kadtng  law  hrma  hat  riMaHd  a  bard  *—  aMWaa 
j  turen  the  iM>m  to  n  abe  N  hiodnig- 

THE  NEW  HAVEN  SHOPPWC  NEWS 
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_ 140  a  yard 
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dOr  ir««aw»  (M,  tT-  a  m 
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Sill  Stocldrifi  j 


mittee  approached  Hendrick,  of  the  '"to  the  city  at  a  time  when  the  mer- 


Tiines-I.eadcr,  with  a  proposition  that  his 
rate  would  lx?  increased  if  the  four-col- 


hants  realize  that  their  policy  of  bull- 


nmn  restriction  was  taken  off  and  nn-  trously  for  themselves.  It  is  not  a 
limited  space  granted  to  offset  the  loss  of  wiainm,  however,  to  fight  the  tw;o  puh- 


publicity  through  the  Register. 

Hendrick  refused  to  raise  the  restric 


tion.  however,  the  Times-Ix;ader  decided  blen  did  not  mention  any  other'  instances 
to  have  nothing  to  do  with  the  circular,  of  unusual  results  from  the  bargain  page, 

nor  did  checkers  sent  out  by  the  news- 
■m  M  paiiers  on  Monday  find  any  unusual  ac- 

rRH  stated  by  one  publisher  that  the 

*B!ityQEi3ll8il  liw  ySj  business  has  been  compara- 

M  J  tivtly  dull  since  the  two  papers  declined 

*  w  NS/  Ml  ww  U/  to  carry  the  advertising.  This  statement 

■-N.  .nm  •  ..a  nwMuim  nm,  [jorm.  m,f  jjy  a  casual  stroll  by 

A  Weekly  Bargain  Bulletin  ATSaARIEMEKS  the  Iuiitor  &  Publisher  representative 

For  the  Women  of  New  Haven  -lUdSwSl-'SL^ E-iw  through  each  of  the  hve  stores  Two  of 

OWNC ,Niws ,M .  them  had  a  fair  complement  of  shoppers, 

’’2r*A‘SiT  but  there  appeared  to  be  little  actual  buy- 

10.1,  M  Mm  •'m  w  •  cm  SOc  uig  goiug  Oil.  Most  of  the  women — less 

— . o  — seemed  to  be 

He  .  Sc.  fo..  Me.  .4.  1  IVECHA&NONSONCO.  walking  up  one  aisle  ami  down  another, 

Uxiking  for  eye-catchers  on  the  counters 
.  c*cWS»uiiUi.ju  rather  than  in  the  newspaper  columns 

where  they  had  been  accustomeil  to  find 
4.S0  waoh  the  luring  descriptions.  In  the  other 

IZ*  irt'Zn ’“ZJZZi  ]■  three  stores  many  clerks  were  sitting  idle 

HADLET’S  behind  the  counters.  In  one  store  only 

u.<iv-or*<Mrr.2'i.Swi  f-chMOoi,  thirteen  possible  cu.stomers  were  counted 

...^1.  cl  .......  fltxir.  The.se  observations 

.ovci o. im.  M...O skvM  were  made  between  one  and  live  o’clock 

_  on  VVedmsday  afternoon,  which  the  stores 

.2^ AT  HALL’S - 1  consider  their  second  best  shopping  day, 

Me.....  second  to  Saturday. 

ut  None  of  the  most  enthusiastic  pro- 

w  ’sHOPPwcNEws  ALL  CuhOW  WTTRESSES  ixments  of  the  Shopping  News  idea  have 

‘  claimed  that  Wednesday  business  can  be 

i.  _ I  traced  to  the  circular.  It  is  generally  ad- 

IT  mitted  that  results,  if  any,  must  show  in 

the  Monday  busitiess.  What  the  latter 
*"j  ^*?**-°'*—  prospects  are  can  be  gathered  from  the 
'ri!,  experience  of  one  newspaper  man  who 

T— 7  2.25  tried  to  secure  several  copies  in  his  home 

;  neighborhood  .Monday  morning.  He  called 
AT  t  M.  BRADFORD,  he.'  seven  neighbors  without  a  sipi  of 

' ’5  ? ;  «•-  success — the  paper  had  been  delivered 

« 0VMi!l^^uro'»o»u  Saturday  morning,  as  per  schedule,  but 

595  ha<I  found  its  way  to  the  rubbish  recep- 

t.iclc  or  the  fireplace  over  the  week-end. 

r- - - -  That,  of  course,  may  not  be  typical,  but 

AT  THE  THOMAS  MOTOR  CO.  it  is  one  straw  in  the  wind. 

1  Reports  received"  by  the  publishers  in- 

a  sruoctAKu'cAn  dicate  that  the  number  and  names  of 

••***  Sh<n>ping  News  advertisers  will  show 

—  ■  eonsiderahle  turnover  until  the  circular 

[  IT  mrNnri -  l’’'*”  cither  Ix'comes  permanent  or  is 

^  abandoned.  Those  now  using  its  columns 

L*<ii«iCniii7dSiiifcdk.Vmui«  inclmle  the  “Big  Five” — Kdward  Malley 

'  ^.-.",'■•  7  ■;7'  i  '  ”’”'’■•'*5  Company,  whose  president,  Walter  Mal- 

I  98c  ley.  is  also  president  of  the  Merchants 

*1 - - I’lihlishing  Company;  riamble- Desmond 

Kiel  and  the  inspiration  lor  the  New  Haven  Company,  Shartcnhcrg  S,  Mendel  & 

ont  page  appears  above.  Harris,  and  the  Charles  Motison  Com¬ 

pany;  and  also  the  tollowmg:  Had- 
liolding  that  it  was  hostile  to  the  interests  ley’s,  a  furniture  store;  W.  B.  Hall; 
of  the  Register  and  of  itself  and  designed  C.  M.  Bradford,  an  automobile  dealer; 
to  assist  the  stores  in  carrying  on  the  Ihomas  Motor  Company,  another  auto¬ 
light  against  them.  The  printing  is  now  mobile  firm;  Fritz  &  Hawk*>"  Company, 
Icing  placed  with  a  New  Haven  job  shop,  opticians;  the  New  Haven  Bank,  the 
which  has  no  facilities  for  handling  it  and  Mechanics  National  Bank  atxl  the  First 
has  the  type  set  and  the  press  work  done  National  Bank. 

in  two  different  out-of-town  offices,  it  was  It  was  sl.'tted  by  Mr.  Hamblen  that  all 


g-**^**^*^  TT*.  /TiT'ts.  j  w 
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AT  CAWIDESMOIVS 

"NortJi  Sliora"  Ptreh  ond  Hmmo  Dr«88M 


AT  C  N.  BRADFORD,  he.' 

far  tfemdmy  Omijr 
AM  OVtMLAMD  AVTOMOBIU 
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AT  THE  THOMAS  MOTOR  CO. 

far  MemAmy  Oetly 

A  SrVOeMAKf.M  CAA 

975  each 


AT  MENDEL’S 


Cleveland's  Shopping  News  supplied  the  model  and  the  inspiration  for  the  New  Haven 
circular,  whose  initial  front  page  appears  above. 


I'htis  the  Shopping  News  is  brought  liolding  that  it  was  hostile  to  the  interests 


of  the  Register  and  of  itself  and  tlesigned 
to  assist  the  stores  in  carrying  on  the 


lo/ing  publishers  has  resulted  disas-  light  against  them.  The  printing  is  now 
irously  for  themselves.  It  is  not  a  Ix-ing  placed  with  a  New  Haven  job  shop, 
I  aixm,  however,  to  fight  the  two  pub-  which  has  no  facilities  for  handling  it  and 


l->hers  who  are  holding  out  for  a  just  re-  has  the  type  set  and  the  press  work  done 
ward  for  their  ability  to  prixliice  results  in  two  different  out-of-town  offices,  it  was 


tion  and  also  to  carr\'  any  further  adver-  f*^r  advertisers,  Mr.  Hamblen  declares.  U‘arne<I.  Printing  difficulties  have  not  members  of  the  Merchants 

tising  until  the  merchants  adjusted  their  The  stores  arc  willing  to  resume  adver-  yet  been  solved,  hut  the  store  manage-  I  ublishmg  Company  and  arc  under  con- 
dispute  with  the  Register.  Then  the  tising  at  any  time  in  the  Register  and  the  inents  consider  them  less  important  than  their  advertising  in  the 

committee  made  a  similar  proposition  to  Times-Leader,  he  stated,  but  not  on  the  the  securing  of  complete  distribution.  .Shopping  News  y"'  ‘  "'s  was 

Jackson,  who  refuseel  to  talk  business  tin-  basis  of  taking  both  papers  on  in  the  This  was  not  secured  on  the  first  issue,  denied  by  two  of  the  advertisers.  It  is 
less  the  Times-Ix'ader  also  secured  a  sat-  same  agreement.  The  right  of  joint  ac-  Mr.  Hamblen  admittefi,  due  to  incjqxjn-  said  that  one  advertiser  has  already  with- 
isfactorv  settlement  of  its  rates.  fion  is  reserved  to  themselves  by  the  mer-  ence  of  the  boy  carriers  employed.  Some  drawn  from  the  proposition,  with  the 

The  last  advertising  of  these  stores  in  chants,  it  appears,  although  Mr.  Hamblen  sections  were  not  covered  completely,  claim  that  he  Had  agreed  verbally  to  only 
these  two  papers  appeared  in  the  Times-  .lisclaimed  any  knowledge  <if  a  dry  goods  Others  were  covered  to  complete  satura-  one  insertion  of  his  copy,  fie  is  not  one 
Ix-adcr  October  8.  1920.  Since  then  the  association  and  said  that  he  had  come  fion  when  a  gust  of  wind  saved  one  car-  of  the  five  larp  merchants.  Personal 
merchants  have  been  using  space  in  the  into  contact  with  no  such  organization  rier  the  trouble  of  a  hoiise-to-hmise  call,  friendship  and  business  associations  are 


Evening  Union  and  in  the  Morning  jour-  in  his  work  with  the  .Shopping  News.  It  is  plannc<l  to  put  one  hundred  boys  on  believed  to  have  ®  J" 

nal  Courier.  Six  months  after  the  dis-  The  cost  of  advertising  per  inch  in  the  the  job  of  distributing  the  circulars,  with  up  merchants  outside  of  the  department 
Piite  started,  D.  S.  Gamble,  head  of  the  Shopping  News,  Mr.  Hamblen  stated,  is  a  staff  of  inspectors  covering  each  car-  store  /"‘L 

Gamble-Desmond  Company,  one  of  the  less  than  half  that  of  the  combine.!  rier’s  trail  and  rectifying  complaints.  It 

five,  told  Charles  Grant  Miller,  who  de-  rates  quoted  by  the  Register  and  Times-  appears  that  the  Oeveland  plan  of  distri-  this  class  will  find  w 

scril>cd  the  situation  for  Epitor  &  Pub-  I  eader.  He  estimated  the  latter  com-  button  will  be  follovved  to  a  great  extent  cents  an  inch  for 

i.iSHER  in  February.  1921.  that  “he  was  hmation  at  $1.80  per  inch,  which  one  and  it  was  stated  that  Sam  B  .Anson,  probably  have  no  influcnce^m  geft  g 
surprised  to  find  out  through  actual  ex-  of  the  publishers  admitted  was  not  far  who  has  managed  the  Cleveland  Shopping  (f  ontmuea  on  page  -i; 
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154  —  135  —  156 

THIRTY- FOURTH  STREET 


AMERICAN  NEWSPAPER  PUBLISHERS’ 
ASSOCIATION 

Convention,  Astor  Gallery,  Rooms  154,  155, 
156 

Headquarters,  Room  153,  Space  B 
Committee  meetings.  Rooms  1,  2,  3,  4 
(Committee  service.  Room  143 
Bureau  of  Advertising  headquarters.  Room 
120 

Bureau  oi  Advertising  banquet.  Grand  Ball¬ 
room 

General  offices,  63  Park  Row 

ASSOCIATED  PRESS 

Convention,  Astor  Gallery,  Rooms  154-156 
Annual  luncheon.  Grand  Ballroom 
Committee  meetings.  Rooms  1,  2,  3,  4 
Committee  service.  Room  143 
General  offices,  151  Chambers  street 

ARTGRAVURE  CORPORATION,  Space  H,  in 
corridor 

BELL  SYNDICATE,  Space  D,  in  corridor 

BENJAMIN  ADVERTISING  CORPORA¬ 
TION,  Space  G  in  corridor 


BUREAU  OF  ADVERTISING  A.  N.  P.  A., 
Room  120 

CHICAGO  TRIBUNE,  Men’s  I»unge,  main 
floor 

CTINE  ELECTRIC  &  MANUFACTURING 
COMPANY,  Space  O  in  corridor 

CUTLER-HAMMER  MFG.  CO.,  Space  K  in 
corridor 

DUPLEX  PRINTING  PRESS  COMPANY, 
Space  K  in  corridor 

EDITOR  «£  PUBLISHER,  Room  116 

ELROD  CASTER  COMPANY,  Space  M, 
corridor 

FOURTH  ESTATE,  Room  106 

GOSS  PRINTING  PRESS  COMPANY,  Room 
117 

FREDERICK  J.  HASKIN,  Room  107 

HERALD-SUN  SYNDICATE,  Room  142 

R.  HOE  &  CO.,  Room  112 

J.  M.  HUBER,  Room  144 


INTERNATIONAL  FEATURES  SERVICE, 
Rooms,  114-115 

INTERNATIONAL  NEWS  SERVICE  Rooms 
114-115 

INTERNATIONAL  SYNDICATE,  Room  141 

INTERTYPE  CORPORATION,  Room  153 

KING  FEATURES  SYNDICATE,  Rooms  114, 
115 

LANSTON  MONOTYPE  COMPANY,  Space 
Q  in  corridor 

LEDGER  SYNDICATE,  Room  100 

LUDLOW  TYPOGRAPH  COMPANY,  Space 
L,  in  corridor 

McNAUGHT  SYNDICATE,  Space  E,  Room 
146 

MERGENTHALER  LINOTYPE  COMPANY, 
Room  151-152 

METROPOLITAN  NEWSPAPER  SERVICE, 
Room  146 

NEA  SERVICE,  INC.,  Spac<>  I,  in  corridor 


NEWSPAPER  FEATURE  SERVICE,  Rooms 
114-115 

POLLARD-ALLING  MFG.  COMPANY,  Room 
110 

SPEEDAUMATIC  COMPANY,  Space  G,  in 
corridor. 

STAR  ADCRAFT  SERVICE,  Rooms  114-115 

THOMPSON  FEATURE  SERVICE,  Room 
109 

TRIBUNE  SYNDICATE,  Room  124 

UNITED  FEATURE  SYNDICATE,  Room  235, 
second  floor 

UNIVERSAL  SERVICE,  Rooms  144-145 

CHRISTY  WALSH  SYNDICATE,  Space  J,  in 
corridor 

WESTON,  SAMUEL  P.,  Space  in  corridor 

WOOD  NEWSPAPER  MACHINERY  COM¬ 
PANY,  Space  N,  in  corridor 

WORLD  COLOR  PRINTING  COMPANY, 
Room  144 


SUIT  AGAINST  KELLOGG  DROPPED 


Conklin  Wlthdraiivs  Charge  Anaheim 
Herald  Waa  Mismanaged 

Suit  filed  last  week  by  S..S.  Conklin, 
business  manager  of  the  Long  Beach 
(Cal.)  Telegram  and  a  stockholder  and 
former  business  manager  of  the  Anaheim 
Herald,  charging  that  F.  W.  Kellogg, 
part  owner  of  the  Los  Angeles  Express 
and  other  newspapers,  including  the  Ana¬ 
heim  Herald,  had  mismanaged  the  latter 
paper  to  Conklin’s  detrijnent,  was  with¬ 
drawn  by  Mr.  Conklin  this  week  with 
apologies  to  Mr.  Kellogg.  Nine  charges 
were  set  forth  by  Mr.  Conklin  in  his 
suit  and  a  court  order  was  issued  citing 
Mr.  Kellogg  and  his  associates  to  show 
cause  why  a  preliminary  injunction 
should  not  be  issued  to  prevent  their  per¬ 
formance  of  the  acts  complained  of. 

Immediately  after  the  issuance  of 
the  order,  Mr.  Conklin  withdrew,  his  ac¬ 
tion  and  wrote  to  Mr,  Kellogg  as  fol¬ 
lows: 

“I  have  instructed  my  attorneys,  Mc- 


Comb  &  Hall,  to  withdraw  the  suit  which 
was  filed  in  my  name  against  you  and 
others  in  the  Superior  Court  of  Orange 
County  last  Wednesday.  After  my  talk 
with  you  last  night,  I  decided  to  dismiss 
the  suit  for  the  reason  that  I  am  con¬ 
vinced  that  you  honestly  believe  that  you 
are  doing  the  big  thing  for  Orange 
County  and  your  associates  m  the  Ana¬ 
heim  Printing  &  Publishing  Company. 
Consequently  I  now  regret  that  the  suit 
was  filed  and  particularly  that  my  com¬ 
plaint  was  construed  by  newspapers  as 
a  reflection  on  the  honesty  of  your  deal¬ 
ing  with  the  corporation.  I  did  not  ex¬ 
pect  that  my  complaint  would  be  ex- 
ploitetl  in  the  newspapers  to  your  detri¬ 
ment.” 

Mr.  Kellogg  denied  the  truth  of  the 
charges  to  Editor  &  Publisher. 


New  Minneapolis  News  Editor 

Laurence  C.  Hodgson,  otherwise 
“Larry  Ho,”  former  mayor  of  St.  Paul, 
has  been  appointed  editor  of  the  Minne¬ 
apolis  Daily  News,  succeeding  W.  A. 
Frisbie. 


AWARDED  “D.  S.”  MEDALS 


Col.  McCormick  and  Col.  Palmer  Cited 
for  World  War  Services 

Distinguished  Service  Medals  for  ex¬ 
ceptionally  meritorious  service  rendered 
the  military  forces  of  the  United  States 
during  the  World  War  were  awarded 
this  week  to  Col.  R.  R.  McCormick,  co¬ 
editor  of  the  Chicago  Tribune,  and  to 
Col.  Frederick  Palmer,  writer  and  war 
correspondent  who  acted  as  official  ob¬ 
server  with  the  American  Expeditionary 
Forces. 

Col.  McCormick  was  commander  of  a 
battalion  of  the  5th  Field  Artillery,  and 
later  a  Lieutenant  Colonel  and  Colonel 
commanding  respectively  the  122nd  and 
the  61st  Field  Artillery.  The  citation 
said  Col.  McCormick  “displayed  rare 
leadership  and  organizing  ability,  un¬ 
usual  executive  ability  and  sound  techni¬ 
cal  judgment,  contributing  materially  to 
successful  operations  of  the  American 
Expeditionary  Forces.” 

Service  in  the  formulation  of  regula¬ 


tions  for  the  guidance  of  press  corre¬ 
spondents  in  France  earned  the  honor 
for  Col.  Palmer.  His  citation  follows; 

“For  exceptionally  meritorious  and  distin¬ 
guished  services.  Charged  with  the  responsi¬ 
bility  of  drafting  regulations  covering  mail  and 
press  censorship,  as  well  as  formulating  plans 
for  the  guidance  of  press  correspondents  with 
the  American  forces  in  France,  he  rendered  con¬ 
spicuously  valuable  service.  Having  served  in 
all  zones  occupied  by  tbe  allied  forces,  his  in¬ 
formation,  of  far  reaching  value,  was  placed 
at  the  disposal  of  our  government.  His  broad 
experience  with  many  armies,  his  outstanding 
skill  as  an  observer,  his  untiring  energy  and 
devotion  to  duty  contributed  markedly  to  the 
successful  operations  of  the  American  Expedi 
tionary  Forces.” 


Ohio  Election  Count  Speeded 

The  Bender-Spidel  bill  requiring  offi¬ 
cials  in  Ohio  elections  to  remain  at  their 
posts  until  all  votes  are  counted,  and  to 
certify  the  results  to  the  Secretary  of 
State  by  telephone  or  telegraph,  has 
been  approved  by  Governor  Vic  Dona- 
Ihey.  The  measure  was  sponsored  by 
newspaper  editors  and  publishers  inter¬ 
ested  in  getting  quicker  results  from 
State-wide  elections. 
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Rumor  uy*;  Over  in  Peril  it  ii  seaerally 
believed  Medame  Colette  (below),  wife  of  Sen¬ 
ator  Henri  de  Jouvenal,  editor  of  Le  Hatin,  will 
be  elected  a  member  of  the  French  Academy. 
She  it  the  author  of  one  of  the  moat  lucceatful 
playt  runnins  in  the  French  capitol.  La  VaKa- 
bonde,  and  a  number  of  tuccesiful  novela. 
Oeorget  Sand  waa  elected,  but  refuted  a  teat. 
That  bat  alwayt  been  the  way  in  the  caae  of 
women,  but  now  we  may  have  a  chance. 


Cl.ire  toott  hit  own.  Incidentally,  Mn.  Bricci 
keept  him  in  tune.  Thia  it  a  fine  way  for  a 
cartoonist  to  enjoy  a  winter  vacation  in  Ber¬ 
muda.  We'll  all  say  it  was. 


“Where’s  John  H.  Perry!"  hat  been  an  everyday  question  around  the  ofllce  of  the 
American  Press  Association  for  a  number  of  weeks.  Here's  the  answer.  Others  in  the 
picture,  to  Mr.  Ferry’s  right,  who  found  Tampa  just  the  place  when  those  March  winds 
blew,  are:  Mist  Marion  Dixon,  Albert  Shaw,  Jr.,  and  Dr,  Albert  Shaw,  Sr.,  editor  ef 
the  Review  of  Reviews.  Judging  from  the  smile,  J.  H.  is  very  happy  over  the  growth 
of  the  Ferry-Lloyd  Janes  string  of  newspapers. 


Even  political  cartoonists  find  time  to  go  South 
and  play.  J.  H.  Donahey  (below)  of  the  Cleve¬ 
land  Plain  Dealer  picked  Miami  again  this  year. 
His  brother,  Vic,  is  governor  of  Ohio, 


Swinging  throughout  the  South  and  spreading  his  business  gospel  of  progress  that  can 
be  achieved  through  taking  the  1924  convention  of  the  Associated  Advertising  Clubs  of 
the  World  to  London,  F.  A.  Wilson-Lawrenson,  chairman  of  the  On-To-London  committee, 
has  been  well  received.  In  Chattanooga  he  was  entertained  by  Mr.  and  Mrs.  George  F. 
Milton,  Jr.  Mr.  Milton,  who  is  managing  editor  of  the  Chattanooga  News,  is  the  man 
on  the  porch.  Mr.  Wilson-Lawrenson  stepped  to  the  front  by  invitation. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 
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351,718,763  LINES  CLASSIFIED  IN  202  NEWSPAPERS 


Only  Thirty-five  Publications  Reported  Losses  for  1922 — Average  Gain  Nine  Per  Cent — Per  Capita 
Average  Lineage  for  All  Papers  was  Ten  and  Number  of  Ads  1.1, 


By  C.  L.  PERKINS 

Kxecutive  Secretary  National  Association  of  Newspaper  Oassiiied  Managets. 


/ '1,ASSI1-'IED  advertising  is  grow- 
ing.  The  1922  Want-ad  statistics 
of  202  nc\vsp;ipers  show  that  they 
printed  a  total  of  351,718,763  lines  of 
classified  advertising — a  gain  of  30,944,- 
639  lines.  Of  the  ^2  publications  listed 
in  the  figures  printed  in  this  issue  all 
but  35  made  gains  ia  classified  volume 
last  year.  i 

The  total  number  of  Want-ads  printed 
by  127  of  these  papers  was  36,132,064— 
a  gain  of  2,962,738  lines  over  the  preced¬ 
ing  twelve  months.  Of  the  202  papers 
reporting  lineage  only  127  count  the 
number  of  advertisements  printed. 

The  127  newspapers  reporting  both 
lineage  and  number  of  advertisements 
printed  248,681,883  lines  or  an  average 
of  6.1  lines  per  advertisement.  Of  the 
127  newspapers  giving  number  of  adver¬ 
tisements  only  19  registered  a  loss  over 
last  year. 

The  average  gain  over  the  preceding 
year  in  l>oth  ads  and  lines  was  about  9 
per  cent.  The  average  number  of  lines 
iier  capita  for  all  the  papers  was  10  and 
the  average  number  of  ads  per  capita 
was  1  1. 

In  the  statistics  herewith  the  losses 


are  indicated  with  an  asterisk. 

Those  publications  printing  morning 
and  evening  issues,  but  selling  Want-ads 
in  combination,  were  requested  to  give 
only  the  figures  for  their  morning  edi¬ 
tion  in  order  to  make  the  comparison 
fair  with  other  newspapers. 

A  few  newspapers  printing  appreciable 
amounts  of  classified  advertising  did  not 
report  their  classified  statistics. 

The  rea.son  a  few  of  these  gave  was 
the  fact  that  they  lost. 

It  is  not  the  writer’s  purpose  in  com¬ 
piling  these  statistics  to  either  advertise 
the  gains  or  losses  of  any  newspapers. 
In  nearly  every  case  losses  can  be  ex¬ 
plained  by  unavoidable  local  conditions, 
rate  raises,  etc. 

The  writer’s  purpose  in  compiling 
these  statistics  is  to  give  a  view  of  the 
Want-ad  fiekl  —  to  create  in  classified 
managers  an  ambition  to  make  their 
papers  .appear  higher  in  the  list — to  show 
classified  managers  what  other  news¬ 
papers  are  doing  and  therefore  what  they 
can  do — to  produce  a  directory  of  the 


papers  of  your  type  and  size  whose 
methods  you  should  watch  because  of 
tlicdr  classified  progress. 

The  writer  wishes  to  thank  those  who 
have  aided  in  this  work  and  to  affirm 
liis .  realization  that  it  is  impossible  to 
compile  statistics  that  are  absolutely 
comparable  in  that  newspapers  do  not 
have  a  standard  system  of  measurement. 
«  .  « 

A  T  the  recent  meeting  of  the  board  of 
^  directors  of  the  Association  of  News¬ 
paper  Classified  Advertising  Managers, 
held  in  Chicago,  arrangements  were  made 
for  the  fourth  annual  convention  at 
Atlantic  City  and  the  publishing  of  a 
monthly  magazine  to  be  known  as  the 
Classified  Journal. 

Harry  Gwaltney,  of  the  Milwaukee 
Journal,  was  appointed  editor  of  the  new 
publication,  and  C.  L.  Perkins,  of  the 
Chicago  Herald  and  Examiner,  was  ap¬ 
pointed  business  manager.  The  new 
magazine  will  have  a  page  size  of  8^  by 
1 1  inches,  with  three  columns  to  the  page. 
The  first  issue  will  be  dated  April.  The 


subscription  price  will  be  $1  per  year 
and  the  subscriptions  limited  to  members 
of  the  association  and  their  employees. 

The  program  committee,  of  which 
Frank  L.  Tate,  of  the  Toronto  Star,  is 
chairman,  has  presented  an  outline  of  the 
June  convention  program.  It  is  built  on 
the  idea  that  there  are  three  dimensions 
to  all  want-ad  development — more  adver¬ 
tisers,  more  lines  per  ad,  and  more  inser¬ 
tions  per  ad. 

The  Breakers  was  selected  as  the  offi¬ 
cial  hotel.  All  sessions  will  be  held  in 
one  of  their  assembly  halls.  The  cost  of 
attending  the  convention  will  be  less  than 
l)efore,  as  the  Breakers  has  made  excep¬ 
tionally  low  rates.  Reservations  can  be 
made  now  by  addressing  C.  L.  Perkins, 
326  West  Madison  street,  Chicago. 

«  *  * 

XJ  G.  Bl^RRINGER,  classified  ad 
•  manager  of  the  Indianapolis  News, 
and  H.  C.  McDonald,  holding  down  a 
similar  job  on  the  Qeveland  Plain  Dealer, 
are  waging  a  campaign  to  see  which 
newspaper  can  land  the  most  classified 
business  during  April.  “The  Hoosier 
Hicks’’  and  the  “Cleveland  Battlers”  re- 
|K>rt  much  new  business. 


STATISTICS  OF  CLASSIFIED  ADVERTISING  CARRIED  BY  LEADING  DAILIES  IN  1922 


1922 

Gain 

%  Gain 

1922 

Gain 

%  Gain 

At.  At 

.  Lines  At.  Ads 

Largest 

Cblumn 

Cuts 

nty 

NeW.spAIMT 

I"iiied 

rias>ifk‘d 

or 

or 

No.  of 

or 

or 

Lines 

Per 

Per 

Population 

T>-pe 

Buies 

Per- 

Kulea. 

Linkage 

Loss 

Loes 

Advs. 

Loss 

Loss 

Per  Ad 

CapiU 

Capita 

Used 

Broken 

muted 

Etc. 

. .  Times  .  . . . 

.  .  iiN 

9.126,7S2 

762,678 

9.1 

1.483.286 

91,699 

6.6 

6.5 

12. 

1.95 

760.000 

5 

no 

..Tribune  . 

. .  nis 

7,799.290 

1,108.869 

16.6 

1.360,689 

159.874 

13.3 

5.7 

2.83 

.49 

2.835.000 

24 

no 

.. .  Kxaoiiiii  r  . 

ms 

7.097.022 

1.036.419 

17.1 

1.204.088 

154.018 

14.7 

5.9 

8.9 

1.5 

7*30.000 

30 

yes 

. . Sun  . 

riis 

6,125.725 

328,492 

5.7 

878.078 

34.419 

4.1 

7.0 

8.3 

1.2 

733,826 

72 

no 

i'S 

.5,5 16. 3  HO 

998,383 

22.1 

859.298 

178,172 

26.2 

6.1 

2.2 

.3 

2,500.000 

5% 

no 

.  Press  . 

.  ..  fS 

5.500.0S8 

463,196 

9.2 

601.893 

65.937 

12.3 

9.1 

7.9 

.9 

588,343 

42 

yes 

. .  News  . 

. .  . 

.5.477,731 

602.714 

12.4 

1,072,999 

87,563 

8.9 

5.1 

4.6 

.9 

1,184,425 

5V4 

DO 

San  Franci'sro  .  . 

. .  Eiamln'  r  . 

. . .  ms 

5..306.686 

377,874 

7.7 

10.5 

506.676 

30 

no 

DO 

. .  Oregi>nian  . 

. . .  ms 

5.273,310 

85,750 

1.6 

753,726 

17.400 

2.4 

7. 

20.4 

2.91 

258.288 

5H 

no 

DO 

.  .Plain  I)ealer  . 

ms 

4.893.910 

351,876 

7.7 

816.380 

5.859 

.7 

6. 

6.1 

1. 

796.836 

24 

yes 

Npw  Ywk  . 

. .  Times  . . 

. . .  ms 

4,802,755 

544.141 

12.8 

8M8.9H0 

64.533 

8.7 

5.9 

.8 

.1 

5,620.048 

5% 

no 

no 

OaklaiKl  . 

.  .  .Tribune  . . 

.  .  .  «'8 

4.564,000 

351,022 

8.3 

563.832 

24.876 

4.6 

8. 

12. 

1.6 

380.000 

72 

yes 

..Times  PicayijiH'  . 

. . .  ms 

4,433.810 

27.494 

.6 

510,981 

36,478 

7.7 

8.7 

11.5 

1.3 

387,219 

SH 

DO 

Boston  . 

...Globe  . 

.  e .  ms 

4.395.307 

171.666 

4.6 

575,082 

37,041 

6.9 

7.6 

5.9 

.7 

748,065 

yes 

yes 

Waishiiiulon  . . . .  . 

. ,  Star  . 

.  ..  fS 

4.353.685 

354,990 

8.88 

9.95 

437,571 

10 

yw 

yes 

yes 

..I>emncral  &  Chrotiiele  ... 

. . .  ms 

4.323.649 

.510,625 

13.4 

14.6 

295.750 

6 

no 

no 

. .  Dally  .Neas  . 

. . .  e 

4.248.204 

251.070 

6.3 

909,920 

47,396 

5.5 

4.7 

1.5 

.3 

2.835.000 

36 

no 

no 

. .  Post-I)l''pJit(  h  . 

.  . .  es 

4.187.960 

318.920 

8.2 

777,323 

24.408 

3.2 

5.4 

5.4 

1. 

772,897 

48 

yes 

Jm  Angeles  . 

..Herald  . 

...  f 

4.096.708 

374.542 

10.1 

646,929 

52.491 

8.8 

6.3 

5.1 

.8 

760.000 

14 

no 

no 

Newark.  N.  J.  . 

. .  News  . 

.. .  e 

3,970.236 

222.773 

5.9 

9.6 

414.524 

5% 

DO 

no 

('olumhus.  0 . 

,  .Dispatch  . 

...  cs 

3.832.375 

378.625 

10.9 

422.134 

29,877 

7.6 

9.1 

16.2 

1.8 

237,031 

48 

yes 

Philadelphia  . . . . . 

...Bulletin  . 

. . .  e 

3.645,114 

370.497 

11.3 

2.0 

1,82.3,779 

5% 

DO 

no 

Minneapolis  _ 

.  .  .Tribune  . 

. . .  es 

3.414,407 

287,942 

9.2 

649,175 

85.087 

15.1 

5.3 

9.0 

1.7 

380,582 

24 

DO 

DO 

PhilailelphU  .... 

..Public  I/^er  . 

. .  •  ms 

3. 354.. 506 

361,799 

12.1 

225,878 

14.8 

l.H 

.1 

1,823.779 

36 

yes 

yes 

...Times  . 

.  ..  (*8 

3,310.286 

64.596 

2. 

10.5 

315.562 

5% 

DO 

00 

liutralo  . 

. .  a  News  . 

.  . .  e 

3.292.220  " 

389.129 

13.4 

624.711 

73.840 

13.4 

.5.3 

6.5 

1.2 

506.775 

12 

no 

no 

Portland.  Ore.  . . 

...  Journal  . 

•  cs 

3,218.99’J 

172.200 

5.7 

477.217 

6.7 

12.5 

1.8 

258.288 

12 

DO 

St.  Louis  . 

. ,  Tflobe  Ilt'mocrat  . 

.  • .  ras 

3,188.469 

282.221 

9.7 

442.886 

36,358 

8.9 

7.2 

4.1 

.6 

772.897 

30 

yes 

Indianai«olLs  .... 

. .  News  . 

•  * .  e 

3.164.277 

227,367 

7.7 

513.672 

19.551 

3.9 

<  6.15 

10.0 

1.6 

315,000 

10 

DO 

no 

MilwaukH'  . 

...Journal  . 

• ...  ee 

3.145.433 

.530.819 

20.3 

647.816 

102,669 

18.8 

4.9 

6.9 

1.4 

457,147 

18 

yes 

yes 

Rofston  . 

.,  .Transcript  . 

•  •  •  e 

3.110.284 

109.407 

3.6 

4.2 

748,065 

ytN 

yes 

...Union  . 

ms 

3.0;*2.250 

66.766 

2.2 

41.4 

74.683 

Cineinnati  . 

.  ..Enquirer  . 

ms 

3.007.130 

402.850 

15.5 

313.079 

31,315 

11.1 

9.6 

7.5 

.5 

401.247 

yes 

Philadelphia  _ 

. . .  North  American  . 

ms 

2,983.800 

478.8^1^ 

18.1 

1.6 

1.823.779 

Dalias  . 

. . .  News  . 

•  •  •  ms 

2.940.582 

153.748 

.5.5 

14,7 

200,000 

5% 

no 

DO 

New  York  . 

..Telegram  . 

es 

2.919.024 

•125,747 

•4.1 

.872.300 

•56.676 

•.6 

3.3 

.5 

.15 

5.620,048 

no 

DO 

IndianapoIU  .... 

. . .  aSUr  . 

ms 

2,859.360 

143.817 

5.3 

341.582 

•2.734 

•.8 

8.3 

8.8 

1. 

315,000 

36 

yes 

yes 

Worcester  . 

...Telegram  GaseUe  . 

•  •  •  ms 

2.836.159 

1K4.266 

6.9 

296,968 

•5.286 

•1.7 

9.6 

15.8 

1.7 

179.754 

72 

yes 

yes 

San  Antonio  _ 

. . .  Eii>ress  . 

ms 

2.806.846 

•86,604 

•3. 

5. 

17.4 

161,379 

30 

yes 

.  News  k  American  . 

•  •  •  ms 

2.783.943 

•358.803 

•11.41 

386,913 

•31.276 

•7.48 

7. 

3.79 

..52 

733,826 

36 

DO 

Deorer . 

...Post  . 

. . .  es 

2.772.084 

91,534 

3.41 

576,029 

31,961 

5.87 

4.81 

10.81 

2.25 

256,491 

5% 

no 

Long  Ih'aeb  .... 

.  . .  Telegram  . 

•  •  ■  es 

2.713,256 

619,472 

29  6 

330,744 

8.2 

31.9 

3.89 

85,000 

14 

yes 

no 

(neveland  . 

, . .  Pre.ss  . 

. . .  e 

2.705.458 

•53,228 

•1.9 

512.655 

•26.257 

5.12 

5.1 

3.4 

.64 

796.836 

36 

yes 

yes 

Proridence.  B.  I. 

.  .Bulletin  . 

... .  e 

2.687.842 

341,732 

14.6 

11.3 

237.595 

Toronto.  Canada  . 

.  .  .Star  . . 

•  • .  •  es 

2.595.880 

52.220 

2.1 

5. 

519.290 

...rhronlcle  . 

•  •  *  es 

2,568,384 

283.540 

12.5 

376.804 

45,635 

13.8 

6.8 

15.1 

2.2 

170,000 

18 

yc» 

UinneapolLs  —  . 

. . .  loumal  . 

•  •  •  es 

2,515,744 

186.224 

8. 

383.980 

2.429 

.6 

6.6 

6.6 

.9 

380,582 

24 

DO 

Memphia . 

. . .  Commercial  .Nppeal  . 

•  •  •  ms 

2,452.072 

262.722 

12. 

299.386 

14,261 

5. 

8.2 

14.0 

1.7 

162.351 

5% 

no 

Boston  . 

, . ,  Hcrald-TravehT  . 

•  •  •  ms 

2,447.670 

815.916 

.5O.0 

3.3 

748,065 

72 

Iiniaha . 

....World-Herald  . 

. .. .  ms 

2.435.496 

208,362 

9.4 

359.321 

12.558 

3.7 

6.7 

12.2 

1.8 

200.000 

5H 

no 

no 

Sacramento . 

...  Bee  . 

. . . .  e 

2.349.032 

286,902 

13.9 

3.5.7 

65,857 

Sprlngfleld  . 

. .  ..Union  . 

••••  ms 

2,319,128 

•30,786 

•1.3 

434.054 

14.894 

3.5 

.5.6 

17.9 

3.3 

129,614 

6H 

DO 

Spokane  . 

. . ..  ■iptrtfesman  Review  . . 

’  •  •  •  ms 

2,277.744 

•227.774 

•10 

326.864 

•26.149 

•8. 

7.0 

21.9 

3.1 

104.204 

5% 

DO 

lais  Angeles  - 

. . .  -htpress  . . 

2.231.278 

702.198 

45.9 

222.376 

60,734 

37.6 

10.0 

2.9 

.3 

760,000 

36 

no 

8t.  Paul  . 

. . .  'Moneer  Press  . 

2,180.724 

212,870 

10.8 

400,285 

44>.371 

11.2 

5.4 

9.3 

1.7 

234,595 

36 

no 

.\tlanta . 

,  ...loumal  . 

. . . .  gg 

2,151.940 

173,502 

8.8 

295,457 

18.221 

6.6 

7.3 

10.7 

1.5 

200,616 

24 

yes 

Wichita . 

. . ..  ‘^le  . 

••••  ms 

2,137,955 

73,806 

3.6 

399,358 

47,753 

13.3 

5.3 

26. 

4.9 

82,000 

36 

yes 

Philadelphia  . . . . 

...  Tecord  . 

•  •  *  •  ms 

2,110,275 

212,630 

11.2 

1.2 

1,823,779 

yes 

I>es  Moines . 

, . . .  Segister  A  Tribune  .... 

*  •  •  •  ms 

2,042,460 

28.060 

1.4 

16.2 

126,468 

Cincinnati . 

,  ,..  '08t  . 

1.969.730 

517,132 

35.6 

324.267 

58.266 

21.9 

6.1 

4.9 

.8 

401,247 

36 

yes 

Toledo  . 

....Hade  . 

1,923,824 

84,630 

4.4 

266,705 

4.499 

1.7 

8. 

7.6 

1.16 

250,000 

14 

DO 

Akron  . 

. . . .  teacoQ  Journal  . 

1,911.007 

56,170 

2.9 

9.2 

208,435 

Dayton  . 

. . , ,  Sews  . 

•  • * •  ms 

1.899.060 

582.452 

44.2 

221.580 

15.. 53  4 

7.5 

8.6 

12.5 

1.5 

152,000 

24 

yes 

yea 

Tampa . 

....Tribune  . 

•  •  •  *  ms 

1,876.112 

46.354 

2.4 

36.4 

51,608 

10 

DO 

DO 

Port  Wayne  . . . . 

. . . .  loumal  Cazette  . 

*  •  •  •  ms 

1.827.070 

320,070 

21.2 

2i.0 

87,000 

72 

yes 

Fresno  . 

. . . .  Republican  . 

•  •  ••  ms 

1.786.550 

24,245 

1.4 

290.758 

6.1 

39.5 

6.5 

44,616 

5 

no 

DO 

New  York . 

. . , ,  Herald  . 

1,777,420 

355.827 

16.7 

.3 

5,620.048 

12 

no 

LoulsTllIe  . 

. . . .  Courler-Joumkl  . 

•  •  •  •  ms 

1,768,674 

68,136 

4.0 

224.089 

1.254 

.6 

8. 

6. 36 

.8 

278.000 

24 

no 

DO 

Tacoma  . 

. .  ..News  Tribune  . 

1,677,088 

35,.588 

9.  9. 

17.3 

96,965 

12 

yes 

Canton  . 

. . . .  Beposltory  . 

•  • •  •  es 

1.669,968 

•71,604 

•4.1 

140.519 

1,609 

1.2 

11.9 

18.6 

1.6 

90,000 

72 

yw 

Toledo  . 

. .  ..News  Bee  . 

. . . .  ^ 

1,668,922 

29.48D 

1.8 

276.363 

•3.539 

1.2 

6.0 

6.7 

1.1 

250,000 

36 

yes 

KnoxTllle  . 

. . .  .Journal  t  Tribune  . 

1,651,056 

406.631 

32.T 

88.364 

23,196 

35.6 

18.7 

21.2 

1.1 

77,818 

12 

00 

no 

DO 

San  Diego . 

1,646,918 

20.356 

1.2 

22.1 

74,683 

48 

yes 

DO 

Atlantic  City  . . 

. . .  .Preas-Ualon  . 

•  *  •  •  me 

1.642.340 

309,792 

22.5 

308.679 

48,423 

18.6 

5.3 

32.4 

6.1 

50,707 

5% 

yes 

S^nfBeld  . . . . 

. . . .  Republican -News  . 

•  •  •  •  ms 

1,608,488 

•8,862 

•.  5 

236.985 

1.115 

.5 

7. 

11.5 

1.7 

140,000 

36 

DO 

DO 

.....Post  . 

1,603,434 

415,099 

34.9 

1.50.848 

45,362 

43.0 

10.6 

2.7 

.3 

588.343 

72 

JWS 

yes 

. . .  .Press  . 

....  e 

1,596,994 

240,716 

17.8 

232,429 

19,929 

9.4 

6.87 

11.6 

1.7 

137,634 

10 

DO 

DO 

Beading  . 

....Eagle  . 

1,580,152 

164,892 

11.6 

190,892 

25,595 

15.5 

8.3 

12.0 

1.4 

132,000 

no 

DO 

PC 

•Loss. 
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STATISTICS  OF  CLASSinED  ADVERTISING  CARRIED  BY  LEADING  DAIUES  IN  1922 

Lineage. 


1922 

Gain 

%  Gain 

1922 

Gain 

•7c  Gain 

.\f. 

Ar.  Lines  .At.  Ads 

laargest 

Column 

CuU 

Inc.  Heads. 

t'ily 

Newspaper 

Issued 

Cltssifled 

or 

or 

No.  of 

or 

or 

Lines 

Per 

Per 

Population 

Type 

Rules 

Per- 

Rules, 

Lineage 

Loss 

Loss 

Adts. 

Loss 

Loss 

•er  Ad 

Capita 

CaplU 

Used 

Broken 

mitted 

Etc. 

Pboenix . 

.  ..Republican  . 

ms 

1,570.268 

70.770 

•4.3 

229.022 

•10.306 

•4.3 

6.8 

44.9 

6.5 

35.000 

36 

no 

no 

yes 

Albany  . 

. . .  Knickerbocker  Press  . 

ms 

1.554.546 

428,526 

38.1 

262.11T 

75.642 

41.0 

5.89 

13.7 

2.3 

113.344 

10 

no 

no 

liNingstown . 

. . .  Vindicator  . 

es 

1.549.044 

•94,613 

•5.8 

128,776 

•769 

•■6 

12.0 

11.1 

.9 

140.000 

36 

no 

yes 

no 

lork . 

. . .  American  . 

ms 

1.547.914 

267,374 

20.9 

.3 

5.620.048 

36 

yes 

yes 

yes 

Vw  Orleans  . . , . 

. . .  Item  . 

es 

1,544,084 

107.189 

7.5 

174.589 

24,811 

16.6 

8.8 

4.0 

.4 

387.219 

10 

yes 

yes 

Krooklm . 

...Standard  Union  . 

es 

1,540.382 

157,812 

11.3 

.6 

2,500.000 

Trenton  . 

, . . .  Tlmea- Adrcrtiscr  . . 

es 

1.529.570 

257,418 

20.1 

228,981 

42.496 

22.8 

6.7 

12.7 

1.9 

120.000 

5H 

no 

no 

DO 

New  Baren  . 

...Register  . 

es 

1,488.367 

40,956 

2.8 

322.131 

14.815 

4.6 

4.6 

9.1 

1.9 

164.000 

5H 

DO 

no 

no 

( olumbui . 

,  ...Citisen  . 

e 

1,481,354 

129,710 

9.6 

149.614 

4.388 

3.1 

9.9 

6.2 

.6 

237.031 

72 

yes 

yes 

yes 

Syraruw  . 

...Herald  . 

es 

1,467,494 

•6,986 

•.5 

180.454 

•19.108 

•9.6 

8.1 

8.5 

1.1 

171.717 

72 

DO 

yes 

yes 

i.Iiaabeth  . 

a  a  a  LlUmal  . 

e 

1,476.902 

212.870 

16.8 

126.300 

1.500 

1.2 

11.7 

13.4 

1.1 

110.000 

5H 

no 

no 

Atlaotie  aty  . . . 

. . .  liaietta  Rerlew  . . 

ms 

1,475,982 

600,046 

68.5 

320.997 

102.103 

46.6 

4.6 

29.1 

6.3 

50,707 

72 

yes 

yes 

DO 

I'ittsbuiffa  . 

. ...lazette  Times  . . 

ms 

1.459.528 

151,966 

11.6 

2.5 

588.343 

30 

yes 

yes 

yes 

Dayton  . 

. . .  Miiratnc  Journal  . . 

ms 

1.412.C82 

52.956 

3.9 

128.020 

4,072 

3.3 

11.0 

9.3 

.8 

152,559 

48 

yes 

yes 

yes 

Canton  . 

a  a  a  \W8  . 

es 

1,409,327 

•34.902 

•2.4 

78.875 

8,259 

11.7 

17.9 

16.2 

.9 

87.091 

yes 

yes 

yes 

Tapeka  . 

. . .  Capitol  . 

ms 

1,397,137 

45,619 

3.4 

227.185 

39.424 

21.0 

6.1 

25.1 

4.1 

55,680 

72 

yes 

yes 

no 

S)TaCUR  . 

. . .  .’o't-Standard  . 

ms 

1,386,6.58 

•93.599 

•6.7 

8.1 

171.171 

24 

yes 

y«s 

no 

Fort  Worth  . . . . 

•  • .  Mar  Telegram  . 

ti 

1.363,716 

•111.896 

•7.6 

163.543 

8.3 

9.3 

1.1 

147,000 

24 

no 

no 

no 

I’eoiia  . 

a  aaa<tar  . 

<*s 

1.340.220 

360.094 

3«.7 

157.407 

8.5 

16.8 

2.0 

80.000 

36 

yes 

yta 

yes 

Kirmlntbam  . . , . 

a  a  a  »Wi  . 

es 

1,339.072 

•76.986 

•5.4 

174.910 

•21.993 

•11.2 

7.7 

7.5 

.8 

178.270 

5% 

DO 

DO 

yes 

San  Jow . . 

.  a  a  a  HCTBld  . 

ms 

1.334.172 

40,866 

3.2 

33.7 

39,604 

DO 

no 

yes 

Peoria  . 

a.a.lmim&l  Tnnscrlpt  . 

ms 

1,324.008 

283,416 

27.2 

158.060 

17.062 

12.1 

8.38 

16.6 

2.0 

80,000 

6 

yes 

yes 

yes 

^  . 

1  hlcafo . 

■  •  ■  Herald  and  Eiaminer  . 

ms 

1,314.013 

502.459 

61.9 

195.037 

77,592 

66.1 

6.T 

2.2 

.07 

2.835.000 

24 

no 

DO 

no 

Norfolk  . 

•  ■  •  •  '.eilger  Dispatch  . 

e 

1.287.510 

18.046 

1.4 

188.849 

2.426 

4.1 

6.0 

11.2 

1.6 

115.000 

5H 

DO 

DO 

yes 

Hartford  . 

. ..''ourant  . 

ms 

1.279..560 

•121.867 

•8.T 

186.950 

•7.295 

•3.8 

6.8 

8.8 

1.3 

14.5.000 

5% 

no 

DO 

Nashrillo . 

• . ..  Cenncsaean  . 

ms 

1.270,906 

46.188 

3.8 

146,105 

8.207 

4.4 

8.T 

10.8 

1.2 

118,000 

10 

DO 

no 

yes 

Washlntton  .... 

....rimca  . 

e.4 

1.240.831 

•272.821 

•18.0 

3.1 

400,000 

30 

yes 

yes 

no 

Kile . 

. .  . 

fS 

1.233.988 

249.5.36 

25.3 

115.083 

12,489 

12.2 

10.7 

10.3 

1.0 

120.000 

24 

yes 

yes 

yet 

South  Bend . 

...  Nrwa-Tlmea  . 

ms 

1.215.326 

3.55.488 

41.3 

116,204 

24.284 

26.4 

10.5 

14.1 

1.3 

86.178 

6 

yes 

no 

yes 

Srhenectady  . . . , 

...  lazette  . 

m 

1,214.444 

20.894 

1.75 

196,705 

61.950 

3.25 

6.2 

13.5 

2J> 

90.000 

12 

no 

DO 

DO 

Korbester  . 

'  •  •  •  It'mld  . 

1.201.375 

•214.278 

•15.1 

4.1 

295.750 

6 

no 

no 

yes 

Kicfamond  . 

.  a  a  .  \«*WS  laCider  . a 

t 

1,150.324 

91.804 

8.7 

168.175 

5,616 

3.5 

6.9 

6.7 

1.0 

171.667 

12 

no 

DO 

yes 

' .  • .  Slur  . 

m< 

1.134,868 

169,064 

17.5 

17.5 

85.000 

18 

yes 

yes 

DO 

Miami  . 

•  •••'lerald  . 

ms 

1.127.024 

315,734 

38.9 

187.504 

.52,289 

38.7 

6.0 

25.0 

4.0 

4.5.000 

6 

DO 

no 

DO 

•  ••  • ''ourier  . 

e 

1.109.359 

29.151 

2.T 

149.915 

22,096 

17.3 

7.4 

9.5 

1.3 

118.309 

20 

yes 

no 

yes 

New  Orleans  . . . , 

> •  •  •  States  . 

.•s 

1.0Ag.0B4 

399.566 

.58.0 

2.8 

387.219 

'' 

. . . .  Timea  . 

r 

1.0r>9.7g3 

136.218 

14.T 

140.990 

16.794 

13.5 

7.5 

10.4 

1.4 

102.093 

14 

no 

yes 

yes 

...Star  . 

es 

1.044.914 

205.688 

24.5 

184.695 

30.270 

19.8 

5.7 

18.0 

3.2 

58.000 

48 

DO 

yes 

yes 

•  •••Hegister-Oasette  . 

e 

1.006.826 

370,706 

55.7 

85.708 

10.216 

13.5 

12.1 

15.8 

1.3 

65,000 

24 

yes 

yes 

yes 

San  Antonio  . . , . 

■  .  a  .  \«*WS  . 

(S 

1.010.044 

409.794 

68.2 

6.3 

161.379 

16 

Dayton  . 

- Herald  . 

e 

907. 794 

46.128 

4.8 

95,529 

1.977 

2.1 

W>.4 

8.5 

.6 

152.559 

48 

yes 

yes 

yes 

•  •  • .  .xtwess-Teli'gram  . 

es 

997.318 

.3'!l..5ri8 

.3.5 

182.175 

11.489 

6.7 

5.5 

14.4 

2.8 

69.300 

30 

yes 

yes 

yes 

•  ••■  •iieky  Mt  News  k  limes... 

ms 

993.130 

89.982 

7.5 

177.264 

18.940 

12.0 

.5.6 

3.9 

.7 

256.491 

5H 

no 

DO 

yes 

...Post  . 

e 

992.570 

868.376 

•46.7 

.18 

5,620.048 

Jersey  City  . 

'  •  •  •  iinimal  . 

e 

985.121 

126.828 

14.8 

3.3 

297.864 

6 

no 

no 

no 

Kridgeport  . 

1 . . .  "wt-Telegram  . 

ms 

964.046 

•129,047 

•11.8 

6.7 

143.000 

36 

yes 

yes 

y« 

Hinghamtoo  .... 

.  •  •  *  Press  &  U  adcr  . 

963.327 

514.133 

114.5 

14.8 

65.000 

8 

no 

no 

..■.Mate  Register  . 

es 

932.178 

•100.848 

•9.6 

I3.i.l.'.3 

4.787 

3.4 

7.0 

16.4 

2.3 

58,000 

5H 

no 

yes 

yet 

•  •  • .  rimes  . 

r 

924.192 

•135.636 

•12.8 

18.1 

51.000 

18 

no 

no 

no 

.  • .  •  'lee  . 

m< 

914.186 

65.074 

7.7 

105.167 

18.126 

20.8 

8.7 

4.6 

.5 

200  000 

12 

no 

yes 

yes 

.  a  a  a  (MpserTer  . 

ms 

912.578 

221.914 

32.1 

18.3 

50.000 

14 

yes 

no 

Brooklyn . . 

. . . .  Times  . 

aM 

901.042 

.5.494 

.8 

.4 

2.500.000 

Hartford . 

. .  ■ .  eimes  . 

899.809 

1T.980 

2.0 

6.4 

140.000 

no 

no 

no 

» 

•  • » .  %‘ntlnel  . 

ms 

899.06."i 

38.758 

4.1 

108.282 

14.790 

12.2 

8.5 

2.0 

.2 

457.147 

24 

yes 

yes 

no 

.  •  • .  rimes  . 

e 

880.842 

8.188 

.007 

107.829 

7,068 

.070 

8.18 

1 5. 52 

1.89 

.56.727 

48 

yes 

no 

yes 

• .  • .  l.-aeon-News  . 

es 

879.760 

28.000 

3.3 

123.294 

5.000 

4.2 

T.l 

2,3.2 

3.2 

38.000 

24 

yes 

no 

yes 

Lincoln  a  •  0  a  .  a  • 

• . ..  I'Himal  . 

ms 

874.748 

66.066 

8.2 

12.5 

58.000 

5% 

no 

no 

no 

....  ourler-Otlzen  Leader  . 

me 

888.828 

.59,304 

8.4 

101.495 

5.394 

5.0 

8,6 

7.7 

.9 

1 12.759 

14 

no 

no 

yes 

1 

. . ..  esirglan- American  . 

es 

865.592 

•43.750 

•4.8 

4.3 

200.038 

24 

yes 

no 

yes 

. .  .  islon  Kipress  . 

|a 

860.482 

311.962 

56.9 

79  959 

25.317 

46  3 

10.7 

14.5 

1.3 

59.430 

6 

no 

no 

yes 

a  a  a  a  \VWS  . 

es 

847.910 

138.614 

19.5 

4.2 

200.000 

6 

yes 

yes 

yes 

- lerald  . 

ms 

831.978 

1797256 

27.5 

19.0 

43.818 

24 

yes 

yes 

yes 

. . . .  Telegram  . 

es 

828.419 

•17.r>0« 

2.0 

119.607 

•8.926 

•5.5 

6.9 

7.0 

I.O 

118.110 

12 

no 

no 

no 

. . . .  News  Tribune  . 

ms 

819.243 

9.243 

1.1 

115.485 

3,084 

2.7 

T.l 

8.4 

1.2 

98.000 

18 

no 

no 

yes 

. . . .  Ib  vlew  . 

es 

800.912 

57.512 

7.7 

88.445 

6,158 

6.5 

9.1 

18.5 

2.0 

43,818 

no 

no 

yes 

a  a.  a  VCWS  . \  a  a  a  a 

P 

783,776 

161.616 

25.7 

19.8 

39,604 

T 

no 

yes 

yes 

Laneaster  . 

e 

770.301 

191.064 

33.0 

81,8rf2 

27.022 

49.3 

9.4 

14.5 

1.5 

5.3.100 

6 

yes 

yes 

yes 

me 

743.148 

37.408 

5.3 

128  423 

17.907 

16.2 

5.8 

24.8 

4.3 

30.000 

72 

yes 

yes 

yea 

. . . .  ritiune  . 

es 

738.304 

51.576 

7.5 

10.9 

88,0(V1^ 

72 

yes 

yes 

no 

a  a.  a  ‘>1^  PFCSS  . 

e 

729.120 

243.040 

50.0 

235.236 

78.412 

50.0  • 

3.1 

18.2 

5.9 

59.430 

8 

no 

no 

yes 

a  a  a  a  \»  WS  . 

es 

716.030 

111.244 

22  5 

14.3 

.50.000 

10 

no 

no 

fort  Smith  . . . . 

.  a  a  a  iiMithwcst  Amerlctn  . 

ms 

701.400 

8.5.398 

13.9 

24.3 

28.870 

24 

yes 

yes 

no 

Kalamazoo  . . . . 

es 

895.478 

27.790 

4.2 

11.9 

50  000 

14 

yes 

yes 

yes 

1 .  p 

Seranton.  Pa.  . . 

a  a  a  a  rimes  . 

e 

881.793 

•41.909 

•5.8 

111.186 

2.205 

2.0 

6.1 

4.9 

.8 

137.78.3 

5H 

no 

no 

yes 

....'*•11  . 

« 

681.734 

48.701 

7.7 

1.6 

414.521 

12 

no 

no 

Binghamton  . . . 

a  a  a  a  Sim  . 

ro 

676.382 

199.122 

41.7 

10.4 

85.000 

7 

no 

no 

Jackson  . 

. .  ..CHlien-Patriot  . . 

e 

675.820 

83.771 

14.1 

110.1.32 

8.951 

8.8 

6.1 

no 

2.3 

48.374 

12 

no 

no 

no 

....  Mterprlse  . 

ms 

67.5.198 

33.885 

5.3 

79,217 

7.521 

10.5 

8.5 

14  3 

1.7 

47.252 

36 

yes 

yes 

yes 

Indianapolis  . .  • 

•  a  a  a  Times  . 

e 

667,827 

131.811 

24.6 

82.788 

11.544 

OO 

10.64 

2.1 

.20 

315.000 

42 

yes 

yes 

yes 

New  Bedford  . . . 

ms 

858. .•>04 

109.298 

19  9 

107.543 

9.834 

,10.1 

6.1 

5.0 

.8 

128.000 

7 

no 

no 

yes 

Clnrlnnatl  . . . . , 

. .  Tribune  . . 

ms 

654.511 

93.048 

18.8 

1.63 

401.247 

36 

yes 

yes 

yes 

....  Star-Gazette  . 

f 

852.540 

33.698 

5.4 

87.013 

•2.075 

•2.3 

7.5 

13.8 

18 

48.000 

12 

no 

no 

yes 

....  News  . 

t> 

838.134 

77.280 

11.7 

79,788 

2,562 

3.3 

8.0 

5.8 

7 

110.000 

12 

no 

no 

ye» 

Memphis . 

....  ws-Bcimltsr  . 

es 

636,636 

169.958 

.56.4 

3.9 

162.351 

8 

no 

no 

yes 

Paterson  . 

a  a .  a  Pr  Hs  Ciuarditn  ft  Chronicle 

ew 

632.103 

89.423 

12.3 

66.488 

66.410 

.1 

9.5 

4  7 

.5 

135.866 

8 

no 

no 

yes 

St  Joseph,  Mo. 

a  a  .  aVlUS-PreSS  . 

e 

628.446 

•8.202 

•9.8 

114.379 

1.891 

1.7 

.5.5 

8.1 

1.5 

77.939 

72 

yes 

yes 

no 

•...Newi  . 

e 

821.499 

•S2..572 

•11.7 

98.397 

•5.421 

•5.2 

6.3 

9  7 

1.5 

83.824 

8 

no 

no 

yes 

f 

819.008 

.57.960 

10.3 

66.398 

1.670 

2.6 

9.3 

8.2 

.9 

7.5.917 

8 

no 

no 

y« 

a  a  a  a  <  .1 1  d-OlSpttCh  . 

ms 

818.238 

163.716 

36.2 

•  10  3 

80.000 

6 

no 

no 

yes 

\  , 

Johmstown . 

....Trilsme  . 

(. 

812.888 

33.264 

5.8 

9.1 

67.327 

24 

yes 

no 

no 

I.awrence  . . 

me 

588.632 

162.824 

38.2 

78.984 

17.042 

27.5 

7.5 

8.2 

.8 

94.270 

11 

no 

no 

yes 

-.I- 

....  Jmi  nal  . 

e 

.585.028 

997 

.2 

84.139 

8.278 

10.8 

9.1 

12.3 

1  4 

47.252 

36 

yes 

yes 

yes 

Kraasrllle . 

...aJoirnil  . 

es 

.587.812 

122.528 

27.5 

8  3 

89.500 

12 

yes 

yes 

yes 

....  •  ree  Press  . 

m 

537.043 

133.737 

33.2 

23.8 

22.779 

10 

yes 

no 

yes 

tMlmlngton  .... 

f 

.53.5.178 

•14.966 

•2.7 

72.670 

•6.227 

•7.9 

7.4 

4.9 

7 

108.000 

lO 

no 

no 

yes 

....  Ri-eord  . 

me 

491.249 

23,157 

4.9 

109.797 

5.092 

4.9 

4  5 

8.8 

1.5 

72.013 

24 

no 

no 

no 

.  V 

- Iiiirnal -Cornier  . 

m 

470,740 

99.513 

26.8 

2  9 

184  000 

8 

no 

no 

no 

I.afayette  . 

....  tlirnal-Courler  . 

in* 

459.820 

60.200 

15.1 

17.5 

28.318 

14 

no 

yes 

yes 

v'' 

Moline  . 

>....!  Hspstch  . 

e 

458.192 

•89.516 

•16.3 

14.9 

30  709 

12 

J-es 

yes 

yes 

Oreat  Falls  . . . 

ms 

446.138 

•70.712 

•13.6 

18.8 

21.090 

30 

yes 

no 

no 

Columbia . 

ms 

429.830 

46.720 

12.2 

11.3 

38. 

7 

no 

no 

r*s 

Salt  I>ake  .... 

|a 

419.003 

•28.289 

•8.S 

3.8 

118.110 

10 

no 

no 

yes 

New  London  • . . 

e 

414.864 

•1.402 

•3.9 

57.8.37 

•688 

•1.2 

7 

18.1 

2.3 

25,888 

18 

no 

no 

yes 

Charleston  a  a  a . 

ms 

4t>4..530 

18,018 

4.6 

35.178 

1.479 

4.4 

115 

3.9 

.3 

103.078 

12 

no 

no 

yes 

Ann  Arbor  ... 

. rimes  News  . 

f, 

397..306 

124.759 

45.8 

78.000 

52.510 

232.0 

:».! 

19  9 

3  9 

20  000 

10 

no 

no 

no 

■ 

Cedar  Rapids  . . 

V' 

394  984 

•84  959 

•17.7 

7  9 

.50.000 

11 

no 

no 

no 

Rinnlngham  a . 

e 

378.238 

191.786 

102.9 

2.1 

178.270 

yes 

yes 

yes 

New  Britain  . . , 

. Herald  . 

e 

360.000 

266.400 

284.6 

89  etV' 

68.200 

*’83  9 

5.5 

8.0 

1.1 

80.000 

8 

no 

no 

no 

II 

Boston  .  .  a  .  a  a  a 

e 

358.881 

7.441 

2.1 

r^ 

748.085 

1*' 

Racine  . 

e 

346.472 

•44.272 

•11.3 

5.9 

58.593 

18 

no 

no 

yes 

I' 

Dubuque  . 

es 

307.482 

•7.560 

•2.4 

7.9 

39.141 

36 

no 

yes 

yes 

■  i 

Paducah . 

e 

273.994 

66.159 

31.8 

11.0 

25.000 

14 

no 

no 

yes 

,.i 

Bayonne  . 

e 

254.916 

128,356 

101.4 

48.923 

31.5.53 

181.7 

5.2 

3.2 

.8 

80.000 

7 

no 

no 

yes 

m 

251.448 

•16.344 

•8.5 

53.707 

•831  ' 

•1.5 

4.7 

5  2 

11 

48.892 

5H 

no 

no 

no 

es 

242.262 

38.296 

18.8 

8.7 

27.889 

10 

no 

no 

yes 

St.  Joee^.  Mo 

.  ms 

239.187 

81.145 

51.3 

51.108 

7.223 

16.5 

4.7 

3.1 

.7 

77.939 

24 

yes 

yes 

no 

224.664 

58.740 

.35.3 

2.3 

98.985 

38 

yes 

yea 

DO 

►TI 

Dubuque . 

.....Tims  JiMimtl  . 

es 

223. .550 

25.950 

13.1 

32.988 

4.740 

16.8 

8.8 

5.7 

.8 

39.141 

36 

no 

yes 

yes 

Peterslwg  . . . , 

ms 

201.600 

•10.080 

•5.0 

32.000 

2.909 

10.0 

6.3 

8.3 

1.0 

32,000 

8 

no 

no 

no 

Staten  Island  . 

e 

174,421 

32.040 

22.-5 

1.5 

118.000 

8 

no 

no 

yes 

,1 

Spokane  . 

e 

188.992 

55.706 

50,1 

1.8 

104,204 

24 

yes 

no 

no 

I  . 

Memphis  . 

f 

143.323 

16.612 

13.1 

71.770 

•9,111 

•11.3 

2.0 

9 

.4 

182.351 

12 

no 

no 

yes 

h 

fond  du  Lac.. 

ft 

90.036 

2.799 

•3.2 

3.2 

28,000 

18 

yes 

yes 

yes 

Newark . 

e 

70.210 

14.882 

28.9 

_2 

414.524 

14 

yes 

no 

yes 

Mobile  . 

a  ms 

53.872 

6.118 

12.8 

7.966 

1,058 

1.5.3 

8.8 

.9 

.1 

60.777 

8 

no 

yes 

ves 

Total  . 

351,718.763 

30.944.639 

36.132.064 

2.982.738 

8.1 

10.0 

1.1 

34.950.933 

jl 

.VflTE— 

The  Kansas  City  Star  and  the  New 

York  World 

ntid  their  in 

format  inn 

docs  not 

appear 

above.  For 

inc  mtormation  of  Kditor  &  Publishes  readers* 

their  figuros  are  stated  as 

supplied. 

as  follows: 

New  York  a  a . . 

.  a  a  ms 

8.828.452 

1.607.8*»1 

1.2 

5.820.048 

Kansas  City  . . 

. .  a  ms 

4.332.024 

.501  062 

13.1 

13  3 

.324.410 

38 

no 

no 

no 

12 
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BUDGET  CAN  CRIPPLE  A  NEWSPAPER 
FACING  REAL  COMPETITION— ROGERS 


Other  Fellow’s  Rules  Not  Binding  on  Publishers  Who  Won 
Success,  He  Says — Make  Income  Pay  Cost  Plus  Profit, 
Rather  Than  Set  Tight  Expense  Limits 


^^IVTOUERX  refinement  in  the  effec- 
tive  operation  of  newspapers 
seems  clearly  to  indicate  the  acceptance 
and  general  practice  of  basing  the  whole 
program  upon  the  cost  of  manufacturing 
a  line  or  an  inch  of  advertising,”  de¬ 
clared  Jason  Rogers,  publisher  of  the 
New  York  Globe,  commenting  to  an 
Editor  &  Publisher  representative  this 
week  on  the  recent  series  of  stories  on 
newspaper  administration. 

“Until  our  newspapers  are  ready  to 
put  into  force  a  standard  system  of  ac¬ 
counting  through  which  the  same  items 
will  appear  under  the  same  departments 
in  all  offices,  no  comparison  of  depart¬ 
mental  percentages  of  expense  will  be  of 
much  use,”  he  continued. 

‘The  Inland  Daily  Press  Associa¬ 
tion  plan  for  producing  figures  for  com¬ 
parison  of  departmental  expense  among 
its  members  was  suggested  by  me,  grow¬ 
ing  out  of  an  exchange  of  such  informa¬ 
tion  among  a  group  of  newspapers  which 
1  brought  off  in  1912,  and  which  I 
described  in  ‘Newspaper  Efficiency’  in 
1917,  and  ‘Newspaper  Building’  in  1918. 

“While  the  averages  produced  through 
such  an  exchange  of  information  are  very 
interesting,  I  had  hoped  they  would  pub¬ 
lish,  for  the  use  of  members  co-operating, 
a  detailed  summary  so  that  through  the 
secretary  it  would  be  possible  for  any 
member  to  investigate  the  methods  of 
another  able  to  conduct  a  department  for 
a  much  lower  percentage. 

“I  still  hold  to  the  theory  that  the  item 
covering  print  paper  should  be  elimin¬ 
ated  from  the  calculation.  It  may  be 
valuable  to  ascertain  the  percentage  of 
total  operating  expenses  represented  by 
print  paper,  but  in  many  cases  the  inclu¬ 
sion  of  this  large  item  is  apt  to  hide 
irregularities  in  other  departmental  fier- 
centages. 

“I  am  not  half  as  much  concerned  re- 


very  large  newspapers,  the  advertising 
rate  proliably  has  no  relation  to  cost,  for 
the  enomous  traffic  exercises  an  influence 
which  makes  it  easier  to  reconcile  rates 
with  what  the  traffic  will  bear  and  take 
resulting  large  profits. 

“For  the  average  newspaper  doing  an 
average  business,  the  basis  of  operating 
on  a  reasonable  percentage  basis  over 
cost  enables  the  publisher  instantly  to 
meet  changing  conditions,  to  offset  some 
item  of  expense,  and  is  a  system  easily 
explained  and  understood  by  business 
men. 

“By  setting  up  a  very  moderate  re 


quently  does  not  know  his  business  and 
is  easily  induced  into  water  beyond  his 
depth. 

“Even  in  New  York  today  we  find 
leading  merchants  who  think  they  are 
the  important  factor  in  newspaper  pro¬ 
duction.  czars  and  dictators  in  walled 
cities,  who  forget  that  if  it  were  not  for 
newspaper  advertising,  their  business 
would  soon  shrink  to  the  proportions  of 
non-advertising  stores. 

“The  best  way  to  beat  off  the  attack 
of  those  who  would  buy  our  advertising 
below'  what  it  costs  to  make  it,  and  who 
keep  so  many  newspapers  in  red  ink,  is 
accurate  cost-finding.  It  will  help  to 
steel  the  nerve  of  the  newspaper  pub¬ 
lisher  to  insist  upon  being  paid  at  least 
the  cost  of  production. 

“In  order  to  go  forward  and  keep  go¬ 
ing  forward,  our  newspapers  must  be 
able  to  take  advantage  of  opportunities 
as  they  arise,  regardless  of  arbitrary 
budgets  or  immediate  profits.  The  ac¬ 
countancy-conducted  newspapers  are  as 


very  well  a  few  years  ago ;  but  in  highly 
competitive  fields,  the  other  fellow  could 
get  away  with  everything  except  the 
office  safe  while  the  budgeted  paper  was 
worrying  about  holding  expenses  inside 
the  allowance. 

“I  hold  that  any  community  would 
rather  support  with  profit  a  worth-while, 
creditable  newspaper,  in  accordance  with 
the  quality  of  service  rendered,  than  a 
miserable  half-baked  inferior  product 
made  by  those  fundamentally  obsessed 
with  the  theory  of  fixed  budgets  and 
inflexible  regulation. 

“.\ccording  to  my  observations  of  un¬ 
successful  newspapers  in  many  cities,  few 
of  them  deserve  even  the  measure  of 
support  that  they  receive.  They  are 
largely  the  product  of  men  who  are  con¬ 
stantly  seeking  a  substitute  for  the  real 
thing  and  devoid  of  that  degree  of  con¬ 
fidence  and  sincerity  that  wins  and  merits 
large  enough  recognition  to  get  around 
the  corner. 

Nearly  every  big  worth-while  thing 


serve  account  from  earnings  over  and  sadly  handicapped  as  one  I  was  once  on  ™  newspaper  bus- 


above  the  amount  of  profit  desired,  to 
cover  slight  variations  in  operating  costs, 
no  change  in  rates  is  necessary  until  it 
is  essential  to  go  up  or  down  a  worth¬ 
while  unit  per  line  or  per  inch. 

“While  many  advertisers  will  pretend 
to  refuse  to  recognize  the  fairness  of 
basing  rates  on  cost,  it  should  be  quite 
easy  to  show  them  that  such  a  process 
will  work  more  to  their  advantage  than 
the  basing  of  rates  on  quantity  of  circu¬ 
lation  or  arbitrarily  putting  them  as  high 
as  traffic  will  bear. 

“In  my  experience  with  advertisers 
all  over  the  country,  I  have  found  them 
quite  as  human  and  more  wideawake  as 
to  business  advantage  than  the  newspaper 
publisher.  The  merchant  knows  his  bus¬ 
iness  and  makes  money  or  goes  out  of 
business.  The  newspaper  manager  fre- 


whose  owner  would  not  let  us  accept 
more  advertising  than  filled  14  columns 
of  a  four-page  sheet. 

“The  old  New  York  Sun  had  been 
made  a  success  as  a  four-page  sheet ; 
that  was  all  the  matter  the  people  wonted 
to  read;  and  we  must  get  enough  money 
for  those  fourteen  columns  to  meet  ex¬ 
penses  and  show  a  profit.  Such  was 
my  paper’s  management’s  conclusion.  It 
was  a  case  of  lifting  ourselves  by  our 
bootstraps. 

budget  based  on  past  expenditure, 
with  liberal  allowances  for  a  promo¬ 
tional  fund,  to  be  apportioned  by  the 
management  as  occasion  arises,  is  much 
more  effective  for  conducting  a  real  con¬ 
structive  building  campaign. 

“.\rbitrary  limits  on  sums  to  be  spent 
by  any  department  may  have  worked 


‘NEXT  TO  MARGIN”  NOT  FULL  POSITION 
PUBUSHERS’  JURY  DECIDES 


PUBLISHERS  are  always  finding 
out  something  new  about  the 


side,  or  following  reading,  with  reading 
along  one  side,”  declares  William  F. 


iness  for  thirty  years  has  been  accom¬ 
plished  by  some  individual  of  vision,  full 
of  great  determination  to  put  over  some 
conception  of  his  inspiration. 

“To  adhere  to  fixed  rules  laid  down  by 
those  who  have  already  arrived  is  to 
handicap  oneself  severely  in  the  coming 
fight.  Real  men  prefer  catch-as-catch- 
can,  no  holds  barred,  in  a  life-and-death 
struggle.  Those  who  already  have  their’s 
are  often  inclined  to  half-tell  how,  and 
swear  newcomers  to  rules  which  prevent 
them  from  doing  things  which  would 
really  count. 

“Joseph  Pulitzer  did  not  permit  him¬ 
self  to  be  snaffled  when  he  entered  the 
newspaper  arena  in  1883,  nor  Adolph  S. 
Ochs  in  1896.  When  we  renamed  the  old 
Commercial  Advertiser  the  New  York 
Globe  we  sold  papers  to  the  newsboys  at 
four  for  a  cent. 

“When  William  R.  Hearst  rushed  the 
New  York  Journal  to  200,000  in  a  week, 
he  gave  papers  to  newsboys  in  as  large 
quantities  as  they  would  take  away  to 
sell.  Pulitzer  sold  advertising  for  2}/$ 
cents  a  line.  These  giants  made  their 
own  rules.  If  they  had  not,  they  would 
never  have  arrived. 

“To  be  tied  down  by  rules  and  regu- 


Karding  a  method  by  which  a  publisher  newspaper  business.  Now  and  then  one  Rogers,  advertising  manager  of  the  lations  which  dwarf  genuine  newspaper 

.1  _ .  Uns-tz-.n  Tranez-rim  “Wz>  uzz^iiLI  nz^t  z-z-in.  _ _ 1 _ .z.-!: _ L  •  i  .  * 


claims  to  be  able  to  predict  the  exact 
amount  of  business  he  is  going  to  do  for 
the  next  year  and  at  what  profit,  as  to 
be  able  to  know  what  average  rate  he 
must  get  in  order  to  produce  a  stated 
reasonable  margin  of  profit. 

“A  business  slump,  a  serious  labor 
controversy,  or  absolutely  necessary 
extra  effort  for  business  expansion  may 
upset  any  plan,  and  all  are  more  im¬ 
portant  consid^ations  than  insistent 
opiftation  in  a^wrdance  with  any  budget 
system.  Too  many  are  inclined  to  wor¬ 
ship  false  gons  while  a  competitor  by 
disregarding  arbitrary  rules  is  cutting 
the  ground  from  beneath  their  feet. 

“I  Ixdieve  that  to  put  a  newspaper  on 
a  cost  basis  of  operations  is  to  provide 
the  best  sort  of  insurance  against  earth¬ 
quakes  or  other  contingencies.  Over  100 
newspapers  have  adopted  the  home-spun 
plan  I  have  advocated  since  1913  and 


of  the  discoveries  proves  valuable,  for 
instance,  when  a  publisher  learns  that 
his  paper  is  far  more  essential  to  adver¬ 
tisers  than  the  business  of  any  one  or 
two  of  them  is  to  his  newspaper.  But 
now  and  then  the  discoveries  arc  just 
ingenious,  like  perpetual  motion  ma¬ 
chines.  They  won’t  work  in  the  face 
of  established  customs. 

Take,  for  example,  the  claim  of  one 
publisher  that  he  was  giving  an  adver¬ 
tiser  full  position,  all  that  an  extra  rate 
called  for,  when  he  placed  the  copy  next 
to  the  margin  of  the  page  and  told  the 
advertiser  that  the  margin  in  his  case 
was  equivalent  to  reading  matter.  The 
advertiser  disagreed.  The  amount  in¬ 
volved  was  trifling,  but  the  principle  was 
far-reaching  and  the  publisher  asked 
fiiDiToR  &  Publisher  to  cite  examples  to 
back  up  his  claim.  None  were  found  in 
the  files  and  none  in  the  collective  mem- 


every  one  of  them  is  prosperous  and  has  ory  of  the  staff,  so  the  case  went  to  a 
■■  ■  '  jury  of  experienced  executives  selected 

by  Editor  &  Publisher.  Almost  unan¬ 
imously  the  jury  agreed  that  the  pub¬ 
lisher’s  ruling  was  not  in  accord  with 
established  newspaiK-r  practice  as  they 
knew  it. 

\V.  F.  Schmick,  business  manager  of 
the  Baltimore  Sun,  writes : 

“We  have  never  considered  that  the 
white  margin  of  the  paper  counts  as 
reading  matter  in  the  meaning  of  the 
full  position  requirement  in  an  adver¬ 
tising  order.  We  think  when  we  guar¬ 
antee  an  advertiser  first  following  and 
alongside  reading  matter  that  the  guar¬ 
antee  means  exactly  what  it  says.  The 
margin  of  the  paper  is  certainly  not  read¬ 
ing  matter.” 

“The  only  position  which  the  Philadel¬ 
phia  Bulletin  sells  is  following  and  next 


assured  me  that  I  provided  means  for 
giving  them  peace  of  mind  through 
troublous  times. 

“For  this  simple  cost  system,  to  cover 
a  month  or  a  year,  all  that  is  required 
is  a  figure  showing  tO'tal  operating  ex¬ 
penses  :  the  sum  total  of  collections  for 
.sale  of  paners  or  subscriptions ;  and  a 
record  of  the  number  of  lines  or  inc*’es 
of  paid  advertising  printed. 

“From  the  total  expense  subtract  the 
circulation  earnings.  Divide  the  re¬ 
mainder  by  the  number  of  lines  or  inches 
of  advertising  printed  zind  we  get  the 
cost  per  unit. 

“To  ascertain  the  net  rate  earned,  take 
the  net  advertising  charges  (deducting 
agenev  commission  and  special  repr«OT- 
tative’s  commission,  if  any)  and  divide 
by  the  number  of  lines  printed. 


'  “If  the  rate  earned  per  line  or  per  inch  reading  matter,”  says  William  Simpson, 
does  not  show  a  profit  of  10  to  IS  per  business  manager.  “We  have  never 
cent,  it  is  comparatively  easy  to  deter-  heard  that  the  margin  of  the^^page  could 
mine  what  average  rate  must  ^  produced  be  considered  reading  matter." 
in  order  to  get  upon  a  sound  basis.  “Full  position  with  us  means  either 

“I  realize  that  in  the  case  of  a  few  top  of  column  with  reading  down  one 


Boston  Transcript.  “We  would  not  con¬ 
sider  that  position  following  reading  and 
advertising  down  one  side  and  margin 
down  the  other  quite  met  the  require¬ 
ments  of  full  position.” 

“We  would  not  consider  ‘next  to 
margin’  as  ‘next  to  reading,’  rules  W. 
H.  Moore,  national  advertising  manager 
of  the  Detroit  News.” 

George  M.  Burbach,  advertising  man¬ 
ager  of  the  St.^  Lzouis  Post-Dispatch, 
holds  that  full  position  is  following  and 
next  to  reading  or  top  of  column  next 
to  reading.  “It  would  not  seem  to  me,” 
he  writes,  “that  a  newspaper  was  giving 
an  advertiser  full  position  if  the  adver¬ 
tisement  was  placed  next  to  the  gutter 
with  advertising  on  the  opposite  side, 
as  the  margin  does  not  carry  the  same 
reader  interest  as  the  news  matter.” 

A.  L.  Shuman,  advertising  manager 
and  treasurer  of  the  P'ort  Worth  Star- 
Telegram,  gives  his  opinion  that  “next 
to  reading  matter”  means  exactly  what 
it  says,  aixl  that  he  has  never  thought 
position  next  to  the  margin  of  a  page 
would  count  the  same  as  reading  matter. 

A  New  York  executive  who  prefers 
anonymity,  and  whose  newspaper  experi¬ 
ence  has  covered  a  wide  range  in  \Vest- 
ern.  Southern  and  Eastern  cities,  states 
that  he  has  always  found  that  full  posi¬ 
tion  “meant  either  ‘island’  position  or 
‘next  and  following’  reading,  the  margin 
not  counting  as  reading.” 

The  only  dissenting  vote  is  cast  by  a 
Mid- Western  publisher,  who  bases  it  on 
a  single  exception  to  his  rule  against 
selling  position.  He  explains :  “We  do 
not  aim  to  sell  positions  and  when  we  do 
at  all,  we  charge  double  price.  Natu¬ 
rally  that  is  prohibitive  in  almost  everv 
case  and  we  do  not  carry  it  on  our  rate 
card.  However,  we  have  one  such  con¬ 
tract,  which  provides  for  top  of  column 
next  to  reading  matter,  even  though  the 
reading  matter  alongside  is  only  part 
way.  When  the  ad  is  next  the  margin, 
it  is  considered  full  position.” 


enterprise  and  competition  is  highly  un¬ 
desirable.  The  average  appearance  of 
the  heavily-budgeted  journal  makes  it 
look  inferior  to  a  real  newspaper  of  pur¬ 
pose,  and  it  is  very  poorly  equipped  for 
a  real  fight.  Cost-finding,  like  arbitrary 
budgeting,  can  be  carried  to  extremes 
which  are  painful  and  extremely  expen¬ 
sive.  I  have  no  sympathy  for  the  over¬ 
grown  book-keeper  who  charges  a  few 
thousand  dollars  to  install  a  system 
which  enormously  increases  cost  for  all 
future  time,  and  yet  that  is  what  some 
of  us  buy. 

real  effective  system  based  on  sim¬ 
ple.  fundamental  ideas  can  be  established 
and  operatcxl  without  an  added  dollar  of 
expense.  The  figures  that  tell  the  story 
for  each  month  or  each  year  can  be 
'•arried  in  a  book  that  fits  the  vest  pocket. 
vVith  those  figures  covering  two,  three, 
five  or  a  dozen  years  the  publisher  knows 
when  circulation  income  is  due  for  a  sea¬ 
sonal  drop.  He  can  apply  ideas  that  fit 
the  city  and  the  season  to  overcome  it. 
He’s  over  the  soft  spot  before  his  com¬ 
petitor  knows  there  is  one.  His  expense 
is  subject  to  instant  control  in  all  de¬ 
partments. 

“While  reading  the  articles  Editor  & 
PuBi.isiiER  has  printed  on  this  subject 
in  the  last  few  issues  I  jotted  down  a 
few  figures  on  the  Globe’s  income  and 
expense  percentages.  I  took  them  from 
the  little  vest  pocket  book  I  mentioned 
and  the\'  tell  an  interesting  story  of 
changes  in  the  newspaper  business  dur¬ 
ing  the  past  eight  years.  Notice  how 
the  reader  is  now  paying  a  larger  share 
of  the  income  than  he  was  before  the 
war.  while  the  advertiser’s  share  is  lower. 
Note  that  editorial  expense  has  increased 
from  15  to  18  per  cent  of  the  total  ex¬ 
pense.  .Mso  that  print  paper,  which 
should  not  be  included  in  a  table  of  this 
kind  for  reasons  I  spoke  of  before,  was 
28  per  cent  of  total  expense  in  the  cheap 
paper  days  of  1914  that  it  was  34  per 
(Cofiliiucd  oil  pa-ic  .14) 
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San  Rancisco  Examiner 

Overwfaelmii^ly  leads  / 
in  Classified  Advertisiig  / 


During  1922  the  San  Francisco  Examiner  car¬ 
ried  5,306,686  lines  of  Classified  Advertising 

— Which  was  more  than  that  carried  hy  the  Chron¬ 
icle,  Bulletin,  Call-Post  and  News  combined! 

— 2,322,152  lines  more  than  was  carried  by  its  closest 
competitor. 

— 3,294,242  lines  more  than  was  printed  by  all  eve¬ 
ning  newspapers  combined. 

Further  evidence  of  The  San  Francisco  Elxaminer’s  Want  Ad 
supremacy  is  reflected  in  the  remarkable  gain  of  377.874  lines 
of  Classified  Advertising  during  1 922  over  1921. 

— three  times  greater  than  the  combined  gains  made  by  all  other 
San  Francisco  newspapers. 

The  following  lineage  figures  offer  a  striking  testimonial  of 
The  Elxaminer’s  outstanding  leadership  in  Want  Ads. 

1922.  1921.  Gain. 

The  Examiner- __5,306,686  4,928,812  377,874 

Second  Paper _ 2.984.534  2.833.664  1 00.870 

Third  Paper _  700.574  688.058  12.516 

Fourth  Paper _  789.026  795.788  *6,762 

Fifth  Paper _  522.844-  513.352  9.492 

^Indicates  loss. 

To  carry  such  a  tremendous  volume  of  Want  Ads  in 
excess  of  all  other  San  Francisco  newspapers  shows  con¬ 
clusively  that  The  Examiner  successfully  serves  the 
wants  and  offers  of  the  greatest  number  of  j)eople — 

— again  emphasizing  that  in  San  Francisco 

**There  Is  No  Substitute  for  Circulation** 
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A.  A.  C.  W.  TO  EFFECT  REORGANIZATION  Pacilic  Coast  Advertising  Clubs 

ciation,  the  latter  organization  \ 

AT  ATLANTIC  CITY  June,  become  the  western  district 


New  Constitution  Will  Provide  for  Executive  Committee  of 
Seven  and  Other  Radical  Changes  to  Increase  Efficiency 
— Pacific  Coast  Favors  Changes 


'’PllE  National  program  committee  o£  ' 
the  Associated  Advertising  Clubs  of 
the  World  is  now  getting  down  to  brass 
tacks  in  its  duties  of  formulating  the 
topics,  discussions  and  speakers  for  the 
amiual  convention  to  be  held  in  Atlantic 
City,  June  2-6.  Suggestions  are  coming 
in  from  all  parts  of  the  world,  with  tlie 
theme  of  how  to  reduce  the  costs  of  dis¬ 
tribution  seeming  to  command  almost 
unanimous  attention. 

The  proposed  new  constitution  of  the 
A.  A.  C.  W.,  which  will  become  effect¬ 
ive  at  the  Atlantic  City  meeting,  has 
been  sent  out  by  the  headquarters  office 
to  all  member  clubs,  so  that  it  may  be 
studied  prior  to  the  annual  conclave. 

Some  of  the  changes  will  affect  every 
club  and  district.  They  were  made  after 
nearly  two  years  of  study  and  considera¬ 
tion  by  the  executive  committee. 

The  offices  of  the  district  vice-presi¬ 
dents  will  be  abolished.  In  place  of  the 
present  executive  committee  of  21,  which 
includes  the  17  vice-presidents,  there  will 
be  a  small  executive  committee  of  7 
members.  This  will  include  the  presi¬ 
dent  and  the  secretary-treasurer  of  the 
association,  the  chairman  of  the  new 
board  of  presidents,  the  chairman  of  the 
national  advertising  commission,  a  repre¬ 
sentative  of  the  affiliated  women’s  clubs, 
a  representative  chosen  by  the  sustaining 
members,  and  the  retiring  president  of 
the  association.  This  body  will  1^  a  sort 
of  “president's  cabinet”  which  will  direct 
the  affairs  of  the  association. 

The  new  constitution  creates  a  board 
of  presidents,  consisting  of  the  president 
of  each  affiliated  club  or  his  appointee. 
This  board  will  select  a  chairman  from 
its  members,  who  will  be  one  of  the 
seven  members  of  the  executive  commit¬ 
tee.  The  board  of  presidents  will  meet 
at  every  annual  convention  to  scl^t  the 
place  of  the  next  convention,  subject  to 
the  ratification  of  the  convention,  make 
recommendations  to  the  executive  _  com¬ 
mittee  and  discuss  problems  peculiar  to 
the  individual  clubs. 

There  will  also  be  created  a  joint  as¬ 
sembly  composed  of  the  chairman  of  the 
board  of  presidents  of  each  of  the  17 
districts  and  one  member  from  each  of 
the  22  departments  represented  in  the 
National  Advertising  Commission.  This 
body  will  be  made  up  of  club  presidents 
and  representatives  of  each  of  the  fields 
of  advertising,  such  as  retail  advertisers, 
advertising  agencies,  direct  mail  advertis¬ 
ing,  financial  advertising,  poster  advertis¬ 
ing,  newspaper  advertising,  and  other 
groups  within  the  National  Advertising 
Commission.  It  will  combine  the  points 
of  view  of  local  and  district  club  organi¬ 
zation  with  practical  advertising  practice. 

It  will  nominate  a  candidate  for  presi¬ 
dent  and  another  for  secretary-treasurer. 
It  will  receive  and  consider  all  proi)Osals 
affecting  the  policy  of  the  association  and 
its  functions.  All  resolutions  must  be 
submitted  to  it  before  being  presented  to 
the  convention. 

It  is  the  policy  of  the  A.  A.  C.  _W._to 
foster  and  promote  district  organization 
and  district  conventions.  District  affairs 
will  no  longer  be  under  the  direction  pi 
a  national  vice-president,  but  under  a  dis¬ 
trict  executive  committee,  which  will 
choose  its  own  chairman.  This  is  cov¬ 
ered  by  Article  9,  Section  4.  which  says : 

"The  presiHents  of  the  clubs  in  each  tlistrict 
shaft  constitute  the  district  executive  committee. 
Each  district  executive  committee  shall  elect  a. 
chairman  from  their  number.  lie  shall  be  the 
representative  of  his  district  on  the  joint  as¬ 
sembly.  Each  district  executive  committee  shall 
have  jurisdiction  over  district  affairs,  subject 
to  tbe  rules  of  tbe  Associated  Advertising  Clubs 
of  the  World  and  under  the  direction  of  the 
executive  committee.” 

Another  article,  referring  to  represen¬ 
tation,  is  Article  18,  Section  1,  which 
reads : 

“Each  affiliated  club  (except  the  departmental 
orpanizations)  shall  be  entitled  to  delepafes  at 
the  annual  convention  of  the  association  as  fol¬ 
lows,  and  each  such  delegate  shall  be  either  a 


buyer  or  seller  of  advertising.  Or  an  advertis¬ 
ing  writer,  or  artist,  or  connected  with  a  busi¬ 
ness  or  publication  which  buys  or  sells  adver¬ 
tising,  or  advertising  service." 

Under  the  new  plan  of  organization, 
each  club  elects  a  president.  The  presi¬ 
dents  of  the  clubs  in  each  district  form 
the  district  executive  committee.  This 
committe^e  elects  one  of  its  number  to 
represent  the  district  on  the  joint  assem¬ 
bly.  .All  the  club  presidents  are  mem¬ 
bers  of  the  board  of  presidents,  and  they 
elect  one  of  their  number  to  the  execu¬ 
tive  committee. 

Those  who  have  drawm  up  the  new 
constitution  believe  the  national  associa¬ 
tion  will  profit  by  the  smaller  and 
quicker  acting  executive  committee  and 
that  the  work  of  the  entire  association 
will  be  promoted  and  safeguarded  by  the 
l)oard  of  presidents  and  the  joint  assem¬ 
bly.  The  new  arrangement,  is  to  give 
more  power  to  advertising  men  than  to 
members  engaged  in  other  lines  of  busi¬ 
ness  in  the  belief  that  this  is  as  it  should 
lie  in  an  organization  founded  to  pro¬ 
mote  the  best  in  advertising. 

One  of  the  seven  members  of  the  new- 
executive  committee  will  be  elected  by 
the  sustaining  members — those  individu¬ 
als  or  firms  who  contribute  directly  to 
the  support  of  the  association.  The 
clause  pertaining  to  the  election  of  this 
member  was  specifically  made  operative 
on  September  1,  1922,  by  the  new  consti¬ 
tution.  Referring  to  the  fifth  member 
of  the  executive  committee,  Article  VI, 
section  1,  paragraph  E.,  specifies: 

“A  repr«entative  who  shall  be  elected  by 
the  sustaining  members  upon  nominations  by 
any  five  sustaining  members.  The  said  nomi¬ 
nations  shall  be  submitted  by  mail  by  the  sec¬ 
retary-treasurer  to  the  sustaining  members  for 
the  current  year  at  least  sixty  days  prior  to 
the  annual  convention,  provided  that  no  sus¬ 
taining  member  whose  subscription  is  in  arrears 
more  than  ninetv  days  shall  be  entitled  to  a 
vote.  The  ballot  shall  be  returned  by  mail  to 
the  secretary-treasurer.  He  shall  immediately 
inform  the  successful  candidate  of  his  election.” 

Although  elected  by  vote  of  the  sus¬ 
taining  members,  it  is  api»rently  unnec¬ 
essary  for  the  candidate  himself  to  be  a 
sustaining  member. 

The  new  plan  of  reorganization  will 
affect  particularly  the  advertising  men 
and  women  on  the  Pacific  Coast,  who 
have  built  up  their  own  Pacific  Coast 
•Advertising  Clubs  Association  and  have 
been  known  in  the  A.  A.  C.  W.  as  Dis¬ 
tricts  12  and  13.  In  the  past,  there  has 
not  been  the  close  co-operation  between 
the  P.  C.  A.  C.  A.  and  the  A.  A.  C.  W. 
that  the  latter  body  w’ould  have  liked  or 
those  who  have  had  the  best  interests  of 
advertising  at  heart  desired.  During  the 
past  year  or  so,  however,  an  understand¬ 
ing  satisfactory  to  both  organizations 
has  been  arrived  at  and.  according  to  the 
plan  submitted  by  the  vice-president  of 
District  13  of  the  A.  A.  C.  VV.  and  re¬ 
cently  approved  by  the  directors  of  the 


Baltimore 

Now  Seventh  City 

Such  has  been  its  growth 
since  1920  that  Baltimore  is  now- 
rated  as  the  seventh  largest  city 
of  the  country  (recent  Census 
Bureau  announcement),  with  an 
estimated  population  of  773,850. 

Most  assuredly,  here  is  a  mar¬ 
ket  of  great  fertility.  When 
you  are  ready  to  try  it  out, 
remember  that 

Everything  in  Baltimore 
Revolves  Around 

Morning  Evening  Sunday 


Pacific  Coast  Advertising  Clubs  Asso¬ 
ciation,  the  latter  organization  will,  in 
jmie,  become  the  western  district  of  the 
former.  The  president  of  the  P.  C.  A, 
C.  A.  is  so  chosen  that  he  will,  under 
the  new  constitution  of  the  national  asso¬ 
ciation,  automatically  'become  the  coast 
representative  on  the  national  joint  as¬ 
sembly.  The  two  present  coast  districts 
of  the  national  association  will  be  abol¬ 
ished  and  in  their  place  will  be  substi¬ 
tuted  substantially  the  same  territory  as 
that  represented  by  the  P.  C.  A.  C.  A., 
which  will  become  the  new  and  only 
Pacific  (3oast  district. 

The  P.  C.  A.  C.  A.  vice-president  will 
Ije  elected  as  at  present  and  compose  the 
cabinet  of  the  coast  president.  The  lat¬ 
ter  will  be  chosen  by  the  presidents  of 
the  coast  clubs,  or  their  representatives, 
from  one  of  their  own  number. 

PAPER  LOSES  6-CENT  VERDICT 

Mt.  Vernon  Jury  Finds  for  Plaintiff  in 
$20,000  Libel  Action 

-A  verdict  for  six  cents  was  returned 
against  the  Mount  Vernon  (N.  Y.)  Daily 
Argus  by  a  jury  in  the  Supreme  Court 
at  White  Plains  in  a  $20,0(X)  libel  suit  by 
W.  D.  Kraft,  of  Bronxville. 

The  suit  was  brought  in  connection 
with  a  report  of  Kraft’s  divorce  action 
published  in  September,  1921. 

Dieuaide  Gravely  III  at  Sea 

Thomas  Dieuaide,  long  associated  with 
the  New  York  Sun,  is  being  rushed  to 
Washington  by  the  U.S.S.  Henderson. 
He  was  stricken  with  partial  paralysis 
while  covering  naval  maneuvers  for  the 
Sun. 


CALL  PRINCE  OF  WALES 
TO  LEAD  AD  MEN 

New  York  Advertising  Pott  of  Amerl- 
can  Legion  Suggests  He  Head 
Delegation  to  Atlantic 
City  in  June 

Two  hundred  members  of  the  New 
York  Advertising  Men’s  Post  of  the 
American  Legion,  at  luncheon  in  Keen’s 
Chop  House  on 
April  10,  midst 
great  enthusiasm, 
declared  their 
support  for  a 
London  A.  A. 

C.  W.  Conven¬ 
tion  in  1^4  and 
instructed  their 
officers  to  sug¬ 
gest  very  respect¬ 
fully  to  the  Thirty 
Club  of  London 
that  the  Prince 
of  Wales  be  cor¬ 
dially  invited  to 
head  the  British  Theodore  E.  Hamms 
delegation  to  the 

.-Associated  Advertising  Clubs  Convention 
in  Atlantic  City,  June  3  to  7,  inclusive. 
The  invitation  cabled  immediately  to  the 
Prince  of  Wales,  through  the  Thirty 
Club,  expressed  the  desire  of  Advertising 
Men’s  Post  of  the  American  Legion  to 
act  as  the  personal  escort  to  meet  the 
Prince  at  the  boat,  and  to  entertain  him 
while  in  New  York  City.  The  resolu¬ 
tion  was  passed  amid  cheers. 

Theodore  E.  Damm  of  the  Joseph  .A. 

(Continued  on  Page  26) 


DetroitNewsR6to^vure 

ProvesMostEffectiveMedium 


SoJodent  Decides 
To  UseIt£xcAisive/y 

The  lodent  Chemical  Co.. 
Detroit,  first  advertised 
lodent  Tooth  Paste  in  1921, 
Three  Detroit  papers  were 
used,  both  Rotogravure  and 
black  and  white  copy  being 
tried. 


After  two  years  of  experiment  in  Detroit’s 

0  various  mediums,  the  Company  has  decided  to 
use  News  Rotogravure  exclusively. 

No  lodent  Ad  has  exceeded  six  inches.  Yet 
despite  this  small  space,  lodent  copy  in  The 

D  Detroit  News  Rotogravure,  has  pulled  mam¬ 
moth  results. 

So  enthusiastic  is  The  lodent  Chemical  Co. 
over  the  selling  value  of  Rotogravure,  that  in 

E  practically  all  large  cities  where  lodent  is  be¬ 
ing  introduced,  Rotogravure  advertising  is 
now  used  exclusively. 

N  March  This  Year  and  Last 

Note  Detroit  Sunday  News  Circulation  Growth 

Net  Paid  Average  |  1923 .  269,937 

Circulation  for  Marchj  1922 . .247,355 

Increase .  22,582 

Ttie  Detroit  News 

Greatest  Circulation  Daily  and  Sunday  in  Michigan 
"Always  in  the  Lead" 


March  This  Year  and  Last 

Note  Detroit  Sunday  News  Circulation 

Growth 

Net  Paid  Average  |  1923 . 

269,937 

Circxilation  for  Marchj  1922 . 

247,355 

Increase . 

22,582 
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From  the 

NEW  YORK  EVENING  JOURNAL 


Here  Is  a  First-Class  Motto 


First-Class  News  Gatherers  Originated  It. 

Copyright.  1823,  by  Star  Company. 


“Get  It  FIRST— but  FIRST  Get  It  RIGHT" 


That  is  the  motto  of  the  International  News  Service,  which 
supplies  news  of  all  the  world  to  hundreds  of  newspapers,  and 
which,  because  it  DOES  get  the  news  FIRST  and  gets  it  RIGHT, 
has  been  growing  with  extraordinary,  rapidity  for  several 
years  past. 

The  International  News  Service  motto  ought  to  be  posted 
up  in  every  classroom  of  every  “School  of  Journalism.*' 

Every  newspaper  man,  young  and  old^  knows  that  the  life 
of  a  newspaper  is  NEWS  and  that  the  life  of  news  is  GET¬ 
TING  IT  FIRST. 

Many  men,  especially  the  young  and  enthusiastic,  are  apt 
to  forget  that  getting  it  RIGHT  is  even  more  important  than 
getting  it  FIRST,  although  a  combination  of  the  two,  RIGHT 
and  FIRST,  is  the  combination  that  b.uilds  up  great  news¬ 
papers  and  great  newspaper  men. 

The  success  of  the  International  News,  which,  by  the  way, 
has  been  greater  during  the  last  three  months  than  ever,  before 
in  its  history,  has  been  based  on  its  news  qualities. 

Its  grov^  comes  of  energy,  forever  on  the  alert,  that  first 
GETS  the  news,  and  of  painstaking  care  and  conservative 
policy,  that  demands  that  with  the  news  FIRST  shall  come 
proof  that  it  is  the  news  RldHT,  in  addition  to  being  first. 

For  every  dean  of  a  school  of  journalism  there  could  be 
no  better  text  for  a  lecture  to  the  boys  and  the  girls  of  the 
school  than  the  motto  of  the  International  News  Service : 


“Get  It  FIRST— but  FIRST  Get  It  RIGHT” 


B( 


01 
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INTERNATIONAL  NEWS  SERVICE 

M.  Koenigsberg,  President  NEW  YORK  CIT\ 
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BRITISH  JOURNALIST’S  BOOK  SETS  NEW 
STANDARD  IN  MANUALS 

It  Is  a  Mirror  of  Modem  English  Practice  and  Teems  With 
Vital  Facts  of  Journalistic  Profession  and 
Newspaper  Production 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Kditor  &  Publisher) 


'T'HERE  are  dozens  of  b<K)ks  that  tell  a 
man  how  to  put  words  together  with  a 
picture  in  a  border  to  make  an  advertise¬ 
ment  and  a  fortune ;  but  there  has  never 
yet  been  a  book  that  showed  how  to 
string  words  together  between  column 
rules  and  make  a  newspaper  and  a  for¬ 
tune. 

Maybe  it  is  easier  to  tell  how  to  make 
a  fortune  out  of  advertising  than  out  of 
a  newspaper.  Or  maybe  an  advertising 
man  gets  so  used  to  selling  things  that 
when  he  comes  to  a  loose  end  he  just  has 
to  sell  the  selling  idea  itself,  while  a  jour¬ 
nalist  so  often  finds  it  a  heartbreaking 
job  to  sell  what  he  has  written  that  he  has 
no  heart  left  to  make  money  out  of  the 
innocent,  and  his  loose  end  is  of  a  differ¬ 
ent  kind. 

So  most  of  the  serious  books  on  jour¬ 
nalism  are  stories  of  success  or  reminis¬ 
cences  of  big  fellows  who  have  met  peo¬ 
ple  and  done  things  that  suggest  success. 
But  now  a  bold  British  journalist.  Low 
Warren,  has  written  a  book,  which  he 
calls  simply  “Journalism,”*  that  takes 
one  from  the  beginning  of  things  journal¬ 
istic,  through  all  the  stages  of  prciiduction, 
to  the  finished  article  in  printed  form. 

1a)w  Warren  is  a  South  of  England 
newspaper  man,  who  has  edited  and  partly 
owned  several  seaside  newspapers,  held 
a  literary  post  on  the  London  Times,  and 
seen  so  many  varied  sides  of  journalistic 
work  that  he  enjoys  a  unique  survey  of 
his  profession.  And  what  he  has  seen 
and  heard,  observed  and  learned,  he  has 
set  down  in  this  book  in  exactly  the  same 
fashion  as  the  writers  of  books  on  adver¬ 
tising  do,  so  that  it  becomes  a  guide  to 
journalism  of  a  peculiarly  intimate  kind, 
h'or  Low  W arren  has  been  thirty  years  at 
the  game  and  in  that  time  has  seen  the 
journalist  develop  from  a  mere  purveyor 
of  news  to  a  moulder  of  opinion. 

He  has  the  advantage  of  a  commenda¬ 
tory  introduction  written  by  Alan  Pitt 
Robbins,  news  editor  of  the  London 
Times,  and  Mr.  Robbins  marvels  (as 
must  the  reader)  at  the  manner  in  which 
Mr.  Warren  has  gathered  together  such 
a  mass  of  information  on  almost  every 
conceivable  aspect  of  the  journalist’s  call¬ 
ing.  Mr.  Warren  writes  primarily  for 
the  Ijeginner  wlio  would  be  a  journalist, 
and,  accordingly,  his  book  opens  with 
some  sage  advice  to  parents  and  others 
upon  the  prospects  of  journalism  as  a 
profession.  He  traces  through  the  first 
three  or  four  chapters  the  essential  quali¬ 
fications  of  a  would-l)e  journalist  and 
takes  a  passing  glimpse  at  newspapers  as 
Julius  Cafsar  and  similar  pioneer  hands 
saw  them. 

But,  leaving  the  elementary  chapters, 
there  is  much  in  the  book  that  will  in- 

*  JOl'kNAF.ISM,  by  Low  Warren  (352 

fiages),  21.S.  Published  by  Cecil  Palmer,  Oak- 
ey  House,  Bloomsbury  street,  LON'DON, 
W.  (  .  1. 


trigue  and  fascinate  even  journalists  who 
think  they  know  it  all.  The  junior  re¬ 
porter  is  the  starting  point  and  Mr.  War¬ 
ren  stands  over  him  with  helpful  sugges¬ 
tions  and  inspiring  thoughts  as  he  shows 
him  how  his  work  is  developed  and  shep¬ 
herds  him  into  advancement.  So,  step 
by  step,  the  junior  is  conducted  through 
the  reportorial  stages,  put  on  to  district 
and  sjK-cials,  interviewing  to  fill  in,  sub¬ 
editing,  news-getting  and  news-service 
building,  up  to  the  onerous  job  of  filling 
an  editorial  chair. 

Xow,  if  all  this  were  done  in  the  same 
way  that  many  advertising  manuals  are 
written,  it  would  be  the  dullest  stuff 
imaginable.  But  as  Low  Warren  treats 
it  there  is  a  vast  amount  of  practical 
sense  and  good  sound  workmanship 
packed  away,  and  this  is  where  the  book 
will  get  across  to  the  newspaper  man 
who  is  living  the  life  today.  He  may 
not  want  hints  and  tips,  but  the  very 
fashion  in  which  the  book  is  developed 
breeds  the  feeling,  before  more  than  a 
few  pages  have  been  covered,  that  it  is 
the  reader’s  own  story  with  the  names 
changed.  This  man  Low  Warren  is  in 
it,  all  up  to  his  neck. 

I'or  it  is  the  thousand  and  one  little 
interpolations  made  by  the  author  that 
transform  what  might  have  proved  a 
dull  textlKiok  of  journalistic  whys  and 
wherefores  into  a  romantic  record  of 
realities.  P'or  example,  a  chapter  on  the 
function  of  the  sub-editor  is  enlivened 
by  many  journalistic  jokes.  Here  is  told 
the  famous  story  of  the  news  cable  con¬ 
cerning  the  Governor  of  Queensland's 
ceremonial  turning  of  the  first  sod  of  the 
Maryborough  Railway.  .\s  received  in 
London,  the  cable  read ; 

“NEW  —  RAILWAY  —  BEGUN  — 
.MARYBOROUGH  —  GOVERNOR  — 
TWINS  —  FIRST  —  SON.” 

A  mystified  “sub”  made  two  news  items 
out  of  thi.s — one  regarding  the  new  rail¬ 
way,  the  other  concerning  the  birth  of 
twins  to  the  wife  of  the  Governor — who 
was,  as  it  happened,  a  widower. 

Here,  too,  we  are  reminded  of  the  daily 
habit  of  the  old  London  Morning  Adver¬ 
tiser  to  compose  its  contents  bills  of  allit¬ 
erative  lines — a  feature  that  secured  a 
very  u.seful  meed  of  publicity  for  the 
paper. 

Similarly,  when  discussing  the  place  of 
dramatic  and  other  criticism  in  a  news- 
paiwr,  Mr.  Warren  remarks  upon  the  oft- 
repeated  question :  Why  should  those  who 
cannot  create  take  upon  themselves  to 
estimate  the  value  of  creative  work?  and 
provides  his  own  answer.  He  says  that 
if  not  a  single  fragment  of  art  criticism 
had  come  down  from  Hellenic  days,  it 
would  be  none  the  less  true  that  the 
Greeks  were  a  nation  of  art  critics  and 
that  they  invented  the  criticism  of  art 


just  as  they  invented  the  criticism  of 
everything  else. 

Mr.  Warren  says  that  the  editor  of  a 
great  metropolitan  daily,  though  he  may 
not  take  any  big  personal  part  in  pre¬ 
paring  the  contents  of  his  paper,  exercises 
an  indisputable  and  subtle  influence  upon 
all  essentials  that  pertain  to  its  welfare. 

He  tells  of  great  men  of  the  past  who 
have  graduated  from  the  newspaper  of¬ 
fice — Lord  Salisbury,  who  became  Prime 
Minister  after  writing  leading  articles  for 
the  Standard ;  the  late  Poet  Laureate,  Al¬ 
fred  Austin,  on  the  same  paper;  Lord 
Morley,  a  Cabinet  Minister  who  was  ac¬ 
tually  called  to  that  post  while  engaged  in 
writing  a  leader  for  the  Pall  Mall  Gaz¬ 
ette,  and  who  accepted  the  job  and  went 
back  and  finished  his  leader ! 

The  newspaper  of  the  future  is  a  fas¬ 
cinating  field  of  speculation  touched  upon, 
and  it  is  interesting  to  note  that  Mr. 
Warren  considers  that  journalism  may 
undergo  vast  changes  in  its  organic  struc¬ 
ture,  in  the  not  distant  future,  changes 
which  may  revolutionize  the  whole  insti¬ 
tution  of  the  press  as  we  know  it  today ; 
and  he  adds  that  if  it  does  it  will  almost 
certainly  be  in  response  to  the  newspaper 
movement  in  America. 

All  in  all,  besides  being  one  of  the 
most  comprehensive  guides  to  practice  and 
professional  work,  Mr.  Warren’s  book  is 
a  most  valuable  contribution  to  the  great 
classics  in  literature. 

He  has  given  journalists  a  book  of  life, 
vital,  forceful,  practical,  and  teeming  with 
interest.  I  am  told  it  took  five  years  to 
write ;  it  will  live  for  ten  times  that 
period,  for  it  holds  the  mirror  up  to  jour¬ 
nalistic  conditions  as  they  have  developed 
over  the  years  which  saw  the  press  spring 


from  a  potential  force  into  a  world  influ¬ 
ence.  It  is  a  book  for  every  reader  of 
Editor  &  Publisher. 


BUSSY  QUITS  DAILY  MAIL 


£1/  CoAmOQDVouNG 


The  Charleston  News  and  Courier 
is  the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or  as  part 
of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


Propaganda  Director  Take*  Job  in 
British  Empire  Fair 

F.  E.  Bussy,  for  sixteen  years  with  the 
London  Daily  Mail,  recently  relinquished 
his  directorship  on  that  paper  to  become 
managing  direc¬ 
tor  of  the  amuse¬ 
ment  concession 
at  the  British 
Empire  Exhibi¬ 
tion  at  Wembley, 
England. 

In  his  career 
as  an  expert  in  a 
special  branch  of 
advertising  and  a 
director  of  exhi¬ 
bitions,  Bussy 
has  shown  re¬ 
markable  genius 
(for  combining 
education  with 
amusement  and 
high  ideals  with  big  business.  He  joined 
the  advertising  staff  of  the  Daily  Mail  in 
1906,  and  in  1919  Lord  Northcliffe  ap¬ 
pointed  him  a  director,  with  wide  powers, 
of  the  propaganda  department,  designed 
to  enlarge  the  operations  of  the  Mail, 
Evening  News  and  Weekly  Dispatch. 
During  his  three  years  as  propaganda  di¬ 
rector,  the  circulation  of  the  Mail 
mounted  from  just  over  one  million 
copies  daily  to  just  under  two. 


F.  E.  Bussv 


Washington  Has  No  Dull  Season 

The  government  keeps  going  at  “top 
speed”  all  the  time — winter  and  summer 
— so  Washingtonians  know  no  periods  of 
boom  or  depression. 

This  makes  the  National  Capital  a 
particularly  desirable  field  to  cultivate. 

A  meritorious  product  will  find  a  good 
market  here — among  people  with  money 
to  buy. 

All  you  need  in  Washington  is  The  Star — 
it  covers  the^  field  completely. 

If  you  want  any  local  statistics  we  shall 
be  glad  to  furnish  them. 


WITH  SUNDAY  MOtNING  BDITION 

WASHINGTON,  D.  C. 

Write  us  direct  or  through  our 


New  York  Office 
Den  A.  CarroU 
ISO  Natcen  Street 


Paris  Office 
S  me  Lamertine 


Chieaf#  Office 

J.  E.  Lou 
Tower  Bnildtaf 


The  Big  Scheme  of  Simple  Operation 

A  PRIMER  OF  LINOTYPE  MECHANISM 


^T^HIS  book,  just  off  the  press,  is  a  complete,  non-technical  account  of  how  the 
^  Linotype  is  built  and  how  it  works.  Each  stage  in  the  operation  of  the  machine, 
from  the  time  the  key  is  pressed  until  the  matrix  is  automatically  returned  to  the 
magazine,  is  described  in  plain,  understandable  language,  fully  illustrated  with  pho¬ 
tographs  and  phantom  views. 

While  the  operator  or  machinist  will  find  it  of  interest,  the  book  is  written  primarily 
for  the  man  who  has  never  worked  on  the  machine — for  the  executive  who  wants  to 
know  the  ‘‘how  and  why”  of  his  Linotypes. 

The  nearest  agency  will  mail  a  copy  on  request. 


MERGENTHALER  LINOTYPE  COMPANY 

2g  Ryerson  Street,  Brooklyn,  N.  Y 

NEW  ORLEANS  CHICAGO 


SAN  FRANCISCO 


Canadian  Linotype  Limited 
TORONTO 


rrrr>ri*^  ^rftireht  on  the  LINOTYPE  In  CeneJiclIne 
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OHIO  CIRCULATION  MANAGERS  LISTEN 
TO  EDITOR’S  ADVICE 

The  Newspaper's  Purpose,  Subject  of  Grove  Patterson’s 
Address,  in  Which  He  Urges  Need  of  Co-opera¬ 
tion  of  Departments 

(tiy  Telegraph  to  Eoitok  &  F*ublisiiek) 


managers  from  Illinois,  Indiana,  Iowa, 
Wisconsin  and  Kentucky.  A  good  pro¬ 
gram  has  been  arranged  by  Fred  Rein¬ 
hart,  Chicago  Post.  President  Lynch,  of 
the  International  Association,  has  been 
invited. 

Officers  of  the  C.  S.  C.  M.  are: 
Charles  D.  Chaffee,  Aurora,  Ill.,  presi¬ 
dent  ;  W.  H.  Coonradt,  Decatur,  Ill.,  vice- 
president;  G.  S.  Galloway,  Rockford,  Ill., 
secretary -treasurer ;  II.  W.  Stodgill, 


TO  SIFT  ISSUES  AT  ALBANY 

N.  Y.  State  Circulators  Plan  Intensive 
Spring  Meeting 

The  program  for  the  spring  meeting 
of  the  New  York  State  Circulation  Man¬ 
agers  Association,  to  be  held  in  Albany 
April  19-20,  is  announced  by  Charles  H. 
Congdon,  publisher  of  the  Watertown 
Times,  vice-president  of  the  circulation 


^PULLDO,  O.,  April  11. -Discussion,  of  ‘W  hy  don’t  you  attack  this  and  that.’  1  D ‘‘b  \vdght"%LK^^^^^  managers,  and  chairman  of  the  program 

many  problem.s,  from  the  handling  of  deny  a  newspaper  is  a  public  utility  on  ’  ’  ’  *  ’  ‘  committee,  as  follows . 

newsboys  to  the  most  efficient  method  of  which  they  can  ride.  We  have  a  right  “Why  is  New  York  City  without  a  regul.ir 

marketing  papers,  occupied  Ohio  circula-  to  print  what  we  will  and  express  what  I-  C.  M.  A.  HEAD  IN  NEW  ENGLAND  T?mes  ^  Charles  Flanagar.. 


tion  managers  in  their  semi-annual  meet¬ 
ing  in  the  Hotel  Secor  here  today. 

Grove  Patterson,  directing  editor  of 
the  Toledo  Blade  and  the  Newark  (N. 


J.)  Star  Eagle,  formerly  with  the  De-  less  it  has  ideals.  _ _  _  ^ _ 

troit  Journal,  in  one  of  the  most  im-  ".Viid  fourth,  co-operation :  I  regard  a  culation  Managers  will  have  James  j.  .  u,  j 

portant  addresses,  told  what  an  editor  newspaper  (spealdng  as  an  editor)  not  Lynch  of  the  Cleveland  Press,  president  c..piL 

can  do  for  circulation.  He  traced  news-  as  something  to  be  built  by  an  editorial  of  the  International  Circulation  Managers  c  H  Sandkam  New  York  Tribune 
papers  from  their  earliest  history  to  the  department  and  then  dumped  over  to  the  Association,  as  guest  of  honor  and  “In  what  wa’y  can  we  prevent  newsdealers 
present  and  described  some  of  the  hard-  circulation  department  to  sell.  Rather  speaker  at  its  convention  in  Springfield,  from  discriminating  against  a  newspaper  that  is 


we  will.  Some  people  regard  the  news¬ 
paper  as  a  pubhe  utility.  It  is  not. 

“It  is  private — organized  for  profit.  At 
the  same  time,  it  will  never  be  great  un- 


■  —  “Many  newsdealers  and  newsboys  have  in 

Lynch  Will  Be  Guest  of  Honor  at  augurated  their  own  selling  price  in  excess  of 


;  great  un-  Springfield  Next  Week  {\<me  to  control 

The  New  England  Association  of  Cir-  Rrowmg  worse? 
I  regard  a  culation  Managers  will  have  James  J.  ij 


the  published  price  for  papers.  What  can  be 
done  to  control  this  nuisance,  which  is  steadily 
growing  worse?”  Michael  J.  Burke,  Brooklyn 


“Should  non-returnable  papers  send  excess 
copies  to  ilealers  without  orders?  If  so,  why’’’ 
C.  II.  Sandkam,  New  York  Tribune. 

“In  what  way  can  we  prevent  newsdealers 


ships  of  old  time  editors.  I  feel  this  way:  that  the  circulation  Mass.,  April  18  and  Secretary-  strictly  non-returnable?  How  is  this  situation 

"It  is  because  of  the  ingenuity  of  these  manager  and  the  editor  and  all  other  de-  Treasurer  L.  M  Hammond  Jr  of  the  •’“"‘''''I  Buffalo,  Rochester  and  Syracuse’’’ 

early  papers,”  he  said,  “jthat  we  are  so  partment  heads  are  engaged  in  building  {{os-Km  Transcript,  piJfcdicts  it  wlill  be  the  . 

advanced  today.  a  product  and  that  we  are  all  engaged  best  aftd  largest  atiended  meeting  the  n 

•'.Now,  1  suUc  Wfc  Urn, g  all  papers  cqpally.  1,,  bipklmg  i,  and  .11  oqualiy  an-  N.  E  ,"S 

watit  to  ktiow  are  ^ese .  First,  what  the  gaged  iti  making  it  ^leable  and  all  en-  ances  of  invitations  h^e  been  received  “Co-operation  of  circulation  and  news  < 
public  is  interested^  in ;  second,  how  shall  gsged  etiually  in  selling  it.  from  many  puMisliers,  biis'kjess  managers  partments  essential  to  growth  of  circulatior 


itions  h^e  been  received 


“Mail  circulation;  promotion  and  renewals; 
illdog  edition,  its  features  and  value.”  W.  C. 
xson,  Syracuse  Post-Standard. 

“Co-operation  of  circulation  and  news  de 


publishers  make  /heir  newsp;ii)crs  a  ser-  “When  yotigo  home,  go  to  your  editor,  encuianon  majiancis  aie  nui 

vice  as  well  as  a  news  medium;  third,  tell  liirtf  you  V ant  him  to  put  salesmen  niemlxrs  but  are  ifiteresteel  in  rirnila- 

newspaper  ideall ;  and,  fourth,  the  neces-  on  the  copy  \de.sk,  and  all  the  way  ti’mS.  »Vteresie<i  ii^^  circuia 

sity  of  co-ojieration  between  departments,  through,  anti  t^ll  him  you  want  him  to  \  copri-,]  effort  will  also  he  Imde  to 
“A  man  of  v^y  wide  experience  said  be  a  sales^man.  V--  .  enroll'  in  tt  ytmiatioiiT^^^  Te!  A 

to  me  a  few  mou^^  ago  lliat  pi-ople  are  I  tnink  the  i^ewspapcr  success  is  go-  q  members  who  do  not  no<v  belong 
mostly  interested  111  weatlier,  fire  and  do-  mg  to  lie  greatiY  m  the  future  than  it  the  I  C  M  \  / 

mestic  entanglements.  He  meant  just  has  at  any  time  iwst  iK-cause  of  the  co-  ......  / 

this :  That  people  are  interested  in  or-  operation  which  1*  feel  is  coming  between  '  f 

dinary,  every  day  tilings.  1  think  a  mis-  departments  and  jshich  we  have  not  had  Birmingham  News  Landed 

take  a  lot  of  us  are  making  injthe  «di-  fin  the  Da.st.  \oii  circulation  managers  Speaking  .aSn  the  proposiil  plan  of 

torial  end  is  to  play  the  things  /men  kre  >t  ti  lie  yditofs  of  the  street  editions,  ^.lccting  ,^)unty  Siiperintfiidents  of 


this:  That  people  are  interested  in  or¬ 
dinary,  every  day  things.  1  think  a  mis- 


.•\  sjiecial  effort  will 
enroll  in  the  internatioi 


•rt  will  ajso  be  jnade  to 
LTiiatioiuii  body,  K.  E. 


1)6  more  successful  in  the  newspaper  field?" 
.•\lfred  \V.  Cockerill,  Utica  Press. 

“Best  method  for  holding  business  in  new  ter 
ritory.”  Frederick  S.  Ohrt,  Niagara  Falls  Ga 


C.  M.  members  who  jlo  not  nojlV  belong  zette. 

to  the  I.  C.  M.  .\.  /  “Best  method  of  holding  and  getting  new 

_  _  -  rural  business,  especially  mail.”  A.  B.  Parker, 


take  a  lot  of  us  are  making  in  jthe  ttdi-  'fin  the  pa.st.  Voii 
torial  end  is  to  plav  the  things  /men  Lw;  l/tumt  xi  lie  iditofs 


torial  end  is  to  play  the  things  /men  Lw; 
interc.stcd  in — pictures  of  hatlung 
and  the  like,  the  abnormal  siic/appeal,' 
forgetting  we  must  sell  our  papers  to 
women. 

"The  afternoon  piiixr  must,  first  of  all, 
please  the  woman  to  be  successful,  and 
then,  in  a  very  shortsighted  way,  we  pro- 


BirminghAm  News  Landed 

circulation  managers  gnenkino-  ./.n  rbn  Drrynrycll  nl  .n  ryf  A.  McDuff,  Albany  Times-Union 

mii/lit  xi  Ije  idito/s  of  the  street  editions  i  "  proiws(|l  plan  of  \\hy  not  discard  old-fashioned  and  obsolett 

V  /  X  \  .  ^  electing  ^^r.ninty  Superintendents  of  circulation  departments  and  methods  an.l  replac. 

\  editor  and  Schoobc  in  .-Khlbama.  G.  C/  Bowden  of  them  with  organizations  built  upon  the  prin 

■saY,  fKjw,  wrre  js  ^  story  1  would  nkc  i.;ilia;'Ala.,  commenderl  tluf  Birmingham  ciples  of  modem  scientific  business?”  R.  D.  M 
to  have  played,  i  I  ran  sell  that.  hirst,  and  saitr-that  if  everv  '’‘’cker,  Rochester  Democrat  and  Chronicle, 

you  have  to  seB  film,  but  he  probably  State  had  such  a  publica-  circulation  obtained  through  the  mcam 

will  see  It  vour  May.  i  f  premiums  or  contests  worth  the  effort? 


Watertown  Standard. 

“Insurance  policies  as  premiums  for  circula 
tion.”  Frank  A.  McDuff,  Albany  Times-Union. 

“Why  not  discard  old-fashioned  and  obsolete 
circulation  departments  and  methods  and  replace 


please  the  woman  to  be  successful,  and  Local  legislat^.n  against  young  news- 

then,  in  a  very  shortsighted  way,  wc  pro-  hoys  was  .lis^ssed  and  it  w^  brought  members  of  the  Alabama  F.duca- 

ceed  to  smash  m  our  columns  stuff  that  out  that  suc  /measurcs  have  ^en  intro-  Association  in  Birmingham, 

appeals  to  men.  Now  1  suggest  woman  duced  m  scleral  cities  in  Ohio.  Ihey 
is  more  interested  in  fashions  than  she  have  largelyVbeen  sponsored  by  women’s 
is  in  Inokiiicr  at  batliimr  B-irls.  ortranizatioiis'  The  circulation  men  felt  I 


county  in  the  State  had  such  a  publica-  circulation  obtained  through  the  mean-; 

.  ."l  'c  of  premiums  or  contests  worth  the  effort? 

tion  there  would  ^  no  agitation  for  the  yicKeman,  New  York  World. 


“I.aws  governing  newsboys  and  carriers;  are 
they  fair  to  the  boy  and  to  the  newspaper?" 
Roln-rt  S.  Wier,  Syracuse  Journal. 


is  in  looking  at  bathing  girls. 


organizations!  The  circulation  men  felt 


“I  think  the  value  of  pictures  is  very  it  would  woyk  a  haidsliip,  not  only  on 
largely  over-estimated.  A  picture  must  the  boys,  bm  on  newspapers  as  well,  if 
be  judged  on  its  news  merits.  If  it  has  the  mini^mi  is  placed  at  16  years,  which 


significance,  if  theng-ia  dj  feature  to  it,  'is  beiitft  tried  in  some  places, 
then  it  is  a  very  intere^tfg  of  J’'''*')  superintendent  of  railway 

but  a  picture  which  nor  KaveMiews  "^aiLs,  Cincinnati,  pledged  co-operation 
has  no  merit.  I  insist  a  picture  should/^ith  newspaiK-rs  in  seeing  that  their  bun- 
be  judged  as  a  news  item  and  as  a  new^  dies  are  delivered  as  early  'as  possible, 
story.  !  He  urged  that  each  circulation  manager 

“in  the  second  place,  the  service:  /  I  have  his  man  take  great  care  to  see  that 
have  the  feeling  that  it  is  not  suffici^it  Imndles  were  wrapp^  and  tied  properly 
for  a  newspaper  to  be  simply  a  medii#n  and  that  the  addresses  were  correct, 
for  the  purveying  of  information  at  t\^o  J.  J.  Lynch,  president  of  the  Interna- 

cents  a  copy.  It  must  build  itself  ^to  tional  Circulation  Managers  Association, 

its  community  as  a  service  instktnion  urged  all  Ohio  men  to  join  the  interna- 

and  must  begin  with  the  telephone  girl  tional  association. 

and  office  boy  and  extend  all  the  way  to  _ 

the  publisher.  From  the  telephone  girl  ^>11  Meeting  for  Chicago 

and  the  office  lx)y  up  they  must  spare  no 

pains  to  answer  every  question  seriously.  The  Central  States  Circulation  Man- 
courtcously  and  carefully.  agers’  Association  will  hold  its  semi- 

“Third.  the  ideals  of  a  newspaper.  I  annual  meeting  April  24  at  the  LaSalle 
get  a  little  tired  of  having  people  say.  Hotel,  Chicago.  It  comprises  circulation 


Scott  Proof  Press  Saves 
Hours  of  Time  and  Labor 

A  Full  Page  Proof  in  a  Moment 


The  Comic  That  Holds  Both  Children  and  Adults 

HAIRBREADTH  HARRY-%  Kahles 


\h^-. 


Our  thoroufih  investipation  having  /  / ' 

proved  the  universal  appeal  of  this  j 

17-year-ohl  classic,  we  have  acquired  1 

the  Sunday  page,  and  will  adil  a  , 

To  Begin  May  21  j 

Thus  the  rapid-action  melodrama  of  j 

this  fearless  hero,  of  his  beloved  Be-  '  (i||h\ 

linda,  and  of  Rudolph,  the  criminal  ^  ^ 

master-mind,  will  be  continued  seven 

days  a  week.  ^ 

LEDGER  SYNDICATE 

INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


Tlie  Scott  Quick  .Action  Full  Page  Proof  Press 
enables  you  to  get  a  full  jiage  jiroof  without  wet¬ 
ting  paper,  sliding  forms  or  rehandling  type. 

Merely  roll  forms  into  press,  pass  the  roller  over 
it  and  the  proof  is  ready.  Will  do  the  work 
of  three  ordinary  proof  presses  in  less  time. 

Write  for  circular. 

SCOTT  MFC.  CO.,  Detroit  News  Bldg.,  Detroit,  Mich. 
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MARCH  UNEAGE  GAIN  IN  NEW  YORK 
ALMOST  6  PER  CENT  OVER  1922 


TVIiW  YORK  newsiwpcr  lineage  continued  to  climb  at  a  dizzy  angle  through 
.  March,  according  to  figures  compiled  by  the  New  York  Evening  Post  Sta¬ 
tistical  Department.  The  total  of  14,672,634  agate  lines  set  a  new  record  for  the 
month  and  was  a  gain  of  768,366  lines,  or  approximately  5.8  per  cent,  over  the  mark 
of  March,  1^2.  Gains  were  made  by  eleven  of  the  1/  papers  listed.  Total  pages 
printed  increased  by  950,  or  7  per  cent,  from  13,742  to  14,692,  while  total  pages  of 
advertising  increased  approximately  380.  The  month’s  totals,  compared  1923-1922, 
and  1923-1917,  follow: 


, - Pages - ^ 

1923  1922 

Percentage 

of 

total  space 

1923 

1922 

Gain 

Loss 

1,146 

1,114 

American  . 

6.4 

••937,158 

925,828 

11,330 

1,052 

1,160 

Brooklyn  Eagle.. 

8.9 

1,310,216 

1,303,366 

6,850 

8,962 

630 

522 

Brooklyn  Times. 

2.2 

322,794 

331,756 

430 

420 

•Commercial  . . . . 

1.6 

238,876 

242,646 

3,770 

1,182 

924 

•Evening  Journal. 

8.4 

1,238,116 

1,104,012 

134,104 

556 

540 

•Evening  Mail... 

4.0 

584,840 

560,298 

24,542 

540 

526 

•  Evening  Post . . . 

2.4 

349,926 

330,822 

19,104 

702 

686 

•Sun  . 

6.1 

898,566 

869,620 

28,946 

558 

610 

Evening  Telegram.  3.8 

556,912 

596,050 

39,138 

784 

688 

•Evening  World. 

5.6 

816,196 

847,952 

31,756 

654 

570 

•Globe  . 

5.7 

841,576 

662,010 

179,566 

1,014 

1,030 

Herald  . 

6.6 

969,060 

992,714 

23,654 

1,040 

848 

News  (Tabloid). 

2.8 

413.020 

295,616 

117,404 

678 

690 

Standard  Union. 

4.7 

690,628 

701,148 

10,520 

1,564 

1,378 

Times  . 

..  14.7 

2,153,096 

1,982,392 

170,704 

972 

908 

Tribune  . 

5.8 

851.612 

828,442 

23,170 

1,190 

1,128 

World  . 

10.2 

1,500.042 

1,329,596 

170,446 

14,692 

13.742 

Totals . 

14,672,634 

13,904,268 

768.366 

* 

No  Sunday  edition. 

Net  Gain 

*72,000  lines  American  weekly  not  included. 


COMPARATIVE  TOTALS,  MARCH.  19Z3-19I7. 

192.t  1922  1921  1920  1919  1918  1917 

American  .  937,158  925,828  856,818  999,846  852.455  909,180  768,984 

Brooklyn  Kasle .  1,310,216  1,303,366  1,183,906  1,136,676  913,611  764,292  766,125 

Brwklyn  Times .  322,794  331,756  273,268  289,918  t .  t .  t . 

Commercial  .  238,876  242,646  267,868  294,350  173,462  159,061  148,986 

Evenins  Journal .  1,238,116  1,104,012  999,764  881,622  795,992  714,467  656,205 

Evening  Mail .  584,840  560,298  582,872  565,832  298,044  413,440  432,709 

Evening  Post .  349,926  330,822  529,218  437,716  353,048  366,601  359,929 

Evening  Sun .  898,566  869,620  742,456  789,264  633,298  462,132  498,945 

Evening  Telegram _  556,912  596,050  568,682  685,804  749,147  696,828  702,505 

Evening  World .  816,196  847,952  890,608  911,514  583,580  459,122  456,005 

Clobe  .  841,576  662,010  614,.104  849,540  661,570  433,295  523,751 

Her.ald  .  969,060  992,714  1,052,778  1,011,764  738,272  628,140  651,691 

News  (Tabloid) .  413,020  295,616  182,184  t .  t .  t .  t . 

Stand.ard  Union .  690,628  701,148  638,376  755,974  562,598  513,989  494,343 

Sun  .  t .  t .  t .  t .  481,618  334,822  367,471 

Times  .  2,153,096  1,982,392  1,850,914  2,041.9.30  1,491,791  1,208,648  1,022,046 

Tribune  .  851,612  828,442  800,714  904,524  595,822  361,018  414,833 

World  .  1.500,042  1,329,596  1,261,478  1,678,472  1,435,480  1,351,850  1,188,645 

Tot.als  .  14,672,634  13,904,268  13,296,208  14,234,746  11,319,788  9,776,885  9,453,173 

t  Figures  not  recorded. 

t  Sun  and  Herald  combined  into  Sun-IIerald  Feb.  1,  1920;  name  changed  to  Herald  Oct.  1,  1920. 

ANALYSIS  OF  LINEAGE,  MARCH,  1923-1922 
Tile  above  lineage  is  analyzed  by  totals  of  morning  and  Sunday,  evening  and 
Sunday  and  Sunday  only  in  the  following  table : 

MORNING  EVENING 

AND  AND  SUNDAY 

SUNDAY  SUNDAY  ONLY 


Total  sp.ace . 

Amusements  . 

Art  . 

Auction  s;dcs  . 

Automobile  display  . . . . 
Automobile  undisplay  . . 

Boots  and  sho.’s . 

Building  Materi.al  . 

C.andy  and  Cum  . 

Charity  and  Religious  . 

Dancing  . 

Deaths,  Etc . 

Druggist  Prep . 

Dry  Goods  . 

Financial  . 

Food  Studs  . 

Furniture  . 

Hotels  and  Restaurants 


Men’s  Furnishings  . . 
Musical  Instruction  .  . 
Musical  Instruments  .  . 
Miscellaneous  Display 
Miscellaneous  Undis. 

Newspapers  . 

Office  Appliances  . 

Prop.  Medicine  . 

Public  Service  . 

Periodical  (Mag.)  .... 

Publishers  . 

Railroads  . 

Real  Estate  . 

Real  Estate  Undis.  ... 

Resorts  . 

S.  S.  &  Travel  . 

Schools  and  Colleges  . 

Tobacco  . . 

Wants  . 

Non-lntox.  Beverages 
Women’s  Spec.  Shops 


1923 

7,062,864 

274.688 
39,766 
82.624 

207,882 

51,224 

71,396 

36.636 

22.596 

32.116 

18,280 

73,084 

154.688 
1,257,942 

579,564 

124.660 

274,268 

25,322 

28,030 

35,320 

268,800 

6,586 

115,600 

410,848 

248,484 

36,658 

27,744 

75,156 

36,798 

68.482 

128,612 

14,256 

314.736 

285.736 
38.702 

291,258 
41,074 
107,418  , 
837,710 
9,828 
308,292 


Foreign  Adv . 1,667,798 

Local  Display  .  3,807,266 

Undisplay  .\dv .  1,568,332 

S.  S.  and  Travel  Guide  .  19,468 


1922 

6,597,234 

294.380 
28,326 

112,344 

185,246 

45,488 

63,108 

41,026 

15.446 

41,508 

12,984 

63,716 

171.380 
1,172,546 

552,714 
100,596 
261.538 
28,606 
21,206 
42,582 
249,242 
12.262 
92,576 
409,018 
270.142 
62,512 
31,470 
81.430 
31,658 
50,726 
107,486 
17,558 
327,388 
278,700 
36,224 
301,146 
37,000 
.  58,398 

612,736 
4,974 
269,848 

1,412,406 

3,830,587 

1,323,161 

31,080 


1923 

7,609,770 

226,818 

5,696 

6,194 

191,500 

104,894 

95,852 

21,602 

45,892 

60,616 

8,196 

49,208 

151,756 

2,800,540 

291,562 

367,306 

245,786 

61,400 

24,116 

221,298 

260,440 

7,482 

135,884 

492.030 

324,584 

8,722 

5,436 

153,642 

48,580 

26.534 

32,654 

16,764 

75,138 

266,302 

21,604 

57,668 

12,008 

51,934 

78,776 

7,430 

545,926 


1922 

7,307,034 

246,980 

4,482 
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THE 

HOCHI  SHIMBUN 

Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  E£tion 

TOTAL  PAID  CIRCULATION  LARGEST  IN  TOKYO 

The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder's 
lofty  ideals. 

In  the  foreign  news  held  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 


which  has  earned  for  it 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 
This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of 
imported  commodities  and 
undoubtedly  has  increased 
their  consumption  of  prod¬ 
ucts  from  abroad. 
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IN  OUR  OWN  WORLD  OF  LETTERS 

By  Dr.  JAMES  MELVIN  LEE 


added,  "under  penalties  of  the  law,”  the 
man  with  a  strong  personality  can  still 
tind  a  way  to  publish  a  paper. 


XJARPER’S  MAGAZINE  for  April 
features  on  its  cover  "The  Interview¬ 
er  and  the  Interviewed” — the  anonymous 
confession  of  a  woman  reporter.  The 
editor's  blurb  says  that  the  anonymous 
author  has  been  called  by  Sir  Philip 
Gibbs  "the  Ijest  interviewer  in  America,” 
and  that  for  the  past  15  years  she  has 
been  a  member  of  the  staffs  of  morning, 
evening  and  Sunday  newspapers  in  several 
large  American  cities.  In  recommending 
articles  for  pcru.sal  by  readers  of  the 
Editor  and  Priii.iSHKR,  I  am  tempted 
to  mark  this  article  dealing  with  adven¬ 
tures  in  human  nature  "Must.”  Its  au¬ 
thor  does  well  to  emphasize  that  no  one 
is  either  black jackt'd  or  blackmailed  into 
giving  an  interview,  but  that  it  is  entirely 
a  matter  of  free  will — a  fact  too  often 
overlooked  by  critics  of  the  press.  One 
of  the  cleverest  things  of  the  article 
is  a  quotation  from  one  of  the  author’s 
editf>rial  friends,  ".\  good  interview,  like 
all  .Gaul” — no  pun  intended — “is  divided 
into  three  parts :  t)nc  third  what  the  in¬ 
terviewer  says ;  one-third  wbat  he  tried 
to  say;  one-third  what  he  ought  to  have 
said.”  The  author  overlooks  the  jxist- 
script  of  her  f)wn,  "What  I  made  him 
say.”  The  most  practical  part  of  the  ar¬ 
ticle  is  how  she  gets  those  interviewed 
to  say  what  is  wanted  by  the  city  editor. 


■pDWARD  W.  BOK  in  the  Atlantic 
^  Monthly  for  -Xpril  heads  his  article 
“The  Ways  of  a  Man  in  the  Mart.”  In 
brief,  it  is  a  chapter  from  the  biography 
of  Cyrus  H.  K.  Curtis,  the  publisher  of 
the  Philadelphia  Public  Ledger  and  sev¬ 
eral  magazines.  According  to  Mr.  Bok, 
Mr.  Curtis  says  to  his  editors,  “Give  the 
public  the  best.  It  knows.  The  cost  is 
secondary.”  To  his  circulation  man¬ 
agers,  he  says,  “Keep  the  magazines  be¬ 
fore  the  public  and  make  it  easy  for  the 
public  to  get  them.”  And  to  his  adver¬ 
tising  men  he  says,  “We  know  we  give 
the  advertisers  their  money’s  worth,  but 
it  is  up  to  you  to  prove  it  to  them.”  The 
present  contribution  by  Mr.  Bok  is  the 
third  of  a  series  about  Mr.  Curtis,  and 
probably  the  last  to  appear  in  the  At¬ 
lantic  Monthly,  as  a  book  containing  all 
of  the  chapters  is  announced  for  early 
publication. 

*  ^  * 

■pRNEST  ELMO  CALKINS  is  fast 
^  becoming  a  man  of  “ads  and  let¬ 
ters.”  To  Scribner’s  Magazine  for 
March,  he  contributed  “Advertising’s  In- 
igratiating  Smile,”  remarkable  for  its 
literary  charm  and  genial  humor.  In  this 
chat,  Mr.  Calkins  traces  the  history  of 
advertising  from  his  boyhood  days  when 
he  saw  on  rural  fences : 

“Job  Had  Boils  But  He  Didn’t  Have 
A  Clock  of  Armstrong.” 

down  through  a  succession  of  stages  of 
what  might  be  called  styles  in  advertis¬ 
ing.  These  included :  The  imaginary 
character,  the  jingle,  the  reason  why. 


double  page  spread,  and  the  research- 
data.  His  comment  is  that  “in  the  mean¬ 
while,  advertising  survived  them  all  and 
managed  to  progress.”  One  wonders  < 
what  principle  Mr.  Calkins  used  in  de¬ 
termining  whether  he  would  be  specific 
in  naming  advertised  brands.  Possibly 
for  the  first  time  in  the  text  a  magazine 
mentions  “Force,”  "Camel  Cigarettes,” 
“SaiKilio,’’  “The  Road  of  Anthracite,” 
“Big  Ben  Alarm  Clock,”  “Mennen  Tal¬ 
cum,”  etc.  In  a  few  cases,  names  of 
Jidvertisers  have  been  omitted.  The 
memliers  of  the  editorial  staff  will  not 
be  contaminated  by  "advertising's  ingrati¬ 
ating  inlluence”  even  if  they  read  the 
article. 

V  *  * 

Advertisers  who  would 

LIKE  DATA  about  the  pulling 
power  of  the  Editor  and  Publisher 
should  drop  a  line  to  the  secretary  of 
church  activities.  Marble  Collegiate 
(liurch.  Fifth  avenue  and  29th  street. 
New'  York  City.  Attention  was  recently 
called  by  its  pastor  to  a  printed  sermon, 
“Wanted — Newspaper.”  That  issue 
has  been  completely  exhausted  because 
of  the  many  requests  from  editors.  The 
sermon,  however,  will  be  reprinted  in 
the  Washington  Newspaper  published  by 
the  School  of  Journalism  at  the  State 
University  in  Washington.  Copies  of  the 
issue  containing  this  sermon  can  doubt¬ 
less  be  obtained  upon  application  to  M. 
Lyle  Spencer,  director  of  the  School  of 
Journalism,  Washington  State  University, 
Seattle. 

*  « 

r)ON  C.  SEITZ,  of  the  New  York 
Evening  World,  is  a  man  of  many 
interests.  He  not  only  writes  poetry  that 
has  a  message  for  the  reader  but  he 
can  write  a  Ixiok  review  remarkable  for 
its  critical  qualities.  His  review  of  “The 
Evening  Post — A  Century  of  Journalism” 
in  the  Nation  for  February  28,  1923,  is 
an  illustration.  The  same  issue  of  the 
Nation  contains  an  editorial,  “More 
Newspaper  Cannibalism,”  that  ought  to 
arouse  considerable  controversy.  It  is 
based  on  the  suspension  of  the  Dispatch 
and  the  leader  in  Pittsburgh.  The  edi¬ 
torial  “views  with  alarm”  such  consoli¬ 
dations  of  newspapers  and  their  alleged 
control  by  “vested  interests.”  The  same 
arguments  that  can  be  brought  against 
the  mergers  of  newspapers,  however,  can 
be  brought  against  the  union  of  churches 
into  one  strong  community  church,  and 
'he  consolidation  of  ungraded  schools  in 
rural  communities  into  one  large  educa¬ 
tional  plant  to  which  students  are  brought 
by  public  conveyances.  Under  certain 
conditions,  one  strong  paper  ably  edited 
is  much  better  for  a  community  than 
several  struggling  papers  subsidized  by 
private  individuals  with  personal  and 
political  aspirations.  The  danger  lies  in 
the  coming  years  that  journalism  may  be¬ 
come  a  closed  field  with  a  sign  “No  Tres¬ 
passing.”  But  until  the  other  phrase  is 


TiECAUSE  ALEXANDER  HAM- 
ILTON  was  such  a  frequent  con¬ 
tributor  to  the  press  of  his  time  and  be¬ 
cause  he  was  interested  in  newspaper  en¬ 
terprises,  any  book  about  him  is  of  special 
interest  to  newspaper  men.  Arthur  Hen¬ 
drick  Vandenberg,  editor  of  the  Grand 
Rapids  (Mich.)  Herald,  is  such  an  ad¬ 
mirer  of  Hamilton  that  he  has  published 
another  book  about  the  first  Secretary  of 
the  Treasury.  This  book,  “If  Hamilton 
Were  Here  Today”  (G.  P.  Putnam’s 
Sons),  sets  forth  how  Ilamiltonian  prin¬ 
ciples  can  be  apiilied  in  the  solution  of 
modern  problems.  Mr.  Vandenberg  has 
done  an  excellent  piece  of  interpretive 
work.  If  at  times  he  is  overzealous  in 
his  praise  of  Hamilton,  he  may  be  par¬ 
doned,  In-cause  he  regards  Hamilton  as 
"the  greatest  American.”  As  a  matter 
of  fact,  the  title  of  his  former  book  was 
"The  Greatest  American,  Alexander 
1  lamilton.” 
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'-pilE  ADDRESSES  made  at  the 
fourth  annual  meeting  of  the  Uni¬ 
versity  Press  Club  of  Michigan  has  been 
printed  in  pamphlet  form  and  may  be  ob¬ 
tained  upon  application  to  John  Louis 
Bninim,  director  of  the  courses  in  jour¬ 
nalism  at  the  University  of  Michigan. 
Addresses  which  deserve  special  mention 
arc :  “Crime  and  the  Newspapers,”  Prof. 
J.  B.  Waite;  “The  Newspaper  and  Pub¬ 
lic  (Jpinion,”  Prof.  Thomas  H.  Reed; 
"The  American  Society  of  Newspaper 
Editors,”  Casper  S.  Yo.st,  editor  St.  Louis 
Globe  Democrat  ;  and  “Divorce  News  and 


Newspapers,”  Edmund  W.  Booth,  editor 
Grand  Rapids  Press. 

♦  *  ♦ 

ADVERTISERS  SEEKING  A 
MARKET  in  foreign  fields  will 
find  “The  Asian  Printers’  &  Stationers’ 
Annual,  Diary  and  Directory — 1923" 
(Cama,  Norton  &  Co.,  Bombay),  a  pub¬ 
lication  well  worth  obtaining.  The  editor 
gives  a  list  of  the  advertising  agents  in 
India,  a  list  of  t.ie  book  sellers,  engrav¬ 
ers,  newspapers  and  periodicals,  etc.  R. 
N.  Vatchaghandy  contributes  an  interest¬ 
ing  sketch  on  “The  Press  in  India.” 
... 

XJENRY  WYSHAM  LANIER  in  his 
“A  Century  of  Banking  in  New 
York  1822-1992  (George  H.  Doran  & 
Co.),  rei)rints  in  fascimile  form  that  di¬ 
rectory  “of  wealthy  citizens  of  New  York 
City  estimated  to  be  worth  $100,000  and 
upwards,"  which  the  New  York  Sun 
originally  published  in  1845.  This  book, 
dedicated  to  "The  Ferocious  City  which 
devours  and  forgets  its  own  history,” 
contains  .so  much  valuable  information 
about  finance  and  industry  that  it  ought 
to  be  in  every  newspaper  library. 

♦  ♦  ♦ 

ALBERT  RICHARDSC^N  WET- 
JEN,  whose  story,  “The  Iron 
Sea,  ”  appeared  in  a  recent  isssue  of 
Collier’s,  was  formerly  a  reporter  for 
the  Daily  Guard  at  Eugene,  Oregon. 
He  now  Ivies  at  San  F'rancisco. 

*  ♦  ♦ 

'T'HE  DEARBORN  (.MICH.)  INDE¬ 
PEN  DF'NT  has  been  publishing 
some  articles  on  the  shortcomings  of  both 
the  daily  newspaper  and  the  iK-riodical 
press  of  this  country.  Critics  are  helpful 
when  their  criticism  is  constructive.  • 


p/^i/  Fair  tuith 
the  citii  dealer: 


/\  RETAILER  who  consents  to  stock  a 
product  upon  the  manufacturer’s  prom¬ 
ise  that  “we’re  going  to  create  demand 
among  your  customers  with  a  big  newspaper 
advertising  campaign”  has  a  right  to  expect 
that  that  promise  will  be  carried  out  literally. 

I 

And  when  a  manufacturer,  buying  space  sole¬ 
ly  on  a  circulation  basis,  employs  newspapers 
with  a  high  percentage  of  duplicated  circu¬ 
lations,  big  country  circulations,  and  com¬ 
bined  circulations  which  fall  far  short  of  cov¬ 
erage,  he  doesn’t  play  fair  with  the  city 
dealer. 


St,  Louis  and  its  environs,  a  compact  market 
with  thousands  of  progressive  retailers,  is  the 
primary  consideration  of  advertisers  seeking 
to  develop  business  in  this  territory.  It  is 
thoroughly  covered,  and  most  economically, 
only  by  a  combination  of  the  two  principal 
evening  papers. 

One  of  them,  necessarily— 
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NOBLE  MOVES  UP  ON  WORLD 

Appointed  Merchandising  Muager;  In 
Ad  Department  13  Years 

Arthur  D.  Noble  has  been  appointed 


that  the  regulations  are  somewhat 
cramping  to  the  style  of  several  of  the 
writers.  The  combination  appears  so 
often  that  the  printer  might  well  make  a 
logotype. 

Other  deficiencies  in  appearance  are 


merchandising  manager  of  the  New  York  marked,  but  are  probably  temporary. 
World.  He  has  been  connected  with  the  The  heading,  for  instance,  was  apparently 
advertising  department  of  the  world  for  made  for  an  eight-column  wide  sheet, 


thirteen  years. 


.VRTlie*  I).  XOBLE 


tive  of  the  World. 

He  was  a  member  of  the  sales  organ- 


with  the  title  flanked  on  both  sides  by  a 
He  was  one  of  fo>'ch  and  the  words  “Guaranteed  Val- 
the  staff  of  men  ues.”  The  finished  product,  as  can  be 
who  organized  the  from  the  reproduction,  is  the  equiv- 

World's  merchan-  a'ent  of  a  seven  column  paper  with  col- 
dising  department  wmns  of  14  pica  ems,  and  the  heading 
upon  the  basis  of  mily  one  flanking  torch.  The  printer 
the  standard  of  -^wed  the  other  off  to  fit  the  chases, 
practice  adopted  by  those  details  will  be  worked  out 

the  National  Asso-  ^^oon,  Mr.  Hamblen  believes  as  he  ex- 
ciation  of  Newspa-  that  the  final  result  of  the  Shopping 

per  Executives  at  ^e  to  stimulate  sales  so 

thp  rnnvfntinn  of  Kr^atly  that  the  amount  available  for 
the  Associated  Ad-  ^‘dvcrtising  will  be  measurably  increased, 
vertising  Clubs  of  There  is  no  intention  to  cut  down  on  the 
the  World  For  ''cwspaiH-r  space  now  being  used,  he 

live  vearc  he  ha<s  Stated,  but  measurements  made  by  one 

been  New  York  puhhshers  who  declines  to  lose 

‘itafe  *  renresenta-  moiiey  on  department  store  business  in- 
^  dic.ite  that  the  lineage  of  the  big  stores 

of  the  Rales  ort^an-  the  two  papers  they  are  using  is  25 


ization  of  the  Simmons  Hardware  Com- 

pany  before  joining  the  World.  He  sue-  I^'tJod  m  1922  . 

cecds  B.  L.  C-hapinan,  who  has  associated  Hamblen  is  optimistic.  One  result 

himself  with  the  Barton,  Durstine  &  Os-  a  rea  izatioii  by  the 

born  Advertising  Agency.  merchants  of  the  cost  of  producing  a 

•'  publication.  They  have  looked  upon  the 

_  cost  of  making  an  advertisement  as  tri- 

iNiirrx  riRriii  ad  iMTr»  be  possible 

STORES  INJECT  CIRCULAR  INTO  their  eyes  will  be  opened  by  the 

NEW  HAVEN  FIGHT  bills  for  their  new  enterprise.  His  hope, 

_  it  might  be  stated,  is  shared  by  the  pub- 

(Continued  from  page  7)  who  have  suffered  from  this  con- 

'  ception  of  their  business,  but  they  are 

-  not  losing  sleep  over  the  merchants’  pos- 

people  outside  of  the  main  shopping  dis-  sible  conversion.  They  know  by  experi- 
trict  on  Chapel  street,  where  the  big  ence  that  the  merchants  are  not  likely  to 
stores  are,  but  where  several  of  the  ad-  ?ive  up  without  considerable  further 
vertisers  are  not.  None  of  these  points  struggle  a  method  that  was  worth  $1,- 
were  discussed  with  Mr.  Hamblen,  who  .500,000  in  18  years.  They  know  that  the 
declared  that  the  enterprise  was  still  too  merchants  have  not  only  withheld  their 
young  for  the  formation  of  any  judgments  own  business  in  an  effort  to  destroy 
as  to  its  future  course.  He  is  scheduled  those  who  opposed  them  but  have  at- 
to  address  the  New  Haven  -Advertising  tempted  and  on  occasion  succeeded  in 
Club  on  May  7  on  the  development  of  diverting  national  advertising  from  pa- 
the  Shopping  News  and  stated  by  that  pers  in  disfavor. 

time  that  he  would  have  definite  data.  They  know  now  that  there  is  nothing 
Another  reason  for  the  Shopping  News  in  the  superstition  that  department  store 
is  implied,  rather  than  stated,  by  its  con-  advertising  makes  circulation.  The  Reg- 
ductors.  It  is  that  clean  truthful  adver-  ister  and  the  Times-Leader,  since  their 
tising  needs  to  be  introduced  to  New  co-operation  in  this  struggle,  have  seen 


Haven  in  other  words,  that  it  has  not 


circulations 


*^ii  possible  for  the  stores  to  advertise  7,000  daily,  a  normal  gain.  They  also 
cleanly  and  truthfully  in  the  newspapers,  know  that  the  department  store  adver- 
This  despite  the  fact  that  the  newspapers  tising  carried  on  the  old  rate  basis  would 
,  before  the  1920  break  did  not  set  a  line  thus  have  shown  increasing  losses, 
vf  the  advertising  but  took  it  in  type  They  have  co-operated  in  this  matter 
t-jorn  the  job  shop  conducted  by  the  mer-  only  and  have  been  in  the  keenest  kind 
chants.  “Right  here  is  the  chief  reason  of  competition  with  each  other  and  with 
for  printing  and  circulating  Shopping  the  other  two  papers  on  all  other  busi- 
News,”  proclaims  the  eight-inch  wide  ness.  Neither  they  nor  their  contempo- 
announcement  in  the  first  number.  “To  raries  has  ever  printed  a  line  to  inform 
cultivate  truthful,  careful,  accurate  the  public  of  the  battle  that  has  been 
statements  reprding  merchandise  and  going  on  for  thirty  months.  People  who 
impress  our  New  Haven  shoppers  with  read  the  Register  alone  or  the  Times- 


the  reliability  of  our  offerings.” 

That  might  be  called  the  ‘ 
law’’  of  it.  Here’s  the  statute : 
“Unqualified  statements: 


Leader  alone  have  probably  assumed  that 
common  the  stores  have  quit  advertising  and  let 
it  go  at  that.  That  the  stores  have  suf¬ 
fered  is  proved  beyond  doubt  by  their 


“.A.  Such  statements  as  ‘The  Greatest  willingness  to  put  $80,000  a  year  into  a 
Sale  in  New  Haven,’  ‘The  Greatest  Sale  circular  that  has  a  dubiously  possible  life 
in  America,’  ‘Biggest  Bargains  Ever  of  one  day.  Whether  the  fight  might 
Shown,’  ‘Unmatchable  Value,’  ‘A'our  Best  have  been  ended  ere  this  by  local  pub- 
Opportunity,’  or  any  other  unqualified  licity  is  a  question  that  cannot  be  an- 
statement  shall  not  be  used.”  swered.  That  it  will  be  ended  by  ca- 

That’s  clear  enough,  but  some  corners  pitulation  of  the  stores  seems  certain, 
were  cut  in  the  first  issue’s  advertising,  and  whether  their  own  necessities,  or  a 
“Never  again  will  the  public  have  such  belated  realization  that  a  newspaper  can- 
an  opportunity,”  rhapsodizes  Mendel’s  not  be  produced  by  the  wave  of  a  wand, 
over  1.200  yards  of  cretonne  priced  at  are  the  deciding  factors  is  immaterial. 
24  cents.  The  same  page  advertisement  The  publishers  of  the  city  can  still  find 
carried  the  statement  that  Mendel’s  as-  ,  opportunity  to  apply  the  advice  that 
sure  their  customers  a  “standard  of  Editor  &  Publisher  gave  two  years 
service  that  leaves  nothing  to  be  asked  ago  —  that  they  might  learn  a  lot  of 
for.”  It  continues  that  “our  policy  of  things  by  a  general  comparison  of  notes 
buying  and  selling  for  cash  means  econ-  to  the  decided  advantage  of  all. 


omy  of  operation,  which  is  reflected  in 
our  T.x)west-in-the-City  Prices.” 


The  advertisers’  problem  is  one  of 
grammar  school  arithmetic.  They  may 


•And  if  that  isn’t  enough  work  for  the  learn  eventually  that  it  is  better  business 
disciplinary  censor,  the  same  store  in  its  to  invest  half  a  million  dollars  than  to 
front  page  bargain  box  proclaims  as  throw  away  a  hundred  thousand, 
“unheard  of  low  price  for  garments  of  _ 

*"coml^IaBve  prices  are  absent  from  all  Canadian  Export  Co.  Move, 

the  advertising  and  the  tone  of  most  of  The  Canadian  Export  Paper  Company 
it  is  conservative.  The  frequent  appear-  has  moved  its  offices  from  the  Sun  Life 


The  Canadian  Export  Paper  Company 
has  moved  its  offices  from  the  Sun  Life 


Le2trn  to  Know  That 

WEST 

VIRGINIA 

Is  First  Among  the 
States  in 


High  grade  bituminous  coal  available. 
Amount  of  natural  gas  marketed. 
Largest  stogie  factory  in  the  world. 

Largest  patent  medicine  concern  in  the 
world. 

L.argest  axe  factory  in  the  world. 
Largest  sheet  glass  factory  in  the  world. 

Largest  sanitary  pottery^  in  the  United 
States. 

A  city  that  has  more  wealth  per  capita 
than  any  city  in  the  United  States. 

Most  home  owners  per  capita  of  any 
State  in  the  Union. 

Llere  is  a  wonderful  field  for  adver¬ 
tisers — nearly  1,500,000  people  within 
the  influence  of  these  daily  newspapers 
listed  below’. 

With  a  comparatively  small  appro¬ 
priation  you  can  become  a  BIG 
advertiser; 


BliMfidd 

ftTiktrapb 


Greu-  SJttS 
Utioo  tin*. 


lt,ni  .M 

S,SM  t7 


lor 

Qrcu-  S,MI 
lotioa  lima 


**Expaoat  ...(MAS) 

**TeIecrain  . (E) 

•^ele^TMii  . (S) 


tttAdvortUer  . (E) 

•*Herald-I>i^Mtch 

(M) 

**H«rald-I>iqwtch 

(S) 


tjas  -MS 
74*7  .M 
•,7«2  .MS 


Martin  sburc 

**Joumid  . 

...(E) 

Parkersburf 

tNew.  . 

...(M) 

tNew.  . 

....(S) 

**Sentinel  . 

....(E) 

Wheeling 

**  Intelligencer  . 

...(M) 

"New.  . 

....(E) 

“New.  . 

....(S) 

I  Government  Statement,  AprQ  1, 


tt  Publisher.’  Statement. 


tttCovemment  Statement.  Oct.  I, 
ISZZ. 


••A.  B.  a  Report.  Oct.  1,  IWZ. 


ance  ^  of  the  words  “extraordinary  Building  to  the  Canada  Cement  Building, 
value”  might  be  interpreted  as  indicating  Montreal. 
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W.T.MULLALLY  ELECTED 
SPHINX  CLUB  HEAD 


27th  Annual  Ladiei’  Night  of  America’* 
Oldest  Advertising  Club  Featured 
bjr  Brilliant  Dinner,  Entertsun- 
ment  and  Dance 


The  Grand  Ball  Room  of  the  Waldorf- 
Astoria  was  the  scene,  on  April  10,  of  a 
brilliant  dinner,  vaudeville  entertainment 
and  dance,  on  the 


occasion  of  the 
twenty  -  seventh 
anniversary  L  a  - 
dies’  Night  of  the 
Sphinx  Qub  of 
New  York,  the 
oldest  advertising 
organization  i  n 
America. 

The  decora¬ 
tions  by  S.  Asche 
were  in  true  ori¬ 
ental  splendor,  the 
prevailing  note 
being  ancient 
Eg>  ptian  of  Pha- 
roah  Tut-Ank- 
Amen’s  period. 


Executive  committee — P.  P.  Lynn  of 
John  Wanamaker’s ;  George  Ethridge; 
Stanley  R.  Latshaw  of  the  Butterick 
Publications ;  H.  H.  Good  of  Carter’s 
Little  Liver  Pills;  Joseph  P.  Day,  W. 
R.  Hotchkin  and  Thomas  A.  Barrett. 

About  five  hundred  ladies  and  gentle¬ 
men  enjoyed  the  music  of  two  or¬ 
chestras,  Hackell-Berge  and  Harry 
Cox’s  Society  and  the  following  enter¬ 
tainment  program:  Swan  Wood,  Dance 
Divertissement;  Elsie  Currier,  Harpist 
and  Soprano;  Willa  and  Harold  Brown, 
Rag  .^rt ;  Stone  and  Platt,  A  Happy 
Blending  of  Melody  and  Mirth;  Norrie 
Sisters,  Dancers  Supreme;  Woodward 
and  Morrisey,  The  Girl  and  the  Don¬ 
key;  Conroy  and  O’Donnell,  The  Parcel 
Post  Boys  Delivering  Large  Packages  of 
I^aughter;  Milo,  the  great  Mimic. 

The  Menu  was  of  Oscar’s  best  pre-war 
quality  and  quantity  as  indicated  below : 


William  T.  Mullally 


The  election  of  officers  and  executive 
committee  was  under  the  direction  of 
Harry  Hoyt  Good,  who  called  upon  the 
spirit  of  the  Sphinx  for  aid  and  assist¬ 
ance  and  in  a  most  mysterious  and  awe¬ 
some  manner,  the  lighted  Sphinx  on  the 
platform  proclaimed  the  following  duly 
elected. 


MEXr 

Olil  Fasliloned  Fruit  Cocktail 
Rrotb  Bellevue  with  Whipped  Cream 
Celery  Ollvea 

Soft  f.lama  11  la  Sphinx 
Fresh  Mushrooms  Cnder  Glass.  Eugenie 
.Mint  Sherbet 

Breast  of  Chicken  ft  la  Colbert 
Hearts  of  I>ettuce,  Russian  Dressing 
Neapolltalne  Ice  Cream  (In  Sphinx  Forms) 
Assorted  Cakes 
Coffee 

Cigars— 

Corona  Non  Plus  Cltra 
Waldorf  Astoria  Perlas 
CiL'arettea — 

Pall  Mnll 

Cork  and  Plain  Tips 


Mrs.  Ashbaugh  Sole  Legatee 


President — Wm.  T.  Mullally,  New 
York  advertising  agent. 

V'ice- President— R.  F.  R.  Huntsman, 
John  H.  Hawley.  Corlictt  McCarthy,  \V’. 
W.  Hallock,  Dan  A.  Carroll,  Samuel  E. 
Leith. 

Secretar  y — Roger  J.  O’Donnell, 
Brooklyn  Standard-Union. 

Treasurer — F.  St.  John  Richards,  New 
York  representative  of  the  St.  Louis 
Globe  Democrat. 


“14  K” 


That’s  what  the  name  “Basil  L. 
Smith”  stands  for  in  classified  ad¬ 
vertising  today. 

If  you  want  the  real  thing  in  clas¬ 
sified  for  your  newspaper — real 
medium,  real  reader-interest,  real 
circulation  increases  and  real  profits 
— The  Basil  L.  Smith  National 
Standard  methods  can  give  it  to  you. 

We  want  you  to  see  the  facts  and 
figures  on  gains  in  prestige  and  rev¬ 
enue  made  by  the  “14  K”  news¬ 
papers  we  are  serving. 

Write  us — if  you’d  like  to  talk 
classified. 


The  Basil  L.  Smith  System,  Inc. 

Thorough  Fair 

Otis  Building  Philadelphia 


MONTGOMERY  JOURNAL 
SOLD  TO  COMERS 


Associated  With  Frederick  I.  Thomp¬ 
son,  former  Governor  and  Son 
Extend  Their  Alabama 
Holdings 


Hard  upon  the  heels  of  the  purchase 
of  three-fourths  interest  in  the  Mont¬ 
gomery  (Ala.)  Advertiser  by  Victor  H. 
Hanson,  comes 


the  announce¬ 
ment  that  former 
( iovernor  B.  B. 
Comer,  his  son, 
Donald,  and  Fred¬ 
erick  I.  Thomp¬ 
son,  competitors 
of  Hanson  in  the 
Birmingham  field, 
have  purchased 
controlling  inter¬ 
est  in  the  Mont¬ 
gomery  Journal. 

Mr.  Hanson  is 
publisher  of  the 
B  i  r  m  i  n  g  ham 
News,  while  the 
Comer-Thompson 


Krf.dexick  I.  Thompson 


By  the  will  of  L.  V.  Ashbaugh,  late 
owner  of  the  Qover  Leaf  Publications, 
who  died  recently,  Mrs.  .\shbaugh  is 
left  the  sole  legatee  of  all  stock  in  the 
St.  Paul  Daily  News,  the  Omaha  Daily 
News  and  the  Rural  W’eekly  and  the 
Rural  American  of  St.  Paul.  She  has 
signified  her  intention  of  continuing  the 
operation  of  all  the  publications  under 
the  management  of  N.  W.  Reay,  man¬ 
aging  director,  and  C.  D.  Bertolet,  ad¬ 
vertising  director. 


interests  control  the 
Birmingham  Age- Herald.  The  purchase 
of  the  .\dvertiser  and  the  Journal  in 
Montgomery  intensifies  the  rivalr>-  of 
these  two  organizations,  which  has  ex¬ 
isted  in  Birmingham  since  the  purchase 
of  the  Age-Herald  last  fall  by  the  Com¬ 
er-Thompson  combine. 

Mr.  Thompson  al.so  is  principal  owner 
of  the  Mobile  Register  and  the  Mobile 
News  Item.  The  purchase  of  the  Mont¬ 


gomery  Journal  will  link  four  news¬ 
papers. 

Col.  Horace  Hood,  founder  and  veter¬ 
an  editor  of  the  Journal,  retires  from  the 
editorship,  but  his  son,  Brame  Hcxxl, 
former  advertising  manager,  retains  an 
interest  in  the  paper  and  will  hereafter 
act  as  business  manager.  Frank  Harvey 
Miller,  partner  of  Colonel  Hood,  retains 
an  interest  and  will  continue  as  pub¬ 
lisher. 

Mr.  Thompson  will  be  president  of  the 
company.  A  new  editor  was  not  an¬ 
nounced  today.  The  Comers,  who  are 
Birmingham  capitalists  and  cotton  man¬ 
ufacturers,  some  months  ago  associated 
themselves  with  Mr.  Thompson  in  the 
purchase  of  the  Birmingham  Age-Herald, 
of  which  Thompson  is  publisher.  The 
price  paid  for  the  Journal  is  not  knipwn. 

Mr.  Thompson  will  direct  the  policies 
of  the  paper.  In  his  statement  today  he 
said:  “Editorially  the  Journal  will  stand 
unflinchingly  for  wholesome  respect  for 
the  law  and  the  control  of  Alabama  by 
the  people  of  the  state.” 

Colonel  Hood,  retiring  editor,  has  long 
supported  the  political  aspirations  ancl 
purposes  of  former  Governor  Comer,  so 
that  the  change  in  ownership  probably 
means  no  change  in  the  old  point  of  view 
of  the  Journal. 


Lady  Northcliffe  Not  Loser 

The  provisions  in  Lord  Northclifle's 
will,  under  which  his  widow  would  suffer 
a  considerable  loss  in  the  event  of  her 
remarriage  were  modified  during  the  ne¬ 
gotiations  concerning  the  settlement  of  the 
estate.  Consequently,  Lady  Northcliffe 
it  is  understood,  has  not  lost  by  her  re¬ 
marriage. 


Focused! 


Specialized  Engineering 
Talent  on  Newspaper 
Manufacturing  Problems 


Kf.sfarch  into  newspaper  nianufacturinjr  discloses 
numerous  problems  requiriiijr  sjiecialized  engincer- 
ing  talent  for  their  best  solution.  The  cost  of 
merely  stating  these  problems  and  finding  the  engi¬ 
neers  best  suited  to  solve  them  would  be  prohibitive 
for  almost  any  one  newspaper. 


Even  assuming  the  problems  stated  and  engineers 
at  hand — for  best  results  they  would  have  to  be 
directed  by  an  expert  newspaperman  and  that  would 
take  an  impossible  amount  of  your  time. 


'I'hat  is  why  I  have  brought  together — focused — 
under  my  direction,  engineers  familiar  with  news¬ 
paper  mechanical  operation,  and  also  have  under 
engagement  one  of  the  country’s  largest  engineering 
organizations  for  the  allied  problems  of  building 
design  and  construction.  And  organized  the  whole 
on  such  a  scale  as  to  be  available  to  every  publisher. 


An  interview  may  show  the  way  to 
make  a  new  plant  pay  for  itself. 


S.  P.  WESTON 


Newspaper  Buildings 
Production 


Mechanical  Layouts 
Operation 

120  West  42nd  Street,  New  York 
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BRITISH  JOURNAUSTS 
HONOR  NOYES 

Associated  Press  President  Tendered 
Dinner  by  Sir  Roderick  Jones  at 
Which  Many  Leading  Pub¬ 
lishers  Gather 

Li)ndon,  April  11. — The  most  note¬ 
worthy  newspaper  gathering  of  the  year 
was  the  dinner  which  Sir  Roderick  Jones, 
chairman  of  Reuter’s,  Ltd.,  gave  at  the 
Claridge  last  Monday,  when  fifty  promi¬ 
nent  journalists  and  publishers  gathered 
to  meet  Frank  B.  Xoyes,  of  the  Wash¬ 
ington  Star,  president  of  the  Associated 
Press,  who  was  in  London  on  the  last 
stake  of  his  trip  around  the  world. 

Sir  Roderick  presided,  with  Mr.  Noyes 
at  his  right  and  -Ambassador  George 
Harvey  at  his  left.  Speeches  were  made 
by  the  chairman,  Mr.  Noyes,  Viscount 
Burnham  of  the  Daily  Telegram,  Lord 
Riddell,  and  .■\mbassa<lor  Harvey.  The 
guests  included: 

John  Buchan,  deputy  chainnan  of  Reuter’s, 
Cary  Clements,  the  secretary.  Major  Claude 
Napier  and  Philip  Napier,  all  of  the  same  or- 
(tanization;  Major  John  Astor,  John  Walter  and 
Sir  Campbell  Stuart,  representing  The  Times; 
Sir  Joseph  Reed,  Chairman  of  The  Press  As- 
>oeiation,  and  If.  C.  Robbins  and  C.  B.  Hodg¬ 
son,  its  joint  managers;  Robert  Donald,  chair¬ 
man  of  the  Empire  Pn’ss  I'nion;  Sir  James 
Owen,  ch.airman  of  the  Newspaper  Society; 
Hall  Richardson,  m.anagcr,  and  Col.  E.  F.  I.awr- 
son  of  the  Daily  Telegraph:  Sir  William  Berry, 
of  the  Sunday  Times;  Sir  .\ndrew  Caird,  repre¬ 
senting  the  Northcliffo  papers. 

Henry  Cadbury,  of  the  Daily  News;  Ralph 
Blumenfeld,  eslitor  of  the  Daily  Express;  Sir 
Emsley  Carr,  editor  of  the  News  of  the  World; 
Ernest  A.  Perris,  editor  of  the  Daily  Chronicle; 
Hamilton  Fyfe,  editor  or  the  Daily  Herald; 
T.  P.  O’Conm.r,  the  veter.an  jourinalist  and 
parliamentarian;  Viseount  Long,  of  Wraxall; 
Gordon  Sclfridge;  Godfrey  Isaacs,  director  of 
•Marconi's;  Sir  Harry  Brittain,  member  of  Par¬ 
liament  and  a  pioneer  in  the  promotion  of  press 
organizations;  J.  A.  Spender,  editor  of  the 
Westminster  Gazette;  Sir  Frank  Newnes,  editor 
of  the  Newnes  publications;  Sir  Thomas  Ben¬ 
nett.  M.  P.;  Percy  Hurd,  M.  P.;  Sir  George 
Macl.aren  Brown,  representative  of  the  Cana¬ 
dian  P.icific  Railway:  T.  T.  Champion,  corre¬ 
spondent  of  the  Can.adian  Press;  J.  E.  Polle, 
chairman  of  the  Montreal  Star;  Sydney  Brooks, 
editor  of  the  Saturday  Review;  Sir  Robert 
Bruce,  controller  of  the  London  postal  service, 
and  H.  Simonis. 


and  justice.  I  am  hoping  that  it  will  lead  the 
campaign  for  a  clean-up  of  the  rotten  stuff 
sent  out  by  the  A.  P.  God  bless  you  and  give 
might  to  your  pen. 

Wishing  you  every  success, 

LEW  B.  BROWN, 
Editor,  Evening  Independent. 

One  Piece  of  the  Big  Job 

Washington,  D.  C.,  April  9,  1923. 

To  Editos  &  PviLisiiEs:  Just  a  line  to  ex¬ 
press  appreciation  of  the  work  you  are  doing 
for  our  profession.  This  letter  is  called  forth, 
specifically,  by  your  bully  editorial,  “.\nd  They 
Call  It  Journalism,”  but  that  editorial  is  only 
one  piece  of  the  big  job  you  have  been  plugging 
at  this  long  time. 

It  is  a  good  thing  for  the  newspaper  business 
that  Eoitok  &  Pl'blisiies  is  willing,  able  and 
not  afraid  to  take  it  over  the  editorial  knee  and 
spank  it  good  and  plenty. 

The  Mitchell  case,  insofar  as  the  innocent 
wife  and  children  are  concerned,  was  a  disgrace 
to  journalism.  Not  all  newspapers — ^probably 
only  comparatively  few — were  guilty,  but  that 
any  should  dare  is  a  reproach  to  the  whole 
profession. 

You  have  made  clear,  what  we  all  know  so 
well  and  so  often  forget,  that  a  public  crime 
is  news  for  the  reporter’s  pencil  and  private 
crime  is  for  the  pen  of  the  Recording  Angel. 
More  power  to  you. 

WILLIAM  B.  COLVER. 
Oneral  Editorial  Manager,  Scripps-Howard 
Newspapers. 

Inexcusable  Journalism 

lIocsTON,  Texas,  April  9,  1923. 

To  Editor  &  Pcblisher:  I  was  very  much 
impressed  with  the  Ie.iding  editorial  in  your 
issue  of  M.arch  31st,  entitled  “And  They  Call 
It  Journalism”. 

Vour  rebuke  to  newspapers  (and  their  re- 
l>orters),  indulging  in  some  character  assassina¬ 
tion  ought  to  meet  with  hearty  approval  on  the 
part  of  real  newspaper  men  throughout  the 
world. 

It  is  certainly  a  reflection  on  our  profession 
when  men  go  to  such  extremes  in  their  efforts 
to  produce  sensational  stories.  It  is  inexcus¬ 
able,  and  your  scathing  rebuke  was  well  de¬ 
served.  1  congratulate  you. 

I  M.  E.  FOSTER, 

President,  The  Houston  Chronicle. 
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WHAT  OUR  READERS  SAY 


And  They  Called  It  Journaliim 


St.  Petersburg,  Fla.,  April  6,  1923. 

To  Editor  &  Publisiier:  1  have  just  read 
your  editorial  entitled  ".\inl  Th^  Call  It  Jour¬ 
nalism,”  and  1  can  not  refrain  from  writing  to 
you  to  most  heartily  commend  it.  It  is  brave, 
timely  and  powerful.  Such  sensationalism  is  a 
crime  and  does  our  profession  great  injury.  It 
is  a  pity  that  such  charactc-r-cannibals  can  not 
be  sent  to  the  penitentiary. 

And  in  this  connection  let  me  say  that  I 
think  the  Associated  Press  goes  entirely  too 
far  in  sending  out  this  sort  of  “stuff”  called 
news.  We  have  filed  complaint  with  that  or¬ 
ganization  repeatedly  about  this  stuff,  but  what 
can  we  little  fellows  do  when  the  great  metro¬ 
politan  newspapers  cry  for  the  filth  and  the 
Dig-city  editors  of  the  A.  P.  consider  it  the  big 
news  of  the  day?  Your  journal  is  a  power 
and  always  stands  fur  high  ideals,  right 


OVER 


64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

DesMoines 

Capital 


Dominion  Weekly  Convention 

The  annual  meetinp  of  the  Canadian 
Weekly  Newspajxirs  .Association  will  be 
held  in  Halifax,  June  18  ami  19.  It  is 
proposed  to  run  a  special  train  from 
Toronto,  leaving  June  14. 


20,000  Increase 

In  Circulation 
in  Three  Months! 

That’s  the  Record  of 

TheWashington  Herald 

The  NeAV  Hearst 
Morning  Paper 
In  the  Nation’s 
Capital. 

The  Morning  Herald 
Can  Be  Bought  in 
Combination  with 
the  Evening  Times 


TheWashington  Herald 

G.  Logan  Payne 

Publiahcr  and  Ganaral  Manngar 


Nattenal  Advartiaing  Ri|w«a«ntatfvaa ; 

G.  LOCAN  PAYNE  COMPANY 
Chicago,  Datroit,  St.  Lauis,  Loa  Angaiaa 
PAYNE,  BURNS  AND  SMITH 
Now  York  and  Boatao 


You  Can’t  Get  on  Without 

ILLINOIS 


and  you  can’t  make  believe  you’re  covering 
Illinois  in  a  national  campaign  by  the  use 
of  national  mediums  alone. 

To  get  the  full  benefit  of  the  almost  limit¬ 
less  market  that  Illinois  offers,  you  have  got 
to  use  the  Illinois  Daily  Newspapers.  They 
and  they  alone  put  you  in  direct  touch  with 
the  market. 

These  Illinois  dailies  reach  the  homes  of 
people  in  Illinois.  They  tell  these  home 
people  what  the  home  merchants  have  to 
sell.  They  form  the  point  of  contact  be¬ 
tween  the  buyer  and  the  seller.  They  func¬ 
tion  every  day — regularly. 

The  merchandising  and  advertising  de¬ 
partments  of  these  newspapers  will  sur¬ 
prise  you  with  details  regarding  market 
possibilities. 

Question  These  Pap>ers  About  Where  They 
Go  and  the  Field  They  Cover. 
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HEARST  IS  WELCOMED 
TO  BALTIMORE 


Publisher  Outlines  Purposes  of  His 
Purchase  of  Two  Newspapers  in 
Southern  City  at  Dinner 
Given  in  His  Honor 


(By  Telegraph  t-j  Editor  &  Publisher) 

Baltimore,  Md.,  April  11. — About 
seventy  men  attended  a  dinner  given  at 
the  l-'.nierson  Hotel  la.st  night  to  welcome 
William  Randolph  Ilearst,  new  owner  of 
the  News  and  the  American,  to  Balti¬ 
more. 

Besides  Mr.  and  Mrs.  Ilcarst,  the  lat¬ 
ter  the  only  woman  present,  the  guests 
included  Gov.  Albert  C.  Ritchie,  Mayor 
William  1'.  Broening,  B.  Howell  Gris¬ 
wold,  Jr.,  of  .‘Mexander  Brown  &  Sons, 
one  of  the  oldest  banking  houses  of  the 
city ;  .Xustiii  McLenahan,  president  of  the 
Savings  Bank  of  Baltimore;  Daniel  Wil- 
liard,  president  of  the  Baltimore  &  Ohio 
Railroa<l ;  Herln-rt  A.  Wagner,  president 
of  the  Gonsolidated  Gas  Company:  C.  D. 
Kmmons,  president  of  the  United  Rail¬ 
ways;  .\.  K.  Berry,  jiresident  of  the 
Chesapeake  &  I’otomac  Telephone  Com¬ 
pany  ;  ( ien.  Telix  Agnus,  from  whom 
Frank  A.  Munsey  bought  the  American; 
W.  .\.  Thayer,  managing  editor  of  the 
two  papers  for  Mr.  Ilearst;  Charles  H. 
Grasty,  formerly  managing-owner  of  the 
News  and  now  of  the  New  York  Times, 
and  a  number  of  Mr.  Hearst’s  local  staff. 

Mr.  Hearst’s  siieech  was  his  first  pub¬ 
lic  address  to  the  people  of  Baltimore 
since  he  aciiuired  the  paper.  He  said 
that,  since  he  came  of  southern  parentage, 
he  always  felt,  on  acquiring  a  newspaper 
in  the  south,  that  he  was  “in  a  sense  re¬ 
turning  to  the  home  of  my  forbears.” 
He  said  in  part : 

“I  know  that  Baltimore  does  not  lack 
gofid  and  faithful  service  from  the  news- 
pajiers  published  here.  I  know  how  high 
those  journals  stand  in  the  journalism  of 
the  nation.  1  know  how  capable  and  con¬ 
scientious  are  the  men  who  conduct  tho.se 
journals ;  how  effective  their  service  to 
the  citizenship. 

“But  there  is  one  form  or  phase  of 
service  which  conditions  may  enable  me 
especially  to  perform,  and  which  I  hope  I 
shall  often  have  the  opportunity  to  render 
to  Baltimore;  that  is,  to  unite  the  power 
and  influence  of  the  various  publications 
which  I  have  here  and  there  at  important 
points  throughout  the  country  in  support 
of  the  things  which  Baltimore  or  any 
one  of  those  localities  desires  and  re¬ 
quires. 

“In  conclusion,  let  me  say  a  brief  word 
of  the  intent  and  character  of  my  pub¬ 
lications. 

“You  have  probably  sometimes  heard 
them  descrilx-d  as  extremely  radical.  I 
do  not  think  they  are.  I  do  not  think  I 
am  very  radical.  Indeed,  I  sometimes 
think  I  have  growm  older  and  slowed 
down  a  bit ;  I  am  really  not  radical 
enough. 

“The  policies  for  which  I  and  my  pub¬ 
lications  fought,  and  in  fighting  got  the 
reputation  of  being  radical,  have  nearly 
all  been  accomplished — and,  being  in  suc¬ 
cessful  operation,  are  no  longer  regarded 
with  apprehension.  It  is  ancient  history 
now  to  refer  to  the  election  of  senators 
by  the  people.  That  policy  did  not  rend 
the  structure  of  government  to  its  foun¬ 


dations,  as  timid  conservatism  predicted; 
nor  did  woman’s  suffrage  destroy  the  fab¬ 
ric  of  society ;  nor  have  direct  primaries 
upset  the  balance  of  our  political  proc¬ 
esses. 

“In  fact,  the  chief  ^objection  to  direct 
primaries  is  that  political  processes  are 
not  sufliciently  different  in  the  states  that 
have  direct  primaries  and  those  which 
have  not. 

“So  that  I  do  not  at  all  fex:!  that  I  am 
too  radical,  and  my  only  fear  is  that  a 
more  valid  criticism  might  be  that  I  am 
somewhat  of  a  back  number. 

“.■\s  a  matter  of  plain  fact.  I  am  in 
some  things  an  utter  conservative,  de¬ 
termined  to  conserve,  as  far  as  I  possibly 
can,  these  principles  of  policies  of  the 
fathers  which  for  so  many  years  have 
made  our  country  the  freest  and  the  hap¬ 
piest,  the  most  prosperous  and  the  most 
powerful  nation  upon  the  face  of  the 
earth. 

“There  is.  however,  one  firm  principle 
of  mine  which  may  he  regarded  by  some 
as  radical,  but  which  to  my  mind  is  mere¬ 
ly  a  matter  of  professional  journalistic 
ethics— of  common  journalistic  honesty. 

“That  principle  is  the  right  of  the  pub¬ 
lic  to  a  square  deal  on  all  occasion.s — to 
a  fair  show  for  its  ‘white  alley.’  I  con¬ 
sider  a  newspaper  to  he  the  retained  at¬ 
torney  for  the  public,  and  I  bedieve  a 
new.spaper  which  is  faithless  to  that  trust 
is  as  much  of  a  traitor  as  an  attorney 
who  betrays  the  interests  of  the  client 
who  employs  him. 

“This  may  be  radicalism,  but  it  is  con¬ 
structive  and  conservative  radicalism. 

“It  makes  for  the  preservation  of  our 
liberties,  the  protection  of  our  properties 
and  the  perpetuation  of  our  .Nmerican  in¬ 
stitutions.” 


WITH  THE  AD  AGENCIES 


T>.\LPH  W.  READ,  for  the  past  three 
years  advertising  manager  for  the  F. 
H.  Roberts  Company,  Boston,  on  April  1. 
became  a  member  of  the  J.  A.  Snyder 
Company,  with  offices  in  Chicago.  He 
was  formerly  with  the  McGraw-Hill 
Company,  as  writer  and  service  director 
on  their  various  papers  at  Chicago,  and 
later  as  manager  of  Electrical  Mercan- 
dising  and  Electrical  World  at  Cleve¬ 
land. 

Calkins  &  Holden,  for  many  years  a* 
250  Fifth  avenue.  New  York,  have 
signed  a  15-year  lease  for  the  eleventh 
floor  of  the  new  Park-Lexington  build¬ 
ing,  Park  avenue,  46th  and  47th  streets. 

R.  R.  Green  of  New  York  is  now  with 
the  Central  .Xdvertising  Agency  of 
Wichita. 

The  W.  H.  Holmes  Agency,  Detroit, 
has  moved  from  the  Empire  Building  to 
larger  quarters  in  the  Murphy  Build¬ 
ing.  The  organization  will  be  known 
henceforth  as  Holmes,  Inc.  Mr.  Holmes 
was  formerly  advertising  manager  of  the 
Packard  Motor  Car  Company. 

The  Sunflower  Advertising  Company, 
of  Colorado  Springs  (Col.)  has  been 
granted  a  charter  to  do  business  in  Kan¬ 
sas.  The  capital  w^as  given  as  $8,000  for 
the  Kansas  branch.  Wichita  will  be 
headquarters. 

H.  L.  Vehon.  for  three  years  mer¬ 
chandising  manager  of  the  Detroit  Free 
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Press,  has  resigned  to  become  associ¬ 
ated  with  the  Alliee  Corporation,  adver¬ 
tising  agents,  as  director  of  space  buy¬ 
ing.  He  was  editor  of  the  Detroit  F'ree 
Press  Co-operator,  a  monthly  paper  in 
the  interests  of  better  retail  merchandis¬ 
ing. 

Koons  &  Co.,  an  organization  of 
Cincinnati  newspapermen,  headed  by 
Jack  F'.  Koons,  Jr.,  director  of  the 
merchandis  i  n  g- 
service  d  e  p  art- 
ment  of  the  Cin- 
cinnati  Post, 
opens  offices 
April  15  in  the 
Dixie  Terminal 
Building,  Cincin¬ 
nati,  for  a  general 
advertising,  mcr- 
chandisi  n  g  and 
publicity  agency. 
W'ith  Koons,  goes 
Clem  B.  Reisen- 
beck,  of  the 
Post’s  advertis¬ 
ing  staff.  F  o  r 
nine  years  Koons 
has  been  associated  with  Cincinnati 
newspapers  in  various  capacities,  both 
editorial  and  business.  He  has  been  re¬ 
tained  to  handle  the  Cincinnati  Fall  Fes¬ 
tival  and  his  comjiany  will  number 
among  its  clients  from  the  start,  the 
Cincinnati  Retail  Merchants  Association, 
the  Cincinnati  Retail  Grocers  Associa¬ 
tion,  the  Handy-Service  Stores  Corpora¬ 
tion,  the  Cincinnati  Automobile  Club  and 
R^llman  &  Sons  Co.  He  served  with  the 
37th  Division  during  the  war.  He  is 
author  of  “Billets  and  Bullets,”  a  history 
of  that  division,  for  which  there  has 
been  a  large  sale. 

H,  t.  .Stuart,  for  the  past  three  years 


national  advertising  manager  of  the  Bir¬ 
mingham  News,  and  formerly  with  the 
Chicago  Examiner,  Kansas  City  Star  and 
other  Middle  West  papers,  has  resigned 
to  become  vice-president  and  account  ex¬ 
ecutive  of  the  (  jeorge  W.  Ford  Advertis¬ 
ing  Comiiany,  Atlanta. 

Victor  R.  Broberg  has  been  added  to 
the  copy  and  art  production  staff  of  the 
United  Advertising  Corporation  in  New 
York. 

Dorrance,  Sullivan  &  Co.  moved,  April 
7,  to  new  offices,  which  occupy  the  entire 
seventh  floor  of  the  Bush  Terminal 
Building,  130  West  42nd  street.  New 
York. 

■  Charles  A.  Smith,  formerly  in  charge 
of  stove  and  furnace  advertising  for 
Montgomery,  Ward  &  Co.,  Chicago,  has 
joined  the  staff  of  the  Lamport-McDonald 
Comiwiiy,  .South  Bend,  Ind.  Miss  E.  B. 
Gemhcrling,  for  the  last  four  years  office 
manager  for  Lamport-McDonald,  has 
been  appointed  space  buyer. 

R.  J.  Potts  has  resigned  as  a  vice- 
president  of  the  Commonwealth  National 
Bank,  Chicago,  to  resume  charge  of  the 
Kansas  City  office  of  the  Potts-Turn- 
hull  Agency.  He  remains  a  member  of 
the  bank  directorate. 

Francis  A.  Plummer  has  resigned  as 
vice-president  and  copy  chief  of  Sherman 
&  Lebair,  Inc.,  New  York  to  establish 
an  advertising  business  of  his  own  in 
New  York. 

W.  L.  Grant,  recently  with  the  Wil¬ 
liam  A.  Ingoldsby  Company,  Los  An¬ 
geles,  has  joined  the  Philip  J.  Meany 
Advertising  .Vgency,  that  city. 

The  Plambeck  -  Patten  Advertising 
.Service,  San  Diego,  Cal.,  has  changed  its 
name  to  the  Patten  Advertising  Service. 

Joseph  E.  Rubin  has  been  appointed 
district  manager  of  the  Drury  Company, 
San  Francisco. 


Tack  F.  Koons 


“Big  Four”  Bloc  Is  Smashed 

Voters  Win  Tremendous  Victory  and  Kstablish  the  InJepen 
dniec  of  the  Judiciary — Doremus  Wins  Easily 


The  judges'  clique  is  smashed! 

The  great  fight  for  a  principle — the  independence  of  the 
judiciary— ia  won! 

Down  to  ignominious  defeat  goes  the  political  combine 
formed  on  the  recorder's  court  bench,  regarded  only  a  few  weeks 
.ago  as  the  most  strongly  entrenched  institution  in  Detroit. 

Behind  the  "Big  Four" — not  so  big  today — were  The  De¬ 
troit  News  and  the  Detroit  Free  Press,  and  the  now  thoroughly 
discredited  Citizens'  league,  together  with  the  other  local  relig- 
ous  and  commercial  organizations.  ^ 

Against  the  bloc  there  was  The  Detroit  Times, 

The  fight  was  won  by  The  Times  first  because  a  great 
American  ideal  was  at  stake.  Secondly  because  of  the  brazen 
unfairness  and  the  almost  unbelievable  stupidity  of  the  apolo¬ 
gists  for  the  judges'  combine. 

The  voters  of  Detroit  are  to  be  eongratnlated  becatue  they 
saw  the  principle  involved  in  the  fight  and  hit  the  offensive 
"contnlled  court"  evil,  and  hit  it  hard. 

They  have  demonstrated  that  it  is  pouible  for  a  man  who 
is  honest  and  who  hu  lived  a  clean  life,  to  be  a  sucoeuful  can¬ 
didate  for  political  office  in  Detroit,  even  though  calumny  and 
slander  are  used  against  him.  Because  when  the  issue  is  clear- 
cut  the  people  are  usually  not  fooled. 

It  U  not  our  purpose  to  add  to  the  humiliation  of  the  News 
and  Free  Press,  but  it  shotUd  be  said  here  today  that  their 
claim  that  the  "underworld”  was  behind  the  independents  in 
the  fight  against  the  "Big  4,”  was  a  miserable  falsehood.  They 
owe  an  abject  apology  to  the  electorate. 

And  while  bitterness  Is  not  in  our  hearts  today,  but  rather  a 
great  Joy,  it  is  necessary  to  point  out  that  the  Citizens'  league 
has  been  repudiated  as  a  fake  and  an  imposition.  This  organiza¬ 
tion  better  quit.  Hereafter  candidates  will  implore  it  not  to 
indorse  them.  And  yet  there  is  a  field  here  for  such  body  if 
Jt  were  made  democratic. 
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TN  a  prison  in  Genoa  in  the  early 

part  of  the  14th  century  languished 
Marco  Polo — the  greatest  adventurer,  the 
greatest  feature  writer  and  the  greatest 
liar  that  ever  lived. 

Only  a  few  years  before  he  had  been 
a  favorite  of  Ghenghis  Khan,  the  most 
powerful  monarch  of  that  time.  In  the 
course  of  his  career  he  had  passed 
through  countless  remarkable  experi¬ 
ences,  had  explored  vast  regions,  had 
enjoyed  power,  and  had  attaint  to 
wealth  and  renown.  However,  on  re¬ 
turning  to  his  native  city  of  Venice,  he 
had  taken  part  in  a  naval  war  with 
Genoa  and  had  been  made  a  prisoner. 
Under  such  circumstances  he  began  the 
most  successful  series  of  feature  articles 
ever  written. 

Let  me  quote  a  few  lines  from  his 
prologue  and  see  if  you  do  not  find  them 
strikingly  similar  to  the  language  in 
which  newspapers  of  today  introduce 
such  stories  for  their  arm-chair  adven¬ 
turers. 

“It  must  be  known,”  he  wrote,  “that 
from  the  creation  of  Adam  to  the  present 
day  no  man,  whether  Pagan,  Saracen  or 
Christian,  ever  saw  or  inquired  into  so 
many  and  such  great  things  as  Marco 
Polo.  He,  wishing  in  his  secret  thoughts 
that  the  things  he  has  seen  and  heard 
should  be  made  public  for  the  benefit  of 
those  who  could  not  see  them  with  their 
own  eyes,  caused  the  narratives  which 
follow  to  be  written  and  made  public  in 
installments.” 

Marco  Polo  actually  created  a  mag¬ 
nificent  Sutiday  supplement — only  the  il¬ 
lustrations  being  lacking.  He  described 
splendidly  stocked  harems,  and  jewels 
which  brought  curses  on  their  owners. 
He  told  of  huge  beasts  and  reptiles 
which,  in  distant  lands  or  former  times, 
threatened  to  destroy  the  human  race. 
He  warned  against  drinking  water,  be- 
cau.se  it  would  make  the  legs  swell.  He 
related  in  detail  the  doings  of  dope  ad¬ 
dicts  under  the  Mongol  sway.  He  de¬ 
picted  adventurers  who  imposed  on  mon- 
archs  and  dazzled  powerful  aristocracies, 
only  to  be  exposed  at  the  last.  He  dis¬ 
cussed  the  most  intricate  scientific  and 
social  problems  in  breezy  language  easily 
understandable  to  the  vulgar. 

Marco  Polo  did  more  than  that.  He 
opened  the  eyes  of  Europe  to  the  outside 
world,  and  gave  the  first  powerful  urge 
for  those  later  voyages  of  discovery 
which  uncovered  new  continents  and  re¬ 
shaped  the  history  of  mankind. 

Finding  that  the  people  grew  ever 
hungrier  for  his  thrilling  narratives,  he 
gradually  enlarged  upon  them.  His 
prison  became  the  mecca  for  the  curious 
of  Italy.  In  time  his  charm  as  an  en¬ 
tertainer  won  him  his  liberty  and  he  re¬ 
turned  to  Venice. 

Eventually,  however,  he  overplayed  his 
hand.  He  fell  more  and  more  into  the 
habit  of  speaking  in  millions  when  hun¬ 
dreds  of  thousands  would  have  sufficed. 
Finally  the  people  lost  confidence  in  him 
altogether  and  gave  him  the  nickname 
“Millioni,”  the  man  who  speaks  in  huge 
terms  about  everything.  So  he  became 
Marco  Polo  Millioni,  and  an  object  of 
ridicule  among  his  own  people. 

And  yet  he  distributed  money  lavishly 
among  the  poor.  He  erected  monuments. 
His  gates  were  never  closed  to  any  man. 
He  had  wealth  in  abundance,  but  not  that 
which  crowns  wealth — influence.  He 
still  found  listeners,  but  few  who  be¬ 
lieved.  He  who  might  have  set  the 
Renaissance  in  motion  two  centuries  be¬ 
fore  it  actually  came,  was,  because  of  his 
passion  for  sen.sationalism,  actually  re¬ 
garded  as  a  clown.  To  this  day  the 
peasants  in  remote  sections  of  Italy 
commemorate  the  failure  of  this  giant  by 
having  at  their  entertainments  a  clown, 
absurdly  garbed  and  wearing  a  mask  sup¬ 
posedly  resembling  his  features,  who  is 
called  Millioni.  This  clown  diverts  the 


multitude  by  making  preposterous  state¬ 
ments,  which  are  jeered  at. 

So  it  has  been  with  the  newspaper 
feature,  which  owes  so  much  to  Marco 
Polo  and  which  is  now  in  a  predicament 
closely  resembling  that  of  the  great 
Venetian  in  his  last  days. 

It  is  not  to  be  overlooked  that  the 
newspaper  feature  is  almost  distinctively 
.American  and  has  played  its  part  in  our 
development.  For  instance,  at  one  stage 
it  gave  our  citizens  a  better  understand¬ 
ing  of  life  and  customs  in  various  parts 
of  our  own  land  and  abroad.  It  even 
spread  information,  of  a  kind.  It  may 
not  have  supplied  a  great  deal  of  knowl¬ 
edge,  but  it  at  least  quickened  interest  in 
knowledge.  .Above  all,  it  held  the  im¬ 
agination  of  the  people  and  thereby 
brought  business  and  influence  to  the 
newspapers. 

But  the  newspapers,  like  Marco  Polo, 
have  been  unable  to  resist  the  temptation 
to  exploit  a  good  thing  until  it  becomes 
worthless.  Actually,  the  newspaper  fea¬ 
ture,  which  began  as  a  harmless  adjunct 
of  the  business,  has  virtually  become  the 
newspaper  itself. 


No  department  has  been  free  from  the 
contagion.  Si>-called  straight  news  mat¬ 
ter  has  taken  on  the  same  jazz  tone  as 
the  feature  page.  Pictures  of  the  double 
time  variety  are  now  regarded  as  neces¬ 
sary  for  every  page. 

.All  of  which  would  be  fine  enough  but 
for  the  fact  that,  with  their  wild  strain¬ 
ing  after  the  striking  and  the  noisy,  the 
newspapers  have  lost  the  confidence  of 
their  readers.  Newspapers  are,  of  course, 
richer  now  than  they  have  ever  been,  but 
no  one  can  seriously  maintain  that  they 
are  believed  in  as  they  once  were. 

It  has  been  a  case  of  too  much  Millioni, 
too  persistent  an  attempt  to  make  a  big 
and  startling  story  out  of  everything — or 
nothing. 

In  reality  a  newspaper  has  but  two 
things  to  sell — attention  and  confidence. 
It  says,  in  effect,  to  every  advertiser : 
“We  guarantee  you  so  much  concentnated 
attention  for  every  inch  of  space  you  buy. 
Furthermore,  we  guarantee  that  the  con¬ 
fidence  which  the  readers  have  in  the 
s.iPf’r  will  make  it  po.ssible  for  you  to 
nite^  \  4  To  the  reader  it 

•  u...  you  read  here  is  true,  in- 
sofi  -as  we  can  determine.” 

Cl  “^^^quently  the  suspicion  is  growing 
that  j'^z  time  may  not  be  the  best  per¬ 
manent  march  music  for  newspapers. 
More  i.  .portant  still,  there  are  today  a 
number  of  publishers  who,  while  not  neg¬ 
lecting  dividends,  have  also  caught  the 
vision  of  genuine  public  service.  Such 
publishers  in  particular  are  eager  to  see 
the  mania  for  exaggeration  brought  under 
restraint.  In  other  words,  they  want  to 


see  the  newspaper  do  whatever  is  neces¬ 
sary  to  regain  a  reputation  for  honesty. 
They  realize  that  the  feature  is  here  to 
stay,  but  they  are  seeking  to  direct  it 
into  better  channels. 

It  is  not  that  the  newspaper  world  is 
getting  brains,  for  it  has  had  them  all 
the  time.  It  is  rather  that  it  has  made 
the  amazing  discovery  that  the  public  has 
brains  as  well — and  brains  just  as  good 
as,  if  not  better  than,  those  inside  news¬ 
paper  offices. 

•As  a  result  there  is  now  under  way  a 
quiet  movement  to  re-shape  the  feature. 
For  one  thing,  articles  which  purport  to 
be  educational  will  be  made  really  so. 
.Articles  depicting  depravity  are  to  be 
curtxxl  somewhat,  or  at  least  stripped  of 
the  disgusting  screen  of  moralizing  which 
has  too  often  been  thrown  over  them. 
The  jail  and  the  divorce  court  are  not  to 
be  the  only  avenues  to  the  front  i*age. 

This  revolt  against  the  superlative,  this 
feeling  that  the  time  has  come  for  a  truce 
of  words,  this  desire  for  less  slime  in 
print  is,  to  my  mind,  one  of  the  signifi¬ 
cant  movements  of  today.  To  be  sure, 
it  is  a  movement  which  has  not  yet  at¬ 
tained  much  momentum.  Nevertheless,  it 
is  under  way,  and  before  it  has  finished 
its  course  it  will  have  re-shaped  the 
newspaper  feature,  and  will  have  made  it 
possible  for  the  newspaper  profession  to 
attain  that  commanding  influence  which 
it  should  have  in  a  free  country. — Ran- 
dolph  Lee,  editorial  wri/cr  on  the  Los 
Angeles  Times,  in  a  recent  address  be¬ 
fore  the  Southern  California  IVomen’s 
Press  Club. 


A  World  Convention  on  Business  Promotion 


One  Idea  that  Brought 
$200,000  in  Sales 


A  Western  merchant  attended  a  great  ad¬ 
vertising  convention,  and  heard  a  speaker 
tell  how  his  firm  had  increased  ‘Sales 
through  the  establishment  of  a  mail  sales 
department,  to  serve  those  who  read  the 
newspaper  advertisements  of  the  store,  but 
lived  at  a  distance  and  could  not  often  get 
to  town.  The  merchant  asked  some  ques¬ 


tions,  returned  home  and  persuaded  his 
partners  to  let  him  establish  such  a  depart¬ 
ment.  The  sales  of  this  department,  which 
is  operated  in  the  far  corner  of  the  top  floor 
of  the  store,  exceed  $200,000  a  year. 
Whether  you  are  a  member  of  the  Asso- 
•ciated  Advertising  Clubs  or  not,  you  may 
attend  the 


Nineteenth  Annual  Convention 
ASSOCIATED  ADVERTISING  CLUBS  of  the  WORLD 
Atlantic  City,  June  3  to  7,  1923 


The  5,000  business  men  and  women 
attending  this  meeting  will  be  there  to  ex¬ 
change  experiences  and  ideas.  There  will 
be  grist  for  your  mill  there.  Information 
and  inspiration  upon  which  a  bigger,  more 
.prosperous  business  can  be  established, 
await  vou.  If  you  have  a  dollar  and  I  have 
a  dollar  and  we  trade,  we  have  one  dollar 
each.  But  If  you  have  an  idea  and  I  have 
an  idea,  and  we  trade,  then  you  have  two 
ideas,  and  I  have  two.  We  are  both  en¬ 
riched.  That’s  the  spirit  of  these  great 
gatherings,  which  attract  the  biggest  and 
best  sales  promotion  brains  in  the  world. 


In  addition  to  the  sessions  of  the  conven¬ 
tion,  loaded  full  of  business-building  ideas, 
there  will  be  a  great  educational  exhibit  of 
advertising.  Take  a  note  book  with  you. 
You  will  go  back  home  enriched. 

Share  with  us  the  joy  of  June  in  Atlantic 
City.  What  a  delightful  place  it  is  in  that 
delicious  month!  Ample  hotel  accommo¬ 
dations  at  reasonable,  guaranteed  rates, 
admirable  transportation  facilities,  special 
railroad  rates — a  great  business  opportun¬ 
ity  and  a  chance  to  spend  some  most  enjoy¬ 
able  days  at  a  cost  less  than  the  usual  e.x- 
pense  of  going  to  this  Queen  of  Resorts. 


For  full  information  as  to  special  railroad  rates,  hotels,  etc.,  address 

Associated  Advertising  Clubs,  110  West  40th  Street,  New  York,  N.  Y. 
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NEWS  SERVICE  OPENED 
IN  CENTRAL  AMERICA 

Opening  of  Guatemalan  •  Mexican 

Agency  Expected  to  Greatly  Im¬ 
prove  Relations  Among 
Latin  Republics 

By  ViRGiLio  R.  Beteta 

Vice-President  of  the  Press  Congress  of  the 
World  and  Sl^ial  Commissioner  in 
Latin  America. 

Steps  are  being  taken  at  last  to  open 
Central  America  to  the  world  by  ade¬ 
quate  news  communications  and  agencies. 
There  is  no  question  that  the  lack  of  these 
has  hampered  the  political  and  economic 
development  of  the  countries  in  this  area. 

A  telegraphic  service  connecting  the 
five  republics  of  the  Central  American 
Union  has  just  been  inaugurated,  and 
efforts  are  being  made  to  improve  and 
extend  this  service. 

The  Trans- American  News  Agency  has 
been  formed  in  Mexico  City,  and  a  re¬ 
duction  of  rates  for  it  secured  with  the 
co-operation  of  the  governments  of  Mex¬ 
ico  and  Guatemala.  This  agency  began 
to  operate  December  1,  1922.  The  pro¬ 
prietor,  Julius  Trens,  is  also  the  corre¬ 
spondent  in  Mexico  City  for  the  Inter¬ 
national  News  Service  and  Universal 
Service. 

He  transmits  to  Guatemala  the  news 
he  receives  from  his  New  York  offices, 
and  from  his  corresixindents  throughout 
Mexico.  The  Mexican  and  Guatemalan 
newspapers  making  use  of  the  service 
share  the  cost  on  a  pro-rata  basis. 

This  is  the  first  time  in  the  history  of 
the  Mexican  press  that  accurate  news  has 
been  published  from  the  Central  Ameri¬ 
can  republics,  and  the  first  time  that 
Guatemalan  papers  have  1)een  able  to 
publish  authentic  news  from  Mexico. 
Thus  the  Press  Congress  ideals  for  bet¬ 
terment  of  news  communications  between 
different  countries  have  been  realized 
here  in  a  most  successful  manner. 

It  is  now  planned  to  establish  a  cen¬ 
tral  agency  in  Guatemala  City,  which 
will  be  a  sort  of  clearing  house  for  Cen¬ 
tral  American  news.  .\11  the  Central 
American  states  favor  the  proposed  re¬ 
duction  of  rates. 

Owing  to  historical  reasons,  the  rela¬ 
tions  between  Mexico  and  Guatemala, 
since  these  countries’  independence  from 
Spain,  have  not  been  very  cordial.  To¬ 
day,  however,  things  have  completely 
changed,  and  during  my  recent  visit  to 
Mexico  City  I  observed  that  the  time  was 
rijje  to  bring  a  friendly  intercourse  be¬ 
tween  these  two  republics  through  an  ac¬ 
tive  interchange  of  news. 

Both  President  Obregon  and  Minister 
de  la  Huerta  expressed  to  me  their  high 
opinion  about  the  purposes  and  aims  of 
the  Press  Congress.  They  understood 
the  advantage  of  enhancing  news  com¬ 
munications  Ix-tween  Mexico  and  its 
neighboring  States  through  the  wire  con¬ 
necting  Mexico  City  with  the  town  of 
Mariscal  Chiapas,  near  the  Guatemalan 
frontier.  This  is  known  in  the  Mexipn 
telegraphic  service  as  the  Suchiate  Line. 
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own  newspapers  as  the  center  thereof. 
Result :  Announcements  in  the  papers 
that  the  Pacific  storm  had  veered,  and 
that  Easter  Sunday  was  fairly  certain  to 
^  a  lovely  day,  following  which  trade 
jumped  back  to  normal. 


BARNARD  NEW  DIRECTOR 


Kenneth  Raknard 


Succeed*  Green  in  Charge  of  A.  A. 

C.  W.  Committee’s  Work 

Kenneth  Barnard,  formerly  secretary 
of  the  Better  Business  Commission  at 
Toledo,  and  more 
recently  associate 
director  of  the 
National  Vigil¬ 
ance  Committee 
of  the  -Associated 
.\  d  V  e  r  t  i  s  ing 
Clubs,  has  been 
appointed  director 
of  the  committee's 
work.  William  P. 
Green  is  now 

Air- 

V.  jik  and  an  at¬ 
tack  of  grippe. 
Green  recently 
suffered  a  nervous 
breakdown,  and,  in  returning  to  work, 
he  expressed  a  preference  for  lighter 
duties. 

Harry  D.  Robbins,  chairman  of  the 
National  Vigilance  Committee,  also  an¬ 
nounced  that  Hugh  Smith,  who  for  some 
time  has  been  secretary  of  the  Vigilance 
Committee,  has  resigned.  Mr.  Green  will 
direct  the  work  which  Smith  has  been 
doing,  of  organizing  and  serving  Better 
Business  bureaus. 

Business  Bureau  Aids  Ads 

The  value  of  the  Better  Business  Bu¬ 
reau  of  the  Kansas  City  .■Advertising 
Club  has  shown  its  value  to  one  firm 
at  least,  according  to  W.  A.  Repp,  presi¬ 
dent  of  the  Duff  &  Repp  Furniture  Com- 
I«ny.  He  told  the  Oil  Men's  Club  that, 
since  the  bureau  had  been  started,  the 
value  of  his  company’s  advertising  had 
increased  from  50  to  75  per  cen^.  The 
oil  firms  are  being  asked  to  give  $1,000 
toward  the  bureau.  Paul  Sauer,  adver¬ 
tising  manager  of  the  Mutual  Oil  Com¬ 
pany,  is  chairman  of  the  committee  rais¬ 
ing  the  fund. 


CALL  PRINCE  OF  WALES  TO 
LEAD  MEN 


advertising  convention  in  London,  Eng¬ 
land  will  be  holding  the  biggest  exposi¬ 
tion  ever  held  in  the  world.  It  will  be 
the  British  Empire  Exposition  at  which 
will  be  displayed  products  and  manufac¬ 
tures  from  every  part  of  the  Imperial 
domain.  This  exposition  will  be  held  at 
Wembly,  where  already  the  largest 
stadium  in  the  world,  capable  of  seating 
over  100,000  people  has  been  built.  It  is 
there  at  Wembly  that  the  advertising  con¬ 
vention  will  be  held  and  visiting  Amer¬ 
icans  will  have  a  unique  opportunity  of 
meeting  marchants  from  all  over  the 
world;  silk  dealers  from  China;  jewel 
merchants  from  India;  coffee  growers 
from  Ceylon;  ivory  dealers  from  Bur- 
mah ;  rubber  growers  from  Malay ;  spice 
dealers  from  the  Near  East ;  wool  grow¬ 
ers  from  Australia ;  pearl  merchants  from 
the  Islands  of  Polynesia ;  traders  and 
merchants  from  over  half  the  world. 

“.And  I  am  sure  part  of  the  educational 
value  that  visiting  .Americans  will  derive 
from  such  a  visit  will  come  from  a  bet¬ 
ter  appreciation  of  how  England  has  met 
the  serious  problems  confronting  her  as 
she  emerged  from  the  life  and  death 
struggle  of  the  great  war. 

“.A  friendly  visit  of  a  great  body  of 
representative  American  business  men 
will  do  much,  I  am  certain,  to  convince 
them  and,  through  them,  our  country  at 
large  that  we  can  profitably  to  both 
countries  extend  the  business  of  each. 
Such  a  friendly  visit  will  go  a  good  way 
toward  taking  important  commercial  af¬ 
fairs  out  of  the  hands  of  the  politicians 
and  putting  it  in  the  hands  of  business 
men. 

“The  best  advertisements  for  the 
U.  S.  A.  that  we  have  ever  sent  abroad 


Review,  in  Gravure,  Scheduled  to  Be 
Printed  in  Cleveland 

A  new  photogravure  weekly  for  Pitts¬ 
burgh  is  to  be  published  in  the  Cleveland 
Plain  Dealer  Building  by  the  Art  Gravure 
Corporation  of  New  A'ork,  which  has  of¬ 
fices  there.  It  will  probably  be  called  the 
Pittsburgh  Review  and  was  scheduled  to 
start  April  11. 

The  roto  section  of  the  Cincinnati  En- 
(liiirer  has  been  printed  in  the  Plain 
Dealer  Building  for  several  months. 

Advertisers  Furnish  the  Storm 

Seattle  evening  papers  of  March  29,  in 
common  with  those  of  other  towns  on  the 
North  Pacific  coast,  told  of  a  terrific 
storm  on  the  Pacific,  due  within  a  day  or 
two.  Seattle  merchants,  with  the  Easter 
shoppers  in  mind,  waited  silently  until  the 
afternoon  of  the  30  when,  no  storm  hav¬ 
ing  materialized,  they  started  one  of  their 


were  the  2,000,0(X)  soldier  boys  we  sent 
to  France— thousands  of  them  via  Lon¬ 
don  en  route.  [  found  they  created  im¬ 
mense  good  will  for  the  U.  S.  A.  espe¬ 
cially  those  boys  who  had  the  opportunity 
to  visit  English  homes.  Our  boys  con¬ 
ducted  themselves  so  well  and  were  such 
fine  specimens  of  manhood  that  those 
same  homes  now  welcome  the  oppor¬ 
tunity  to  buy  advertised  American  prod¬ 
ucts.  I  find  Carnation  Milk,  Libby’s 
Milk.  Pepsodent,  Sun  Maid  Raisins,  Sun- 
sweet  Prunes,  Sunkist  Oranges,  Ever- 
ready  and  Gem  Safety  Razors,  Colgate’s 
Tooth  Paste,  Goodrich  and  Goodyear 
■Tires,  many  .American  automobiles  and 
even  Quaker  Oats  largely  advertised  and 
successfully  merchandised.  The  market 
is  there  for  hundreds  of  other  .American 
products  and  one  of  the  results,  I  feel, 
that  will  accrue  from  the  London  1924 
Convention  would  be  more  U.  S.  .A.  prod¬ 
ucts  will  be  advertised  and  sold  in  Great 
Britain  and  surely  many  more  British 
advertisers  will  follow  the  footsteps  of 
Lever  Brothers  in  their  great  success  in 
advertising  and  selling  Lux,  Rinso,  Life¬ 
buoy  Soap  in  this  country,  and  Lipton 
Teas.  This  will  mean  more  advertising 
for  our  newspapers,  magazines,  farm 
papers,  business  trade  papers  and  out¬ 
door  advertising. 

“I  believe  the  world  at  large — and  es¬ 
pecially  every  European  country — will 
be  benefited  by  the  world  advertising 
convention  in  l^ondon  in  1924  and  I  be¬ 
lieve  we  Americans  will  learn  a  great 
deal  from  such  a  visit  and  convention. 
The  London  advertising  men  are  taking 
this  proposition  very  seriously  and  will 
make  good  in  every  way  to  every  dele¬ 
gate  who  may  attend  this  convention.’’ 


Another  Weekly 

In  Class  With  Big  Dailies 


(Continued  from  page  14) 

Richards  .Advertising  Agency,  com¬ 
mander  of  the  Post,  presiding  in  a  most 
able  and  vigorous  fashion  managed  to 
clear  the  docket  of  a  good  deal  of  routine 
post  business  Ix^fore  introducing  William 
H.  Rankin,  of  the  Rankin  Agency,  who, 
in  a  happy,  humorous  vein,  urged  the 
members  to  support  the  .Advertising  Club 
of  New  York  in  its  new  building  project. 

The  principal  speaker  was  F.  A.  Wil- 
son-I.awrcnson  of  the  Union  Carbide  & 
Carbon  Corporation,  president  of  the 
Civitan  Club  of  New  A’ork  and  chair¬ 
man  of  the  “Ixindon  1924”  committee  of 
the  .Associated  .Advertising  Qubs.  He 
was  introduced  by  Mr.  Rankin  and  made 
a  most  enthusiastic  plea  for  a  closer  re¬ 
lationship  between  the  English-speaking 
peoples  as  of  vital  helpfulness  to  those 
engaged  in  commerce,  in  industry,  in  ad¬ 
vertising  and  in  publishing  on  both  sides 
of  the  water. 

“Already  in  England  committees  have 
been  formed  looking  to  our  arrival,”  said 
Mr.  Lawrenson.  “Lord  Rothcrmcre  of 
the  Daily  Mail  has  voluntarily  subscribed 
$25,000  to  go  toward  the  entertainment 
of  the  American  visitors ;  Sir  Ekiward 
Hulton,  proprietor  of  the  Daily  Sketch 
and  many  other  newspapers,  has  sub¬ 
scribed  an  additional  $25,000  and  the 
Newspaper  Publishers  Association  of 
London  has  subscribed  $10.000 — all  this 
before  a  penny  has  been  asked  for.  There 
is  no  doubt  that  if,  or  when,  the  invita¬ 
tion  is  formally  accepted,  London  will 
raise  at  least  $250,000  for  entertainment 
purposes. 

“.At  the  time  it  is  proposed  to  hold  the 


CORWIN  BROTHERS, Peru,  Illinois, 
are  publishers  of  the  weekly  News- 
Herald  and  also  handle  a  lot  of  job  print¬ 
ing.  They  investigated  and  found, to  their 
great  delight,  that  display  type  facilities 
good  enough  for  such  big  dailies  as  the 
Cleveland  Press  and  Detroit  News  were 
yet  inexpensive  enough  to  be  available 
to  them. 

Unlimited  New  Type  on  Slugs 

The  foundry  type  sys¬ 
tem  had  proven  too  in¬ 
elastic  to  take  care  of  their 
varying  requirements. 

Furthermore,  foundry 
type  was  seldom  available 
in  complete  series,  much 
less  families.  The  most 
U'ed  fonts  were  always 
wearing  out,  or  running 
out  of  sorts. 


In  November  they  in¬ 
stalled  the  Ludlow,  which 
was  in  time  to  help  them 
with  their  holiday  ru.sh  of 
business.  Now  they  have 
19  fonts  of  Cheltenham, 
including  oldstyle,  bold, 
bold  italic  and  bold  extra 


condensed.  These  are  laid 
in  two  16-case  cabinets, 
each  of  which  has  drawers 
opening  right  and  left  al¬ 
ternately.  Four  men  could 
thus  be  working  at  two 
cabinets  at  once,  if  ever 
necessary,  and  turn  out 
four  men’s  work. 

The  outfit  also  includes 
the  112^-em  stick.  They 
are  using  this  to  set  8-col¬ 
umn  heads  with  one  justi¬ 
fication.  The  long  lines  are 
then  cast  in  a  series  of 
slug.s,  which  join  up  per¬ 
fectly  without  affecting 
the  spacing. 


THE  LUDLOW 

Ludlow  Typograph  Company 
2032  Clyboum  Avenue,  Chicago 

Eastern  Office :  World  Building,  New  A’ork  City 
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AUGUSTA  JOURNALISTS 
FETE  PRESIDENT 


Press  Banquet  Featured  by  Only  Pub* 
lie  Address  by  Harding  Dur¬ 
ing  Five  Weeks’  Vacation 
in  the  South 


Ai  f-iTCTi  Ha  Anril  Warrpn  C,  avenue,  ChicaRO.  Making  one  full-page  con- 

ALGUSTA,  oa.,  April  O.— warren  U.  jo,  Le^i^  Laboratories. 

Harding  was  the  guest  of  honor  at  the 
press  banquet,  given  by  local  newspaper 
men,  tonight.  It  was  the  most  brilliant 
function  ever  seen  in  this  city. 

The  banquet  was  featured  by  an  ad¬ 
dress  by  the  President,  his  first  and  only 
public  utterance  during  his  five  weeks’ 
vacation  in  the  South. 

Members  of  the  Presidential  party 


George  L.  Dyer  Company,  42  Broadway,  New 
York.  Making  12,0U0.1ine  contracts  for  Pollock 
Fen  Company. 

Erwin,  Wasey  A  Co.,  58  East  Washington 
stieet,  Chicago.  Orders  and  contracts  issuing 
in  Ohio  on  Carnation  Milk  Products  Company, 
Chicago,  Ill.,  and  in  Wyoming  on  the  (kiod- 
year  Tire  &  Rubber  Company,  Akron,  O. 

Ferry-Hanly  Comptmy,  6  North  Michigan 
avenue,  Chicago.  I  sing  Canadian  papers  for 
the  Western  Company  (Hairnets),  Cliicago,  Ill. 
Charles  H.  Fuller  Company,  623  S.  Wabash 
venue,  (Thicago.  Making  on 
tract  for  Lewis  Laboratories. 

HanfT-Metzger,  Inc.,  95  Madison  avenue. 
New  Yoik.  Now  placing  account  of  Dr.  K.  H. 
Kline,  Red  Bank,  N.  J.,  medical  preparations; 
will  place  account  for  Naco  Products  Co.,  Long 
Island  City,  X.  Y.,  manufacturers  of  “Naco” 
for  removing  stains  from  linen  and  other 
fabrics. 

E.  W.  Hellwig  Company,  399  Madison  ave¬ 
nue.  New  York.  Making  lO.OOO-line  contracts 
for  Com  Products  Refining  Company. 

,  _  -j  ,  II  j-  c  Hoops  Agency,  9  East  Huron  street,  Chi- 

present  were;  President  Harding J  bee-  cago.  Placing  l.OOO-line  yearly  contracts  for 
retary  George  B.  Christian,  Jr.;  Brig.  Paige-Detroit  Motor. 

Gen.  Charles  E.  Sawyer ;  Senator  Law-  Dillard  J^obs  Agency,  Candler  Building, 
rence  C.  Phipps ;  Senator  Frederick  Atlanta.  Making  yearly  contracts  for  Caloubs 
Hale;  Speaker  F.  H.  Gillette;  ex-Sena-  i  m,-  « 

^  w’  c  t.'-  1* _ u- _ _  cJla^A^s.  r'li  Arnolo  Joerns  Companjr,  Inc.,  Chicago.  .Has 

tor  J.  S.  P relinghu>  sen ,  ex-Senator  Gll-  secured  account  of  L<iuis  F,  Dow  Company, 
l)ert  Hitchcock;  Albert  D.  Lasker;  K.  St.  Paul,  Minn.,  manufacturer  of  the  Dow 
B.  McLean;  C.  J.  Dunphv,  and  George  .Automatic  Pencil.  A  preliminary  campaign 
P  T^rnnc  '  newspapers  has  been  planned  for  this  ac- 

.  1  count. 

While  in  Augusta  the  newspaper  men  „  ^  Compmiy.  52  Vander- 

of  the  President  S  party  were  entertained  bilt  avenue.  New  York.  Placing  account  for 
by  civic  bodies.  Those  who  attended  Joset*  &  Feiss  Co.,  Cleveland,  Ohio,  manu- 
The  press  banquet  were:  E.  R.  Bartley, 

Washington,  D.  C.,  Associated  Press ; 

George  R.  Holmes,  International  News; 

F.  S.  Rousa,  Universal  Service;  Harry 
N.  Price,  Washington  Post;  Ralph  A. 

Collins,  New  York  Herald;  Samuel  T. 

Williamson,  New  York  Times;  Glenn  I. 

Tucker,  New  York  World;  L.  C.  Martin, 

United  Press ;  and  K.  W.  Passold,  Pathc. 

Of  the  local  newspaper  men,  there 
were  Milwee  Owens,  William  Augustus 


facturers  of  "Oothcscraft  Qothes." 

H.  W.  Kaitor  A  Son,  Company,  14  E.  Jack- 
Min  Boulevard,  diicago.  l'*ing  some  new 
papers  for  V'ictory  Bag  &  Paper  (Company, 
Chicago. 

LonI  A  Thomas,  Wiigley  Building,  Cliicago. 
Placing  7.200- line  contracts  for  the  All  Year 
Club  of  Southern  California. 

Lord  A  Thomas,  366  Madison  avenue.  New 
York.  Making  yearly  contracts  for  West  Indies 
Fruit  Impniting.  Making  10,000- line  contracts 
for  Palmolive  Co. 

,  John  Jex  Martin  Company,  202  South  State 


Lulurrow,  Augusta  H«ald.  aud  Thomas  jPSS.h  S"pL,"."'a,‘„To. 

Jefferson  Hamilton,  Benjamin  E.  Pierce 
and  Hilliary  Mangum,  Augusta  Chroni¬ 
cle.  In  addition  there  were  some  two 


hundred  visitors  at  the  banquet. 

Brief  addresses  were  made  by  Thomas 
J;  Hamilton,  Mayor  Julian  M.  Smith, 
Elenjamin  E.  Pierce,  Rodney  S.  Cohen, 


Mitchell  Advertising  Agency,  8<16  I.a  Salle 
street,  Minneapolis.  Will  make  up  lists  dur¬ 
ing  April  for  Iowa  Biid  Company,  Des  Moines, 
to  advertise  birds,  pets  and  supplies. 

Moi-m  International  Agency,  449  Fourth  ave¬ 
nue,  New  York.  Hacing  5,<00-line  contracts  for 
Potter  Drug  &  Chemical  Co.,  "Cuticuia.’’ 

Stack  Advertising  Company,  29  East  Mad- 


commander  Georgia  Department  of  the  i»on  street.  Chicago,  issuing  general  orders 
Ainerii-an  T  d»ciion  •  Federal  Tiidpe  Wil-  ^9  c<">tiacts  on  S-inta  Fe  Railway  Company. 
American  t-^8  o  ,  ,  ,  ,  tj  /-  Chicago,  Standard  Oil  Company,  Indiana,  and 

ham  H.  Barrett,  and  Judge  Henry  C.  swift  &  Co..  Chicago. 

Hammond.  Judge  A.  L.  Franklin  served  Rulhrauff  A  Ryan,  404  Fourth  avenue.  New 
as  toastmaster  and  his  fine  “Georgia  Vork.  _  Placing  fo_llo_wing_accoiints:  _ Alois  P. 
stories’’  were  a  great  delight. 


JAPANESE  INTERVIEWS  FORD 


Swobnda,  New  York,  “Conscious  ENrolution” 
and  the  Pelton  Publishing  Co.,  Meriden,  Conn. 

Snitzler- Warner  Company,  225  North  Mich¬ 
igan  avenue,  (hicago.  Have  secured  account 
of  Rochelle  Canneries,  Inc..  Rochelle.  Ill.  Plans 
have  beeii  made  for  a  newspaper  campaign  ad¬ 
vertising  “Captain  Kid”  canned  peas  and 
carined  com.  Sending  copy  to  small  Ohio 
newspapers  on  Shefhetd  Chemical  Company. 

^Street  A  Finney,  171  Madison  avenue.  New 
York.  Making  l.noo-line  contracts  for  S.  B.  & 
B.  W.  Fletcher,  Inc. 

United  Advertising  Corporation,  2112  Cabell 


Osaka  Newspaper  Man  Motors  from 
Omaha  to  Washington 

Teiichi  F.  Kameii,  correspondent  of  the 
Teikoku  Inshokuryo  Shimbunsha,  Japa¬ 
nese  language  paper  of  Osaka.  Japan,  _ 

spent  two  hours  at  the  Omaha  Chamber  street,  Dallas,  Texas.  Has  obtained  a  $2,000 
tl  on  rniito  fr>  fToni  the  Automotive  Electric  Com- 

of  Commerce  March  Jl,  en  route  to  aJe  pany  advertising  radio  supplies. 

troit  by  auto.  -  ,  -  •  W»de  Advertising  Agency.  130  North  Wells 

He  announced  he  was  interviewing  street,  (hicago.  Issuing  schedules  to  Ohio 
Henry  Ford  by  appointment,  after  which  papers^or  the  Para  Paint  &  Vamish  Com- 
he  would  drive  to  Washington. 

The  correspondent  did  not  think  much 
of  the  Nebraska  roads.  According  to 
his  story,  he  missed  the  Lincoln  Highway 
and  came  in  on  a  dirt  road.  He  said  the 
roads  near  Hebron,  Neb.,  were  the  worst 
he  had  seen  anywhere  in  the  Unite<l 
States  or  Europe. 


pany.  Chicago. 

Wales  Adsrertising  Company,  141  West  .Vlth 
street.  New  York.  tVill  make  up  lists  during 
month  of  May  for  Bbstoii  Vamish  Couip.Tny, 
Boston,  manufacturer  of  “Kyanizc”  varnishes 
and  enamels. 

Watts,  Scott  A  Beutell,  Alfriend  Building,  At¬ 
lanta,  <ia.  Making  yearly  contracts  for  Adair 
Realty  &  Tiiist  Company. 


$75,000  for  Journalism  Bldg. 

The  Oklahoma  Legislature  and  Gover¬ 
nor  passed  an  appropriation  of  $75,000  for 
a  journalism  building  at  the  University  of 
Oklahoma. 


TIPS  FOR  THE  AD  MANAGER 


N.  W.  Ayer  4  Son,  .WR  Chestnut  street,  Phil¬ 
adelphia.  Using  30-inche5  and  20  inches  1  time 
and  12  inches  18  times  for  Ivory  Garters. 

George  Batten  Comply,  .481  4th  avenue.  New 
York.  Placing  3,0fl0-linc  contracts  for  Cliquot 
dub. 

Camiibell-Ewald  Congmny,  18  West  .44th 
street.  New  York.  Using  .412  inches,  13  lines, 
for  Oakl.Tnd  Motor  Car  Co. 

Nelson  Chesman  4  Co.,  130  West  42nd  street. 
New  York.  Placing  yearly  contracts  for 
Lewis  Medicine  Company. 

Arthur  M.  Crumrine  Company,  .400  Madison 
avenue.  New  York.  Making  1,000-liiie  yearly 
contracts  for  Pure  Oil  Company. 


Few  Papers  —  (if  any)  —  surpass  the 

TREA’TON  TTMF^ 

AFr  JERSEY  ^  liTirjO 

AS 

A  Food  Medium 

.\  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  feature 
carried  by  the  Times 
Circulation  30,237  Member  A.B.C. 

KELLY-SMITH  CO. 

Marlborough  Bldg.  Lytton  Bldg. 

New  York  Chicago 
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NOTED  PAPER  MAN  DIES 


Kennedy  B.  Fullerton  Wat  Affection¬ 
ately  Known  At  Judge 

Kennedy  H.  Fullerton,  to  a  large  circle 
of  friends  in  the  paper  trade  affection¬ 
ately  known  as  the  Judge,  died  April  10 
at  Hrookline,  Mass.,  where  he  had  made 
his  home  since  last  fall.  Fullerton  was 
graduated  from  the  Brooklyn  Collegiate 
and  Polytechnic  Institute  in  1872  with 
the  degree  of  B.  A.  awl  from  Columbia 
University  in  1877  with  l.L.  B.  Fntering 
the  paper  trade,  he  early  attracted  the 
attention  of  Albrecht  Pagenstecher,  the 
controlling  interest  of  the  Hudson  River 
Pulp  &  I’aper  Co.,  now  a  i>art  of  the 
International  Paper  Company,  and  for 
many  years  sold  the  product  of  this  mill. 
In  1884  the  Manufacturers  Paper  Com¬ 
pany  was  formed  by  Pagenstecher,  Full¬ 
erton  and  F.  W.  Bulwell.  Fullerton  was 
the  first  secretary  of  this  company,  later 
becoming  first  vice-president  and  general 
manager,  lie  was  also  one  of  tlie  or¬ 
ganizers  of  the  St.  Regis  Paper  Com¬ 
pany,  aiul  for  many  years  a  director. 

In  January,  1910,  he  retired  from  active 
business,  but  remained  as  a  director  in 
the  Manufacturers  Pajier  Company  and 
the  Shawmut  Manufacturing  Company 
until  his  death. 

Obituary 


James  11.  Ben  net,  aged  f)8,  for  28 
years  editor  and  proprietor  of  the  Comp¬ 
ton  (Cal.)  Einterprise,  died  March  29. 

VV.  P.  McCammon.  aged  65,  owner 
and  founder  of  the  Milford  (O.)  Rec¬ 
ord,  a  weekly  paper,  died  April  3  in 
Miamiville  (O.).  He  suffered  a  stroke  a 
year  ago  and  was  forced  to  retire  from 
active  business. 

William  J.  Webb,  for  eight  years  sec¬ 
retary  and  treasurer  of  the  international 
Printing  Pressmen’s  and  Assistants’ 
Union  and  a  member  of  the  Old  Time 
Pressmen’s  Association,  died  April  7  at 
his  home  in  Brooklyn.  He  founded  a 
printing  and  lithographing  business  in 
Brooklyn. 

Mrs.  William  H.  Wheeler,  aged  61, 
a  native  of  New  York,  died  at  Halsey, 
Ore.,  March  28.  Her  husband  is  con¬ 
nected  with  the  Halsey  enterprise. 

Andrew  Hoixand,  aged  79,  veteran 
Canadian  newsixiper  man  and  parliamen¬ 
tary  reiKirter,  died  at  Ottawa  recently. 
He  was  for  years  part  owner  and  pub¬ 
lisher  of  the  Ottawa  Citizen,  and  previ¬ 
ously  worked  on  many  leading  Canadian 
papers.  With  his  brother,  the  late 
George  C.  Holland,  he  introduced  the 
Hansard  system  of  official  parliamentary 
reporting  to  Canada. 

Sami;kl  Robert  Barnett,  aged  53,  for 
years  part  owner  and  e<litor  of  the  So¬ 
lano  County  (Cal.)  Courier,  died  at  So¬ 
lano,  March  19.  He  was  a  veteran  of 
the  Spanish-.\mcrican  war  and  one  of 
the  best  known  ncwspaix-r  men  in  North¬ 
ern  California. 

Aiden  N.  Redmond,  brother  of  John 
F.  Rerlmond,  managing  editor  of  Fditor 
&  Pl'bi.isher,  died  in  St.  Joseph’s  Hos¬ 
pital.  Kansas  City,  Mo.,  .April  11,  after 
a  seven  weeks’  illness  of  inlluenza,  pneu¬ 
monia  and  empyema.  He  was  26  years 
old.  Funeral  services  will  be  held  .April 
16  from  his  late  home,  441  Rogers  ave¬ 
nue,  Brooklyn,  N.  Y. 

Ge:or<;e  F.dmund  N’arii.an,  aged  58,  a 
magazine  illustrator  and  brother  of 
Henry  \’arian  of  the  New  A  ork  World 
advertising  staff,  die<l  at  his  home  in 
Brooklyn.  .April  12,  of  spinal  meningitis. 

Mrs.  V.  E.  Oslin,  aged  76,  mother  of 
J.  C.  Oslin,  telegraiji  editor  of  the  San 
Antonio  Evening  News,  died  recently. 

Mrs.  Robert  B.  Murray,  widow  of  a 
former  editor  and  owner  of  several 
weekly  newspapers  in  Rockland  County, 
N.  Y.,  died  March  15  at  Elmira,  and  was 
buried  beside  her  husband,  whom  she 
survived  fourteen  years.  Her  son,  Rob¬ 
ert  H.  Murray,  was  for  long  connected 
with  newspapers  in  Rochester,  New 
York  and  Philadelphia  and  before  en¬ 
gaging  in  business  in  Mexico  City 
senred  the  New  York  World  as  special 


correspondent  there  for  several  years. 
Mrs.  Murray  was  the  last  survivor  of 
the  family  of  Hanunon  D.  Pinney,  a 
pioneer  merchant  of  Owego,  N.  Y.,  who 
attained  prominence  in  anti-slavery  ac¬ 
tivities,  having  been  a  friend  and  con¬ 
temporary  of  Horace  Greeley,  William 
Lloyd  Garri.son,  Charles  Sumner  and 
Frederick  Douglass. 

Mrs.  Gertrude  Heaney  Gallagher. 
wife  of  Charles  .A.  Gallagher,  president 
of  New  A’ork  Newspaper  Mailer’s  Union 
No.  6,  is  dead. 

Channell  Pickering  Townsley,  nine 
months-old  son  of  C.  P.  Townsley,  as¬ 
sociate  editor  of  the  Great  Bend  (Kan.) 
Tribune,  died  after  a  few  hours  illness. 

I.  N.  Smithson,  aged  55,  for  the  past 
fifteen  years  business  manager  of  the 
Oklahoma  State  Register,  Guthrie,  Okla., 
died  March  30. 

William  J.  Taylor,  aged  59,  veteran 
newspaper  writer  and  correspondent  of 
the  Cincinnati  Times-Star  in  Cuba  dur¬ 
ing  the  Spanish-.American  War,  died  at 
Cincinnati  from  a  complication  of 
diseases. 

George  T.  Campbell,  publisher  of  the 
Owosso  (Mich.)  -Argus- Herald,  is  dead 
as  the  result  of  a  stroke  of  paralysis 
suffered  March  31,  .soon  after  returning 
from  Florida.  Nearly  all  business  houses 
in  Owosso  closed  during  the  hours  of  the 
funeral. 

Mrs.  E'mma  .Adelaide  Smith  Ding- 
man,  aged  86,  widow  of  A.  Dingman, 
publisher  of  the  Strathroy  (Ont.)  Age, 
ami  mother  of  L.  H.  Dingman,  St 
Thomas  Times-Journal,  and  Charles 
Dingman,  Stratford  Herald,  died  at 
Stratford,  Ontario,  .April  6. 

CoL.  Walter  T.  Horne,  aged  79, 
prominent  in  the  development  of  Long 
Beach,  Cal.,  died  April  5.  He  was  born 


in  Buffalo.  For  several  years  he  was 
connected  with  the  old  San  P'rancisco 
Call,  first  as  reporter  and  latterly  as 
business  manager. 

W.  C.  Morrow,  aged  70,  California 
short  story  writer,  playwright,  and  crime 
reporter,  died  .April  3  in  Ojai,  where  he 
had  gone  to  seek  health. 

Walter  IL  Chesnut,  aged  21,  man¬ 
aging  editor  of  the  Northwestern  Bulletin, 
a  Negro  publication  of  the  Twin  Cities, 
died  in  St.  Paul  .April  5, 

Jack  Carney,  for  more  than  twenty- 
five  years  employed  in  the  pneumatic  tube 
department  of  the  Chicago  City  News 
Bureau,  <lie<l  recently. 

Louis  P.  Meye:rhardt,  aged  65,  city 
editor  of  the  Rome  (Ga. )  Tribune- Her¬ 
ald.  died  suddenly  .April  8.  from  heart 
disease. 

.Albert  L.  Beardsley,  father  of  Harry 
M.  Beardsley,  real  estate  editor  of  the 
Chicago  Daily  News,  died  last  week  in 
l-aMessa,  Cal.  lie  was  master  mechanic 
of  the  eastern  division  of  the  Santa  Fe 
Railroad.  For  many  years  he  was  presi¬ 
dent  of  the  Traveling  Engineers’  .Asso¬ 
ciation  and  the  Chicago  Car  Foreman’s 
.Association. 

Frank  E.  .Allen,  aged  51,  compositor 
on  the  New  A'ork  Herald,  died  in 
Brooklyn,  He  was  a  member  of  the 
Masons. 

1‘XWARD  J.  Mundy,  pioneer  printer  and 
publisher  of  Denver,  died  April  4  after  a 
six  month’s  illness.  He  was  the  son  of 
Edward  Mundy,  founder  of  the  Ontario 
Printing  &  Publishing  Co.,  and  editor 
and  publisher  of  the  Ontario  Reformer, 
for  years  a  leading  Canadian  publica¬ 
tion.  The  younger  Mundy  was  editor  and 
proprietor  of  the  Fort  Perry  (Can.) 


Standard,  leaving  to  go  to  Denver  in 
that  city’s  early  days  and  founding  one 
of  its  largest  printing  plants  which  he 
operated  many  years. 

M.mor  C.  a.  Withers,  age  82,  once 
a  writer  on  a  Cincinnati  paper,  is  dead. 
The  Cincinnati  Post  makes  his  life  the 
basis  of  a  “first-page  editorial  on  News¬ 
papers.” 


State  Honors  Editor’s  Memory 

The  State  of  Colorado  has  requested 
the  family  of  the  late  Frederick  O.  Dick- 
ensheets,  financial  editor  of  the  Rocky 
Mountain  News  and  Denver  Times,  to 
turn  over  to  the  State  Museum  one  of 
Dickensheet’s  autographed  photographs 
and  any  old  letters,  Innks,  newspapers  or 
newspaper  clippings  of  historical  bearing 
which  the  distinguislu'd  editor  may  have 
left  and  which  the  family  do  uot  desire 
to  keep.  This  is  a  recognition  of  Dicken¬ 
sheet’s  forty-five  years  of  intimate  asso¬ 
ciation  with  iniblic  affairs  in  Colorado. 


Mrs.  Mark  Cohen  Dead 

.Mrs.  Mark  Cohen,  wife  of  the  well 
known  Australasian  journalist  and  mem¬ 
ber  of  the  Legislative  Council  of  New 
Zealand,  is  dead  at  Denedin,  N.  Z.  She 
was  63  years  old.  Mr.  and  Mrs.  Cohen 
were  in  Honolulu  in  1921  when  Mr.  Cohen 
was  a  delegate  to  the  Press  Congress  of 
the  World. 


Press  Club  Keeps  Him  on  Job 

The  Dcs  Moines  Press  Club  has  re¬ 
fused  to  accept  the  resignation,  on  ac¬ 
count  of  his  removal  to  Storm  Lake,  of 
its  president,  W.  C.  Jarnagin,  formerly 
managing  editor  of  the  Des  Moines  Cap¬ 
ital. 


The  Boston  Transcript  Enjoyed 

GOOD  BUSINESS 

for  the  first  quarter  of  1923 

The  Transcripfs^ain  in  local  advertising  was 
six  per  cent — the  largest  of  any  Boston  pajter, 
six  and  seven-day  papers  ineliided. 

The  Transcripts  gain  in  national  advertising 
was  nine  jter  cent,  the  largest  gain  of  any 
pajter  being  eleven  per  cent. 

The  Transcripts  consistent  gains  are  attrihnt- 
ahle  to  the  merits  of  the  jtaper  and  conservative 
selling  efforts. 

ppstnn  pbeiwi  Irwsrript 

National  Advertising  Representative 

Charles  H.  Eddy  Company 
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nUNDLACH  DENIES  ratin>?.>  for  which  the  defendant  may  be  SO.tXX)  for  a  taxi  ride,  needs  all  the  one  in  sinht,  so,  opening  an  inner  door, 

contract  referred  kronen  the  nation  can  print.  he  entered  a  sort  of  state  reception  room. 

WORLD  CHARGES  to  in  the  complaint  or  otherwise.  «  *  «  There  was  a  huge  desk  over  in  a  corner. 

_  The  case  has  been  noticed  for  the  April  a-.  .  •  •  rr  ,  Behind  it  sat  a  lient  white  haired, 

«  M  ..IT  11  r  ••  P  u  w  P  ‘‘^'■m  of  Court.  American  newsiwperimn  in  Eur-  {^agile  old  man,  busily  writing  in  long- 

bay.  No  Full  Copy  Penalty  Wa.  Pro-  Jackson,  Urophy  &  Nash,  30  oi«  soon  loses  any  shyness  about  talk  ng  ^and. 

vided  in  Ship  Board  Ad  Contract  Itroad  Street,  New  York,  are  attorneys  '*’’1*^  Europe  s  K^at.  lie  tinds  that  •pjjjj  particular  correspondent  is  a  big, 

— Will  Pay  Short  Rate,  on  for  the  Press  Publishing  Comp-iny,  and  Kings,  Premiers,  Dukes,  War  Ministers  i,usi<y_  square  jawctl  citizen.  He  stalked 

ProAf  Li.kilifv  Clundlach  is  represented  by  Vine  famous  generals  average  up  as  about  ti,e  dtsk,  planted  himself,  arms 

Smith,  64  Wall  Street,  New  York.  *Be  same  kind  of  persons  as  bankers,  akimln),  and  glowered  down. 

-  society  leaders,  police  court  magistrates,  you  the  Prime  Minister  of 

E.  T.  Gundlach  of  the  Gimdlach  Ad-  - -  desk  sergeants  and  retired  grocers.  All  Roumania?”  he  growled. 

vertising  Agency,  Inc.,  lus  filed  answer  CORRESPONDENTS  BLUFF  WAY  I  ^'^^e  human.  The  timorous  little  man  huddled  lower 

ill  the  suit  brought  against  hini  last  De-  „Y  pooNTIERS  I  When  requesting  an  interview,  how-  behind  the  desk. 

cember  by  the  Press  Publishing  Com-  |  ever,  he  always  stumbles  a  bit  over  “Yes  sir,  ves  sir,’’  he  answered  apolo- 

liany,  publisher  of  the  New  York  World  .  “  j  “Your  Lordship’s  Most  Obedient  Serv-  getically. 

and  Evening  World,  for  $5,157.76,  which.  tCoiitiiiMca  from  piigr  5)  I  arid  the  young  correspondent  al- 

the  paper  claimed  was  due  it  on  the  ac-  L_ - - i  ^vonders  whether  to  write  “Dear 


CORRESPONDENTS  BLUFF  WAY 
BY  FRONTIERS 

{Contimurd  from  pnge  5) 


inrDlaced^b?tS’aKnfv‘^^e‘*to^^^^^^^  Charlie-Good  old  Charlie!  Hip.  Hip  Duke  of  Northuml^rland  Dear  Sir-.’’  New.  Bure.u 

ing  piacea  by  tnc  agency  due  to  alleged  Hurrah*  He  learns  to  say  Your  Grace  eventu- 

failure  to  live  up  to  a  contract,  which  descended  at  the  theatre  the  ally.  Frederick  W.  Thoben,  Louis  F.  Holtz- 

or.  the  payment  of  stormed  him.  Pretty  girls  fought  There  is,  however,  the  story  of  the  mann  and  C*harles  H  Bright  have  becoiiK 

a  higher  rate.  Action  in  the  case  was  people  tore  buttons  off  his  efficient  corresi>ondent  and  the  Prime  j 

originally  begun  in  the  New  York  Su-  souvenirs,  his  hat  was  smashed.  Minister  of  Roumania.  News  Bureau  Association.  All  have  had 

preTO  Court,  but  w^  transferred  to  the  p^^jy  bobbies  linked  -ru.  Roum,,,:  Premier  came  uo  to  financial  newspaper  experience  and 

I  nited  States  District  Court  for  the  „  i  fought  a  oath  for  him  into  the  Roumanian  1  remier  came  up  to  ppj.  ^i^ny  years  were  reporters  for  Dow, 

Southern  District  of  New  York.  ^  Pans  during  some  crisis,  and  flatly  re-  ^  Co.  Ralph  W.  Vincent,  who  has 

In  his  answer,  Mr.  Gundlach  makes  a  „  •  ,  .  cbarlie  failed  to  attend  newspaper  men.  ut  he  been  associated  with  the  New  York  News 

general  denial  of  the  charges.  .  •  b*  ?'  American,  |{ure.'iu  more  than  20  years,  has  been 

The  World’s  complaint  charges  that  ^  ^  ^  hopping  into  a  taxi,  dashed  over  to  the  placed  in  charge  of  the  railroad  depart- 

under  a  contract  between  it  and  the  .  Roumanian  embassy.  ment  and  all  Mexican  affairs  William 

(.undlach  Agency,  effective  for  one  year  Once  a  month  the  correspondent  sits  Pushing  by  the  flunkey  who  openetl  J.  Gomber  is  now  in  charge  of  the  metals 
dating  from  August  30,  1921,  the  World  „  "7*  J®  figure  out  his  expense  account,  ^be  door,  he  walked  down  the  corridor  department,  while  Martin  J.  Walsh  has 
accepted  advertising  and  billed  it  at  its  Hack  home  the  auditor  sharpens  his  blue  entered  a  library.  There  was  no  been  put  in  charge  of  the  oil"  division. 
“full-cop>”  rate  of  45  cents  a  line,  less  pencil.  ^ 

15  per  cent,  the  agency  commission.  Up  in  Reval  a  newspaperman  was  — — — — — — — 

During  the  year  the  agency  actually  fighting  fleas,  censors  and  Bolsheviki  in 
placed  35,637  lines  of  advertising  with  trying  to  cover  the  Baltic.  On  top  of 
tiK'  World,  while  the  complaint  alleges  all  his  troubles  came  a  laconic  wire  from 
it  placed  66,869  lines  with  the  New  York  his  chief: 

Times.  When  this  had  lieen  ascertained,  “Why  is  your  expense  account  higher 
the  World  “shortrated’’  tlic  agency  for  than  that  of  any  other  man  in  Europe?” 

15  cents  a  line  in  additkm,  or  tk)  cents  a  The  correspondent  meditated,  pond- 

line,  less  15  per  cent,  which  the  paper  ered,  thought.  W’hat  the  deuce  could  he  • 

claims  is  ‘|the  high  rate’’  which  the  con-  answer  to  an  insult  like  that?  b'inally  1  lli 

tract  provides  shall  lie  charged  if  “full-  he  took  his  Corona  and  haiKl,  and  wire<l  I  I 


ing  placed  by  the  agency  due  to  alleged  Hurrah!’’ 


failure  to  live  up  to  a  extract,  which  ^ben  he  descended  at  the  theatre  the  ally. 


He  learns  to  say  “Your  Grace’’  eventu- 


copy’’  was  not  supplierl  to  the  World. 

The  Gundlach  Advertising  Agency  re¬ 
fused  to  pay,  claiming  that  the  World’s 
rate  card  carried  a  rate  for  Trans-At¬ 
lantic  steamship  advertising  of  50  cents  a 


the  chief. 

“I’ll  bite — why?’’  was  his  answer. 

«  .  . 

What  an  auditor  considers  “necessarv 


line  for  copy  inserted  15i()  times  within  exiR-iidjture’’  becomes  one  of  the  great 
one  year,  ainl  that,  as  it  supplied  copy  for  mysteries  of  life.  One  of  the  biggest 
upward  of  200  insertions,  this  was  “the  .services  in  Europe  will  not  approve  ex- 
high-rate’’  meant  in  the  contract.  The  iH-nditurcs  made  for  drinks  until  the  cor- 
ageiicy  offered  to  pay  the  difference  be-  resjiondcnt  establishes  that  the  drinks 
tween  45  cents  a  line,  less  15  per  cent  were  jiart  of  entertainment  necessary' 
.and  50  cents  a  line,  less  15  per  cent,  to  get  news. 

This  was  refused  by  the  World  on  the  Tlius  an  auditor  notified  a  field  man 
ground  that  this  50  cent  insertion  rate  that  he  had  cut  some  $20  worth  of 
is  for  a  special  call  of  advertising  and  drinks  off  a  hotel  bill  turned  in. 
does  not  apply  to  “full-copy’’  contracts.  “All  drinks  on  bill  were  entertain- 

The  steamship  advertising  which  the  ment,”  the  correspondent  wired  back. 
Gundlach  agency  contracted  for  with  the  The  painstaking  auditor  rechecked  the 
World,  was  arlvertising  which  prior  to  hill,  ami  discovering  that  in  .several  cases 
.August  30,  1921,  had  been  handled  by  only  one  drink  was  chargixl  for.  wrote 
three  agencies,  namely,  Frank  Seaman,  the  correspondent  tlwt  single  drinks,  at 
Inc.,  acting  for  the  United  States  Lines,  least,  would  have  to  come  out  of  his 
including  the  Pacific  Mail  Line;  Hots-  own  pocket. 

ford,  Constantine  &  Taylor,  for  the  Pa-  As  the  story  is  told,  the  field  man 

cific  Steamship  Company  (the  Admiral  wrote  in  somewhat  in  this  vein: 

Line)j  and  the  Prank  Presbrey  Com-  “Dear  Sir — Every  drink  on  that  bill 
t^y  tor  the  Munson  Line._  .'XU  of  these  w'as  for  entertainment.  You  mention 
lines  operated  L'.  S.  Shipping  Hoard  single  drinks.  I  should  think  this  point 
yes.sels  and  Hie  advertising  was  trans-  would  be  obvious  to  you.  I  emleavor 
ferred  to  the  Gundlach  agency,  which  has  save  money  at  every  turn.  There- 
since  handled  all  of  the  Hoard  s  advertis-  fore,  when  circumstances  force  me  to 
^  .  ,  ,  entertain  iieople  in  order  to  get  news,  I 

-Mr.  Gundlach  denies  that  the  contract  make  a  practice  of  buying  one  drink 
in  fjuestion  provided  tfie  defendant,  news  source,  taking  only  a  free 

m  tlR'  even  of  his  refusal  or  omission  to  ^f  water  mvself.” 

purchase  full-copy  space  throughout  ^  ^  , 

.‘he  period  from  .August  30,  1921,  to  Au-  .  .  .  . , 

gust  29,  1922.  should  p;iy  for  the  space  American  newspapermen  in  mul-Kur- 
actuallv  used  at  the  rate  of  fO  cents  per  ‘If**’’  l>eing  p:iid  in  dollars,  draw  sums 
line,  iJss  a  15  per  cent  allowance.  He  that  are  fabulous  wealth  in  the  currency 
further  denies  that  in  the  events  which  the  country  to  which  they  are  ac- 
hapiieneil.  and  in  view  of  the  advertising  credited  A  \  leiina  correspondent  re¬ 
space  in  the  New  York  World  actually  cently  figureci  out  that  his  ^lary  ami 

used  by  the  defendant,  pursuant  to  the  expenses  amounted  to  500,000,(XX)  kronen 

said  contract  between  plaintiff  and  de-  *  year.  In  Gcrm.any,  for  example, 
fendant.  neither  the  contract  mir  the  rate  President  Ebert  draws  the  marks  equiv- 
card  of  the  World  contained  any  pro-  a!iiit  of  $42  a  week.  The  Berlin  corre- 
visions  whereby  the  defendant  .stipulated  spondents  rank  among  the  rich  men  in 
to  make  such  payment.  Bm  country. 

The  defendant  further  denies  that  he  .  Recently  one  of  the  governments  rea- 
has  any  knowledge  or  information  suffi-  bred  this  fact.  They  found  that  the 

cient  to  form  a  belief,  as  to  the  number  American  incomes  put  them,  in  native 

of  lines  used  in  the  World  for  the  United  currency,  in  the  wealthiest  group  liable 
States  Shipping  Hoard,  except  83,137  to  85  per  cent  super-income  tax.  They 
lines  placed  through  the  Gundlach  Ad-  gently  hinted  to  the  newspapermen  that 
vertising  .Agency.  they  wanted  to  collect.  To  the  best  of 

Mr.  Gundlach  notifies  the  plaintiff  that  my  knowledge  this  embarrassing  ques- 
he  stands  ready  upon  receipt  of  proper  tion  has  not  yet  been  settled, 
information  from  the  plaintiff  as  to  short  Being  one  of  the  richest  men  in  mid¬ 
ratings  due  on  such  Shipping  Board  ad-  Europe  is  not  as  good  as  it  sounds,  how- 
vertising  as  was  placed  otherwise  than  ever.  The  500.(X)0,000  kronen  man,  who 
through  the  defendant,  to  pay  any  short  pays  100.000  kronen  for  a  meal  and 


If  the  subscriber  paid  direct 

Suppose  that  every  Monday  morning  all  the  people  who 
have. a  hand  in  furnishing  your  telephone  service  came  to  your 
door  for  your  share  of  their  pay.  From  the  telephone  company 
Itself,  would  come  operators,  supervisors,  chief  operators,  wire 
chiefs,  linemen,  repairmen,  inspectors,  installers,  cable  splicers, 
test-boardmen,  draftsmen,  engineers,  scientists,  executives,  book¬ 
keepers,  commercial  representatives,  stenographers,  clerks,  con¬ 
duit  men  and  many  others,  who  daily  serve  your  telephone  re¬ 
quirements  unseen  by  you. 

There  would  be  tax  collectors  to  take  your  share  of  national, 
state  and  municipal  taxes,  amounting  to  over  forty  million 
dollars.  There  would  be  men  and  women  coming  for  a  fair 
return  on  their  money  invested  in  telephone  stocks  and  bonds — 
money  which  has  made  the  service  possible. 

Then  there  are  the  jjeople  who  produce  the  raw  materials, 
the  supplies  and  manufactured  articles  required  tor  telephone 
service.  1  hey  would  include  hundreds  of  thousands  of  work¬ 
ers  in  mines,  smelters,  steel  mills,  lumber  camps,  farms,  wire 
mills,  foundries,  machine  shops,  rubber  works,  paint  factories, 
cotton,  silk  and  paper  mills,  rope  works,  glass  works,  tool  works, 
and  scores  of  other  industries. 

When  you  pay  your  telephone  bill,  the  money  is  distri'iuted 
by  the  company  to  the  long  line  of  people  who  have  furnished 
something  necessary  for  your  service.  The  Bell  System  spares 
no  effort  to  make  your  service  the  best  and  cheajiest  in  the  world, 
and  every  dollar  it  receives  is  utilized  to  that  end. 


Jl 


"  Bell  System  " 

American  Telephone  and  Telegraph  Company 
•  And  Associated  Companies 

On«  Policy,  On«  Syttom,  Univcrtal  Service,  and  all  directed 
toward  Better  Service 
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Editor  &  Publisher  for  April  14,  1923 

E  D  I  /IV(P  RIAL 


MR.  PERRY’S  UTTLE  JOKE 

IN  chronicling  the  transfer  of  the  Clover  Leaf  Min¬ 
neapolis  property — The  News — to  Messrs.  John  H. 
Perry  and  Richard  Lloyd  Jones — Editor  &  Pub¬ 
lisher  stated,  in  a  most  casual  way,  that  Mr.  Perry 
denied  that  he  represented  Mr.  Hearst  in  the  transac¬ 
tion,  which  was,  we  believed,  but  a  simple  statement  of 
fact  of  some  interest  to  our  clientele — see  Editor  & 
Pi  BLiSHER  for  January  6,  page  18,  column  1. 

In  reporting  the  visit  of  Messrs.  John  H.  Perry 
and  Richard  Lloyd  Jones  to  Minneapolis  to  take  over 
the  control  of  the  Minneapolis  News,  Editor  &  Pub¬ 
lisher  chronicled  some  staff  changes  and  further 
stated  that — “all  interested  continued  to  deny  that 
William  Randolph  Jlearst  has  any  interest  in  the 
paper” — see  Editor  &  Pcblisher  for  February  17, 
jage  16. 

These  stories  were  handled  in  the  routine  way  and 
i:u-  men  who  wrote  them  and  the  desk  men  who  passed 
tluin  thought  they  had  covered  the  items  fairly  and 
5<|uarely  and  straightforwardly,  as  is  the  custom  of 
reiMjrting  all  news  of  the  trade  in  the  columns  of  the 
Editor  &  Publisher.  P.ut  Mr.  Perry  took  exception 
to  the  denial  part  of  the  stories  and  said  to  the  editor, 
in  a  telephonic  conversation— rather  jokingly,  he 
thought— “how  would  you  like  it.  if  1  were  to  say  in 
my  papers  that  you  denied  that  the  Scripps  interests 
owned  Editor  &  Publisher""  or  words  substantially 
to  that  effect. 

This  is  all  there  is  to  the  statement  in  The  .\merican 
Press,  house  organ  of  the  American  Press  .Association 
of  which  Mr.  Perry  is  owner,  for  .\pril,  reproduced  in 
full  below,  that  Editor  &  Publisher  is  controlled 
by  the  Scripps’  interests. 

liROWN  CONTINUES  TO  DENY 

THAT  EDITOR  .AND  PUBLISHER 

IS  CONTROLLED  BY  SCRIPPS 


L.VKI.Y  REPORT  OF  OWNERSHIP  OF  TR.\DE  PAPER 
REVIVED  AGAIN,  IS  SAID  RY  PUBLISHER 
TO  BE  UNTRUE 

James  Wrixht  Brown,  President  of  the  Editor  &  Pub¬ 
lisher  Company,  denies  that  this  trade  paper  is  controlled 
by  the  Scripps  interest. 

Editor  &  Pcblisher  was  first  published  by  James  B. 
Shale,  who  organized  the  Publishers*  Press,  a  telegraphic 
news  organization  that  handled  pony  reports  and  served 
some  of  the  small  dailies.  Editor  &  Publisher  at  that 
time  was  useful  as  a  sort  of  ‘House  Organ**  for  the  wire 
concern.  Suddenly  Shale  sold  out  Publishers*  Press 
to  the  Scripps  people,  who  organized  the  United  Press. 
Shale,  however,  continued  the  ostensible  ownership  of 
Editor  &  Publisher.  Soon,  however,  it  was  considered 
that  Editor  &  Publisher  by  itself  was  loo  small  a  proiio- 
sition  for  Shale  to  devote  his  time  to.  and  in  a  short 
time  the  publication  passed  out  of  Scripp*s  hands.  Then 
there  was  much  speculation  as  to  whether  Scripps  had 
taken  over  the  then  ‘house  organ*’  of  the  Publishers*  Press 
just  as  he  had  taken  over  the  Publishers*  Press 
itself,  with  the  object  of  making  Editor  &  Publisher 
a  “house  organ”  of  the  Scripps  enterprises.  A  Scrips 
Publication,  naturally,  could  not  look  fdr  much  public 
support  from  newspai>ers  which  were  in  competition  with 
the  Scripps  string  of  dailies. 

'I'he  report  of  secret  ownership  was  not  heard  again  until 
the  meeting  of  the  zVmerican  Newspajicr  Publishers*  .Ys- 
sociation  last  spring,  when  the  rumor  was  revived. 

Apparently  these  rejiorts  have  been  brought  forth  by 
the  evidence  of  the  intere-t  of  Scripps  paper  in  the 
Editor  &  Publisher  and  the  Editor  &  Publisher  in 
Scripps  papers  in  the  big  volume  of  free  publicity  for 
Scripps*  enterjirises  apearing  from  time  to  time  in  the 
Editor  &  Publisher.  This  may  be  accounted  for,  how¬ 
ever  by  the  fact  that  the  Scripps  concerns  carry  in  Editor 
&  Publisher  a  large  volume  of  advertising  which  in¬ 
variably  appears  in  preferential  positions,  and  this  pos- 
■sibly  might  supply  a  reason  for  the  refieated  appearancti 
in  Editor  &  Publisher  of  the  news  and  free  public¬ 
ity  covering  the  Scripps’  enterprises  and  also  the  free 
publicity  given  to  those  persons  connected  with  Scripps* 
enterprises  who  buy  advertising  in  the  Editor  &  Pub¬ 
lisher.  Mr.  Brown  now  claims  to  own  and  control 

Editor  S;  Publisher.  He  appears  as  its  President  and 
Editor.  He  continues  to  deny  that  Scripps  owns  control. 

So  Mr.  Perry  is  having  his  little  joke.  In  it  he 
is  aided  and  abetted  by  the  editor  of  The  American 
Press,  Mr.  Percy  S.  Howard,  formerly  president  of 
the  old  New  York  Press  Club,  with  the  management 
of  which  Editor  &  Publisher  has  felt  impelled  to 
disagree  on  many  occasions  in  the  past,  the  last  edi¬ 
torial  reference  being  on  page  34  of  the  issue  for 
March  31,  1923. 

One  of  the  framed  mottoes  in  our  news  room  seems 
to  the  writer  to  be  quite  in  point.  It  reads — “there 
is  such  a  thing  as  having  a  product  so  good  that  when 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W.  Miller 

Vicksburg  (Miss.) 

NOll’hSl  thou  not  this  of  old,  since  man 
teas  placed  upon  earth,  That  the  triumph¬ 
ing  of  the  wicked  is  short,  and  the  joy  of  the 
hypocrite  hut  for  a  moment P  Because  he  hath 
oppressed  and  hath  forsaken  the  poor;  because 
he  hath  i-iolently  taken  away  an  house  which 
he  huildeth  not;  Surely  he  shall  not  feel  quiet¬ 
ness  in  his  belly,  he  shall  not  save  of  that  which 
he  desired.  The  heaven  shall  reveal  his  in¬ 
iquity;  and  the  earth  shall  rise  up  against  him. 
The  increase  of  his  house  shall  depart,  and  his 
goods  shall  flow'  away  in  the  day  of  His  wrath. 
This  is  the  portion  of  a  zHcked  vtan  from  God, 
and  the  heritage  appointed  unto  him  by  God 
(Job.  XX :  4,  5,  19.  20.  27-29).  He  that  hath 
tzvo  coats,  let  him  impart  to  him  that  hath  none; 
and  he  that  hath  meat,  let  him  do  lihezoisc. 
Then  came  also  publicans  to  be  baptized,  and 
said  unto  Him,  Master,  what  shall  we  do? 
And  He  said  unto  them.  Exact  no  more  than 
that  zvhich  is  appointed  you  (Luke  Hi:  11-13), 


your  competitors  run  you  down,  folks  know  they’re 
lyin’.”  This  is  equally  true  of  reputation  and  character. 

.\nd  now,  you  will  pardon  a  purely  personal  word. 
When  1  purchased  the  controlling  stock  interest — 
of  the  outstanding  stock  in  the  Editor  &  Pub¬ 
lisher  UoMP.ANY  in  1912,  1  had  8  minority  stock¬ 
holders,  as  the  readers  of  the  Editor  &  Publisher 
know  and  as  the  Government  statements  on  file  with 
the  Post  Office  Department  will  show. 

By  dint  of  hard  work,  close  application  and  through 
the  intelligent  co-operation  of  an  earnest,  able,  de¬ 
voted  staff,  I  have  been  able  to  improve  our  financial 
condition  each  year  to  such  an  extent  as  to  be  able  to 
purchase,  from  time  to  time,  all  of  the  outstanding 
shares  of  the  old  minority  stockholders  in  the  com¬ 
pany. 

The  first  shares  acquired  were  those  'of  Frank 
LeRoy  Blanchard;  then  Hunter,  McReynolds  and 
Hulderman;  then  George  P.  Leffler  and  George  C. 
Kobbe.  These  purcha.ses  were  made  over  a  period 
of  ten  years. 

In  July,  1922,  I  initiated  negotiations  with  Mr. 
Thomas  J.  Keenan,  of  Pittsburgh  for  his  90  shares 
of  stock  and  with  Mr.  E.  D.  DeWitt  for  the  75  shares 
of  stock  that  he  acquired  in  1915.  And  I  am  pleased 
to  report  that  in  December  and  later  in  February, 
both  of  these  stock  holdings  were  taken  over  by  my¬ 
self  and  the  Editor  &  Publisher  Co.mpany. 

Every  share  of  stock  of  the  Editor  &  Publisher 
C'o.MPAXY  which  is  outstanding  is  owned  by  myself 
and  is  in  my  safety  deposit  vault  in  the  Hanover 
.National  Bank. 

The  Scripps  interest,  or  no  other  interest,  has  one 
single,  solitary  share  of  stock  in  '.his  company. 

My  associates  on  the  Board  of  Directors  are  the 
Department  Heads  of  the  Editor  &  Publisher: 
Messrs.  John  F.  Redmond,  Ben  Mellon,  Arthur  T. 
Robb,  Jr.,  J.  B.  Keeney  and  Fenton  Dowling. 

Beginning  in  January  of  this  year,  we  instituted  a 
profit  sharing  plan  whereby  every  employee  of  the 
company  will  participate  in  the  profits  of  the  concern 
in  the  year  1923. 

Personally,  I  am  glad  of  the  opportunity  that  the 
publication  of  the  untruthful  and  wholly  misleading 
statement  in  the  .American  Press  has  given  me  to  state 
the  case  of  the  ownership  of  the  Editor  &  Publisher 
for  the  information  of  our  clientele. 

Character  to  a  newspaper,  as  well  as  a  class,  trade 
and  technical  journal,  is  the  one  great  essential — 
indeed,  the  first  essential  to  success. 

JAMES  WRIGHT  BROWN. 


CONVENTION  THOUGHTS 

The  press  agent  and  the  propagandist  will  again 
be  among  the  principal  topics  of  discussion 
when  the  publishers  and  editors  of  American 
newspapers  gather  in  New  A’ork  and  Washington 
during  the  week  of  April  22. 

However,  this  problem,  and  it  is  a  serious  economic 
and  good  will  problem,  cannot  be  dismissed  by  mere 
resolution.  It  is  today  a  disease  that  is  gnawing  at 
the  vitals  of  militant  journalism.  The  cure  must  start 
inside  the  press  of  .America  and  it  must  first  of  all 
be  basically  sound  so  far  as  the  economic  welfare  of 
the  individual  is  concerned. 

Truth  must  be  the  guiding  force  in  the  efforts  of 
the  men  who  are  to  keep  daily  journalism  a  driving 
force  for  world  understanding,  national  well-being, 
community  upbuilding  and  individual  liberty  of  de¬ 
cision  ;  truth,  however,  is  not  possible  if  the  individual 
journalist  has  to  be  dependent  upon  other  sources 
than  his  profession  for  a  livelihood. 

The  working  newspaper  man’s  independence  from 
the  financial  returns  of  press  agentry  and  propaganda 
is  of  just  as  great  importance  as  ironclad  rules 
against  the  destructive  forces  that  are  today  killing 
initiative  and  strangling  free  expression. 

There  are  too  many  editorial  and  news  men,  and 
women,  who  are  holding  part-time  jobs;  the  gulf 
that  separates  journali.sm  and  publicity  is  too  shallow. 
The  financial  widening  of  that  gulf  to  the  point  that 
will  make  its  crossing  impossible  for  the  man  or 
woman  of  honest  desires  is  the  first  necessity  in 
journalistic  achievement  for  the  public  good. 

It  is  possible  that  investigation  would  disclose  that 
the  new  comers  to  the  ranks  of  journalism  are  in 
some  cases  being  recruited  from  too  low  a  mental 
stratum  with  the  result  that  a  few  are  fouling  the 
nest.  Nevertheless,  an  investigation  of  economic 
conditions  and  professional  qualifications  would  be  a 
good  place  to  start  in  securing  freedom  from  the 
present  press  agent  and  propagandist  blight.  Eco¬ 
nomically,  this  is  as  important  to  the  newspaper  that 
is  contending  for  gootl  will  and  success  as  the  indi¬ 
vidual  who  makes  service  through  journalism  his  life 
woik. 

The  most  serious  charge  of  the  susceptibility  of 
the  .American  press,  as  it  is  at  present  constituted, 
to  propaganda,  was  made  when  .Admiral  William  S. 
Sims,  commander  of  the  American  naval  forces  in 
Europe  during  the  World  War,  speaking  this  month 
before  the  Los  .Angeles  City  Club  on  our  part  in 
that  conflict,  .said : 

“The  press  accounts  of  the  terrible  atrocities  were 
nothing  but  propaganda.  The  British  naval  records 
and  our  own  are  filled  with  reports  showing  that 
German  U-Boat  commanders  aided  in  the  rescue  of 
crews  and  passengers  of  ships  they  sank.  If  they 
could  not  tow  the  ships  to  safety,  they  would  always, 
by  means  of  the  radio,  notify  other  ships  of  the 
position  of  the  crippled  vessel.” 

Admiral  Sims’  wholesale  charge  against  the  press 
of  American  may  Ik*  half-true  or  all  false,  but  the 
fact  remains  that  the  newspaper  is  the  greatest  edu¬ 
cational  instrument  in  the  nation  today  and  for  that 
reason  it  must  be  freed  from  the  dangers  of  greed 
to  which  it  is  now  open. 

A  start  along  definite  lines  should  be  made  at  the 
conventions  of  the  American  Newspaper  Publishers’ 
Association  and  of  the  .American  Society  of  News¬ 
paper  Editors. 


HERE  are  a  number  of  things  of  recent  weeks 
*•  of  which  the  newspaper  profession  has  a  right 
to  be  proud.  The  New  York  Daily  News  has  forced 
a  state  investigation  of  the  slaying  of  Clarence 
Peters,  an  under-dog,  by  Walter  S.  Ward,  son  of  the 
millionaire  head  of  the  bread  baking  trust;  the  New 
York  World  has  torn  the  cover  off  the  prison  camps 
of  Florida  and  disclosed  peonage  and  murder;  the 
New  A'ork  Evening  Mail  has  been  so  successful  in 
its  campaign  against  crooked  boxing  that  its  efforts 
have  been  rewarded  by  the  appointment  of  a  License 
Committee  by  Governor  Smith,  to  control  and  regu¬ 
late  the  sport.  E.  T.  Stotesbury,  one  of  the  most 
powerful  financiers  in  America,  appealed  to  the 
owners  of  newspapers  to  save  his  son-in-law,  J. 
Kearsley  Mitchell,  from  publicity,  and  was  rewarded 
by  having  his  name  printed  on  the  front  page  of 
practically  every  newspaper  in  the  country. 
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PERSONALS 


IJEKBERT  L.  BRIDGMAN,  business 
manager  of  the  Brooklyn  Standard- 
Union,  arrived  in  New  York  April  9  from 
a  seven  weeks  journey  through  the  Pan¬ 
ama  Canal  to  Southern  California  and  the 
Hawaiian  Islands.  He  brings  an  honor¬ 
able  discharge  by  the  United  States  Ship¬ 
ping  Commissioner  as  freight  clerk  at  25 
cents  a  month,  which  he  “collected,”  cer¬ 
tifying  that  his  character,  ability  and  sea¬ 
manship  were  all  “very  good.” 

Henry  M.  Pindell,  owner  of  the  Peoria 
Journal  and  Transcript,  was  to  arrive  at 
New  York  .\pril  13  on  the  Mauretania 
after  a  two  months’  cruise  of  the  Orient. 

He  gets  back  just  in  time  for  the  con¬ 
vention  of  the  Associated  Press,  of  which 
he  has  been  nominated  as  a  director, 
Mrs.  Pindell  accompanies  her  husband. 

John  C.  Shaffer,  of  the  Chicago  Eve¬ 
ning  Post,  and  Mrs.  Shaffer  are  back  in 
Chicago  from  a  month’s  trip  in  Cali¬ 
fornia. 

Victor  Hanson,  publisher  of  the  Bir¬ 
mingham  News,  has  announced  that  the 
News  will  give  five  scholarships  to  .Ma- 
!)ama  colleges  to  the  winners  of  a  scholar¬ 
ship  contest  for  graduates  of  .Mabama 
high  schools.  This  raises  the  total  num¬ 
ber  of  scholarships  donated  by  the  News 
to  fifteen. 

Edmund  Booth  of  the  Booth  papers, 
Michigan,  postponed  his  departure  for 
Europe  until  .April  24. 

Edmund  M.  Coblentz.  managing  edi¬ 
tor,  and  J.  A.  Callahan,  business  manager 
of  the  San  Francisco  Examiner,  who 
have  been  on  a  visit  to  the  Seattle  Post- 
Intelligencer,  left  for  home  April  10. 
Charles  C.  Rosewater  is  now  installed  as 
general  manager  of  the  “P.-I.” 

I).  H.  Fee,  president  and  editor,  and 
W’illiam  H.  Fee,  vice-president  and  news 
wlitor  of  the  Canonsburg  (Pa.)  Notes, 
were  honor  guests,  April  7,  at  a  dinner 
given  by  the  directors  of  the  Notes  Pub¬ 
lishing  &  Printing  Company.  Those 
present  included  only  the  directors  and 
their  families  and  employes  of  the  com¬ 
pany,  with  a  few'  guests.  The  honor 
guests  have  been  connected  with  the 
Notes  for  40  years. 

Ralph  Hayes,  a  Clevelander  widely 
known  to  political  correspondents  and 
reporters  as  secretary  to  Newton  D. 
Baker  when  he  was  Secretary  of  War, 
has  been  elected  a  director  of  the  New 
York  Community  Trust. 

Major  E.  B.  Stahlman,  publisher  of 
the  Nashville  Banner,  was  a  visitor  in 
Washington  this  week. 

Martin  J.  Hutchins,  publisher  of  the 
Eteily  Missoulian,  Missoula,  Mont.,  and 
his  wife,  have  been  visiting  in  Chicago. 
He  formerly  was  managing  editor  of  the 
Chicago  Daily  Journal. 

Firmin  Roz,  formerly  collaborateur  of 
the  Revue  des  Deux  Mondes,  1^  Figaro. 
L’Echo  de  Paris  and  other  Fraich  jour¬ 
nals,  is  an  Omaha  visitor. 

Douglas  E.  Watts,  for  the  past  seven 
years  general  manager  of  the  Madras 
Mail  in  India,  has  spent  the  last  fort¬ 
night  in  Chicago  before  going  to  his 
former  home,  I^ondon. 

J.  S.  Moller-Holst,  editor  of  the  Ber- 
lingske  Tidende  of  Copenhagen,  has  been 
conferring  with  Philadelphia  business 
men  relative  to  the  Scandinavian  trade. 
He  .says  .America  will  be  the  beneficiary 
of  the  post-war  slump  in  business  deal¬ 
ings  between  the  Scandinavian  countries 
and  Germany. 

George  Sylvester  Viereck,  editor  of  the 
.American  Monthly,  has  returned  to  New 
York  after  an  absence  of  several  months 
abroad,  during  which  he  visited  the  ex- 
Kaiser  at  Doom. 

4N  THE  EDITORIAL  ROOMS 

pR-ANK  P.  GL.ASS,  JR.,  has  resigucxl 
*  from  the  news  staff  of  the  New  York 
M’orld  and  with  Mrs.  Glass  wi'l  shortly 
start  on  a  motor  trip  to  St.  I.ouis.  where 
he  will  join  the  staff  of  the  Star,  of 
which  his  father  is  editorial  director. 
They  will  go  by  way  of  Maryland,  Vir¬ 


ginia,  West  Virginia.  Ohio,  Indiana  and 
Illinois. 

John  J.  Butler,  city  editor  of  the  Cleve- 
Times  and  Commercial,  has  resigned  and 
may  locate  in  Washington.  He  is  suc¬ 
ceeded  by  Eugene  Plumb. 

Ed  Parker  of  the  Portland  (Ore.) 
Journal,  accompanied  by  Mrs.  Parker, 
has  been  taking  an  auto  trip  on  the  coast. 

Ralph  Criswell  of  the  editorial  and  art 
department  of  the  Cleveland  Plain 
Dealer  is  spending  a  month  in  Florida 
improving  his  health. 

William  G.  Iglehart  has  been  made 
city  editor  of  the  Salt  Lake  City  Tribune. 

He  was  financial  reiwrter  and  ^itor  until 
six  or  eight  months  ago  when  he  went  to 
San  Francisco  as  a  member  of  the  pub¬ 
licity  staff  of  the  Chamber  of  Commerce 
of  that  city. 

Clement  M.  Curry  has  resigned  as  po¬ 
lice  reporter  of  the  Buffalo  Enquirer  to 
devote  his  entire  time  to  publication  of 
the  Buffalo  Police  Monthly  magazine. 

A.  S.  Hall,  who  has  resigned  as  radio 
editor  of  the  San  Antonio  Evening  News, 
has  been  succeeded  by  Ross  Fitzgerald, 
formerly  of  Memphis.  Hall  has  left  for 
Colorado. 

Clyde  Wilson,  librarian  of  the  Qeve- 
land  Plain  Dealer,  is  the  father  of  a  five- 
pound  son. 

Richard  D  Turner,  formerly  Ridley 
Park,  Pa.,  correspondent  of  the  Chester 
(Pa.)  Times,  is  now  sports  editor  of  that 
paper,  succeeding  William  T.  Shoemaker, 
who  resignefl. 

Newton  Noyes  has  returned  from 
Youngstown  to  the  Buffalo  Commercial. 

Viv  B.  Gray,  assistant  Sunday  editor 
of  the  Geveland  Plain  Dealer,  also  rod 
and  gun  editor,  will  go  to  Southern 
I'lorida  .April  20  to  spend  a  month  or 
more  with  Mrs.  Gray  looking  for  tarpon. 
“Viv”  will  take  a  movie  photographer 
along  to  “shoot”  some  pictures  for  the 
Plain  Dealer  screen  magazine  and  the 
paper’s  roto  section. 

Florence  Derbyshire  is  now  girl  sports 
alitor  of  the  Chester  (Pa.)  Times. 

William  Gr.aham.  covering  federals  for 
the  Omaha  World-Herald,  is  very  proud 
of  a  baby  girl  who  arrived  at  his  home 
April  4. 

Samuel  E.  Turner,  managing  editor  of 
the  Giester  (Pa.)  Times,  has  been 
elected  president  of  the  Delaware  County 
Industrial  Ixague,  a  baseball  organiza¬ 
tion.  He  is  a  former  mayor  of  Chester. 

Miss  E.  Cora  Hind,  commercial  editor 
of  the  Winnipeg  Free  Press  and  an  au¬ 
thority  on  agriculture  in  Western  Can¬ 
ada,  was  presented  with  an  honorary  di¬ 
ploma  in  agriculture  at  the  Manitoba 
Agricultural  College  commencement. 

Joseph  Hollister  recently  completed  25 
vears  on  the  editorial  staff  of  the  Pitts¬ 
field  (Mass.)  Eagle.  He  made  the  an¬ 
niversary  the  occasion  of  a  page  editorial 
summary  of  personalities  and  changes 
that  have  taken  place  in  his  territory 
within  the  quarter  of  a  century.  The 
article  inspirerl  contributions,  historical 
and  personal,  that  filled  a  column  or  more 
a  day  for  a  month,  and  congratulatory 
letters  by  the  score  were  received. 

Merrick  Hill,  formerly  of  the  Lima 
Bulletin,  has  joined  the  Geveland  Plain 
Dealer  sporting  staff,  succeeding  Harold 
Reice,  who  will  become  a  Prohibition 
agent. 

I.eroy  McFaul,  son  of  .A.  J.  McFaul. 
business  manager  ami  advertising  di¬ 
rector  of  the  St.  Paul  Dispatch-Pioneer 
Press,  has  been  trying  his  hand  as  sports 
reporter. 

Mrs.  Mary  Dillon  Foster,  former  club 
editor  of  the  St.  Paul  Daily  News,  is 
writing  for  the  Twin  City  Publicity 
Bureau. 

R.  E.  Coppick  has  resigned  from  the 
Springfield  (O.)  Daily  News,  being  suc¬ 
ceeded  by  John  Howell. 

W.  B.  MacMahon,  for  many  years  .As¬ 
sociated  Press  operator  assigned  to  the 
Duluth  Herald,  has  resigned  to  become 
sporting  editor  of  the  Duluth  News- 
Tribune. 

Charles  E.  Morris,  of  the  Washington 
Bureau  of  the  Springfield  (O.)  T^ily 
News,  was  a  visitor  in  Springfield  re¬ 
cently. 


FOLKS  WORTH  KNOWING 


C.  SHANKLIN  is  the  new  ed- 
”  *  itorial  manager  of  the  Rocky 
Mountain  News  and  the  Denver  Times. 

succeeding  James 
.\.  Stuart,  recent¬ 
ly  made  managing 
etlitor  of  the  Star 
League  of  Indi¬ 
ana.  Mr.  Shank- 
lin’s  appointment 
has  just  been  an¬ 
nounced  by  John 
C.  Shaffer,  owner 
and  publisher  of 
the  Shaffer  group 
of  papers. 

Air.  Shanklin 
has  been  con¬ 
nected  with  the 
Shaffer  group  12 
years,  having  been 
managing  editor  of  the  Rocky  Mountain 
News  for  the  last  few  years. 

He  started  newspaper  work  as  college 
correspondent  on  the  Republican  Register 
at  Galesburg,  111.  He  later  became  city 
editor.  In  1904  he  went  to  the  St.  Louis 
Globe-IX'mocrat,  leaving  to  become  as¬ 
sistant  publicity  agent  of  attractions  on 
the  “Pike”  at  the  World’s  Fair. 

.As  a  reporter,  Mr.  Shanklin  made  the 
acquaintance  of  Mark  Twain,  and 
through  him  met  John  T.  Knott,  owner 
of  the  Hamilton  Morning  Journal.  In 
1905  he  took  a  job  on  Mr.  Knott’s  paper 
at  Hamilton,  Mo.  .After  a  few  months  he 
went  back  to  the  Globe-Democrat. 

Later  he  became  associated  with  a 
group  of  Rolla  (Mo.)  men,  headed  by 
Walter  D.  Williams,  now  dean  of  the 
Missouri  School  of  Journalism,  and  es¬ 
tablished  a  weekly  newspaper,  the  Rolla 
Times.  This  venture  was  successful,  and 
at  the  end  of  a  year  had  the  largest  cir¬ 
culation  of  any  weekly  newspaper  in 
that  section  of  Missouri. 

.After  two  years  he  again  returned  to 
St.  Louis  and  worked  for  brief  peritxls 
as  reporter  and  copyreader  on  the  Post- 
Dispatch,  St.  I.ouis  Republican  and  St. 
Louis  Times.  From  there  he  moved  to 
Denver. 

Mr.  Shanklin  is  39,  married,  and  has 
two  ehiUlren. 


.Mulvin  Turnbull,  for  several  years 
head  of  the  day  copy  desk  on  the  Minne¬ 
apolis  Tribune,  has  resigned  to  join  the 
staff  of  the*  Minnesota  Daily  Star  in 
Minneapolis. 

H.  B.  Crozier,  who  recently  resigned  as 
assistant  managing  editor  of  the  St. 
Paul  Dispateh- Pioneer  Press,  spent  sev¬ 


eral  days  in  Chicago  on  business  the  first 
of  the  month. 

George  Wheeler  of  the  Minneapolis 
News  has  joined  the  sports  department 
of  the  St.  Paul  Pioneer  Press. 

E.  .A.  Guthrie  has  left  the  copy  desk  of 
the  St.  Paul  Pioneer  Press  and  gone  to 
New  A’ork. 

.A.  L,  Evans  has  been  placed  in  charge 
of  an  outing  department  which  has  been 
added  to  the  St.  Paul  Dispatch- Pioneer 
Press. 

Miss  M.  Jessie  I.eitch,  former  reporter 
for  the  St.  Paul  Dispatch-Pioneer  Press, 
who  served  as  a  nurse  in  the  World  War 
and  who  spent  the  past  winter  in  New 
York,  has  gone  to  A'ancouver  to  resume 
work  as  a  nurse. 

Thomas  Wood  Parry,  Jr.,  telegraph 
editor  of  the  Bartlesville  (Okla.)  Enter¬ 
prise,  and  Mrs.  Parry  will  receive  Bach¬ 
elor  of  Journalism  degrees  at  the  Uni¬ 
versity  of  Missouri’s  commencement  ex¬ 
ercises  this  month.  Parry  is  a  brother  of 
Duke  Parry,  Far  East  correspondent  of 
the  International  News  Service. 

Miss  Winifred  .Arnald  has  been  ap¬ 
pointed  society  editor  of  the  Montana 
Record-Herald  at  Helena,  succeeding 
Mrs.  Betty  Dishon,  who  will  soon  leave 
for  San  Francisco. 

Clarence  Hough,  publicity  director  of 
the  Chicago  .Art  Institute,  has  announced 
his  resignation.  He  will  spend  the  sum¬ 
mer  in  Europe  and  upon  his  return  will 
engage  in  business  for  him.self.  He  went 
to  Giicago  as  a  newspaperman  twenty- 
five  years  ago,  and  was  director  of  pub¬ 
licity  for  the  central  division  of  the  Red 
Cross  during  the  war. 

John  M.  Mockle,  formerly  a  well 
known  editor  of  Mississippi,  is  ill  in 
Holly  Springs. 

Miss  Ruth  Benrt  Coale  has  been  ap¬ 
pointed  editor  of  the  woman’s  department 
of  the  Fellowship  Forum,  national  Ma- 
.sonic  weekly  newspaper  published  at 
Washington. 

Walter  .A.  Washburne,  city  editor  of 
the  CThicago  Evening  Post;  Edward  R. 
Mahoney,  city  editor  of  the  Chicago 
Evening  .American ;  and  Frank  Carson, 
city  editor  of  the  Chicago  Herald  and 
h'xaminer,  have  become  “dollar  a  year” 
men  as  memlKTs  of  the  advisory  staff 
of  the  Giicago  Health  Department. 

Nelson  Shepptird.  formerly  of  the 
Washington  Bureau  of  the  Christian 
Scinice  Monitor,  has  joined  the  staff  of 
I.al>or,  a  publication  edited  by  Edward 
Keating,  former  memlier  of  Congress. 

James  W.  Faulkner.  State  House  cor¬ 
respondent  for  the  Cincinnati  Enquirer, 
was  presental  on  his  birthday  with  sev¬ 
eral  liooks  by  other  correspondents  at 
Columbus.  The  name  cf  each  active 
member  of  the  I.egislative  Corps  was  in- 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service: 

The  Toledo  Blade 
The  Louisville  Herald 
The  Newark  Star-Elagle 
The  Springfield  Sun 
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W.  C.  Sha.nki.in 
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scribed  on  the  riy  leaf  of  each  book.  L’nion,  and  Miss  Hilda  E.  Wooley,  form-  of  the  Kclvinator  Coriwration,  tnanu-  Urewery  were  married  in  San  Diego 

This  is  Faulkner's  thirty-third  year  as  erly  of  Chicago,  have  announced  their  facturers  of  refrigerating  machines.  He  March  27. 

Capital  correspondent.  engagement.  was  formerly  with  the  advertising  de- 


Angus  A.  a\crec  has  resigned  from  the  Frederick  \V.  Stierle  of  the  Wilming-  partment  of  the  Burroughs  Adding  Ma-  World-Herald  and  Miss  Ida 

copy  desk  of  the  Washington  Star  to  be-  ton  Evening  Journal  has  been  apiKnnted  chine  company.  !•.  11.  McKinney  has  Shapiro  have  announced  their* marriage 

come  news  editor  of  the  Fellowship  manager  of  the  Newark  (Del.)  Ledger,  Feen  api>ointcd  advertising  manager  of  £|jj.  J5 


Forum.  He  has  been  previously  connee-  a  weekly  paper  owned  by  Fidward  M.  Packard  Company. 

ted  with  the  Washington  Herald  and  the  Davis  of  Wilmington.  Stierle  is  presi-  I.  Sperling,  formerly  a  reporter  on 


Baltimore  News  and  .American. 


Milford  E.  Wasp,  assistant  sporting 


dent  of  the  Central  Labor  Union  of  Wil-  tlie  Cleveland  Plain  Dealer  and  now  man-  ^<l>tor  of  the  Syracuse  lelegram,  was 


.M  iss  lone  Quinby,  alias  "tne  Woman  nnngton 


ager  of  the  publicity  department  of  the  •Pprried  March  31  in  Buffalo  to  Miss 


in  Politics,"  is  the  only  girl  political  re-  Thomas  Doyle,  who  has  l)een  con-  Cleveland  Trust  Company,  has  been  made  Eleanor  M.  Hull. 

porter  in  Chicago.  When  the  preliminary  nected  with  the  advertising  department  chairman  of  the  nuhlicity  committee  Miss  Virginia  Polhill,  editor  of  the 
mayorahty  campaign  began  to  warm  up,  of  the  Wichita  Eagle  for  the  last  year,  National  Financial  .Advertisers  Louisville  (Ga.)  News  and  F'armer,  was 

the  Flvening  Post  assigned  Miss  Quinby  has  gone  to  t)maha  to  work.  .Association’s  convention  which  will  married  April  4  to  R.  G.  Price,  attorney 

to  the  women’s  iwrt  in  the  struggle.  Since  I’hvllis  Kandall  formerly  “Bab-  jointly  with  that  of  the  Associ-  for  Jefferson  County  and  the  City  Court 

then  politics  has  iK-cn  her  beat.  .^e  Shopping  Girl,’’  who  wrote  ad-  ao'!  1-ouisville. 

Oscar  Ihompson,  formerly  with  Mus-  vertising  features  for  the  St.  Paul  Dis-  ^  - 

ical  America,  is  now  city  editor  of  the  patch- Pioneers  Press  has  joined  the  ad-  the  Cjcvtiand  financial  Ad- 

Tacoma  News-Tribune.  Ly  A.  McMil-  UrtLsing  staff  of  the  Des  Moines  'crttsuig  . Association.  WITH  THE  SPECIALS 

Ian,  former  city  editor,  will  edit  a  new  Chronicle.  H-  Blanche  Frederickson  is  the  t.kf  t  MARTIN  I.....,, 

automobile  section  which  the  paper  is  Herbert  W.  Klink  on  .April  2,  became  only  woman  advertising  manager  on  the  ^  J- 

starting.  classified  advertising  manager  of  the  Retail  Trade  Board  of  the  Boston  Cham-  .....  i _ , _ ® _  • 


WITH  THE  SPECIALS 


classified  advertisine  manatrer  of  the  Retail  Trade  Board  of  the  Boston  Cham-  appointed  tastern  manager 

u!.!irf  ber  of  Commerce.  Carpenter^  &  Co.,  with  headquarters 


Paul  T.  Gilbert  of  the  Chicago  Evening  Reading  Times.  He  has  been  classified  ber  of  Commerce. 


Post  wrote  the  words  for  a  tone  poem,  manager  of  the  I-ancaster  (Pa.)  Intel- 
“Bunny  Rabbits,”  which  was  part  of  a  ligencer. 

suite  of  three  songs  sung  by  Miss  Use  c.  F".  Aldrich  is  again  in  charge  of  the 


Guy  Burns,  formerly  with  the  Jay  ^ew  York.  George  H.  Hill,  whose  ap- 
Burns  Baking  Company  of  Omaha,  has  Po'otment  to  the  position  was  enounced 
taken  the  position  of  field  manager  at  wwk,  has  decided  to  continue  as  a 


Forster,  assisted  by  Anne  Branyan  and  country  circulation  of  the  St.  Paul  Daily 
Stella  O  Neal,  at  the  children's  carnival  News  after  an  absence  of  two  years. 


C.  F^  Aldrich  is  again  in  charge  of  the  Chicago  of  the  Standard  Bakeries  Cor-  representative.  Miss  Martin 


poration  advertising  department.  years  advertising  manager 

C.  M.  Cabbs,  formerly  of  Chicago,  Sperry  &  Hutchinson  Company 


at  the  Skokie  school,  Winnetka,  this  week  Harry  Jenkins,  who  for  five  years  has  aJrSHmlnt  o^fhe  ai^d  wa^  th/  fender  and  for 

Leon  \\  ood  has  succeeded  the  late  Alex  been  assistant  in  charge  of  layout  and  AVestern  I  ithn^ranh  Cnmnanv  Wichita  '^•'ms  president  of  the  Women’s  Adver- 

Schaap  as  church  editor  of  the  St.  Louis  mechanical  details  in  the  advertising  de-  ...  ^  SheUenberce^  f^rmerlv  of  League  of  New  York  and  active 

Times.  Wood  was  connected  in  an  ed-  partment  of  Gimbel  Brothers,  New  York,  ,he  Tdvertisinf  staff  of  t^^^^  i"  the  A.  A.  C.  W. 

itorial  way  with  the  stewardship  depart-  has  resigned  to  join  the  local  advertis-  f  i  the  Brai^eis  „  ^  .  .  .  .... 

ment  of  the  .Methodist  Centenary  Move-  ing  department  of  the  New  York  store  at  Omaha,  has  been  made  adver-  C.  .A.  .Abraham  has  been  a^inted  ad- 


Henry  M.  Paynter  of  the  Chicago  Daily 


Evening  Mail. 

Austin  Joclyn  recently  joined  the  New 


tising  director  of  Thompson,  Belden  &  vertising  representative  in  the  Monteal 
Company.  field  for  the  Saskatoon  Daily  Star  and 

News,  member  of  the  aviation  officers  re-  York  advertising  department  of  the  MARRIED  Saskatoon  Phoenix, 

serve  corps,  left  for  Detroit  this  week  to  Chicago  Tribune.  He  was  formerly  in  The  Lind«ay  (Ont.)  Post  has  ap- 

fly  an  acrojilane  for  two  weeks  as  re-  the  Tribune’s  survey  office  in  Chicago.  ROBERT  E.  LEIGHNINGER,  pointed  the  C.  L.  Houser  Company,  New 
quired  once  each  year.  p  «  vvdeh  pcneral  manaecr  of  the  sports  editor  on  the  San  Diego  York,  as  its  Eastern  advertising  repre- 

Luke  W.  Hunt,  assistant  city  editor  of  TaYoma  News  Tribune,  while  in  the  Fast  ^Ca’  >  Evening  Tribune,  and  Miss  Elsie  sentative  in  the  United  States. 

the  Chicago  Evening  Post,  is  the  father  of  to  attend  the  A.  N.  P.  .A.  convention  will  -  -  -  = 

a  boy  born  this  week.  visit  relatives  in  New  York  and  Boston.  I 

I  larold  Dowling,  commercial  reporter  The  cashier’s  cage  in  the  down  town  I  j 
on  the  Tacoma  News-Tribune,  broke  all  offices  of  the  Chicago  Tribune  has  been  JJ/’t  m  ml  L 

alley  records  for  high  single  game  in  the  a  place  of  mutual  congratulation  the  h  y]/  nClf  fn£>  \.ni]YO  ft 
Elks  Bowling  I.eague  .April  5  when  he  pa.st  week.  Fred  Weber  is  the  father  of  » 

smashed  the  wood  for  268  in  his  second  a  baby  and  Edward  Lutze  is  the  father  |  ^ 

game  and  totaled  620  for  his  three  games,  of  twins.  f  Ip  f  MTrt^Y^ 

Kent  Hunter,  for  several  years  rewrite  h.  M.  Jackson  of  the  Chicago  CffCCf  \^m  #  Cf  O 

man  on  the  Chicago  Herald  and  Exam-  Tribunt-’s  New  York  advertising  staff  1  i 

r/'.-ufej"  r.i  ft'  .pc..afe.  <la„ina.iraBola«w...k.  '  p^„  . 


What  the  Church 
Department  Offers 


the  Chicago  Daily  News. 


David  Can  oil  resigned  from  the 


Ray  Qiiisno,  of  the  Chicago  Dailj’  national  advertising  division  of  the  Chi- 
News  has  returned  to  work  after  a  sen-  Tribune  to  enter  agency  work.  He 

ous  illness.  j^mored  with  a  farewell  banquet 

Roy  C.  Beckman,  Tacoma  News-  .April  9. 

Tribune  reporter  was  featured  .April  6,  Biggers,  formerly  with  the  At- 

011  the  1  acoma  Daily  Lc>dger  s  radio  pro-  Constitution,  has  gone  to  Birming- 

gram.  He  played  saxophone  and  banjo.  foreign  advertising  manager  of 

Ray  O’Neil  is  a  new  cub  reporter  on  the  News.  Mr.  Biggers  is  well  known 
the  Chicago  Daily  News’  staff.  in  Birmingham,  having  worked  as  auto- 

F'red  Carr,  formerly  with  the  .Asso-  mobile  editor  of  the  .Age  Herald  for 

dated  Press  in  Chicago,  now  is  asso-  several  years,  .severing  his  relations  to 

ciated  with  the  Christian  Science  Mon-  go  to  .Atlanta  in  1921.  He  succeeds  H. 

itor.  C.  Stuart,  who  is  now  vice-president  and 

.A.  H.  F'redericks,  formerly  with  the  account  executive  of  the  George  \V.  Ford 
NE.A  in  Cleveland,  has  been  sent  to  San  .Advertising  Company,  .Atlanta. 

F'rancisco  to  relieve  Gene  Cohn,  who  is  Edward  T.  Gibbons  of  the  European 
taking  a  year’s  leave  of  absence.  e<lition  of  the  Qiicago  Tribune  was  in 

Jack  Jungmayer  of  the  I>os  Angeles  Chicago  this  week  and  will  join  the  ad- 
branch  of  the  NF'A  recently  began  a  new  vertising  staff  of  the  Tribune, 
movie  critic  service  in  Los  Angeles,  send-  Ray  Washburxie,  representative  in 
ing  out  special  stories  formerly  handled  Paris  of  the  .Associated  American  News- 
in  New  York.  papers,  has  been  called  to  America  by  the 

James  C.  Wil.son,  formerly  of  the  Chi-  serious  illness  of  his  mother, 
cago  Herald  and  Examiner,  is  to  have  an  Walter  .A.  Lighthody,  auditor  of  the 
important  office  in  the  new  cabinet  of  European  e<lition  of  the  Chicago  Tribune 
Mayor -elect  Dever  of  Chicago.  Paris,  is  back  in  Chicago. 

-  Lew  Humphries,  formerly  with  the 

THE  BUSINESS  OFFICE  Wichita  F'agle,  is  now  with  the  sales 

F.  ,  ^  p  .  forces  of  the  Wichita  Branch  of  the 

ALFRED  D.  SF.ELYE,  formerly  National  Cash  Register  Comiiany. 

•  KiicinB-cc  .  -  -i  T  r _ 1 . O... 


*  •  with  the  Scripps-Howard  business 
offices,  is  the  new  business  manager  of 


Cecil  L.  Clark,  formerly  with  the  ad¬ 
vertising  department  of  the  Wichita 


the  Gcvcland  Times  and  Commercial.  Ragle,  is  now  a  free  lance.  He  maintains 
Rome  Benedict,  formerly  with  the  offices  at  Wichita. 


Heuse  Puhlishing  Company  of  Norfolk 
(Neb.),  has  joined  the  Omaha  Bee  as 
copy  chief  of  the  service  department  and 
assistant  to  James  .A.  .Austin. 


WITH  THE  AD  FOLKS 

13USSFXL  A.  BROWN  has  resigned  as 
advertising  manager  of  Lord  &  Taylor, 


H.  S.  Bateman,  former  sales  and  ad-  ^'ew  York,  effective  May  1.  to  become 
vertising  director  for  Chamberlain-John-  vice-president,  in  charge  of  the  New 
son-DuBose,  Atlanta,  has  joined  the  San  york  office  of  the  Standard  Corporation, 
.Antonio  Express-Evening  News  adver-  avenue.  He  was  formerly  ad- 

tising  department.  vertising  director  of  Marshall  Field  & 

John  S.  McCarrens,  business  manager  Co.,  Chicago.  Edward  S.  Morse,  who 
of  the  Cleveland  Plain  Dealer,  has  re-  has  been  his  assistant  at  Lord  &  Taylor's, 
turned  from  a  business  and  pleasure  will  be  acting  advertising  manager  there, 
trip  along  the  Pacific  Coast.  R.  D.  Hughes,  advertising  manager 

Dewey  Schellenberg,  assistant  circula-  of  the  Packard  Motor  Car  Company,  has 
tion  manager  of  the  San  Diego  (Cal.)  resigned  to  become  advertising  manager 


The  Church  Advertising  Department  of 
the  Associated  Advertising  Clubs  of  the 
World  is  a  voluntary  organization  of  laymen 
and  ministers  interested  in  church  advertis¬ 
ing.  It  has  no  paid  officials,  few  expenses 
and  practically  no  income. 

Its  main  aim  is  to  help  fill  vacant  pews  in 
every  church  in  the  world,  regardless  of  creed. 

It  believes  paid  advertising  can  do  much  to 
tYirther  this  end. 

The  Department  holds  an  annual  conven¬ 
tion  with  the  Associated  Advertising  Clubs 
of  the  World  convention,  stimulating  church 
advertising  by  addresses  there  given  and  pub¬ 
lished  in  various  periodicals. 

Lecturers  on  church  advertising  are  pro¬ 
vided  for  local  conferences  where  possible. 

Copy  for  constructive  advertisements  of  an 
educational  type  is  offered  at  a  moderate 
charge. 

The  president  of  the  Department  is  Rev. 
Christian  F.  Reisner,  D.  D.,  701  W.  177th 
Street,  New  York,  N.  Y. 

H  e  are  feeding  advertising  ideas  to  your  local 
faster  through  denoniinatioml  sources.  IVon’t 
you  bring  pressure  to  bear  from  your  end? 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

One  of  the  very  important  ways  in  which  the  work  of  the  Department  i.s  fur¬ 
thered  is  the  donation  of  this  weekly  space  by  EDITOR •&  PUBLISHER. 


in  MILWAUKEE 

Let  your  advertis¬ 
ing  grow  with  Mil¬ 
waukee’s  fastest 
growing  daily — 


REPRESENTATIVES— 

t.  LRCAN  PAVNE  Ct.,  CMtHS.  DMntt 
St  LmI(.  Lm  Auftki. 

PAYNE,  RURNS  It  SMITH,  Nra  Ywt.  R«t«. 


“THE  MAN 
IN  THE  STREET” 

250  word  essays  on 
vital,  interesting  subjects 

by 

Dr.  Alexander  Irvine 

daily  or  weekly 

C‘Y  Newspaper  Service,  Inc. 

Borden  Bldg.  New  York  City 


An  Accounting 
and 

Federal  T  ax  Service 
for  Publishers 

References  on 
Application 

CLIFFORD  YEWDALL 

33  West  42nd  Street 
New  York  City 


Editor  &  Publisher  for  April  14,  102  A 


PRESS  OF  ALL  LATIN 
NATIONS  UNITE 

Congres*  at  Lyon*  Pledges  Eighty 
Paper  to  Maintain  Correspond¬ 
ent*  in  Capitals  of  Thir¬ 
teen  Countries 

Paris,  March  27. — The  Congress  of  the 


MRS.  HARRISON  ANSWERS 
MRS.  STAN  HARDING 

(Coutnnu’J  from  0) 

^crve  these  instructions,  I  obeyed.  .As 
a  matter  of  fact  the  only  wise  course 
for  Kith  of  us,  which  1  realized,  was  to 
accept  the  situation  arwl  to  display  iwrfect 


Latin  Press,  held  at  Lyons  March  4-8,  frankness  with  regard  to  the  i>ast,  just 
brought  together  80  representatives  of  tt  was  up  to  each  of  us  to  separately 


Mauen 

IRpgiater 

is  New  Haven’s 
Dominant  Paper 

Circulation  over  35,500  Average 
BouRht  every  night  by  More  New 
Haven  jieople  than  buy  any  other 
TWO  New  Haven  pai>ers  COMBINED. 


nrougiu  logeincr  e>u  represcniaiives  oi  vav...  'XI...  —.XT  -  * 

newspapers  from  13  different  countries  acknowledge  our  guilt  or  to  prove  our  I  TsstUalt  S%P0t0s?]7 


where  a  Latin  language  is  spoken. 

The  congress  laid  the  foundations  of  a 


innocence  of  the  immediate  charges 
against  us,  and  in  this  respect  neitlier 


movement  which  may  play  an  important  could  have  done  the  other  the  least  harm 
ixirt  in  the  affairs  of  the  world.  So  used  "-Mrs  H.ardmg  apparently  failed  to  re- 
to  criticizing  the  slow  progress  and  doubt-  Ixtore  bringing  her 


ful  achievements  of  the  political  confer-  pohlic  charges  against  iiw  made  no  effort 
eiices  from  which  we  have  all  lately  been  **'  communicate  privately  with  me.  She 
suffering,  the  newspaper  men  of  the  Latin  Tcmaineil  in  prison  for  five  months,  being 
races  at  this  conference  set  an  example  released  early  in  December,  19J0  iiiuier 
which  must  make  diplomats  and  politi-  ‘  Lit>.i'ov-( )  tirady  arrangeim’nt  with 
cians  envious.  These  journalists  from  Soviet  Govenmient.  1  remained  f»)r 
France,  Belgium,  Rumania,  Italy,  Spain,  months,  being  released  under  the 

Portugal,  Mexico,  Colombia,  Argentina,  nj^cement  of  the  .AiiK'ncan  Relief  Ad- 
Brazil,  Peru,  Chile  and  Uruguay  met  to  mm'stration  with  the  Soviet  C.overnment 
get  things  done.  They  left  behind  them  Americans  impris- 

in  Kranrp  p  nprmpnrnt  offu-P  of  tbp  I  ^tin  oiicd  or  detained  111  Russia  as  a  iiecessary 


in  France  a  permanent  office  of  the  Utin  on«  or  ueiain«i  m  ivussia  as  a  neeessari 
Press  (Bureau  Permanent  de  la  Presse  condition  for  the  commencenK-nt  of  fam 
I  _ 0  me  relief.  I  was  deported  in  charge  o: 


I^tine). 

The  movement  began  to  assume  detinite 


ine  relief.  I  was  deported  in  charge  of 
.Senator  France  of  Maryland,  who  had 


X  11^  LTVKaii  XU  assume,  viwmiixv  .  *  t  *  ^  a.  ‘  ^ 

shape  only  last  winter,  when  the  director  mteres  m  my  case,  and 

then  in  Kussia.  He  had  agreed  to 
of  an  important  I  ortuguese  paper  came  .  p<mrt  fnr 

to  Paris  to  invite  M.  Briand,  M.  Robert  m\  escort,  being  res^msi^  lor 

de  Fleurs.  Mme.  Curie  and  M  de  Waleffe  immediately  crossing  the  border 

. _ _ ,  ,  1  ,•  •  ..f  Otherwise  I  would  have  left  under  escort 


.  *  TJ  A  I  s.  1  1*  •  ...f  WIIICI  Wise  i  WUUUl  IldVC  ILll  UIIUCF  CSHUl 

o  go  to  Portugal  to  deliver  a  series  of  American  and  other 

lectures.  Having  succeeded  m  his  mis-  deponed  a  week  later. 

Sion,  the  Portugue.se  made  knowm  his  am-  ^  S  . 

Z  ‘°8ether  what  1921  till  the  beginning  of  June, 

might  be  called  a  Pan-Latm  conference  i  fmm 


of  iiewspa^r  men.  ^,^3  Harding  whatever.  Though  1  was 

Three  of  eight  important  resolutions  ^ 

passed  at  the  congress  are  of  I»rticular  betraved  her  to  the  Soviet  an- 

interest  to  the  news^per  world.  The  thorities,  I  felt  that  it  was  not  my  place 
hrst  IS  the  setting  aside  of  a  permanent  explanation  privately  unless 

space  in  each  of  the  papers  represented  jq  When  her  public  charges 

e-xclusively  for  news  of  Utin  countries,  ^^re  made  in  July  of  last  year,  I  did 
The  second  is  that  preferOTce  shall  be  answer  them  for  the  reasons  already 
given  m  printing  serial  stories  (a  feautre  state<l,  but  these  reasons  having  been  re- 
of  Utm  language  newspapers)  to  works  ^^ved,  I  feel  that  I  owe  it  to  the  pro- 
by  Latin-country  authors.  A  third  reso-  fession  of  which  I  am  a  member  as  well 
lutioii^  obligates  all  news-distributing  jq  myself,  to  make  the  above  state- 
agencies  to  keep  a  correspondent  of  their  nient. 


1922  I  received  no  communications  from 


own  in  the  capital  of  each  Latin  country. 

The  congress  also  voted  a  resolution 
calling  for  the  creation  in  the  universities 
of  a  chair  of  modern  literature  of  the  five 
Latin  languages.  In  the  domain  of  com¬ 
mon  right  a  resolution  was  passed  calling 


MARGUF.RITE  E.  HARRISON.” 
New  York,  April  14,  1923. 

Plain  Dealer  Bowling  Fete 

E.  H.  Baker,  president  of  the  Cleveland 


for  the  right  of  a  lawyer  of  any  of  the  plain  Dealer  Publishing  Company;  Erie 
^tin  countries  to  be  admitted  to  plead  c.  Hopwood,  editor;  George  M.  Rogers, 
in  behalf  of  a  fellow  countryman  in  the  general  manager,  and  W.  G.  Vorjie,  Sun- 


courts  of  any  other. 

One  resolution  passed  may  point  to  the 


day  editor,  were  among  the  speakers  at 
the  tenth  annual  banquet  of  the  Plain 


birth  of  a  new  international  auxiliary  Dealer  Bowling  Association,  Hotel  Olm- 


language  among  the  Latin  races.  This  sted,  April  4.  The  tenth  annual  edition  of 
resolution  decrees  that  a  dictionary  shall  “The  Bucket  of  Blood,”  edited  by  Bill 
be  compiled  of  words  which  can  be  un-  Reed,  of  the  proof  room,  appeared  during 
derstood  in  all  of  the  five  Latin  languages  the  banquet  and  cabaret  entertainment. 

represented  at  the  congress.  —  - 

Among  the  resolutions  which  point  to  Contest  on  Colorado  Slogan 

so  much  unity  of  view  there  is  one,  how-  ,  ,  •  •  r  t-, 

ever,  which  may  give  rise  to  serious  difli-  Advertising  men  and  women  of  I^n 


Contest  on  Colorado  Slogan 

Advertising  men  and  women  of  Denver 


culties,  and  that  is  the  resolution  of  the  contesting  for  the  honor  of  writing  a 
“right  of  reply”  to  be  exercised  by  a  State  slo^n  that  will  inspire  alike 

country.  Just  as  a  common  citizen  in  *he  j^ople  of  Colorado  and  the  o* 


France,  for  instance,  if  attacked  in  a 
newspaper,  has  the  right  by  law  to  de- 


the  Nation,”  according  to  A.  L^.  May- 
field,  chairman  of  the  advertising  bureau 


Another  NEA  Full 
Service  Client  Writes; 

“I  do  not  believe  that  at  any  time 
in  recent  years  has  NEA  Service  been 
as  satisfactory  as  it  has  been  lately. 
There  has  been  variety,  novelty  and  in¬ 
terest  in  the  service,  with  a  number  of 
features  which,  judging  by  the  comments 
from  the  staff  and  readers,  are  talcing 
well. 

“The  new  women’s  serial  'The  Tangle’ 
gives  promise  of  filling  the  void  which 
was  left  when  the  famous  old  ‘Confes¬ 
sions  of  a  Wife’  ended.” 

Send  for  Samples  and  Rates. 

NEA  Service,  Inc., 

1200  W.  Third  St,,  Cleveland,  0. 


mand  that  the  newspaper  shall  print  his  Denver  Civic  and  Commercial  As- 

reply,  so  countries  attacked  shall  have  a  sociation.  A  pnze  of  five  dollars  and 
similar  right  to  reply  in  the  newspaper  in  H  glory  offered  by  the  ad  bureau  has 
which  they  are  criticized,  according  to  called  forth  to  date  about  a  hundred 
the  resolution.  slogans. 

The  congress  voted  that  the  next  three  T  ^ 

annual  conferences  should  be  held  in  Lis-  Drop*  Cnminal  Libel  Cases 

bon,  Rio  de  Janeiro  and  Milan.  J.  B.  A.  Robertson,  former  Governor 


tary,  M.  Maurice  de  Waleffe.  coin  County  Republican,  and  H.  H.  Hor- 

-  ton  of  the  Okmulgee  Daily  Times,  were 

Paper  Honors  Dr.  Albert  Shaw  accused  by  Robertson  following  an  edi- 
In  honor  of  the  visit  of  Dr.  Albert  ‘0”^!  which  apjieared  in  both  papers 
Shaw,  editor  of  the  Review  of  Reviews,  commentmg  on  Robertson  s  alleged  part- 
to  John  H.  Perry,  of  the  Perry-Lloyd  ownership  in  a  fashionable  Oklahoma 


The  Juliu*  Mathe4B$  Speriel  Agency 
Boston  ~  New  York  ~  Detroit  ~  Chicago 


NEW  YORK 
EVENING 
lOURNAL 

g  has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


“The  African  World” 

AND 

Cape-to-Cairo  Express' 


Published  every  Saturday  in 
London. 


Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

Foreljn  Adrrrtlslng  Rfpirwntatlras: 

I.  A.  KLEIN 

50  Cut  42nS  St.,  Mtw  Vsrii 
76  W«t  Mo«m  St.,  Chlcif* 

A.  J.  NORRIS  HILL.  Hesnt  BUf.,  Sas  FrsiMlM* 


Lead*  All  daily  newspapers  in  Weatem 
Anmica  in  ClrculaBaa. 

Led  All  Newspapers  tn  The  World  in 
Advertising  Gains  ItZZ  over  ItZL 
January.  1923  over  1922  gained  199J06  line* 
of  advertising. 

February,  1923  over  1922  gained  478,644 
lines  of  advertising. 

REPRESENTATIVES 

H.  W.  Hsisesy,  604  Tlan  BMg..  Nmr  Vsrk;  X 
Ltiss  Pays*  C*..  401  Tmnr  il4t.,  6  N*.  Hkkisaa 
Aft.,  CliiMt*;  A.  J.  Harris  Mill,  710  HMnt  BIBir, 
Sss  FrsMlsM,  Calif. 


The  permanent  office  of  the  Latin  Press  of  Oklahoma,  has  withdrawn  his  criminal 
is  for  the  time  being  housed  in  the  offices  libel  charges  against  two  Oklahoma  edi- 
of  Le  Journal,  100  Rue  de  Richelieu,  tors  instituted  while  he  was  Chief  Execu- 
Paris,  under  the  guidance  of  its  secre-  tive.  L.  B.  Nichols,  editor  of  the  Lin- 


Jones  newspapers,  at  Pensacola,  the  Pen-  apartment  house.  ^ 

sacola  Journal  got  out  a  four-page  sec-  _  r..T~i  T  d 

tion  devoted  to  welcoming  Dr.  Shaw  and  "'*•  L“ck»wanna  Paper 

telling  his  achievements  in  the  world  of  Fire  recently  did  $1,9(X)  damage  in  the 
letters.  The  section  was  given  good  ad-  plant  of  the  Lackawanna  (N.  Y.)  Jour- 
vertising  support  by  Pensacola  mer-  nal.  The  blaze  was  started  by  a  gas  flame 
chants.  used  to  heat  water. 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Chas.  HansonTowne 
H.  J.  TuthUl 
John  V.  A.  Weaver 

and  others 

Tbc  McNsBghiSjrBdicaie.lic. 

Timet  Building,  New  York 


Nine  Million 
a  Day 


Milwaukee  purchase* 

average  more  than  nine 
million  dollars  every  business 
day.  Wisconsin  purchases 
average  more  than  thirty- 
three  million  dollars  a  day. 
You  can  cover  Milwaukee 
and  rich  surrounding  terri¬ 
tory  at  one  cost  only  with — 


’The  Milwaukee 

lOUKNAL 

mtST-bjrMeill 


The 

Syracuse  Herald 

SYRACUSE,  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  Representatives 

PRUDDEN,  KING&PRUDDEN,1dc. 


2U  Fifth  Ave. 
N.  Y.  aty 


Globe  Bldf. 
Boston,  Mass. 


Steger  Bldg, 
^icago,  IlL 


Westchester  County’s 
Greatest  Advertising 
Medium 

THE 

DAILY  ARGUS 

Mount  Vernon,  N.  Y. 
Carried 

Over  7,000,000 

Lines  in  1922 


This  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


NRW  YORK  “FUTILITIES’*  which  turned  out  not  to  be  a  linotype 
A  I  c  Pennsylvania  Dutch,  but  “Every 

GIBE  Ohh  lCLALS  day  in  every  way  I  am  getting  better  and 

-  better.” 

Governor  Smith  and  Col.  Roosevelt  — 

Among  Speakers  at  Albany  Cor-  BUDGET  CAN  CRIPPLE  A 

respondents’  Annual  PAPER — ROGERS 

Stunt  Dinner  - 


The  “Public  Futilities  of  1923”  was 
given  its  first  and  last  performance  on 
the  night  of  April  5  at  the  annual  dinner 
of  the  Legislative  Correspondents’  Asso¬ 
ciation  at  Albany,  before  an  audience  of 
400  State  officials,  Legislators,  newspaper 
men  and  their  guests.  Governor  Alfred 
E.  Smith,  Senator  James  J.  Walker, 
Speaker  .\Iachold  and  Col.  The<xlore 
Roosevelt,  Assistant  Secretary  of  the 
Navj',  were  the  speakers,  but  their  re¬ 
marks  were  not  rejxirted. 

The  fads,  fancies  and  foibles  of  men 
prominent  in  current  political  life  were 
caricatured.  The  dinner  at  the  Ten  Eyck 
Hotel  was  preceded  by  a  liurlesque  “con¬ 
vention  of  lobbyists”  with  the  investure 
of  (jovernor  Smith  with  the  "Order  of 
the  Sidewalks  of  New  York”  and  distri¬ 
bution  to  guests  of  a  ribboned  medalion 
embossed  with  a  view  of  the  Governor’s 
Oliver  street  home. 

Then  came  the  unveiling  of  portraits 
of  State  officials  imposed  bn  scantily 
draped  figures  of  chorus  coryphees,  one 
depicting  Governor  Smith  as  the  “Bubble 
Dancer”  and  others  bearing  the  names  of 
“Wanda  Walker,”  “Lotty  Lusk”  and 
“Dolly  Davenport.”  The  “Political  Eden 
Musee”  was  the  next  stunt,  showing  for¬ 
mer  Governor  Nathan  L.  Miller  arriving 
among  the  politically  dead  in  a  room  the 
temperature  of  which  he  helped  to  cool 
and  keep  the  wax  figures  of  former  Gov¬ 
ernors  Glynn,  Sulzer  and  Whitman  from 
melting. 

“You  have  had  a  rather  unusual  politi¬ 
cal  career,”  Judge  Miller  was  told.  “Yes,” 
he  replied.  “I  was  reared  by  Bill  Ward, 
steered  by  Ward  Smith,  and  queered  by 
my  own  ward  in  Syracuse.” 

William  H.  .\nderson  was  starred  in 
the  next  skit,  in  which  he  was  tried  by 
the  “Allied  Refouucis  of  New  York,” 
but  was  acquitted  when  he  said  he  had 
made  “preachers”  instead  of  “reachers” 
of  his  collectors. 

The  Kn  Klux  Klan  formed  the  theme 
of  a  cantata,  in  which  ten  robed  and 
hooded  klansmen  told  in  song  their  plans 
to  capture  tlie  Lc'gislature  and  annex 
Tammany  Hall. 

“Mr.  Mullen  and  Mr.  Gage”  was  a 
comedy  duo,  with  Prohibition  as  the 
theme  of  the  song;  a  Scotch  comedian, 
accompanied  by  a  kilted  chorus,  extolled 
the  potency  of  Scotch  in  politics,  intro¬ 
ducing  Senator  Walker  in  a  song,  “The 
Twenty  and  Six,”  a  parody  on  the  Gospel 
hymn,  telling  of  his  difficulties  in  keeping 
together  his  Senate  majority. 

The  “Legislative  Topical  Review”  was 
the  movie  part  of  the  show,  screening 
fiovernor  Smitli’s  joiirney  to  the  corn 
belt  to  pave  the  way  for  his  Presidential 
campaign ;  Senator  Walker  chasing  his 
twenty-sixth  vote  all  over  .\lhany,  and  the 
“Babes  in  the  Woods”  (the  Capital’s 
fre.shmcn  legislators). 


“EDIEWIAMGBAB”  IS  FEATURE 

Bucks  and  Montgomery  County  Press 
League  Entertained 

Newspaper  men  of  Bucks  and  Mont¬ 
gomery  Counties,  Pa.,  met  at  the  Hotel 
Allen,  Allentfiwn,  .\pril  7  for  the  26th 
annual  meeting  of  the  Press  League  of 
these  two  counties.  Officers  were  elected 
as  follows :  President,  William  C.  Wat¬ 
son,  Bristol  Courier;  vice-president,  P. 
Quinn  Roth,  Pottstown  Ledger ;  secre¬ 
tary,  Marco  G.  Bean,  Sellersville  Herald  ; 
treasurer,  B.  Witman  Damhly,  Skippack 
Transcript.  Walter  E.  Baum  of  the  Sel¬ 
lersville  Herald  was  made  permanent 
publicity  man  for  the  league. 

A  resolution  was  adopted  favoring 
passage  of  a  bill  now  in  the  Pennsylvania 
Legislature  providing  for  publication  of 
assessments  and  delinquent  taxes.  Charles 
B.  Spatz  of  the  Boyertown  Democrat 
gave  his  version  of  “Ediewiamgbab,” 


BUDGET  CAN  CRIPPLE  A 
PAPER— ROGERS 

(Conliniu'd  from  page  12) 

cent  during  1918  and  that  it  was  26  per 
cent  in  1922. 

“VV’e  don’t  ‘allow’  these  expenses.  We 
pay  whatever  is  necessary  to  conduct 
every  department  effectively  and  we  make 
our  income  cover  exjienses  plus  profit. 
That’s  not  at  all  the  same  thing  as  setting 
aside  for  profit  an  arbitrary  percentage  of 
fictitious  total  receipts  and  apportioning 
w'hat  remains  among  the  departments  as 
an  inflexible  fund  within  which  they  must 
live  and  grow.” 

The  figures  mentioned  by  Mr.  .Rogers 
cover  the  years  1914,  1918,  and  1922. 
They  follow : 

EARNINGS. 


1914 

1918 

1922 

.'Advertising  . . . . 

..  67 

59 

62 

Circulation  . 

..  31 

40 

36 

Miscellaneous  . . 

..  2 

1 

2 

100 

EXPENSES. 

100 

100 

1914 

1918 

1922 

Editorial  . 

..  15 

14.6 

18 

Composition  . . . 

..  12 

8.4 

11 

Circulation  .... 

..  18 

17.4 

19 

.Advertising  . . . 

..  8 

7.6 

7 

Press  Room  . . . 

..  4 

4.0 

5 

Stereotyping  . . . 

2 

2.0 

2 

Business  Office 

2.0 

2 

General  . 

..  ll 

10.0 

10 

Paper  . 

..  28 

34.0 

26 

100 

100.0 

100 

CANADIAN  PAPER  SOLD 

Stratford  Beacon  Deal  Gives  W.  J. 

Taylor  Three  in  West  Ontario 

With  the  purchase  of  the  Stratford 
Beacon,  effective  April  2,  W.  J.  Taylor, 
proprietor  of  the  Woodstock  Sentinel- 
Review,  becomes  owner  of  three  daily 
papers  in  Western  Ontario,  the  Chatham 
News  having  been  acquired  Jan.  1. 

Mr.  Taylor  buys  the  Beacon,  including 
plant  and  equipment,  from  the  estate  of 
W.  M.  O’Beirne,  w'hose  son,  K.  W. 
O’Bcirne,  has  been  engaged  to  look  after 
the  new  propriptor’s  interests. 

Stratford  is  one  of  the  few  smaller 
cities  in  Canada,  supporting  two  dailies 
and  there  are  rumors  that  the  purchase 
of  the  Beacon  is  preliminary  to  amalga¬ 
mation  of  the  Beacon  and  the  Herald. 

Changes  in  Washington  U.  P. 

Hcrlx;rt  M.  Walker,  for  the  past  year 
chief  of  the  Washington  Bureau  of  the 
I  nited  Press,  has  iKcn  made  managing 
editor  of  the  Washington  Daily  News. 
T.awrence  C.  Martin,  head  of  the  Capi¬ 
tol  staff  of  the  United  Press,  succeeds 
Mr.  Walker  as  head  of  the  U.  P.  bureau, 
h'arl  FL  Martin,  who  came  to  Washing- 
tfin  recently  to  succeed  Lowell  Mellett 
as  editor  of  the  News,  will  remain  in 
that  post. 

Sale  of  Laconia  (N.  H.)  Democrat 

David  R.  Dunham  has  purchased  the 
controlling  interest  in  the  Laconia  (N. 
H.)  Democrat.  This  paper  was  estab¬ 
lished  in  1849,  and  for  many  years  was 
under  the  management  of  Charles  VV. 
Vaughan,  who  has  retired  because  of  ill 
health  from  the  publishing  field.  Dun¬ 
ham  has  been  in  newspaper  work  in  New 
Fngland  for  four  years.  Plans  are  being 
made  to  enlarge  the  plant. 


Tonkawa  (Okla.)  Gets  Daily 

A.  B.  Torrence  and  M.  N.  Taylor  have 
bought  the  Tonkawa  (Okla.)  News  and 
will  change  it  from  a  weekly  to  a  daily, 
giving  Tonkawa  its  first  daily. 


“/n  Boston  IPs  the  PosP* 

Circulation  Averages 
for  1922 

BOSTON  DAILY  POST 

396,902 

Copies  Per  Day 

BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday 

First  in  Local,  General  and 
Total  Display  Advertising 


Many  Thousands  of 
Portland,  Maine  families 

take  the  “Express” 
EXCLUSIVELY! 

U.  8.  Census  rives  FortUnd  16,801  families. 
"Express”  City  Ciroulation  16,893  net  paid  avsr- 
are  for  six  monthi  endinr  March  31,  1923, 

This  shows  how  conservative  is  our  esti¬ 
mate  that  the  “Express"  is  tshen  in 

15  of  every  16 
Portland  Homes 

‘‘Express”  has  Isrrest  circulation  in  its  history. 
Each  three  months  durinr  1923  shows  a  GAIN 
over  the  precedinr  three  months'  period. 

Portland’s  only  Eveninr  paper. 
Portland's  only  Three-Cent  daily. 

^^ortlanb  lExpreBB 

The  Julius  Mathews  Special  Agency 
Boston — Kew  York — Detroit — Chicago 


KNICKIRBOCKER  PRfSS 

(Morning  and  Sunday) 

ALBANY  EVENING  NEWS 

COVERS 

ONE  BIG  MARKET 
Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 

NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


FIRST 

In  three  months  of 
this  year  The  New 
York  Times  pub¬ 
lish  e  d  15,948,810. 
agate  lines  of  adver¬ 
tising,  a  gain  over 
the  corresponding 
period  of  last  year 
of  261,532  lines  and 
1,610,616  lines  more 
than  the  second  New 
York  newspaper. 


/  s 
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CIRCULATION 

=!BUILDING= 

SUPREMACY 

Employed  by  Best 
Ask  Any  of  These 

THE  LOS  ANGELES  TIMES  (S) 
THE  PHILADELPHIA  INQUIRER 
(« 

THE  CLEVELAND  PLAIN 
DEALER 

THE  WASHINGTON  POST  n) 
THE  INDIANAPOLIS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMERCIAL 
APPEAL 

Write  or  Win  Can  Atlaate  Jomal 

CIRCU15VTK3Nr' 

OROAMZATICN 

SOO  Mewurr  Bloo,  Los  ANMLn.Oa. 


THE  BOSTON 
AMERICAN 

Is  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


pOLLAR  PULLEi^3 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receifts  and  unit  new  circulation.  Your 
idea  for  increasing  advertising  or  circulatum  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Editos  &  Pub¬ 
lishes  s^l  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  tit  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dollab  Pullei  Editoe.  When  they 
appear  dtp  them  and  mail  them  tn  and  receive  payment.  Unavailable  ideas 


appear  dtp  them  and  mail  them  in 
will  not  be  returned. 

Men’s  VW'ar.  Each  page  carried  a  spe- 

EDITOR  &  PUBLISHER 

receives  a  great  many  was  successful  in  netting  much  extra 

requests  for  the  names  and  advertising,  and  the  result  was  that  the 

addresses  of  contributors  to  Telegraph  carried  10,000  lines  more  ad- 

.he  Huech  and  Dollar  PuUer  "p’Xr  La'l'pa^r 

departments  from  newspa-  the  newspaper  office  were  also  attractively 

pers  anxious  to  get  in  imme-  decorated  a  la  apparel  shop,  with  arti- 

diate  touch  with  them.  Under  ficial  flowers,  fashion  plates,  and  suitable 

.1 _ _ .  _  c  •  1  inscriptions.  I  he  merchants  were  much 

the  system  of  using  ^  only  impressed  with  the  tie-up,  especially  since 

mitials  of  contributors  it  has  a  photograph  was  made  of  the  display 

in  some  cases  taken  us  six  snd  circulated  among  them.  \  style 

weeks  or  more  to  connect  the  other  lines.- 

.  ¥?  1  K.  W.  Keightlev,  Quebec  Telecraph, 

wires.  Tor  this  reason  better  Quebec  Canada  ’ 

service  will  be  rendered  in  The  Omaha  (Neb.)  l>aily  Bee  will 
the  future  if  the  following  stage  a  “better  homes  show”  in  the  mu- 

form  is  followed  in  the  case  nicipal  auditorium  April  20  to  May  4. 

of  each  contribution  to  the  ^uditoriuin  will  be  divided  into 

j  ,  TVT  e  rooms  and  visitors  may  walk  in  and  view 

departments:  IName  of  con-  room.  man  in  charge  of  each 

tributorf  name  of  newspaper,  room  will  give  each  visitor  the  e.xact  cost 

employer  or  home  address,  of  furnishing  a  room  like  it.  There  will 

name  of  city,  abbreviation  of  brooms,  dining  rooms, 

c  •'  sun  parlors,  kitchens  and  bath  rooms  to 

State  name.  classes  of  income,  but  all  of  them 

will  be  well  arranged.  The  show  will 
teach  people  how  to  add  to  the  happiness 
^HE  promotion  department  of  the  of  life  by  having  beautiful  furniture  in 
^  Cleveland  Plain  Dealer  recently  put  their  homes.  Experts  on  home  beautify- 
across  a  “Derby  Etay”  full  page  group  iug  will  deliver  daily  lectures  during  the 
advertisement  without  a  bit  of  trouble,  two  weeks  of  the  show-.  Walter  Murray, 
simply  by  using  a  dummv  page  one-half  formerly  director  of  the  New  York 
of  which  was  taken  up  with  a  drawing  school  of  practical  decoration  will  de- 
of  a  Derby  hat.  An  advertising  man  liver  a  series  of  seven  lectures.— A.  R. 
then  inserted  the  names  of  six  of  the  Davison,  3624  North  41st  street,  Omaha, 
leading  hat  dealers  of  the  city  in  the  Neb.  _ 


The  merchandising  de¬ 
partment  of  The  News 
has  accurate  data  on 
every  successful  mer¬ 
chandising  campaign  in 
this  territory  for  the  last 
six  years.  This  infor¬ 
mation  will  help  you. 
Ask  for  it. 

The  Indianapolis 

NEWS 


NEW  ORLEANS  STATES 

In  two  years  has  increased 
Daily  over  17,000 
Sunday  over  41,000 
Present  averages  are 

Daily  over  54,000 
Sun^y  over  77,000 
Rate  12c  flat  Daily 

15c  flat  Sunday 

Advertising  gain  for  1922 
1,025,432 — Greatest  in  the  South 

Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 


lower  section  of  the  full  page  dummy. 
He  called  on  these  firms  and  every  one 
of  them  responded  by  agreeing  to  pay  for 


San  Antonio  (Tex.)  retail  druggists, 
aided  by  the  local  newspapers  and  one 


ot  them  respoiKted  t>y  agreeing  to  pay  tor  ..-hok-saie  drug  house,  have  inauguratetl 
an  equal  amount  of  space.  The  six  calls  ..^ruth  Campaign”  to  be  contimuxl  for 


nettwl  him  aliout  six  columns  of  gilt-edge 


advertising. 


c^ld  ^  year.  Advertisements  will  appear 


have  sold  the  same  quantity  of  advertis- 


every  Sunday.  In  one  newspaiier  last 
Sunday  four  pages  were  given  over  to 


ing  to  these  firms,  if  the  Derby  Day  campaign.  Full  pages  will  be  usetl 

idea  had  not  been  presented  to  them  in  hereafter.  In  a  nutshell,  it  is  to  be  an 
an  attractive  way  The  hat  firms  all  re-  ideational  series,  stressing  the  service 
ported  g.RKl_  residts  from  their  page  o  ..f  the  “registerexr' druggists.  Sixty-four 

group  ads.  This  hat  .story  is  but  druggists  are  co-operating,  each  paving 

one  wh^h  the  promotion  department  of  an  equal  share  of  the  expenses,  .\ny  citv 
the  P.  p.  could  tell  in  the  way  of  creat-  „ew.spaper  should  be  able  to  induce  the 

mg  business  Very  little  type  was  tised  druggists  to  use  such  a  campaign  as  this 

in  the  advertising  of  the  six  firms-their  j  jhompson.  Universitv  of 

store  name  and  business  address  was  Texas.  Austin.  Tex.  . 
about  all,  except  in  some  instances  trade  ’ 

marks  or  trade  slogans  were  included.—  hatch  of  small  ads  sent  in  for  a  spe- 

1.  H.  WeW),  Geveland  Plain  Dealer,  cial  edition  is  always  a  depressing  thing 
t  levelatKl.  Ohio.  >o  consider.  More  like  the  contents  of  a 

.  .  waste-basket  than  anything — and  at  first 

News^pers  obtain  e.xtra  busi-  i.]arice  seemingly  as  worthless.  To  any 

ness  if  the>-  could  induce  one  or  more  of  f^^t  the  experienced  an  interpreter  would 
the  leading  markets  in  their  city  to  give  i,^.  necessarv.  Now,  woukl  not  a  little 
them  a  .standing  order  to  insert  an  adver-  pamphlet  on  the  manner  and  methcvl  of 
tisement  on  every  day  similar  to  the  fol-  vvritinji  a  small  .ad,  distributed  amonij 
lowing  illustration:  prospective  small  advertisers,  help  to 

Don  T  (lET  D.\MP  and  Muddy  simnlifv  their  task  nnri  make  the  bntrb 


L-m  a  standing  order  to  insert  an  adver-  pamphlet  on  the  manner  and  methotl  of 
emeiit  on  every  day  similar  to  the  fol-  writing  a  small  ad.  distributed  among 
wing  illustration :  prospective  small  advertisers,  help  to 

Don  T  (lET  Dampand  Muddy  simplify  their  task  aiul  make  the  batch 

Just  i>hone  “Blank  000  for  Meats  and  more  iirescntahle ?  With  even  a  vague 


Groceries. 

We  deliver  anywhere. 

(Name  and  address  here.) 


idea  of  display  given  the  small  merchant 
it  is  more  than  likely  that  his  interest 
will  take  a  new  si, ant  and  bigger  and  be-t- 


This  copy  should  be  set  in  bold  display,  ter  a<ls  result. — William  F.  Campbell.  US 
.■\n  appropriate  cut  at  the  top  of  the  ad  South  lltli  street.  Newark,  N.  J. 


showing  a  woman  facing  the  rain,  um¬ 
brella  over  her  head  and  market  basket 


Ilcre  is  a  bunch  that  your  local  paper 


densburg,  N.  Y. 


GD55 

PRESSES 


ure.ia  over  ner  neau  anu  marKui  oasKci 

on  her  arm  would  add  to  the  effectiveness  wherever  magazines  are 

of  this  copy  Thus  on  a  rainy  day  the  magazine  leads  in  cir- 

bitsiness  of  the  market  who  makes  use  community.  Then  pet 

of  this  Idea  could  be  switched  fre^m  a  circulation  of  all  other  magazines  in 
counter  business  to  a  telephone  business,  ^  .j-hen  from  the  Interna- 

and  not  a  ^d  day  at  all -George  C.  yearbook  number  for  1923  of  the 

Marcley,  Republican-Journal  Og  p;,„Tf,R  Publisher  you  can  get  figures 


about  which  magazine  leads  in  circulation 


Deliver  the  “Goods” 

Do  beautiful  Work 
Stand  up  under  Service 
[Have  many  exclusive  features.] 
Send  for  catalog 

THE  GOSS 

PRINTING  PRESS  CO. 

1535  South  Paulina  Street 
Chicago,  Illinois 


FIRST  IN  PVBUC  SERVICE 

The  World  and  the  Eve 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goods 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  moie  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local 
ized  than  any  other  morn¬ 
ing  and  evening  coinbina 
lion. 

.Idvcrtise  in  Newspapers 
by  the  Year 


The  Quebec  Daily  Telegraph,  Quebec,  in  your  state  and  the  cost  of  advertising 
P.  Q.,  Canada,  spread  the  scope  of  its  ixr  page  in  the  various  magazines.  The 
1923  Spring  Style  Number  to  include  a  I-adies  Home  Journal  leads  all  other  piib- 
mimber  of  new  departments,  this  making  lications  here  in  Liberty.  How-  many 
it  into  a  Spring  Number.  Thus  there  readers  of  country  papers  know  that  a 
were  double  trucks  devoted  to  Auto-  page  of  advertising  in  that  monthly  mag- 
mobiles,  Building,  Paint-Up,  Music,  Fur-  azine  costs  $8,000  per  page? — Victoria 
niture  and  Market  Basket,  and  even  to  .Adelaide  Harve>',  Liberty,  Mo. 


PulHzer  BuOdini^g  New  York 
Mailer’s  Buildinf,  Ford  Building. 

Chirafo  Detroit 


SITUATION  WANTED 

— as  Assistant  to  LiTe-Wire  i 
Circulation  Manager 
Want  to  work  for  Circiilatioo  Manager  with  | 
dallj  malt  list  of  I.OdO  to  5,000  aulwcrtbera. 
Yenra  of  experience.  Worked  for  Circulation 
Mnnajrer^  of  papers  like  the  Chicago  Tribune, 
Now  York  'Hmes,  Superior  Telegram,  etc. 
Cut  me  on  the  Job  and  I’ll  make  your  work 
ea'tler.  Will  make  It  eaay  for  you  to  have 
your  mail  liat  correcte^l  daily.  W’lll  make 
poMlblo  directly  imprinted  addresRea.  With 
me  on  the  Job.  subscriber  complaints  will 
practb'ally  be  eliminated.  Your  mall  list  will 
l»e  under  your  sole  control.  I  can  do  all 
those  thingH — many  more — for  less  than  65c 
n  day.  Chances  are  1  can  save  you  more 
than  my  salary.  I.et  me  tell  you  my  whole 
story.  Write  The  Multi-Mailer  System,  In 
care  of 

ASpeedwjnafic 


THE  MULTI -MAILER  SYSTEM 

817-029  WASHINGTON  BUVD. 

CHICAGO 

8t7*830  Washin^toD  Blvd.  CHIC 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twdfth  Americaa  City;  Moood  te  K*w 
York  State,  Buffalo,  with  over  hall  a 
million  people  and  the  tnrroonding 
trade  area  with  three  hundred  thon- 
land  more,  afforda  a  rich  market  to 
national  advertiaeri.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big.  popular,  home  newt- 
paper— A.  B.  C  Net  paid  105.95>,  80% 
of  Engliih-Speaking  Homea. 

The  Buffalo  Evening  News 

Edward  H.  Butlar,  Editor  a  Pnbllalter 
KELLY-SMITH  COMPANY 
Kepreseedetkoee 

Marhridga  BUg.  Lpttea  BUg. 

New  Yerk,  N.  Y.  CUcm%  IS- 


4' 


Editor 


Publisher  for  April  14,  1923 


DAYUGHT  SAVING  TURMOIL 

Ohio  Newspaper*  Have  Troubles  Due 
to  Time  Mixups 

With  the  advent  of  Spring,  Ohio  news¬ 
papers  are  running  up  against  the  usual 
troubles  due  to  adoption  of  daylight  sav¬ 
ing  time  in  some  municipalities,  while 
others  retain  Central  Standard  time.  The 
Associated  Press  has  advanced  the  hours 
for  operation  of  the  day  State  wire  from 
7  A.  M.  to  3  P.  M.  and  6  A.  M.  to  2 
P.  M.  Central  Standard  time.  Provision 
has  been  made  for  those  papers  desiring 
to  hold  the  wire  for  one  hour  after  regu¬ 
lar  “30”  at  2  P.  M. 

The  time  squabble  has  led  to  some  un¬ 
usual  situations.  Springfield,  for  in¬ 
stance,  runs  on  Central  time,  while  Co¬ 
lumbus  and  Dayton,  on  either  side  of  it, 
go  on  advanced  time  during  the  Summer. 

New  Plant  for  Butler  Eagle 

Arrangements  have  been  completed  by 
the  Butler  (Pa.)  Eagle  for  the  erection 
of  a  modern  $150,000  newspaper  building 
on  its  present  site  and  adjoining  property. 
Ground  already  has  been  broken  for  the 
construction  of  a  temporary  structure  on 
adjoining  property  to  house  the  mechani¬ 
cal  equipment  while  the  new  building  is 
being  erected.  Plans  for  the  new  build¬ 
ing  call  for  four  stories.  The  structure 
will  occupy  a  site  60  by  110  feet.  A  new 


$35,000  press  has  been  ordered,  which 
has  capacity  of  30, (KX)  24-page  papers  an 
hour. 

Monmouth  Publishers  Incorporate 

The  Review  Printing  Company,  pub¬ 
lisher  of  the  Monmouth  (Ill.)  Review, 
has  incorporated  by  Hugh  R.  Moffet. 
managing  editor ;  Victor  C.  '  Moffet, 
business  manager;  Leo  A.  Ryan,  former 
city  editor  of  the  Monmouth  .\tlas.  and 
Lee  J.  Sharp,  former  advertising  man¬ 
ager  of  the  .'Xtlas. 

Pressmen  Start  School 

The  Chicago  Printing  Pressmen’s  Asso¬ 
ciation  has  established  a  free  trade  school 
to  give  its  members  an  opportunity  of 
acquiring  a  technical  knowledge  of  the 
various  new  types  of  printing  press  lately 
introduced  in  the  industry. 


New  Press  for  Illinois  Paper 

The  Bureau  County  Tribune,  of  Prince¬ 
ton,  111.,  is  now  being  printed  on  a  new 
Duplex  Model  A  press,  just  installed. 

Jewish  Paper  to  Have  Display 


be  held  in  the  Commercial  Mu.scum,  May 
14-26.  The  exposition  will  celebrate  the 
24()th  anniversary  of  the  founding  of 
Philadelphia,  and  will  represent  the  civic 
and  industrial  advancement  of  the  city. 


“Minnesota  Daily”  Resumes 

After  several  weeks  suspension,  the 
Minnesota  Daily,  published  by  students 
of  the  University  of  Minnesota,  has  re¬ 
sumed,  the  financial  difficulties  having 
l)een  adjusted.  Each  student  contributes 
50  cents  a  quarter  to  support  the  paper. 
The  circulation  is  10,000 — ten  times  the 
figure  at  the  time  of  suspension.  George 
C.  Dworshak  continues  managing  editor. 

Indiana  Paper  Dresses  Up 

The  Rushville  (Ind.)  Daily  Republican 
appeared  March  30  in  a  new  dress  to  cele¬ 
brate  its  twenty  years  of  life.  The  paper 
was  changed  from  a  six-column  to  a 
seven-column  page,  and  several  new  fea¬ 
tures  added.  The  typographical  appear¬ 
ance  is  much  improved  by  new  column 
rules,  headline  and  ad  type,  etc. 

Amarillo  Tribune  Dropped 


Philadelphia,  .\pril  12.-The  Jewish  I?^scontinuance  of  the  Amarillo  (Tex  ) 
World,  of  Philadelphia,  has  arranged  for 

a  disp  ay  in  the  Philadelphia  Palace  of  the  Amarillo  Daily  News  has  be^  an- 


a  display  in  the  Philadelphia  Palace  of 
Progress,  a  civic-industrial  exposition  to 


nounced.  The  News  will  be  continued 
as  ’a  morning  paper  and  no  evening  edi¬ 
tion  is  to  be  issued. 


INCORPORA-nONS 


Omaha. — The  Community  Publicity  Company, 
by  M.  J.  Tackley,  Cliarles  B.  Morearty  and  (i. 
H.  Morearty;  capital  $10,0U0,  divided  into  liat 
shales  of  $1U0  each. 

New  York — Port  Chester  I-eader,  Inc.,  P'  rt 
Chester,  .$S(J0;  directors,  Joseph  G.  Jones.  Wil¬ 
liam  A.  Darcey  and  T.  F.  J.  Connolly. 

Ladino  Publishing  Co.,  Manhattan.  SM.ixi; 
directors,  M,  S.  Gadal,  D.  llershkowitz,  II.  1.. 
Ader. 

Beverly  Press,  Inc.,  Manhattan,  $10,00;  ili- 
rectors,  C.  Napelbaum,  L.  J.  Leon,  l„  II. 
DubinofT. 

Cleveland — Pierce  Printing  Company,  $5o,0i«i; 
John  A.  Elden  and  L.  W.  Pietce. 

Webb  Lithograph  Company,  $50,000;  Fred  O. 
Webb,  Flora  A.  Webb  and  others. 

Cuyahoga  Publishing  Company,  $5<).iIU0:  I'at- 
rirk  J.  Dunne. 

Austin,  Tex.— Longview  Publishing  Com¬ 
pany,  capital  stock,  $10,000;  incoiporators, 
A.  L.  Connor,  L.  J.  Everett,  J.  J.  Boyd. 

Denver  Post  Adds  Equipment 

Additions  to  the  equipment  of  the  Den¬ 
ver  Post  are  a  high-speed,  octuple  Goss 
press;  Junior  Autoplate  auto-shaver,  and 
a  Goss  matrix  roller,  the  first  two  al¬ 
ready  in  operation. 

Swedish  Pulp  Strike  Over 

The  strike  in  the  Swedish  pulp  mills 
was  settled  April  6  and  operations  will 
be  resumed  soon.  There  has  been  a  shut¬ 
down  for  the  greater  part  of  three  months 
and  a  loss  in  rate  production  of  nearly 
300,000  tons.  The  new  agreement  is  to 
run  until  December  31,  1924. 


Directory  of  Leading  Features 

FOR  DAILY.  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Bedtime  Stories 


“RAGGEDY  ANN  AND  RAGGEDY  ANDY" 
Hy  Johnny  Oruelle.  famous  author. 
United  Feature  Synd.,  World  Bldg.,  N,  Y. 

Colyums 

“DAY  AND  NIGHT  ’ 

Wf^ekly;  Konoral  Information,  comment,  humor. 
7  E.  42nd  St..  N.  Y.  C.,  Room  1002. 


Humor 


SUPPLIES  & 

For  Nowspa 


EQUIPMENT 

per  Making 


STEPHEN  LEACOCK'S  WEEKLY  ARTICLE 
Metropolitan  Newapsper  Service 
150  Naaaau  St.,  New  York 

THE  BELL  SYNDICATE  QUARTET 
World's  Greatest  Humoriata 
George  Ade  with  hia  Fablea 

Ring  I  ardner  with  bis  I.ettera 

Finley  R.  Diinne  with  Mr.  Dooley 

Montague  GUaa — Atie  and  Morrla 
727  World  Building,  New  York 


Comic  Pages 

New  York  Letter 

BILLY  BUNK 

New  I’nper  This  Week 

’  Demoorst.  Albany,  Oregon 

Hersld-Sun  Syndicate.  280  Broadway,  N.  Y.  City 

“INSIDE  STUFF  ABOUT  NEW  YORK’’ 

By  Willlsm  Johnston 

United  Feature  Synd.,  World  Bldg.,  N.  Y. 

i  Comic  Strips 

Sunday  Pages 

GAS  BUGGIES  by  Reck — sn  ace  strip 
Itetropolitan  Newspaper  Service, 

150  Nassau  St..  New  York 

1 - 

EXPLOIT  AND  ADVENTURE  SERVICE 
Hmashingly  lllnstrsfed,  of  course,  not  “Sunday 
pages,’’  hut  thrill  copy,  worth  a  page. 
Metropolitan  Newspaper  Service,  N,  Y. 

SCOTT  USED 
NEWSPAPER  PRESSES 

replaced  by  lerger  Scott  merhlnee 

Scott  Three  Tiered,  Two  Page  Pism,  prints  tn- 
seu  and  foldi  4,  S,  8.  10,  12.  14,  16.  18, 
20  and  24  psgee  of  8  columns,  12  ens  to  psg*; 
speed  up  to  15,000  per  hour. 

SeoU  Fhir  Deck,  Two  Page  Wide  Pras,  prints 
4,  6,  8,  10,  12,  14,  or  18  psg*  pspers  st 
speed  of  24,000  per  hour.  20,  24,  28  or  82 
paget  eoUected  st  12,000  per  hour.  Length  of 
page,  2SA.  Sesen  or  el^t  coIodds  to  page. 
Write  quickly  if  interested. 

WALTER  SCOTT  A  CO. 
PhdnAeld,  New  Jersey 
NEW  YORK  CHICAGO 

1457  Broadway  1441  Monadnock  Block 


For  Sole 

Hoc- Bullock  four  and  eight  page  rotary  press 
in  good  condition.  Need  the  loom  and  will 
sacrifice  it.  Write  or  wire  The  Beaumont 
News.  Beaumont,  Texas. 


Wanted 

The  following  stereotype  machinery:  Hoe  Pneii 
matic  Matrix  Steam  Drying  Tables;  Hoe  m.-itrix 
lolling  machine;  230  volt  D.C.  motor;  one 
circular  saw  and  one  stereotype  mailing 
machine.  One  flat  casting  box,  6  or  8  columns. 
Nu-Method  Matrix  Plate  Co.,  473  Broome  St.. 
New  York  City. 


Printers’  OtrtfiUera 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machine^  of  every  fie 
scription.  Conner,  Fendler  &  Co.,  96  Beekman 
St.,  New  York  Qty. 


BRINGING  UP  BILL 
fl  col.  strip — “Some  Kid” 

Columbia  Newspaper  Service,  New  York  City 

THE  BELL  GROUP 

For  Unfailing  Humor  and  Widest  .Vppeal 
Mutt  &  Jeff,  hy  Bud  Fisher 

You  Know  Me  Al,  by  Ring  I.ardner 
•The  Nebtis,  by  Sol  Hess 

•Tied  for  Life,  by  Cecil  .Tensen 
Reg’lar  Fellers,  by  Gene  Byrnes 
S’Matter  Pop,  by  C.  M.  Payne 
Beautiful  Bab,  by  Murat  Young 
Adamson,  by  Oscar  Jacobson 
•New  ones — -If  you  haven’t  se<-n  them  WRITE. 
John  N.  Wheeler,  President 
The  Bell  Syndicate,  Inc.,  World  Bldg.,  N.  Y. 

“THEM  DAYS  IS  GONE  FOREVER’’ 
Written  in  rhyme  and  set  to  music 
United  Feature  Synd.,  World  Bldg.,  N.  Y, 


Fashions 


FAIRCHILD  FASHION  SERVICE 
Dally  and  Sunday,  Edited  by  Eleanor  Gunn 
Metropolitan  Service,  150  Nassau  St.,  N.  Y, 


Verse 

J.  E.  HUNOERFORD  MONTHLY 
Clipping  Sheet 

King-Editors’  Features,  1170  Broadway,  N.  Y.  C. 

JOHN  V,  A.  WEAVER’S 
Poems  in  the  American  vernacular 
McNaught  Syndicate,  Timet  Bldg.,  N.  Y. 

Weekly  Short  Story 

WEEKLY  ILLUSTBATED  SHORT  FICTION 
Metropolitan  Newspaper  Service 
150  Nassau  St.,  New  York 

Women’s  Features 


“YOUR  HOME  AND  YOU’’ 

By  Helen  Kendall,  text  and  “art’’  equally  good. 
Metropolitan  Newspaper  Service, 

150  Nassau  St,,  New  York 


We  can  increase  jmur  bucinesa — 
jrou  want  it,  increased. 

You  have  thought  of  press  cltp|>ings 
jrourself.  But  let  us  tell  you  how  press 
clippings  can  be  maile  a  busineas- 
buUder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


R.  HOE  &  CO.  Newspaper  Opportunities 


Health 


DOROTHY  BOCKEB,  H.  A  ,  M.  D., 
Tublic  health  expert,  writes  d;iily  article 
United  Feature  Synd,,  World  Bldg.,  N.  Y. 


List  Your 
Features 

HERE 


For  One  Hundred  Yean  tha  Leading 
Deaigaars  and  Manufacturers  of  New»- 
papw  Presses  and  Printing  Machinery 
of  AU  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  fnll  line  of  Prose 
and  Stereo- room_  suppliea,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  papn  roll  trucks,  etc., 
all  at  the  lowest  prices  consiatent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  7  Water  Street  Tribune  BuOdlag 
Boston,  Mass.  Chicaga,  lUinois 


Before  purehulng  a  Newspaper  send  for  "LIST¬ 
INGS.’’  April  Issue  contains  details  of  nearly  100 
pspers.  Including  dally  pspers,  needing  from  $100,- 
000  down  to  $4,000  cssh  to  handle.  Weekly  sad 
semi-weekly  papers  of  all  sises.  Hare  some  papers 
that  can  be  leased.  AH  parts  of  the  U.  8.  repre¬ 
sented.  Our  personal  sentce  plan  enables  publlsben 
to  find  the  esiet  paper  they  want  Secure  a  copy 
of  “LISn.NGS”  befora  you  buy.  It’s  flee  and  pubh 
Ilshed  thrice  a  month. 

MUST  HAVE  MORE  PAPERS 
We  barn  a  large  number  of  customers  who  are  de¬ 
pending  upon  us  for  newspapers.  Want  to  aellt 
List  with  us  and  sare  yourself  the  annoyance  of 
curiosity  seekers  and  those  who  want  your  paper  and 
desire  to  work  out  the  psy.  We  send  you  only  actual 
buyers.  We  hare  some  customers  ready  to  go  UmlL 
No  paper  too  big  If  the  paper  is  worth  the  price. 
Also  hare  those  seeking  small  dally  and  werUy 
papers.  Others  who  want  to  lease.  No  matter  tbs 
site  of  your  paper  or  where  it  is  located,  get  aiM 
blanks,  list  with  us  and  your  paper  will  be  quirkly 
sold. 

PUBLISHERS’  SERVICE  BUREAU 

(Rstabllsbed  1916) 

119  N.  Bowman  St  Maaileld.  Okl* 

Owned  and  Manngsd  by  Exsarianeed  NEWSPAPER 
MEN. 


Editor  &  Publisher  for  April  14,  1923 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

A  WORD  for  odvertiiwnonts  undar  thia 


SITUATIONS  WANTED 


A  WORD  for  odvTtiMtnmito  under  this  _  . 

cUaaifictiofi.  Cwh  with  ordar.  For  Expenanced  Editor, 
thooe  uiaenyloyed  ora  iraartion  (adv.  not  to  journalist  and  newspaper  man  seeWs  good 


SALES  REPRESENTATIVE 

g.  A  WORD  for  advertiaeaients  under  thia 
claaaiAcatioii.  Cash  with  order. 


exceed  St  words)  FREE. 

Advertiaing  or  Business  Executive 


cunnectiun.  Columbia  Cniversity  giadnate.  Graduate  Mechanical  Engineer 

•W  with  20  years’  extwrience  in  ncws,>aiwr,  former  mechanical  superintendent 


Advertising  or  Business  Executive  c<litorial,  and  journalistic  work;  formerly  edi-  13,^^  newspaper  is  in  a  position  to  rep- 

with  exceptional  experience  and  proven  abil-  fiction  maRazines.  editor  ot  v.irum«*  re»ent  one  or  two  manufacturers  of  printing 

ity,  seeks  more  desirable  and  permanent  oppor-  prominent  trade  journals,  editor  of  li^ge  bank-  machinery  and  supplies  in  New  York  and 

tunity.  35  years  of  age,  married.  Now  mak-  publication,  and  on  editorial  stan  of  lead-  vicinity.  Practical  experience  and  widely 

ing  goml  in  impjitant  Eastern  city.  Good  '"K  metropolitan  daily;  strong.  versatile  acquainted  in  the  newspaper  field.  Valuable 

reasons  for  changing.  Can  meet  you  during  writer,  thoroughly  convers.-jiit  with  make-up.  ..^y  concern  desiring  the  services  of  well 

N.  P.  A.  meeting.  .Address  Box  B-55<),  typography,  re-wnte,  desk  work,  etc.;  a  equipped  office  in  New  York  and  thorough 

itor  &  Publisher  comix-tent  high  gtade  nuui  in  every  way  systematic  sales  service.  Address  Box 

- Please  state  salary  and  position  offered.  B -542,  Editor  &  Publisher. 

Advertising  Manager  Box  B  .s64.  Falitor  &  Publisher. _  ■  -  — . 

If  you  are  the  pubb.sher  of  a  second,  third,  or  Ce„„^  Manager  STATEMENT  OF  THE  OWNERSHIP, 

fourth  newspai*r  in  your  city  and  believe  that  p.„,  y„„  ,  ^ave  been  build-  MANAGEMENT,  CIRCULATION,  ETC., 

your  advcrtisiiiir  volume  should  show  a  mate-  ^  ijfw»i>ai>er  pn>i»erty;  a  dozen  new  men  REQUIRE'D  BY  TflE  ACT  OF  CON- 

rial  increase,  answer  this  advertisement  for  de*  now  own  it  ami  1  will  be  eliminate<l  in  a  CRESS  OF  AUGUST  24,  1912,  of 

tails  as  to  my  past  record-  For  seventeen  years  1*^.^.  months.  Forty-one  and  exceptionally  EDITOR  &  PUBLISHER 

I  have  been  cracking  hard  propositions  and  my  equipped  with  experience,  tact  and  ability,  publi.shcd  weekly  at  New  York,  N.  Y.,  for 

record  is  an  enviable  <mc.  I  am  just  finishin^g  need  a  $10,000  man,  let  us  investigate  ,  ,  April  I,  1923. 

my  work  on  a  metn»politan  daily  and  would  like  ^ther.  Will  be  at  publishers  conven-  New  \ork.  County  of  New  York,  ss,: 

three  weeks*  vacation  before  Uckling  the  next  B-556,  Editor  &  Publisher.  Before  me,  a  Notary'  Public  in  and  for  the 

hard  nut.  I  am  inarried  and  young.  I  have  the  -  State  and  County  aforesaid,  personally  ap- 

initiative,  enthusiasm  and  executive  ability  to  Reporter  peared  Fenton  Dowling,  who  having  been  duly 

produce  the  results  that  you  demand  I  am  ability  and  experience  desires  position  with  sworn  according  to  law,  deposes  and  says  that 

not  looking  for  an  easy  job;  all  that  I  ask  are  Metropolitan  daily.  Best  references,  .\vail-  **  Business  Manager  of  EDITOR  & 

IMissibilities.  Let  me  give  you  a  summary  of  ^  notice.  Also,  graduate  of  PUBLISHER,  and  that  the  following  is,  to  the 

my  past  record  before  an  interview.  Address  School  of  journalism.  Address  Box  B-516,  ****  knowledge  and  belief,  a  true  state- 

B<»x  B-461,  Editor  &  Publisher.  Editor  &  Publisher.  *  ment  of  the  ownership,  management,  etc.,  of  the 


mg  gocxl  in  impijitant  Eastern  city.  Good  '"K  metropolitan  daily;  strong  versatile 
reasons  for  changing.  Can  meet  you  .luring  rtoroughly  convers.nit  with  make  up. 

A.  N.  I*.  A.  meeting.  Address  Box  B  559.  Ed-  typography  rn-wnte  desk  work,  etc.;  a 


itor  Sc  Publisher. 


AdvertUiog  Manager  nox  ii-.-iw.  r-<ino 

U  you  are  the  publisher  of  a  second,  third,  or  General  Manager 


comiietent  high  gtade  man  in  every  way. 
Please  state  salary  .and  position  offere<l. 
B«>x  H-564,  E<litor  &  Publisher. 


fourth  newspai*r  in  your  city  and  believe  that  j 

your  advertising  volume  should  show  a  in.ate-  ,„.,-siKijK^r  pnqierty;  a  dozen  new  mvn 

nal  increase,  answer  this  advertisement  for  de-  j  eliminated  in  a 

tails  as  to  my  pa.st  record.  For  seventeen  years  months.  Forty  one  and  exceptionally 

I  have  been  cracking  hard  propositions  and  my  equipped  with  experience,  tact  and  ability, 
record  is  an  enviable  one.  I  am  ju^st  finishing  ^  $10,000  man,  let  us  investigate 

my  work  on  a  metnipolitan  daily  and  would  like  „ther.  Will  be  at  publishers  conven- 

three  weeks  vacation  before  tackling  the  next  ,j„„  Box  B-556,  Editor  &  Publisher. 

hard  nut.  I  am  married  and  young.  I  have  the _ 

initiative,  enthusiasm  and  executive  ability  to  Reporter 

produce  the  results  that  you  demanA  I  am  ability  and  experience  desires  position  with 
not  Iwking  for  an  easy  job;  all  that  I  ask  are  Metropolitan  daily.  Best  reference,.  .Av^- 
liossibihties.  Let  me  give  you  a  suminanr  of  able  on  short  notice.  Also,  graduate  of 
my  past  record  before  ^  interview.  .Address  School  of  Journalism.  Address  Box  B  516, 
Box  B  401,  Editor  &  Publisher.  Editor  &  Publisher. 


Advertiung  Promotion  Manager  Wanted  above  caption,  required  by  the  Act  of  August 

unusual  experience  in  developing  advertising  The  advertising  man  on  a  large  Connecticut  24,  1912,  embodied  in  section  443,  Postal  Laws 
through  merchandising  ideas  and  real  selling  weekly  carrying  twelve  hundred  inches  of  -ii”'  Ruinations,  to  wit; 

service.  Created  country’s  largest  dealer-  advertising  weekly,  wishes  to  make  a  change  1  hat  the  names  and  addresses  of  the  pub- 

niaiiufacturer  co-opeiative  advertising  service,  to  some  other  weekly  in  a  live  town  in  the  “sher,  editor,  managing  editor,  associate  editor. 
Knows  both  nurnufacturers’  .and  dealers’  public-  east.  I  can  sell  advertising,  and  write  copy,  nrw*  editor,  advertising  manager  and  business 
ity  problems.  Ix-t's  talk  your  problem  over  Want  full  charge  under  the  direction  of  the  7!®!’, v-j-  o  i,  , ,  l 
aiiyway.  B-554,  Editor  &  i’ublishei.  iwaier.  $36  to  start,  available  in  one  week’s  ■  uhlisher.  The  Lditor  &  lublisher 

- — -  notice  B.5.52,  Editor  and  Publisher.  ,  ,  b3  Park  Row,  New  York.  N.  A  . 


ment  of  the  ownerahip,  management,  etc.,  of  the 
aforesaid  publication  for  the  date  shown  in  the 
above  caption,  required  by  the  Act  of  August 


Advotiaing  Solicitor  - 

long  experience,  wide  connecticjn,  national  ad-  ^ 

vertisers,  magazine,  trade  papers,  tpecial  ■'K''  — : 
editions,  desires  a  recognized  high  grade  con- 
nection.  Unquestionable  credentials.  Not  a 
novice,  floater  or  boozer.  Native  American. 

Christian.  Bex  A-997,  Editor  &  Publisher.  '•'vnl  on 


Young  Man, 

,ige  22.  desires  inside  connection  with  news- 
jiaper  in  or  around  vicinity  of  Newark,  N.  J.. 
or  New  A'ork  City.  Two  years’  experience  as 
Iiiisine-s  manager  of  weekly  newspaper. 
GimxI  c>ftice  man.  Salary  secondary  to  oppor¬ 
tunity.  .Available  at  once.  B-.^,  Editor  A 
I’lililislier. 


63  Park  Row,  New  York.  N.  A". 
Editor,  James  Wright  Brown, 

234  A'alentine  Lane,  A'onkers,  N.  A'. 
Managing  Editor,  John  F.  Redmond. 

642  West  158th  Street,  New  A'ork  City. 
Associate  Editor,  Ben  Mellon, 

466  West  150th  Street,  New  A’ork,  N.  A’. 
News  Editor,  Arthur  T.  Robb,  Jr., 

77  Pilling  Street,  Brooklyn,  N.  A‘. 
.Advertising  Manager,  Josiah  B.  Keeney, 

606  West  135th  St..  New  York,  N.  Y. 
Business  Manager,  Fenton  Dowling. 

51  A'reeland  Ave.,  Rutlierford,  \.  .1. 
2.  That  the  owners  are: 


Business  Builder  iiiiiisiier. _  ^  ^ 

.All-arouml,  clean-cut,  aggressive  newspaper - Business  Manager,  Fenton  Dowling, 

man  seeks  connection  to  take  effect  May  1st  HELP  WANTED  A'reeland  Ave.,  Rutlierford,  N.  .1. 

to  lixik  after  the  advertising  end  of  live  daily  2.  That  the  owners  are: 

or  healtliy  weekly  that  needs  some  “pep,’’  A  WORD  for  advertisements  undsr  this  The  Editor  A  Publisher  Co.,  63  Park  Row,  N.  Y. 

and  to  supervise  other  departments  if  need  b<e.  clasaificatioB.  Caali  with  order.  James  Wright  Brown,  234  Valentine  Lane, 

State  the  piopositiun  in  one  letter,  including  —  A'onkers,  N.  Y. 

remuneration  the  berth  will  pay.  Go  any-  Wanted  3.  'That  the  known  bond  holders,  mortgagees, 

where.  Address.  J.  Geary  Foulk,  Room  216,  Telegraph  edibir.  experienced,  for  afternoon  •ind  other  security  holders  owning  or  holding 


A  WORD  for  advertisements  iiiiitsi  this  Ihe  Editor  A  Publisher  Co.,  63  Park  Row,  N.  Y. 
clasaificatioB.  Cash  with  order.  James  Wright  Brown,  234  Valentine  Lane, 

-  Yonkers,  N.  Y. 


.KJ9  South  Clark  Street,  Chicago,  Ill., 


Clever  Cartoonist  - 

with  years  of  experience  on  N.  Y.  and  out  ■ 

of  town  newspapers,  magazines,  N.  A',  adver-  .'overtisi 
tising  firm,  etc.,  wants  position  with  newspaper,  imssessin 
magazine  or  any  reliable  firm.  Box  504  at  35  '  ac.ancy 

East  27th  Street,  N.  Y. 


newsj>ai>er  of  12.500  circulation,  in  city  of 
population.  Evening  Eagle.  Butler,  Pa. 


azines'  N.  A',  adver-  -Advertising  solicitor  with  record  of  production, 
lition  with  newsoaoer.  1»>ssessing  qualities  for  advertising  manager, 
firm.  Box  504  at  35  A’ac.ancy  due  to  death.  Write  fully  giving  ex- 
jirrirnce,  references,  age  .and  salary.  Fort 
AVorth  Press,  Fort  AA’orth.  Texas. 


Editor  and  Manager 


seeks  either  position.  mghe^  referwMi.  ^n"ry^tic  advertising  representative  for  Chi- 
^ jj  cago— also  for  St.  Izjtiis  for  Monthly  Mag- 

.Address  B-545,  Editor  A  Publisher.  azine,  established  1897,  published  in  Northwest 


1  per  cent  or  more  of  total  amount  of  bonds, 
mortg^es,  or  other  securities,  are:  None. 

4,  'That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
security  holders,  if  any,  contain  not  only  tne 
list  of  stockholders  and  security  holders  as  they 
appear  upon  the  hooka  of  the  company,  but  also, 
in  cases  where  the  stockholders  or  security 
holder  appears  upon  the  books  of  the  company 
as  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom 
such  trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  embrac¬ 
ing  affiant’s  full  knowledge  and  belief  as  to 


Editorial  Writer  I 

A  strong,  conservative  editorial  writer  wants  lisher. 
position  on  progtessive  Republican  or  inde- 

pendent  daily  or  weekly.  Is  50,  married,  and - 

nas  IS  years’  experience,  the  last  four  years 
in  Washington.  1).  C.  Can  make  your  edi-  DvJ*. 
tcrial  page  a  power.  Excellent  references.  ^ 

Geo.  D.  Reason.  W*.  5th  St.,  Charlotte,  vC 

N  C.  1 


and  of  good  repute.  Good  contract  for  busi-  circumstances  and  conditions  under  which 


ness  getter.  Address  B-560.  EMitor  Sc  Pub- 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisemants  under  thia 
classification.  Cosh  with  order. 


Experienced, 

energetic  and  capable  advertising  mana^r  itq..  Sole 
wishes  pnsition  with  larger  paper  as  advertis-  ,,  .. 

ing  manager.  I’lefers  plate  where  he  can  >mall 
eventually  buy  in  and  become  member  of  alterno 
firm.  Address  B-549,  Editor  A  Publisher. 


Experienced  News  Editor  niniiey.  .‘scKir 

would  like  jiosition  on  small  daily  where  it  li'her.  _ 
would  be  possible  to  work  into  part  owner¬ 
ship.  Prefer  Pacific  Coast  states.  World  - 

War  veteran,  college  education,  married.  Wanted  to  Buy 
Employed.  B-553,  EMitor  A  Publisher.  Established,  pa' 


Small  interest,  carrying  inanagenvent  of 
afternoon  daily  in  rich  oil  section  of  Okla- 
hom.-i.  Party  should  be  able  to  raise  at  least 
$S.f<10.  This  property  hai  .always  made 
money.  .Address  B.5.55,  care  Editor  A  Pub¬ 
lisher. 


stockholders  and  security  holders  who  do  not 
apjiear  upon  the  books  of  the  company  as  trus¬ 
tees,  hold  stock  and  securities  in  a  capacity 
other  than  that  of  a  bona-fide  owner;  and  this 
affiant  has  no  reason  to  believe  that  any  other 
(lerson,  association,  or  corporation  has  any  in 
tercst,  direct  or  indirect,  in  the  said  stock, 
lionds,  or  other  securities  than  as  so  stated  b\ 
him. 

FENTON  DOWLING. 

Sworn  to  and  subscribed  before  me  this  29tli 
dav  of  March,  1923. 

E.  PRATT. 

(My  commission  expires  March  3U,  1924). 

ELGIN  CO.  SEES  THE  LIGHT 


Experienced  and  Successful  Erfitor  and  Box  B  kj.  Editor  A  Publisher 

Publisher  _ 

Twenty-two  years’  service  in  publishing  field,  will  Sell 

seeks  connection  with  successful  country  week-  g  page  weekly  newspaper  e< 
ly  or  small  city  daily,  with  or  without  invest-  Want  to  devote  full  time  to  job  printing, 
ment.  Will  purchase  part  or  entire  interest  ,\  R.  Hand,  Cape  May,  N.  J. 
only  after  audit  and  inventory  with  proper 

allowance  for  depreciation.  Address  Box  B-K7,  .  ■  -  ■  - 

Editor  and  Publisher.  _ _ i  _ , _ _  . 


Powerful  Newspaper  Ads  to  Feature 
Wanted  to  Buy;  Sales  Policy 

Established,  paying  weekly  newsjnper  within  Following  clo.se  upon  the  exclusive 

Bo/ S"  Mitt  A  article  by  Ham- 

■  . .  mond  hdward  i  raiiklin  on  the  drastic 

Will  Sell  change  in  policy  of  the  Waltham  Watch 

Company  in  leaving  the  newspapers  for 


TO  DISCUSS  CHURCH  ADS 

Ad  Convention  in  Cleveland  Will 
Emphasize  this  Policy 
Officers  of  the  Cleveland  Advertising 


are  carrying  much  more  and  attractive 
advertising  of  this  kind  than  in  former 
years,  are  much  interested.  The  Cleve- 


year’s  sales  policy. 

The  company  for  years  has  been  a  con¬ 
firmed  magazine  advertising  user.  Its 


land  ministers,  who  are  advocates  of  daily  daily  copy  has  already  begun  to  appear 
newspaper  space  buying,  are  also  co-  in  various  sections,  with  liberal  space 


oiierating. 

Officers  of  the  Cleveland  Advertising  Lynn  Sumner,  advertising  manager  of 
Club  are  co-operating  with  (^airman  W.  the  I.  C.  S..  Scranton,  and  William  Gan- 
Frank  McClure  of  the  National  Adver-  son  Rose,  Cleveland  advertising  special- 
tising  Commission  in  making  plans  for  ist,  will  be  speakers, 
the  annual  convention  in  Cleveland  April  - 

r»  j-n.  •  tr  T>  •  VT  Nehrazk*  Daily  Year  Old 

Rev.  Dr.  Christian  F.  Reisner,  New 

York,  president  of  the  church  advertising  The  Columbus  (Neb.)  Daily  Telegram 


York,  president  of  the  church  advertising  The  Columbus  (Neb.)  Daily  Telegram  cents.  The  Post-Elnquirer  has  stopped 
section  of  the  commission,  will  conduct  celebrated  its  first  birthday  the  first  week  distributing  the  San  Francisco  Call-Post, 
the  church  advertising  coaference  on  the  in  April.  which  had  been  included  in  the  nickel  price. 


Wanted 

Southern  Newspaper 

•An  experienced  newspaper  man  desires 
property  in  South  Atlantic  States,  in 
town  of  over  SO.OOU  population,  with 
good  surrounding  territory. 

PALMER,  DE  WITT  &  PALMER 

Newspaper  Properties, 

225  Fifth  Avenue  New  York 

Busines  established  1899  by 
C.  M.  Palmer 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Properties 

Times  Building,  New  York 

Established  1910 


I  WE  OMINECT  THE  WIRES  1 


NALD  will  be  st  the 
Wsldorf-Astoris  in  New 
York  during  the  Publish¬ 
ers’  Convention,  April  85- 
27,  Appointments  msy  be 
made  in  advance  through 
this  offlee.  or  during  the 
convention  days  at  the 
hotel.  No  charge  it  made 
to  employers  for  our  ler- 
Ties. 


Fernald's  Exchange.  Inc 

Third  natV  B’lo'c..  Springfizlo,  Mass. 


-STARR  SERVICE  CORPS* 

^  Ptarra  C  Starr 

^  Fumiahea  succesaful  practicoa  and  oo-  ^ 
^  operativa  aystama  pertaining  to  any  ^ 
^phaaa  of  J 

k  NEWSPAPER  MANAGEMENT  AND 

J  DEVELOPMENT  ^ 

k  Increasing  Advertising  ^ 
^  Earnings,  Circulation,  Etc.  ^ 

k  Service  limited  to  daily  newspapers  ^ 
k  with  not  less  than  1S,$M  clrculatiom  ^ 

k 

k  ^ 

k  STARR  SERVICE  CORPS  )(- 

J  Upbuilders  of  Newspapers  ^ 

42d  St.  &  B’way  New  York  City 

k 


A  R.  Hand,  Cape  May,  N.  J.  ^  ^  *  “general  media"  comes  the  announcement 

of  the  Elgin  National  Watch  Company 
that  it  will  make  powerful  newspaper 
second  day.  Qeveland  newspapers,  which  advertising  an  important  part  of  this 


designed  to  dominate  the  newspaper  page. 

Oakland  Prices  Drop,  Too 

Following  reduction  in  prices  of  San 
Francisco  papers  from  five  to  three  cents, 
the  Oakland  Tribune  and  the  Post -'En¬ 
quirer  have  cut  their  street  rates  to  three 
cents.  The  Post-Elnquirer  has  stopped 


Oakland  Tribune’s  Easter  Section 

The  Oakland  Tribune  on  March  31 
printed  a  fine  Easter  section  of  eight 
pages  with  a  first  page  color  design  of 
the  Christ.  The  section  is  replate  with 
church  advertising,  arranged  in  neat 
typographical  fashion.  It  was  the  work 
of  Morton  J.  A.  McDonald,  classified 
advertising  manager. 

Deserts  Pulpit  for  Press 

Rev.  Dr.  Frank  E.  Fay,  formerly  pas¬ 
tor  of  the  First  Meth()dist  Episcopal 
Church  at  Chillicothe,  Mo.,  and  recently 
field  secretary  for  the  Missouri  Wesleyan 
College  at  Cameron,  has  purchased  the 
interests  of  Hal  D.  McHolland,  owner 
and  editor  of  the  Chillicothe  Daily  Trib- 


Editor 


Publisher  for  April  14, 


First  Publication 
Illustrated  B  eekly 
lliinmr  Series 

DAD  AMONG 

THE  HIGHBROWS 

by 

T.  R.  YBARRA 

Genial,  Unforced  Humor 

Chiukle  with  Dad  in  His  Strug- 
glcs  with  ■‘Culture" 

Keliascd  heginning  May  6 

Write  for  Samples 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


THEM  DAYS  IS 
GONE  FOREVER 

By  Al  Posen 

The  only  comic  strip 
written  in  rhyme  and  set 
to  music. 


hunches 

Manaetns  rditois  and  city  editors  are  always  oti  the  lookout  for  Hews  and 
feature  ideas  that  can  be  used  locally.  Editok  &  Publisher  will  pay  $1  fur 
each  hiiHch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successjuUy  in  your  city  docs  not  bar  it  from  this  department.  Address 
your  eoiilribntioHs  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


NORRIS  A.  HUSE,  General  Manager 
World  Building  New  York 


Uhomas 


I  '  Ciompang^ 

iieneral  Offices’ 

Memphis, '-Tenn. 

■'  "  — — 

I  We  increase  \jour 
hi  Local  Displau* 

I  f  10,000  lines  Monlhlii 
j  With  Our 

Permanent^ 
Weekli^  Business'* 
I  Review  Pa^e 

Look  us  up  iit 
^  Dun  on  Brads  f  nee  f’S 


Million 

Dollar 

Hearst 

Features 


The  World’s  Greatot  Circulation 
Builders 

International 
Feature  Service,  Inc. 


receives  a  "reat  many 
requests  for  the  names  anti 
athlresses  of  contributors  to 
the  Hunch  and  Dollar  Puller 
departments  from  newspa¬ 
pers  anxious  to  get  in  imme¬ 
diate  touch  with  them.  Under 
the  system  of  using  only 
initials  of  contributors  it  has 
in  some  cases  taken  us  six 
weeks  or  mon*  to  connect  the 
wires.  For  this  reason  better 
ser>iee  will  be  rendered  in 
the  future  if  the  following 
form  is  followed  in  the  case 
of  each  contribution  to  the 
departments: — Name  of  con¬ 
tributor.  name  of  newspaper, 
employer  or  home  address, 
name  of  citv.  abbreviation  of 


over  symphony  orchestra  by  a  vote  of 
14  to  13.  Band  5;  piano,  5;  vocal  solo, 
5 ;  male  quartette,  3 ;  pipcorgan  and  bag 
pijies,  2  each ;  and  string  quartette,  harp, 
Bute,  cello,  accordion  and  choral  choir, 
one  each.  The  answers  of  the  72  persons 
questioned  proved  to  be  an  interesting 
Wt  of  news. — A.  R.  Davison,  3624  No. 
41st  St.,  Omaha,  Nebr. 


Newspapers  generally  dislike  to  have 
mistakes  constantly  called  to  their  at¬ 
tention,  for  reasons  well  known  to  news¬ 
papermen.  especially  the  executives,  but 
one  Indiana  newspaper  not  only  likes  it. 
hut  invites  criticism.  The  best  letters  of 
criticism  received  each  day  are  printetl 
fin  the  editorial  page.  There  are  two 
rea.sons  for  the  move,  the  management 
says,  first  bc>cause  it  keeps  everyone  on 
the  publication  “on  their  toes”  to  pre¬ 
vent  errors,  and  second,  it  “aids  in  a 
policy  of  cflucation  for  the  general  pub¬ 
lic.  which  we  believe  to  lie  one  of  the 
principal  aims  of  the  m<xlem  newspaper.” 
— Bert  A.  Teeters.  Lock  Box  295,  Spring- 
field,  Ohio. 


I  I  The  ^ivic  and  social  agencies  of  New 

Yfirk  City  are  now  working  on  a  “Plan 

H.WK  the  women  of  vour  town  taken  New ’  York  and  Its  Environs  ”  the 
up  horse  shoe  pitching  vet  It  has  iK-en  m^P^se  of  wh,ch  ,s  to  'oakc  the  Metrop- 
popnlar  amf.ng  the  men  for  a  long  time,  area  with, n  a  fifty-milc  ra- 

but  in  some  of  the  soutlK-ni  cities  women  F  ’ 

champions  are  appearing,  and  arrange-  V'r, -t, Tf 

ments  arc  Ixing  made  for  intcr-citv  and  and  El.hu  Root  as  one  of 

inter-state  tournaments.  If  you  can  lo-  » he  most  important  and  progressive  moves 
cate  anv  wonx-n  in  vour  town  who  are  =»hhough  it  ,s  expected  tha 

enthusiastic  about  the  sport  it  makes  a 

good  storv.  especially  if  cuts  of  the  best  'A V" 


goon  storv.  cspeciaitv  it  cuts  ot  tne  tx*st  r--.  ,  •  •  t  ■  „ 

■  I  f-  ••  I,'  T  u  Ton  Citv  planning  in  anv  form  is  a  compara- 

plavers  are  usefl. — Cvril  h.  I.amb,  309  i  ‘  .u-  •  \  • _ 

n  it _ I  c.  \-  •!  .• 'm-  t  tivclv  new  and  rare  thing  in  .America. 

Ballaril  Si..  A  psilanti,  Mich.  .  ■  ,  ,  •  .  .,  /r-*— 

'  'ny  newspaiXT  can  kiok  into  the  affairs 

-  of  its  community  and  find  all  sorts  of 

A  I -I]  t...  .n  ■  *  I  1  •  ♦  public  work  iiixler  way.  all  sorts  of  pri- 


A  hill  has  Ix-en  introfhicefl  into  the 


V.  gt  V  Iiuo  U,u  hiiilding  going  on  with  no  regard 

n,  ,r  .  f  whatever  for  dav  when  our  children  or 

oHc  oh'k  'heir  chiUlren  will  inherit  our  cities, 

lands  would  be  prohibited  unless  consent  4^ 

hsiA  h,.e,l  oKt.inn  I  She.  hv  Uot  look  tO  Sl^  Ayhcthcr  VOUr  C 1 1 > . 


had  been  obtained  from  the  Conservation 
Commission.  The  prohibition  does  not 
apply  to  rlead  or  fallen  timber  or  the 
cutting  of  trees  for  domestic  use  of  the 
owner.  Here's  a  chance  for  a  town  to 
\\x>rk  for  a  similar  ide-a.  When  the  re¬ 
sults  have  been  obtained  in  a  town,  the 
idea  can  he  developed  in  a  county,  and 
eventually  a  state  aixl  finally  the  cotintr>'. 
Trees  arc  being  rut  down  five  times  as 
fast  as  they  are  produced. — fl.  Harris 
Dan/herger.  Hartsdale.  N.  Y. 


like  New  York,  and  like  Topsy.  or  like 
weeds  is  “just  growing  up.”  .\nd  if  H 
is.  what  better  agency  than  a  newspaper 
<if  sfamling  td  start  a  “City  Planning 
Movement”? — T^uis  Rcsnick.  1421  Trib¬ 
une  building.  New  York  City,  N.  Y. 


sueiiuui.iA  siaie  a„<.  nnaiiy  me  rountr>-.  Omductorettes  arc  appearing  again  on 
Trees  arc  being  rut  down  five  tiiws  as  j„  some  cities.  .\rc  there 

fast  as  they  are  produced.-fl.  Hams  city?  If  so.  find  out  why 

Dan/herger.  Hartsdale.  N.  j^a^c  gone  bark  to  this  work  after 

-  Ix-ing  out  of  it  since  sonn  after  the  war 

, ,  .  .  ,  ,  ended.  Surely  in  the«e  davs.  when  work 

How  many  communities  have  lx>en  plentiful,  it  can't  ho  Ixcausc  the 

christened  tlx  same  name  as  yours?  j^^^d  up  financially.  Sec  what 

\m,r  local  p-istmaster  will  doubtless  as-  themselves  sav  about  it. 

sist  you  m  finding  out.  \\  nte  thc-n  to  the  tvhirh  do  the  street  car  passengers  pre- 
secretaries  of  the  respective  Chamix-rs  of  HiIc  with  -conductors  or  cnnduc- 

(ommerce  of  the  larger  cities  bearing  the  ,orettes?— Cvril  F.  T.amh.  300  Ballard 


same  name  as  yours  to  the  editors  of  Ypsilanti.  Mich, 

newspiipers.  town  clerks  or  school  super¬ 
intendents  in  the  smaller  places,  and  with 

a  little  time  and  trouble  you  will  soon  How  many  obscure  manufacturing  in¬ 
work  up  an  eilucative  series  of  articles  diistries  operate  in  your  city?  The 
that  will  prove  of  interest  to  your  read-  Fresno  (Cal.)  Bcc  is  running  a  series  of 
ers.  VVe  have  found  that  the  inhabitants  weekly  articles  alxiut  the  industries  of 
of  these  places  will  be  only  too  glad  to  the  city  that  are  little  known  to  the 
assist  wu,  and  will  even  send  photo-  average  reader.  Particular  attention  is 
graphs,  if  you  desire  them.  The  features  given  to  those  enterprises  which  cmlxxly 
of  other  towns  having  the  same  name  as  features,  methods  or  processes  unfa- 
onrs  that  wc  playeii  up  were,  population,  miliar  ot  the  majority  of  the  people.  In- 
industries.  resources,  a  brief  historical  quirv  reveals  interesting  and  often  sur- 
and  geographical  sketch  of  them. — \V.  prising  things  about  even  the  best-known 

M..  The  News.  Burlington,  Vt.  industries  of  the  city,  and  few  there  are 

which  present  material  for  a  most  intcr- 
esting  weekly  feature.  .\  printing  press 
Take  a  canvas,  or  run  a  questionnaire  manufacturing  plant,  a  rug  factory  and 
in  your  paper  to  see  what  kind  of  music  the  makers  of  rubber  stamps  arc  among 
is  preferred.  Publish  the  answers,  if  the  industries  which  have  been  dcscrilxxl 
asked  by  a  questioning  reporter,  anyway  in  the  articles.  Every  city  has  similar 
report  the  final  votes  to  see  which  won  industries,  descriptions  of  which  would 
out.  Out  of  72  persons  in  Omaha,  seven  prove  interesting  reading  matter. — W.  \V. 
had  no  preference.  The  violin  won  out  Mayes.  Fresno  Bee.  Fresno.  Cal. 
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METROPOLITAN 

NEWSPAPER  SERVICE 

Ma.vimilian  hlsrr,  Jr..  Cenl.  Mgr. 

150  Nassau  St.,  New  York 
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Interesting  shorts,  making  a  dailr  feat¬ 
ure,  appear  under  the  above  heading  in  our 
general  news  report. 

The  Daily  Science  News  Bulletin  also 
contains ; 

NEWS  stories  telling  what  is  happening 
on  the  frontiers  of  science. 

Authoritative,  vital  and  striking  signed 
articles. 

News  of  the  Stais. 

"Chats  on  Science”  by  Dr.  Edwin  E. 
Slosson. 

Photographs  and  Drawings  in  mat  form. 

Some  territory  ia  atill  open. 

Wire  Allied  Newapsmers,  Inc.,  S2  Vander¬ 


bilt  Ave.,  New  York 


selling  agents. 


SCIENCE  SERVICE 

Ills  Com.  Ave.,  WaaUngtoa,  D.  C. 


A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world's  greatest 
industrial  district. 

DAILY  and  SUNDAY 


San  Francisco  Chronicle 
Richmond  Times  Dispatch 

have  ordered  our 

CLASSIFIED  BUILDING 
SERIES 

THE  INTERNATIONAL  S'YNDICATE 
ns  Guilford  Ave.,  Baltimore,  Md. 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Service 

241  WEST  58TH  STREET 
New  York  City 
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THE  SOUTH 

THE  NATION’S  GREATEST  UNDEVELOPED  ASSET 


The  treasures  supplied  by  Nature 
to  the  South  were  donated  so  lavishly 
that  other  sections  of  the  country 
seem  almost  to  have  been  slighted. 

It  has  resources  in  coal  and  iron 
ore,  petroleum,  sulphur,  graphite, 
mica,  lead,  zinc,  quartz  and  asbestos, 
in  marbles,  granite  and  phosphates, 
enormous  stands  of  yellow  pine  and 
oak  timber;  land  so  fertile  that 
present  volume  of  farm  products 
could  be  doubled  under  intensive 
methods. 

It  is  calculated  that  the  two  score 
rivers  in  the  South  which  now 
develop  about  2,400,000  horse¬ 
power,  have  a  capacity  to  generate 
nearly  four  times  this  amount. 


The  Southern  States  are  now  fac¬ 
ing  an  era  of  great  industrial  develop¬ 
ment.  For  many  years  considered  a 
purely  agricultural  section,  the  South 
is  now  developing  its  natural  resour¬ 
ces  and  is  preparing  to  meet  modern 
industrial  conditions  in  a  most  pro¬ 
gressive  spirit. 

The  South’s  rapid  industrial 
growth  has  been  the  development  of 
an  expanding  manufacturing  indus¬ 
try  at  home  to  utilize  locally  pro¬ 
duced  raw  materials. 

The  South,  rich  in  natural  re¬ 
sources,  rich  in  buying  power  and 
rich  in  merchandising  possibilities,  is 
now  developing  faster  and  progress¬ 
ing  more  rapidly  than  any  other  part 
of  our  land. 


ADVERTISE  ALL  MERCHANDISE  OF  MERIT 
IN  THIS  LIST  OF  SOUTHERN  DAILIES 


CIrcula- 

2,99* 

19.99* 

tion 

linm 

lines 

ALABAMA 

News  . 

..  (E) 

78.292 

.19 

.19 

ttBirminpham  News  . . 

. (S> 

71,279 

.19 

.19 

^Mobile  Ne%rs-Item  . 

....(E) 

11,3*2 

.99 

.99 

**Mobile  Refister  . . 

....(M) 

21.294 

.97 

.97 

**Mobile  Register  . 

. (S) 

32,719 

.9*9 

FLORIDA 

tJacksonville  Journal  . 

....(E) 

18.989 

J7 

M 

’’Florida  Times-Union,  Jacksonville 

(MAS) 

39.793 

.**(9cS)  .*9(9cS) 

’Pensacola  News  . 

....(E) 

4.799 

.93 

M 

.’Pensacola  News  . 

. (S) 

s,ai 

A3 

.93 

’”St.  Petersburg  Independent 

(E) 

9,429 

.93 

.93 

CIrcula* 

tion 

2,9*9 

lines 

19A99 

linen 

NORTH  CAROLINA  (Continued) 

**Grcensboro  Daily  News . . 

. (S) 

Z7A9* 

.97 

.97 

**RaIeifh  News  and  Observer . 

....(M) 

24A93 

M 

.99 

’’Raleigh  News  and  Observer . 

. (S) 

29,338 

M 

J* 

’’Raleigh  Times  . 

....(E) 

8,279 

.94 

AS 

SOUTH  CAROUNA 

*CoIumbta  State  . 

....(M) 

22,997 

J* 

.99 

’Oriumbia  State  . 

. (S) 

n,7« 

.9* 

A9 

’’Greenville  News  . 

....(M) 

13,939 

MS 

A9 

Greenwood  Index  Journal . 

.(EAS) 

4,189 

.929 

.929 

’Spartanburg  Journal  . 

. (E) 

4,1*9 

.94 

.94 

’Spartanburg  Herald  . 

.(MAS) 

9A11 

.94 

A4 

GEORGIA 


’’Augusta  Chronicle  . 

. (M) 

19,9*1 

A49 

.949 

**Aufusta  Chronicle  . 

. (S) 

11A79 

.949 

.949 

’’Augusta  Herald  . 

. (E) 

12An 

A9 

.96 

’’Augusta  Herald  . 

. (S) 

12,121 

.99 

AS 

’Columbus  Ledger  . 

. (EAS) 

8,78* 

.94 

.94 

’’Macon  Telegraph  . 

. (M) 

23,917 

A* 

.9* 

’’Macon  Telegraph  . 

. (S) 

24A*S 

A* 

.9* 

’Savannah  Morning  News  ... 

. (MAS) 

29,879 

ASS 

AS 

TENNESSEE 


’’Chattanooga  News  . 

. (E) 

23,989 

.9* 

.0* 

^Chattanoof a  Times  . . . 

. (M) 

23.9*7 

.97 

A7 

’’Chattanooga  Times  . 

. (S) 

23A9* 

A7 

.97 

tMemphis  Commercial  Appet  i . . 

. (M) 

84,8*2 

.1* 

.19 

t  Memphis  Conrunercial  Appeal . 

. (S) 

111,17* 

.19 

.1* 

*Nashville  Banner  . 

. (E) 

41.789 

A7 

.97 

’Nashville  Banner  . 

VIRGINIA 

. (5) 

42A31 

AS 

Al 

KENTUCKY 


’Lexington  Leader  . 

. (E) 

19,7*9 

AS 

AS 

’Lexington  Leader  . 

. (S) 

19.993 

AS 

.99 

tLouisvilla  Herald  . 

44A9S 

.99 

A9 

tLouisvilla  Herald  . 

. (S) 

94.199 

A9 

A* 

t  Bristol  Herald 

Courier  . 

...(MAS) 

8A82 

A4 

A4 

tDanvUle 

Register  and  Bee . 

..(MAE) 

12.932 

.94$ 

A4S 

Newport 

News 

Times-Hcrald . , . . 

. (E) 

9A41 

AS 

AS 

Newport 

News 

Daily  Press . 

...(SAM) 

9,*S1 

.*S 

AS 

*Roanoke  I'imes 

A  World-News.. 

..(MAE) 

21,429 

A7 

AS 

*Roanoke 

Times 

. (S) 

14,999 

A7 

.9* 

NORTH  CAROLINA 


tAaheville  Timm  . 

. (E) 

7,789 

A4 

A4 

’•Aehevilla  Qtixon  . 

12.9*3 

A4S 

.949 

’’Asheville  aUxen  . 

. (S) 

11.98S 

.949 

A4S 

’’Durhsun  Herald  . 

7A83 

A4. 

A4 

’’Greensboro  Daily  Nates . 

. (M) 

19AS7 

.99 

AS 

Government  Statement,  April  1,  1>22. 

*A,  B.  C.  Publishers’  Statement,  April  I,  1122. 
**A.  B.  C.  Publishers’  Statemesit,  Oct.  1,  IKL 
1  Includes  Bristol,  Tenn. 
tGovemment  Statement,  October  L 
t^Govemment  Statement,  February.  ItZS, 
’’Government  Statement,  April  1,  1923. 


Newspaper  Advertising  Is  Most 
Effective  for  Local  Use 
Over  the  Signatures 
of  Local  Dealers 


That  is  why  local  department  stores  prefer  the  evening  newspapers  for  use  in  creat¬ 
ing  sales  and  why  the  national  advertiser  desirous  of  similar  results  should  do  the  same. 

A  review  of  real  conditions  in  some  of  our  leading  cities,  using  Sept.  30th  A.  B.  C. 
figures : 


MORNING  NEWSPAPERS 

CITY  and 

TOTAL 

CITY 

SUBURBAN 

SUBURBAN 

COUNTRY 

Boston  Post  . 

.  376,240 

190,641 

56,375 

247,016 

129,224 

Boston  Globe  (A.  M.)  .  . .  . 

.  II  5,806 

51,375 

16,031 

67,406 

48,394 

Boston  Herald . 

.  J  0^835 

60,674 

16,356 

77,030 

37,762 

New  York  Times . 

.  33<='«977 

183,939 

70,714 

254,653 

74,249 

Philadelphia  North  American. . . .  159,741 

44,959 

30,886 

75,845 

83,896 

Philadelphia  Inquirer  ... 

.  245,176 

166,281 

43,766 

210,047 

35,129 

Chicago  Tribune . 

.  517, ‘84 

290,395 

81,530 

371,925 

145,259 

St.  Louis  Globe  Democrat 

.  205,367 

1 17,902 

15,484 

133,386 

71,865 

2,065,326 

1,106,166 

331,142 

1,437,308 

625,778 

- 

30%  outside  trading  zone 

EVENING  NEWSPAPERS 

CITY  and 

TOTAL 

CITY 

SUBURBAN 

SUBURBAN 

COUNTRY 

Boston  Globe . 

.  158,801 

131,944. 

17,784 

149,728 

9,070 

Boston  Traveler  . 

.  117,802 

93,529 

14,360 

107,889 

9,893 

New  York  Globe  . 

.  166,237 

146,645 

15,355 

162,000 

4,237 

New  York  Sun  . 

.  178,961 

159,234 

13,598 

172,832 

6,144 

Philadelphia  Bulletin  .  .  . 

.  485,145 

356,433 

100,320 

456,753 

28,392 

Chicago  Daily  News  . . . . 

.  371,078 

325,018 

25,135 

350,153 

20,796 

St.  Louis  Post  Dispatch.. 

.  175,067 

148,408 

9,000 

157,408 

17,656 

1,653,091 

1,361,211 

195,552 

1,556,763 

96,188 

6%  outside  trading  zone 

The  advertiser  gets  greater  direct  efficiency  for  his  dollar  spent  in  evening  newspapers. 


The  New  York  Globe 

Member  A.B.C.  JASON  ROGERS,  Publisher  Member  A.B.C. 


